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A&M Meetings Zero 
In on Mfr.-Distr. Link 



By JOHN SIPPEL 



LOS ANGELES— The interde- 
pendenc\ of independent labels and 
distributors, ocirasioned by the 
competitive trend toward major 

Store Chain 
In 23 States 

By IRENE CLEPPER 

MARSHALL. Minn.— A pro- 
jected chain of mini-dcparlmcnt 
stores in 23 slates peared for 
lO.OOO to 14.000 population cen- 
ters under the P:iradc name will 
shoot p.iriicularly for the youth 
market with large record-tape sec- 
tions offering playback equipment 
as well. The initial store here ex- 
perienced an immediate and sur- 
prising sell-out of an 8-track 
phono-radio compact unit. 

In fact, parent Super Valu 
Stores, Inc.. a supermarket chain 
diversifyinp into fabrics, food proc- 
essing and now dcparimeni stores, 
sent buyers here from its Minne- 
apolis base to see if a new elec- 
tronic inventory control system 
vi-as tallying the pla>er sales cor- 
rectly, said Kermit Halden, Parade 
president. 

Super Valu is one of three Mid- 
ucsi based firms invohcd in the 
neu merchandising trend of build- 
ing capsule versions of big-city 
tiepartment stores in small-town 
locations (Goldfine's of Duluih. a 
subsidiary of Unishops, and Rich- 
man Gordman, Omaha, are similar- 
ity expanding). 

The store here comprises 31.000 
square feet, the largest of three 
models being readied by Super 
iContimivd on pace 52) 

English Content 
Hit by CRTC 

B> RITCHIE YORKF 

MOM REAL — Pierre Juneau, 
chairman of the CRTC. has de- 
plored the number of Enplish- 
ianfiuage pop songs being played 

ijOtiitnut it (in pawf I5i 



labels' branch operations, is grow- 
ing. 

Jerr>' Moss, president of A&M. 
zeroed in on the problem at a 
series of combination 10th anniver- 
sary-fall release meetings held 
cr»)ss country two weeks ago. Moss 
held special meetings with princi- 
pals only of his independent dis- 
tributor network, in which they 
probed what might be done to im- 
prove the ties between ihem. Moss 
pointed out that unless manufac- 
turers and distributors reacted 
quickly, the trend toward new la- 
bels going to the branch operations 
of major labels would continue to 
ertnle the supply of poods avail- 
able to the inilcpendent distributor. 
Moss even used the word, "sub- 
sidize" to denote the responsibility 
an independent distributor might 
have to assume to aid a new label. 

Independent distributors echoed 
a common complaint, indicating 
that they felt that the branch op- 
eration right now was getting 
more spotlight nationally. The dis- 
cussion spurred ideas ranging from 
a special wing of National Associ- 
ation of Record Merchandisers to 
fConit/iUfci on pai^c 74) 



Country Gains 
Noted; 6,000 
At Opry Week 

By BILL WILLIAMS 

NASHVILLE— Country music is 
being programmed by nearly one 
of every two stations in America 
today. Country Music Association 
president Bill Parr said in his 
address to the CMA membership. 

It was the kick-off of the '•offi- 
cial" three-day Grand Ole Opry 
Birthday Celebration at the Mu- 
nicipal Auditorium here, attended 
by 6.000 industry representatives, 
artists and disk jockeys. 

Farr. in a brief but concise 
speech, said that 63 percent of the 
fairs in America now make use of 
country music. He noted that an 
Armed Forces survey put this form 
of music near the top in preference. 
■'Country music concerts fill audi- 
toriums," he noted. "Fan Fair, a 
special convention for the con- 
sumers in the springtime, is grow- 
ing into an annual affair." 

Farr also noted that NARM 
again had hosted country's Enter- 
tainer of the Year. He alluded to 
[Comimicd on page 74) 



MCA Brass Sally 
To Half Cutouts 



By CLAUDE HALL 



LOS ANGELES— Records cut- 
outs damage the artist and the 
music publishers and too many 
record companies "are purposely 
pressing cutouts to flood the mar- 
ket." according to key executives 
interviewed last week at MCA 
Records. The label admits to being 
"a little pregnant" regarding cut- 
outs, since it last week announced 
lower prices on various catalog 
items, but MCA Records president 
Mike Maitland referred to this as 
only "modest dumping because we 
did all of our dirty work more 
than a year ago when we were 
reorganizing the company." And 
future cutouts from MCA Records 
will probably be nil as the result 
of a new inventory control system 
just instituted thai it is hoped will 
prevent overstocking. 

Rick Frio, vice president of 
sales, accused many rect>rd labels 
of purposely pressing cutouts to 
flood the market and make a 
quick buck. "Most companies have 
contracts with their artists which 
allow ihem to pay lower royalties 
on cutouts." 





BROWN BAG RECORDS— A unique record label is a unique 
business. Distributed worldwide by United Artists- Remem- 
ber our motto: "Only a week old and already in debt." 

I Advertisement) 



Why is this lady smiling? What evil lurks in the minds of 
men everywhere? Listen to this space for more details of 
MOM'S APPLE PIE— rated "X"— by those who care enough 

to change the very best. l Advertisement 



And Maitland felt that many 
artists were being cheated. "If a 
recording artist or their manager 
is not sophisticated enough to 
know what's going on — by that. I 
mean hiring an accountant lo audit 
the books of the record company—- 
they might never know what (heir 
true royalties would have been. 
But. in' any case, the publishers 
and the musicians' union and the 
artists are the ones who suffer 
mostly from cutouts, because even 
(Continued on page 15] 

Bell Polydor 
Hot in U.K. 

I ON DON — The sales achieve- 
ments of Sladc and Donny Os- 
mond, the Partridge Family, Dav- 
id Cassidy and Gary Glitter, 
bring Polydor and Bell to the top 
of the singles league for the first 
time in the British Market Re- 
search Bureau's survey of the rec- 
ord market during July-September. 

From fourth place in the quarter 
to the end of June. Polydor takes 
over as leading company with 17.5 
percent share, followed by EMI 
with 14.8 percent and Decca with 
12.5 percent. First quarter front- 
(Cnnwntcd on pa^c 15) 

Gortikov Flays 
Dubbing Pitch 

LOS ANGELES — Stan Gorti- 
kov. president of the Recording 
Industry Association of America, 
this week lashed out against man- 
ufacturers who "foster retailer en- 
couragement of 'taping off the 
air' by consumers." Goriikov's 
blast was aimed at Matsushita 
Hlcctric's full-page Japanese trade 
ad and at American firms who arc 
similarly encouraging unlicensed 
home duplication {Billboard. Oct. 

"I view these techniques by 
manufacturers as vicious attacks 
on the recording industry, reflecl- 
iConfinued on page 74) 
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3 consecutive hits 
from the hottest combo in music. 
Philadelphia International and 
Columbia 
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ff^fou Don't Know 
Harold Melvin And Hie Blue Notes 



360 De3t«es Of Billy Riul 



BACK STABBERS 

O'JAYS 




Billy Paid 



"992 Arguments" 
O'Jays 
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General News 



Atlantic to Market 
"Back to Back" Oldies 



NEW YORK— AtlanUc Records 
is merchandising around 200 singles 
of oldies material — repackaging 
them as "back to back" hits — and 
mounting a special incentive pro- 
gram that runs until the end of 
November. 

The singles are divided into two 
sections — an oldies section that in- 
cludes product from La Verne 
Baker, (he Coasters and moves up 
to Led Zeppelin, via Crosby, Stills, 

Col Push on 
Jazz Catalog 

NEW YORK — Columbia Rec- 
ords, featuring the theme 'The 
Progressives: Yesterday and To- 
morrow," has launched a major 
merchandising campaign behind its 
jazz catalog, according to Jack 
Crai|!0, vice president, sales and 
distnbution. 

The campaign will include an 
offer to retailers of six free on a 
hundred, multiproduct radio spots 
for local placement, large compos- 
ite posters, sale streamers and TV 
Guide big band layouts. The Fair- 
child cassette will also be utilized 
for the nationwide audio-visual 
presentation of the product to 
merchandisers, retailers and rack- 
jobbers. 

Included in the catalog are art- 
ists such as Miles Davis, Duke 
Ellington, Thelonioi^ Monk, the 
late Billy Holiday. Ornelte Cole- 
man, Bill Evans. Maynard Fergu- 
son, John McLaughlin, Charles 
Mingus and Weather Report. 



Nash and Young; Aretha Franklin, 
Ray Charles and Otis Redding 
among others. 

The other section is titled "Col- 
lectors Series" and contains product 
from such artists as Sticks Mc- 
Ghee. Ruth Brown, the Clovers, 
Cardinals and Joe Turner. 

The product has been repack- 
aged so that two hits from past 
years appear as A and B side of 
the current single. Atlantic execu- 
tives Rick WUIard and Johnny 
Bienstock have been working for 
four months on the project, aided 
by Wayne Fo, of the Nehi One 
Stop in Angeles and Bill 

Buster, of the Record Museum 
oldies shop in Philadelphia. 

S:iid Willard: "We used them 
as consultants — their help was in- 
valuable." 

Atlantic have prepared special 
browser boxes for the series. One 
is a Gold Bin, devoted to pop ma- 
terial from the catalog and the 
other is titled The Real Beginning, 
with the R and B in the logo 
highlighted. This Is devoted to 
r&b product. Willard staled that 
an onginal run of 2,500 boxes was 
planned but now orders for the 
boxes had reached 5,200. Orders 
for the repackaged series were 
"close to a million," he said. 

Willard stated that he was in- 
terested to see that major rack 
jobbers were also ordering the 
series. Atlantic has set special 10 
percent discounts for the program 
which concludes at the end of next 
month. "It's the first time that this 
kind of singles repackaging has 
been done in this depth," he said. 
"We may do something in the 
album line in January but nothing 
has been set." 



Harris & Firm Take 
Honors at SESAC Fete 



NEW YORK— Ted Harris, coun- 
try music composer, received the 
coveted "Country Music Writer of 
the Year" award at the 8th annual 
SESAC Country Music Awards 
Banquet held at the Woodmont 
Country Club in Nashville on Oct. 
19. Harris' firm, Contention Music, 
garnered nine of the more than 
sixty awards for excellence pre- 
sented during the ceremonies. 

The affair was hosted by 
SESAC's executive vice president 
and managing director, A.H. 
Prager, and the firm's executive 
director of Nashville Operations, 
W. Robert Thompson. 

The award for "Most Promising 
Country Music Writer of the Year" 
went to Hugh King. 

Other writers honored at the 
1 972 SESAC Awards Banquet 
were: Rayniond A. Smith, Warner 
Mack. Eddie Noack, Paul Allen 
and Marshall Grant. In the a&r 
category, Decca's Owen Bradley 
was singled out for the top honor. 

WB's Mini- 
Bonus Plan 

LOS ANGELES— Warner Bros, 
creative services vice president 
Stan Cornyn has kicked off a mini- 
bonus incentives program for his 
department. "The employe-of-thc- 
wcck at our departmental meetings 
gets $1." he said. "If somebody 
meets a copy deadline I might 
hand them $2, or if a poster looks 
really good I'll give the artist $5." 

Admittedly the sums involved 
are not large. But Cornyn points 
out that promotion men often get 
bonuses for placing key records 
on a playlist or running an imagi- 
native campaign. "I see no reason 
why creative personnel shouldn't 
get monetary recognition for per- 
forming their jobs well too," he 
said. "Let's not underestimate the 
greed motivation." 



In the category of "Publisher" 
awards, trophies were presented 
to Akard Music for "Promise Her 
Anything"; to Perkins Music for 
"Long Legged Guitar Pickin' 
Man"; to Raydee Music for "A 
Day in the Life of a Fool"; and 
"No Blues Is Good News"; to 
Slimsongs for "One Night to Re- 
member" and "Fifteen Years Ago"; 
and to Page Boy Publications for 
"I Wanna Be Loved Completely," 
"You Make Me Feel Like a Man." 
"You're Bumin' My House Down" 
and "Draggin' the River." 

SESAC's 1972 Awards in the 
"Artist" category went to Johnny 
Cash, Conway Twitty, Hank 
Thompson, Ray Price, George 
Jones. Warner Macic, Nat Stuckey, 
Jay Lee Webb, Jack Greene, Jimmy 
Dean. Bobby Wright, Crystal 
Gayle, Leroy Van Dyke, Lynn 
Anderson, Del Reeves, Bobby Vin- 
ton and The Statler Brothers. 
Hubert Long Hcmored 

For the second time in the his- 
tory of the licensing organization, 
the "Paul Heinecke Citation of 
Merit" was awarded. The citation 
is named after the founder and 
president of SESAC and was pre- 
sented posthumously to Hubert 
Long, "for his outstanding con- 
tribution to Country Music." 

This year, the 1972 "Ambassador 
of Country Music'' Ward was pre- 
sented to H.W. (Pappy) Daily of 
Raydee Music, Houston. 

SESAC's International Award 
for 1972 went to "He Touched 
Me." composed and published by 
William J. Gaither. 

Craig Braun Wins 
Album Design Prize 

NEW YORK — Custom album 
jacket designer Craig Braun has 
been awarded the gold medal for 
Art Direction and Design of the 
Rolling Stones* zippered "Sticky 
Fingers" album jacket. 



LA'S VOGUE 
CHAIN ACTIVE 

LOS ANGELES — Vogue 
Books and Records, a long- 
lime five-store retail chain here, 
was erroneously referred to as 
a "now bankrupt retail chain" 
in a story which appeared in 
Billboard, Oct. 14. Vogue 
Books and Records is a valid, 
existing California corporation 
and is not now, nor has it 
been, involved in bankruptcy 
proceedings. 

The reference in the litiga- 
tion by Columbia Records here 
was to Vogue Records Distr.. 
which filed a bankruptcy pro- 
ceeding June 1. 



6MI Country Honors 
103 Writers, 71 Pubs 



Greene Helms 
Dual Label Co. 

LOS ANGELES— In a unique 
situation Charles Greene is now 
president of two record companies; 
Greene Bottle, custom distributed 
by Famous Music, and the inde- 
pendently distributed Greene 
Mountain. Greene has settled his 
$25 million lawsuit against Fa- 
mous "amicably" for undisclosed 
terms. 

The out-of-court settlement of 
the suit filed when Famous al- 
legedly stopped supporting Greene 
Bottle in July, has reactivated the 
custom label. Records are slated 
for release before the end of the 
year by Buck D.D. Black, Fischer 
& Epstein and Indian Summer. 

While the suit and settlement ne- 
gotiations were pending. Greene 
activated an independent label op- 
eration with his existing nine-mem- 
ber staff and has set November re- 
leases by Jessie Hill, Chris Mercer 
and Bobby Gosh, on Greene 
Mountain. Famous no longer 
shares in Greene's ownership of 
Greene Bottle. 



NEW YORK— One hundred and 
three writers and 71 publishers of 
102 songs have been presented with 
BMI (Broadcast Music, Inc.) Cita- 
tions of Achievement in the coun- 
try music field, as measured by 
broadcast performances from April 
1, 1971 to March 31, 1972. The 
awards were made at ceremonies 
in Nashville, Oct. 17, by Frances 
Williams Preston, vice president of 
BMI's Nashville office. 

The third annual Robert J. Bur- 
ton Award, presented to the most 
performed BMI country song, was 
given to Kris Kristofferson. writer, 
and Combine Music Corp., pub- 
lisher of "Help Me Make It 
Through the Night." 

Twenty of the songs honored 
with BMI awards were presented 
with citations marking previous 
awards. "Green Green Grass of 
Home," by Curly Putman, pub- 
lished by Tree Publishing Co., re- 
ceived its seventh award. "I Can't 
Stop Loving You," by Don Gib- 
son, published by Acuff-Rose Pub- 
lications, and "Release Me," by 
Eddie Miller and W.S. Stevenson, 
published by Four Star Music 
Co., were presented with sixth- 



year awards. Fifith-year awards 
went to Jim Webb and Dramatis 
Music Corp., for "By the Time I 
Get to Phoenix" and to John 
Hartford and Glaser Publications 
for "Gentle on My Mind." Third- 
year awards went to Don Robert- 
son, Howard Barnes and Hill and 
Range Songs for "I Really Don't 
Want to Know"; Kris Kristoffer- 
son. Fred L. Foster and Combine 
Music Corp. for "Me and Bobby 
McGce"; Mel Tillis and Cedar- 
wood Publishing Co. for "Ruby 
Don't Take Your Love to Town"; 
Jerry Reed and Vector Music for 
"A Thing Called Love"; and to 
Ray Winkler, Jon Hathcock, Neill- 
rae Music and Tuckahoe Music 
for "Welcome to My World." 

Honored for the second time 
were "Dream Baby," written by 
Cindy Walker, published by Com- 
bine Music Corp.; "Everything Is 
Beautiful," by Ray Stevens, pub- 
lished by Ahab Music Co.; "For 
the Good Times," by Kris Kistof- 
ferson, published by Buckhom Mu- 
sic Publishing; "Help Me Make it 
Through the Night," by Kris Krist- 

(Continued on page 10) 



Foster-Rice Combo 
Leads ASCAP Parode 



NASHVILLE— The songwriting 
team of Jerry Foster and Bill Rice 
won nine awards each at the 7th 
annual ASCAP Country Music 
Awards dinner here. It was the 
second year in a row they had 
won the bulk of the accolades. 
Other big award winners were 
writer Ricci Moreno, who won 



London Tie-in Packaging 
Policy Scores With Green 



By JIM MELANSON 



NEW YORK— London Records' 
policy of artist development with 
tie-in packaging has proven suc- 
ce»ful with Al Green, as well as 
with other label artists, according 
to Vincent Biondi, director of cre- 
ative services for London. 

Believing that packaging, if not 
handled correctly, can "wreck a 
career," Biondi said, "the label has 
worked closely with Farmlett, Bar- 
santi & Wood, a packaging design 
agency, on all of Green's product 
and the results of that relationship 
have been reflected in the changing 
concepts for the product and in 
the resulting sales." 

"The importance of that close 
working relationship," he contin- 
ued, "is the awareness of the mar- 
ket appeal an artist commands and 
the broadening of packaging con- 
cepts to coincide with that devel- 
opment." Biondi cited Green's in- 
itial breakthrough as an r&b artist 
in Memphis and his subsequent de- 
velopment as a national artist — 
rather than solely as a regional 
artist — as a prime example of lie- 
in packaging concepts. 

Biondi stated that Green's first 
LP, "Green Is Blues," selling near- 
ly 80,000 pieces, was packaged in 
light of Green's raw r&b style and 
the "basically regional appeal" for 
the product; but as his appeal 
grew, "we had to change the pack- 
aging in terms of artist imagery 
to reflect his growth, as well as to 
add to major market acceptance. 
Green's next two LP's, "Al Green 
Gets Next to You" and "Let's 
Stay Together," sold 200,000 and 
800,000 pieces respectively. His 
fourth LP, "I'm Still in Love With 
You," pictures Green, not as that 
'raw r&b artist,' but as the na- 
tionally known, sophisticated art- 
ist he has become. 



"The cost factor involved," con- 
tinued^ Biondi, "has not changed. 
We have spent basically the same 
amount on the last three albums, 
in terms of packaging; the differ- 
ence lies in the conceptual ap- 
proach to Green, the man and 
artist. 

Biondi added that Green is not 
the only artist with whom these 
considerations are taken. He cited 
Tom Jones and Engelbert Humper- 
dinck as other examples of pack- 
aging development to coincide with 
broadening artist appeal. "Both 
artists broke in the market as ap- 
pealing to youthful pop fans; but 
as their careers developed, they 
began to appeal to an older, more 
sophisticated listening audience 
and we had to take that into con- 
sideration in subsequent LP de- 
signs. We foresee the same situa- 
tion with Gilbert O'Sullivan," he 
added. 

Anthony Barsanti and Harrj' 
Farmlett also noted the importance 
of packaging in the "growth of an 
artist." Both stated that no matter 
who the artist might be, it is "ex- 
tremely important in terms of 
long-run sales to be aware of the 
current image projected by the 
product." Designmg all of Green's 
LP's, they said that Green's talents 
are the main factor in the sales 
results, but that the "viable" 
growth of the product and the art- 
ist's development have to be con- 
sidered for long-term development. 

Working with London over the 
years on a variety of product, the 
agency is also responsible for the 
packaging and design of the label's 
international "Passport" series, in 
which product is packaged under 
the unifying theme of passport 
covers from the country of origin. 



four, and Ann Morton, who took 

two. 

The winners: 

A SEED BEFORE THE ROSE 
Writers: Riccl Mareno/Jerry Gillespie 
Publisher: Terrace Music 
Producer: Ricci Mareno and 

MGB Productions 
Artist: Tommy Overalreet, Dot 
A SPECIAL DAY 
Writer: Bobby Harden 
Publisher: Two Rivera Music 
Producer: Frank Jones 
Artist: Arlene Harden, Cohtmbia 
AINT IT ALL WORTH LIVING FOR 
Writer: Sammy King 
Publisher: Milene Music, Inc. 
Producer: Tompall Olaser 
Artists: Tompall and the Olaser Brothen, 

MGM 

ALL HIS CHILDREN 
Writers: Alan Bergman/Marilyn 

Bergman/Henry Mancini 
Publisher: Leeds Music Corporation 
Producer: Jack Clement 
Artist: Charley Pride, RCA 
ALL I EVER NEED IS YOU 
Writers: Jimmy Holiday/Eddie Reeves 
Publisher: United Artists Music Co.. Inc. 
Producer: Scott Turner 
Artist: Ray Sanders, United Artists 
ALL I WANT TO DO IS SAY I LOVE 

YOU 

Writers: Jerry Foster/Bill Rice 
Publisher: Jack and Bill Music Company 
Producer: Billy Carr 
Artist: Brian Collins. Mega 
AN OLD FASHIONED LOVE SONG 
Writer: Paul Williams 
Publisher: Almo Music Corp. 
Producers: Scotty Moore/ 



ANN (DON'T GO RUNNIN") 
Writer: Buzz Cason 
Publisher: Buzz Cason Publications 
Producer: Ricci Mareno and 

MGB Productions 
Artist: Tommy Overstreet. Dot 
BABY'S SMILE. WOMAN'S KISS 
Writer: Billv Edd Wheeler 
Publisher: iJniied Artists Music Co., Inc. 
Producers: Bob Montgomery/ 

Bobby Goldsboro 
Artist: Johnny Duncan, Columbia 
CAW MEETS RAB 
Writers: Johnny Elgin/Urel Albert 
Publisher: Sue-Mirl Music 
Producer: Johnny Elgin 
Artist: Urel Albert, Sugarhilt 
CATCH THE WIND 
Writers: Jerr>' Gillespie/Ricci Mareno 
Publishers: Ricci Mareno and 

MGB Productions 
Artist: Jack Barlow, Dot 
COUNTRY GIRL WITH HOT PANTS 

ON 

Writer: Jim Hundy 

Publisher: Milene Music, Inc. 

Producer: Don Cant 

Artist: Leona Williams, Hickory 

CRY 

Writer: Churchill Kohlman 

Publisher: Shapiro. Bemslein A Co., Inc. 

Producer: Glenn Sutton 

Artist: Lynn Anderson. Columbia 

DELTA DAWN 

Writers; Alex Harvey/Larry Collmi 
Publishers: Bix Ax Music/ 

United Artists Music Co.. Inc. 
Producer: Billy Shcrrill 
Artist: Tanya Tucker. Columbia 
GONE (OUR ENDLESS LOVE) 
Writers: Boots Walker/Darrell Glenn 
Publishers: Be3t-Wa>' Music/ 

Anne-Rachel Music Corp. 



(Continued on page 8) 
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El 4 de octLibre regreso 
Santana.Con el Winter- 
land replelodebote a 
bote, la niieva niusica 
de Santana, brillante e 
inovadora, sobrecogio a 
la iilulante aiidiencia. 

A la nianana siguiente, 
John L.Wasserman escri- 
bio en el San Francisco 
Chronicle: "Santana ha 
amasado el espectaculo 
mas impresionante (|ue 
he visto en los ultinios 
tiempos.No creo que haya 
C|uedado duda alguna de 
que este grupoesta entre 
los mejores del niundo!' 

El album," Caravanserai," 
ya ha sido lanzado. Una 
gira por los EE. UU. esta 
en cursoy una por 
Europa esta prevista. 

El nuevo Santana esta 
aqui, y los aficionados 
musicales ya lo estan 
proclamando uno de los 
principales adelantos en 
miisicaderock. 

En Discos y Cintas Columbia 



arial 



General News 



THEATER REVIEW 

'Virgin' Fails 

NEW YORK— "Virgin," a rock 
opera performed by the Mission, 
was presented by Paramount Rec- 
ords and the Famous Music Corp. 
at Philharmonic Hall Wednesday 
(1). 

Produced and directed by Father 
John O'Reilly, "Virgin" deals with 
a young priest's role in organized 
religion, along with his social con- 
sciousness. Featuring Joe DeVito. 
the priest, Jim Rast, his conscience, 
Dorothy Lerner, a nun, and Jay 
Pielecki, as the bishop, "Virgin" 
revolves around 25 numbers, 
backed by a 50-piece orchestra 
and a rock band. 

Putting aside the social work of 
Father O'Reilly's mission and the 
ecumenism involved, as well as the 
degree to which Paramount and 
Famous Music went to showcase 
the production, "Virgin" never 
really gets off the ground. The mu- 
sic doesn't stay with you, and it's 
partially due to the weak staging 
as well as to the fragmentation of 

'Alice' Track 
Rights to WB 

NEW YORK — Warner Bros. 
Records has acquired the original 
soundtracic recording righls to the 
John Barry/Don Black score of 
the upcoming "Alice's Adventures 
in Wonderland," produced by Jo- 
seph Shaftcl and released through 
American National Enterprises. 

Warner Bros, has planned spe- 
cial merchandising and advertising 
campaigns for the album, includ- 
ing displays in the theaters where 
albums will be available. 

The American National Enter- 
prises release features Sir Ralph 
Richardson, Peter Sellers, Michael 
Crawford, Flora Robson and Fi- 
ona Fullerton, and will premiere 
in Los Angeles at Grauman's Chi- 
nese Theater on Nov. 20. 

Songwriters' 
$4 Bil Suit 

LOS ANGELES— Veteran lyri- 
cist John Blackburn has filed a 
class action suit in Superior Court 
here on behalf of himself and 
other songwriters against Capitol 
Songs, Inc. and other music pub- 
lishers seeking $4 billion in de- 
claratory relief in a challenge of 
the validity of songwriter's renewal 
contracts. 

The suit alleges there are two 
types of songwriter's contracts, 
one containing an assignment of 
renewal rights which is used with 
new and inexperienced writers and 
a second which provides for assign- 
ment of the copyright for the 28 
year period only. 

The suit, filed by attorney Harv- 
ey Cooper, challenges the validity 
of these contracts and states that 
Ihey arc unconscionable and unfair 
and entered into with no equality 
of bargaining position. Suit states 
this makes such agreements "ad- 
hesion contracts" under the law. 

Blackburn is asking the court to 
declare that the provisions for re- 
newal righls on the musical com- 
positions contained in his capitol 
pact and other songwriter's con- 
tracts are illegal and void; that 
provisions for renewal rights on 
compositions in these contracts are 
null and void because they were 
agreed to as parts of contracts of 
adhesion; and that all plaintiffs 
be awarded damages agamst their 
respective defendants in the sum 
of $2 billion for past royalties plus 
$2 billion for future royalties. 
Blackburn Is best known as lyricist 
for "Moonlight in Vermont." 



More Lafe News 
See Page 74 
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to Seduce 

the material used. The material it- 
self isn't that strong. Occasionally, 
twists of Chicago and Blood Sweat 
& Tears filter through the air — ■ 
but it's not enough. The brass and 
the percussion sections of the or- 
chestra were fairly active throu^- 
out the piece, but the remaining 
members were relegated to a nebu- 
lous involvement around the rock 
musicians In front, again weaken- 
ing the thematic approach to the 
piece. 

Credit must go to Paramount 
and Famous Music for the show- 
case and for the backing of the 
released LP. JIM MELANSON 



Famous Music 
To Handle Sire 

NEW YORK— The Famous Mu- 
sic Corp. will distribute all product 
of Sire Records in this country, 
according to an agreement signed 
by Tony Marlell, president of Sire 
Records. 

Sire has also entered into an 
agreement with EMI (U.K.) and 
manager Peter Gormeley to re- 
lease product of Cliff Richard, 
U.K. artist, in this country. Sire's 
Canadian agreement with Polydor 
remains unaffected by the tie. 

Sire will also release product in 
this country by Dutch group Focus, 
who will tour here in February 
1973. 

Meanwhile, Stein's Blue Horizon 
label has produced a $6.98 two- 
record anthology, of the British 
blues scene in the I960's. The 
album, "The Early 'V'ears/British 
Blues," features performances by 
Rod Stewart, Eric Clapton, Jack 
Bruce, Ginger Baker, John Mayall, 
Stevie Winwood, Peter Green, Sa- 
voy Brown, Yardbirds. Graham 
Bond, Spencer Davis, Long John 
Baldry, Jellybread and others. 



Knight Co. 
To ASCAP 

NEW YORK— Brown Bag Mu- 
sic, a division of Terry Knight En- 
terprises, Ltd.. has signed an ex- 
clusive affiliation with (ASCAP) 
the American Society of Compos- 
ers. Authors and Publishers. Brown 
Bag Music is the music and liter- 
ary publishing arm of Knight's 
newly formed label. Brown Bag 
Records, which is distributed 
worldwide by the UDC organiza- 
tions of United Artists Records. 

Brown Bag artists Mom's Apple 
Pie. John Hambrick and Wild 
Cherry are also affiliated with 
ASCAP as writers and composeni. 
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Blues Series 
By Polydor 

NEW YORK — Polydor Incor- 
porated is releasing the Blue Hor- 
izon Blues Masters Series, a 10- 
volume limited edition set featur- 
ing classic blues artists of yester- 
day and today. The 10 Individually 
packaged LP's will be sold inde- 
pendently as single albums. 

To assist dealers In merchandis- 
ing the package. Polydor will sup- 
ply stores with window streamers 
of various sizes and a counter dis- 
play piece which will offer maxi- 
mum visual looks at all 10 albums 
and also function as a browser 
box. A browser card will be avail- 
able for outlets where counter 
space is unavailable. 

The blues series, compiled for 
Polydor-dlstrlbuted Blue Horizon 
by veteran blues collector Mike 
Vernon, will feature Elmore James, 
Otis Rush. Magic Sam, Bukka 
White. Furry Lewis, Mississippi 
Joe Callicott, Johnny Shines, Sun- 
nyland Slim, Johnny Young and 
Champion Jack Dupree. 

Caedmon Push 
On Ives' LP 

NEW YORK— Caedmon Rec- 
ords is mounting a concentrated 
push on "Christmas at the White 
House," debut album on Caedmon 
by Burl Ives. The LP contains 
Yule favorites of 12 of the presi- 
dents, from George Washington 
to Richard Nixon. Music was ar- 
ranged by Tony Mottola, and 
played in the style of the era in 
which it was originally chosen by 
each president. 

Two versions are being made 
available, one for the educational 
market, the other for consumers. 
Tbe educational version will also 
be available on cassette, the con- 
sumer version on 8-track tape. 

Promotion will include samples 
to AM, FM and college stations, 
plus a schedule of consumer ads 
across the country. Stock is being 
shipped beginning this week. 

Crash Takes 
Davis Scion 

DENVER — Steve Davis, 27, 
second oldest of three sons of Bill 
Davis, pioneer record and tape 
wholesaler in this area, was killed 
in an auto accident Friday (13). 

He was manager of the Davis 
retail store. King of the Hill, 
Boulder, Colo. His two surviving 
brothers arc also involved in the 
family business. He is survived by 
his wife. Candy, and a son, Zach- 
ary. 

Stereo Dimension, 
Philips Pact Ended 

NEW YORK— Stereo Dimen- 
sion Records has terminated its 
world licensing agreement with 
Philips Phonogram, International. 
Philips represented the label in 
Japan, Germany, France, Italy, 
U.K., Holland and the Scandina- 
vian countries. 

Stereo Dimension, operating 
Evolution Records, Roadshow 
Records and the children's label of 
Let's Pretend, has begun negotia- 
tions for new licensing agreements 
with a number of firms. Loren 
Becker, president of the label, is 
handling negotiations. 

Diamond Deal 

LOSANGELE S— President 
Maurice Diamond of Beverly Hills 
Records has acquired the master 
of 'Why Do You Pretend" by 
David & Goliath. He made the 
deal for the U.K. master with Roy 
Berry, director of Campbell Con- 
nelly & Co., Ltd. Diamond, who 
has world rights to the record 
except for the U.K., will fly to 
London to supervise production of 
the LP after the U.S. and Ca- 
nadian release of the single. 



Executive Turntable 




COHEN GREENBERG 



George H. Fezell, senior vice president, Magnavox, and 
president, Magnavox Consumer Electronics Division, is retiring. 
His move becomes effective Jan. 1. In addition to his activities 
at Magnavox, Fezell has for years been an activist in the home 
electronics industry and has sat on the board of the Electronics 
Industries Association. No successor has yet been named to his 
post. . . . Gerald Citron has been appointed to the newly created 
post of director video marketing for Philips Broadcast Equip- 
ment. He will head the company's marketing effort for the 
Norelco VTR television cartridge system. Citron's old position, 
as manager of Norelco's consumer electronics department, will 
be filled by Ed Smuldeis, manager of Norelco's cassette depart- 
ment. . . . Jerry Orbach, national merchandising manager, JVC 
America, has joined the Sony Corp. of America as its hi-fi sales 
manager. He will also head planned expansion projects in that 
division. He replaces Morris HouseL . . . Lary Cohen has been 
named director of East Coast sales and promotion for United 
Artists Records. Making his headquarters in Philadelphia, Cohen 
will handle special projects as well as his sales and promotion 
activities. For the past six years, he has been national sales and 
promotion director for Jamie-Guyden Records. . . . Bob Green- 
berg has been named assistant national promotional director for 
Warner/Reprise Records. His duties will include developing and 
implementing new field marketing plans. Formerly regional pro- 
motion manager for the East, Greenberg will relocate to Burbank, 
Calif. 




JACOBS DAIN GIBSON 

Linda Jacobs has been named director of advertising and 
publicity at Vanguard Records. Recently joining the label, she 
has been associated with the London Daily Express and the 
advertising agency of Friedlich, Pearson & Strohmeier. Jacobs 
replaces Sunny Sciineir, who has left the company. . . . Ron 
Goldstein has been named general manager of the new Chrysalis 
Records' North American operation. He formerly held the same 
position with Playboy Records. . . . Another Playboy departure 
is publicist Tony Lawrence, who will announce plans shortly. 
. . . Bad Dain has been named A&M administrator for all a&r 
functions. He spent 1 1 years with Liberty Records and more 
recently was vice president of Im'Press Records. . . . Sandy 
Gibson has been apointed account executive at Gibson & Strom- 
berg, public relations. She was formerly publicity director of 
Family Productions, . . . Helen Rothbaum has been named 
musical consultant for the cultural affairs office for the city of 
New 'York. She was formerly director of advertising and publicity 
for the Metropolitan Review. . . . Jack Kramer, formerly a 
member of the Second Coming, has been appointed assistant a&r 
director for Mercury Records in Chicago. . . . David C. Swift 
has been appointed manager, audio sales promotion for the con- 
sumer products division of Motorola, Inc. Prior to his appoint- 
ment, he was market promotion manager, communications and 
electronics division. 




SWIFT SARVER 



Ai^osto Moosalve has been apointed manager of Editorial 
Mexicana de Musica Internacional, a Peer-Southern subsidiary 
in Mexico City. Monsalve formerly was with Peer-Southern in 
Florida. Monsalve replaces Maiio Alvarez who recently retired 
from EMM I following 44 years of service. Omar Marchant re- 
places Monsalve as manager of the Florida office. . . . Richard 
Holub has been named director of college radio promotion for 
Tumbleweed Records. He will report directly to national pro- 
motion director Bob Ruttenberg. . . . Bob Perilla Associates, 
Inc. and its Hollywood affiliate David Kramer Associations have 
been appointed public relations counsel Jules Rifkind's Spring 
Records. . . . James Sarver has joined Ampcx Stereo Tapes as 
direct-mail manager. Located at the firm's Elk Grove Village 
offices in Illinois, he will be responsible for the development 
and for coordination of direct-mail programs in the special 
markets division. Prior to joining Ampex, Sarver was assistant 
advertisingproduction manager at the Robert Maxwell Company. 
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Savoy Brown first reached the people by playing the blues. Good ole 
Chicago-style blues. From there they moved into hard rock boogie. In 
their new LP, "LION'S SHARE;' they get back into the blues. The band 
has been on the road a lot in the past year or so. And now they want to 
share with you some of the feeling they got from their audiences .The 
wailing, sensitive guitar of Kim 

Simmonds sets the mood for ^^^^^^^^^^^^^^^^H 

some really fine hard rock blues. 

"LION'S SHARE " is a new Savoy ^^VT ^1 
Brown LP. And one that will ^^P^- * iC'^v'^^^l^^fl 

please everyone. ># <Ll I^^^^B 
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SAVOY BROWN IN CONCERT: 

BERKELEY. CALIFORNIA Community Theater 

PORTLAND, OREGON Paramount Theater 

SEATTLE, WASHINGTON Paramount Theater 

VANCOUVER, CANADA Agridone 

CALGARY, ALBERTA, CANADA Coral 

EDMUNTON, ALBERTA, CANADA Kinsman Field House 

DENVER, COLORADO Coliseum 

EL PASO. TEXAS County Coliseum 

CORPUS CHRISTI, TEXAS Memorial Auditorium 

ODESSA, TEXAS Ector Coliseum 

SALT LAKE CITY, UTAH Terrace Ballroom 

LINCOLN, NEBRASKA Pershing Auditorium 
COLORADO SPRINGS, COLORADO City Auditorium 

OKLAHOMA CITY, OKLAHOMA Fairgrounds 



DALLAS, TEXAS 
SAN ANTONIO, TEXAS ,. 
HOUSTON, TEXAS 
FAYETTEVILLE, N,C, 
HOLLYWOOD, FLORIDA 
TAMPA. FLORIDA 
NEV» YORK, NEWf YORK 



Memorial Auditorium 
Municipal Auditorium 
Music Hall 
Memorial Auditorium 
Sporlatorium 
Curtis Hixon Auditorium 
Academy of Music 



QUEBEC CITY. QUEBEC, CANADA Coliseum of Quebec 
MONTREAL, QUEBEC, CANADA Forum 
OTTOWA. ONTARIO. CANADA Civic AuditOflum 
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Grammy Entry 
Deadline Set 

NEW YORK— Enlry forms for 
the 1 5th annual Grammy Awards, 
distributed by NARAS to its mem- 
bers and records companies, face 
an acceptance deadline of Tuesday 
(26). according to NARAS of- 
ficials. Members whose forms were 
mailed a week late, have until 
Monday (30). 

All eligible entries will be placed 
on lists from which voting mem- 
bers will select this year's final 
nominations. The final awards will 
be presented on the academy's 
award program over CBS television 
March 3. 



Hainick Buy Makes Him 
Sole Owner of RRC 



NEW YORK— Henry W. Hain- 
ick h;is purchased all outstanding 
shares of Richmond Recording 
Corp. and its subsidiaries from his 
former associates. Hainick is now 
soie owner of Richmond and its 
subsidiaries, PRC Recording Co.. 
Dubbings Electronics and Plastic 
Ware. 

Hainick will continue as chair- 
man of the board of Richmond 
Recording Corp., with Robert Tei- 
telman acting as president,/ general 
of PRC Recording Co.; Ernest Fer- 
rari, vice president. East Coast op- 
erations; and David Grant, direc- 
tor of national sales. 



Foster-Rice Combo 
Leads ASCAP Parade 
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• Continued from page 3 

Producer: Don Costa 

Arlist: Billy Walker, MGM 

GOODBYE 

Writer: Bobby Rus&ell 

Publisher: Pix-Russ Music 

Producer: Pete Drake 

Aritst: David Rogers, Columbia 

HONKY TONK STARDUST COWBOY 

Writer: Darrell Slallcr 

Publisher: Jack and Bill Music Company 

Producer: Larry Builer 

Artist: Bill Rice, Capilol 

I DONT KNOW YOU ANYMORE 

Writers: Ricci Mareno/Charlie Black 

Publishers: Shenandoah Music/ 

Terrace Music 
Producer: Ricci Mareno and 

MGB Productions 
Artist: Tommy Overslreet. Dot 
I SAW MY LADY 
Writer: Gove Scivcnor 
Publisher: April Music, Inc. 
Produccn^: Dickey Lee/ 

Jack Clement/Allen Reynolds 
Artist: Dickey Lee. RCA 
IF YOU LEAVE ME TONIGHT 

I LL CRY 
Writers: Gerald Sanford/Hal Mooney 
Publisher: Leeds Music Corporation 
Producer: Joe E. Johnson 
Artist: Jerry Wallace, Decca 
I'M GONNA KNOCK ON YOUR 

DOOR 

Writers: Aaron Schroeder/Sid Wayne 
Publisher: Anne-Racket Music Corp. 
Producer: Ron Chancey 
Arlist: Bill "Crash" Chaddock, Cartwheel 
IS IT ANY WONDER THAT 

I LOVE YOU 
Writers: Bill Rice/Jerry Foster 
Puhltsher: Jack and Bill Music Company 
Producer: Jerry Bradley 
Artist: Nat Sluckey, RCA 
IT TAKES YOU 
Writers: Jerry Foster/Bill Rice 
Publisher: Jack and Bill Music Company 
Producer: Glenn Sutton 
Artist: Bob Luman, Epic 
IT S A SIN TO TELL A LIE 
Writer: William P. Mayhcw 
Publisher: Bregman. Voceo & Corn. Inc. 
Producer: Bitf Collie 
Artist: Slim Whitman, United Artists 
I'VE COME AWFUL CLOSE 
Writer: Ann J. Morton 
Publisher: Chess Music Inc. 
Producer: Joe Allison 
Artist; Hank TTwmpson, Dot 



DIETZ EXHIBIT 
AT MUSEUM 

NEW YORK— "Dancing in 
the Dark," an exibition of high- 
lights from the career of lyri- 
cist-poet-painter Howard Dietz, 
will open at the Museum of 
the City of New York on Oct. 
31 through January. Sponsored 
by the Friends of the Theatre 
and Music Collection, the exhi- 
bition will include programs, 
sheet music, photographs, scene 
and costume designs, paintings 
and personal memorabilia. 



Women Artists 
For McGorern 

NEW YORK— "Star Spangled 
Women." hosted by Rose Kennedy, 
mother of the late president, and 
featuring an address by Eleanor 
McGovern. will be held at Madison 
Square Garden Friday (27). 

The show, aimed al voter sup- 
port for the McGovern/Sh river 
ticket, will present an all-women 
entertainment program. Among 
those listed on the bill are Judy 
Collins, Cass Elliott, Mary Travers, 
Tina Turner, Dionnc Warwicke 
and Carly Simon. 



LISTEN TO A COUNTRY SONG 

Writers: Jim Messina/Alan Carih 

Publisher: Jasperilla Music Co. 

Producer: Glenn Sutton 

Arlist: Lynn Anderson, Columbia 

LOVE IS A GOOD THING 

Writers: Bill Rice/Jerry Foster 

Publisher: Jack and Bill Music Company 

Producer: Billy Shcrrill 

Artist: Johnny Paycheck. Epic 

LOVE ISNT LOVE 

Writers: Bobby Fischcr/Ricci Mareno 

Publishers: Barlow Music/Terrace Music 

Producers: Ricci Mareno and 

MGB Productions 
Arlist: Bobby Lee Trammell, Souncot 
ONLY LOVE CAN BREAK A HEART 
Writers: Hal David/Burt Bacharach 
Publisher: Arch Music Co., Inc. 
Producer: Ceoree Richey 
Artist: Sonny James, Capitol 
PARTY DOLLS AND WINE 
Writer: Joe Bob Barnhill 
Publishers; United Artists Music Co.^ 

Inc./The Sungmaker 
Producer: Joe Allison 
Artist: Red Sleagall. Capitol 
SOMEONE TO GIVE MY LOVE TO 
Writers: Jerry Foster/Bill Rice 
Publisher; Jack and Bill Music Company 
Producer: Billy Shcrrill 
Artist: Johnny Paycheck. Epic 
SWEET APPLE WINE 
Writers: Sharon K. Dobbins/Jim Powell 
Publisher: Jangle Music. Inc. 
Producer; Ron Chancey 
Artist: Duane Dee, Cartwheel 
THAT'S WHAT LEAVING S ABOUT 
Writer: Tom Lszaros 
Publishers: Charlie Boy/Ra-Jane Music 
Producer: Don Law 
Artist: Ray Price. Colombia 
THE MORNIN- AFTER BABY LET 

ME DOWN 
Writer: Rav Griff 
Publisher: Blue Echo Music Inc. 
Producer: Rav Griff 
Artist: Ray Griff, Royal American 
THE NIGHT THEY DROVE OLD 

DIXIE DOWN 
Writer: Robbie Robertson 
Publisher; Canaan Music Inc. 
Producer; Glori-B Productions. 

Bob Wilson Executive Producer 
Artist: Alice Creech. Target 
THINK ABOUT IT DARLIN" 
Writers: Bill Rtce/Jerry Foster 
Publisher: Jack and Bill Music Company 
Producer: Jerry Kennedy 
Artist; Jerry Lee Lewis, Mercury 
THINK AGAIN 
Writers: Jerry Foster/Bill Rice 
Publisher: J»ck and Bill Music Company 
Producer: Jerry Kennedy 
Artist: Palli Page, Mercury 
WE'LL SING IN THE SUNSHINE 
Writer: Gale Gamett 
Publisher; Lupercalia Music Publishing 

Co. Inc. 
Producer: Olori-B Productions, 

Bob Wilson Executive Producer 
Artist: Alice. Creech, Target 
WE'VE GOT TO WORK IT OUT 

BETWEEN US 
Writer: Ann J. Morton 
Publisher: Daydan Music Corp. 
Producer: Danny Davis 
Artist: Diana Trask. Dot 
WHEN THE SNOW IS ON THE 

ROSES 

Writers: James Last /Ernst Bader/ 

Larry Kusik/Eddie Snyder 
Publisher: Miller Music Corporation 
Producer: Georite Richey 
Artist: Sonny James, Columbia 
WHEN YOU SAY LOVE 
Writers; Bill Rice/Jerrv Foster 
Publisher: Jack and Bill Music Companv 
Producer: Glenn Sutton 
Artist: Bob Luman. Epic 
WOULD YOU TAKE ANOTHER 

CHANCE ON ME 
Writers; Jerry Foster/Bill Rice 
Publisher: Jack and Bill Music Company 
Producer: Jerry Kennedy 
Artist: Jerry Lee Lewis, Mercury 



GSF, SEMI Deal 

NEW YORK — GSF Records 
has signed a subpublishing affilia- 
tion with French publisher SEMI. 
The deal, between Erstwhile and 
Access Music, the publishing arm 
of the label, and SEMI will cover 
the overseas territories of France, 
Belgium and Luxembourg. 



PRC, Richmond's major divi- 
sion, manufactures recordings for 
Atlantic Recording Corp.. Be!l 
Records, Mercury/Philips/Vertigo. 
Paramount and others, as well as 
tapes for Mercury/ Philips/ Vertigo. 

Currently operating plants in 
Long Island and in Indiana, Hain- 
ick is pliinning to build or acquire 
new facilities on both coasts. 

Merc Sells 
Miles Pact; 
Bowie LP's 

CHICAGO — Mercury Records 
this week sold Buddy Miles' re- 
cording contract and two David 
Bowie masters in separate deals 
with Columbia and RCA. respec- 
tively. 

In the Columbia negotiation. 
Mercury keeps Miles' six LP's, in- 
cluding "Them Changes." I.H. 
Steinberg. Mercury president, 
termed the parting amicable. 

RCA is rush-releasing "The Man 
Who Sold The World" and 'Space 
Oddity." acquired from Mercury. 
RCA is firming up a possible 25- 
engagement tour for Bowie with 
his manager, Tony DeFries, which 
would take place in the U.S. over 
the next two months. RCA chief 
Rocco Laginestra said that Bowie's 
first seven concerts here recently 
indicated heavy sales increases and 
RCA will support the tour with 
impact advertising and promotion, 
he said. 



Letters To 
The Editor 



Kickback Answer 

Dear Sir: 

We have read with great interest 
your recent two-article series on 
studio kickbacks around the 
country. While these stories have 
carried the drama of the situation, 
we deplore the slap in the face 
that all studios are getting because 
of some unscrupulous operators. 

We abhor the fact that this con- 
dition exists and that there are 
economic reasons why studios 
have found it necessary to bend 
to under the table demands of 
independent producers and engi- 
neers in order to slay in business. 

We do feel that occasionally 
there is complete justification for 
a recording studio to offer fre- 
quency discounts to its major cli- 
ents, much in the manner a radio 
station offers reduced rates to its 
prime advertisers. Recording stu- 
dios and radio stations both sell 
time and personalities; our per- 
sonalities are our engineers; our 
time gets you into our three ultra 
modernly equipped studios. 

We are known as the state of 
the art studio. Our clients are both 
record companies and independent 
producers; they come to us be- 
cause we are known as the state 
of the art studio. In a sense, rec- 
ord companies are fosterins the 
kickback situation by their silence. 
They should lake a very careful 
look at how they are spending 
their production dollars. 

We strongly feel the producer 
and the artist are the integral keys 
to creating a successful product, 
and they must have creative free- 
dom to record where they feel 
comfortable. But artists are getting 
ripped off by kickbacks because 
studio lime costs are charged 
back against royalties, and you 
know that if a studio is paying 
someone 45 dollars (that's the fig- 
ure stated in your story) under the 
table, that they must be over- 
charging on their rate card or it 
must be just plain insane. 

We would welcome a dialog 
(Continued on page 25) 
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Off the Ticker 




Columbia Broadcasting System 
Inc. reported third-quarter net in- 
come increased 7 percent, marking 
the sixth consecutive quarter of 
sales and income improvements 
over comparable year-earlier pe- 
riods. CBS earned $20.8 million, 
or 72 cents a share, compared 
with $18.8 million or 65 
cents a share, a year ago for 
the period ended Sept. 30. Sales 
rose to $342.4 million from $321.4 
million. The company said the 
third quarter results reflected 
strength in the record division and 
in broadcasting. Earnings for the 
nine months increased to $53.6 
million, or $ 1 .85 a share, from 
$41.7 million, or $1.43 a share, in 
1971. Sales for the nine months 
were $984.9 million, up from 
$892.2 million. . . . Sam Coody, 
president of Sam Coody Inc., mu- 
sic-tape-equipment retail chain, told 
securities analysts that he expects 
earnings of between $475,000 and 
$550,000, or between 70 and 80 
cents a share, in 1972. Earnings 
in 1971 were $614,007. or 90 
cents a share. Sales for 1972 are 
expected to rise to between $30 
million and $35 million from $26.2 
million a year ago, according to 
Goody. He attributed the decline 
this year to start-up costs involved 
in the opening of five stores. The 
new outlets, he said, are expected 
to add between $5 million and $6 
million to 1973 revenue, which is 
expected to increase 30 to 35 pwr- 
cent from 1972. . . . MCA Inc. ob- 
tained a new $140 million financ- 
ing agreement with Bank of 
America and Firet National of 
Chicago to replace its current re- 
volving credit. The company's in- 
terest cost on the new borrowing 
will be 0.5 percentage point higher 
than the prevailing prime, or mini- 
mum, bank rate on commercial 
loans. Under the arrangement, $50 
million will be in the form of an 
unsecured term loan requiring an- 
nual repayments of $8 million be- 
ginning on March 1, 1974. The re- 
maining $90 million will represent 
a secured revolving credit to ex- 
pire on March 1, 1979. . . . Among 
the divisions at RCA Corp. that 
showed increased profit and sales 
in the third quarter and nine- 
month period were consumer elec- 
tronics and electronic components, 
RCA Global Communications Inc. 
and Comet Industries. Third quar- 
ter operating earnings of $37,1 
million, or 48 cents a share, was 
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a 30 percent increase over the 
$28.5 million, or 36 cents a share, 
a year ago. Sales in the 1972 third 
period were a record $956 million, 
up 10 percent from $871.5 million. 
In the nine-months, RCA earned 
$113.5 million, or $1.47 a share, 
up 17 percent from $96.7 million, 
or $1.24 a share, a year earlier. 
Sales for the nine-months this 
year increased 10 percent to a rec- 
ord $2.81 billion from $2.56 bil- 
lion last year. 




COLUMBIA BROADCASTING 
SYSTEM 

3rd qtr. lo 

Sept. 30 al972 1971 

Net sates S342,400.000 S321.400.000 

Net income 20.800,000 18.800,000 

Per share .72 b.65 

Nine-month 

Net sales 984,900,000 
Net income 5J.600.000 
Per siiarc 1.85 

a — Estimated, b — Adjusted to reflect 
a 2 percent stock dividend in neccmhcr 
1971. 

RCA CORP. 

3rd qtr. to 

Sept. 30 1972 1971 

Sales $955,900,000 $871,500,000 

Net cont. oper. 37,100,000 c28.500.000 
xLoss 

Income 37.100.000 
Spec, charge 



Net income 
Per share 



892.167,000 
41.700,000 
bl.43 



9.600,000 
18.900.000 
b2SO.OOO,000 



37,100.000 d231, 100,000 



.48 



a.23 



TENNA CORP. 

Year to 

Inne 30: 1972 alfTl 

Sales $ 33.264.619 $ 30,728,447 

Income 608.597 559.975 

Tax credit 257.000 42,900 

c-Net income 865,597 602,875 
b-Per share .20 .18 

a-Rcststed to reflect settlement of a 
patent infringement suit. b-Based on in- 
come before tax credit. c-Equal to 29 
cents a share in 1972 and 20 cents a 
share in 1971. 



COLUNS RADIO CO. 

Year to 

Jnly 20: 1972 1971 

Sales $250,416,000 $287,502,000 

Loss 863,846.000 b35.687.000 

Spec, chg dlO,956,000 
Net loss 63,846,000 46.643,000 

a-Includes a $36,000,000 pretax write- 
down of Inventory accounts. b-Includes 
a $29,300,000 pretax provision for loss 
on company and customer-sponsored pro- 
grams. d-Net cumulative effect of ac- 
coLinling change. 

GATES LEARJET CORP. 
lit Otr. to 

My 31: 1972 1971 

Sales $ 15.941,000 $ 12.691,000 

Net income 2,104,000 1.025.000 

Per share .59 .29 



LAFAYETTE RADIO ELECTRONICS 
Year to 

Jane 30: 1972 1971 

Sales $ 73.870.574 $ 66,373.666 

Income 3,933.330 3.379.200 

Spec, credit 366,553 
Net income b4.299.883 3.379.200 
Per share al.61 1.38 

a-Based on income before special 
credit. b-Equal to $1.76 a share. 

MAGNETIC TAPE ENGINEERING 
CORP. 

26 wlu. to 

Jaw 24: 1972 1971 

Sales $ 884,488 $ 627.337 

Net income 

(loss) a(28.126> 15,349 

Per share 

(loss) (.04) .02 

a-Loss attributed to start-up costs in 
connection with a new division and sub- 
sidiary and a nonrecurring writeoff of 
a bad debt. 



Sales 

Net com. 

oper. 
xLo&s 
Income 
Spec, charge 
Net income 
Pet share 
Avg. shares 



Nliw-aioath 

$2,805,900,0(10 $2,560,500,000 

113,500,000 
113,500.000 



c96,700,000 
34.500,000 
62,200,000 
b250,000.000 
d 187,800,000 
a.78 
74,297,000 



13,500.000 
1.47 
74.432,000 
a — Based on income before special 
charge, b— Related to withdraw! from 
the general purpose computer business, 
c. — Equal to 36 cents a share in the 
quarter and $1.24 a share in the nine- 
months, d. — Loss, X — Loss from discon- 
tinued operations. 



TELECOR INC. 

Qtr. to 

Amt. 26: 1972 

Sales $ 17,208.363 

Net income 887,997 
Per share .31 

a-Adiusted to reflect a 50 percent 
stock dividend paid in April 1972, 



1971 

$ 15.969.662 
799.009 
8.28 



DATA PACKAGING CORP. 
Otr. to 

Abk. 26: 1972 1971 

Sales $ 3 .45 1 .483 $ 2.848,558 

Net income 64,193 2,691 

Per share .04 



Market Quotations 



As of closing, Thursdty, Octobtr 19, 1972 
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Satei 

Net income 
Per share 
d-Loss. 

3rd «tr. to 
tmlj 31: 

Sales 

Net income 
a-Per share 



$ 9,512.352 ! 
51,493 
.03 

SONY CORP. 

1972 

$197,555,000 
17.069,000 

.33 



7,994,414 
dl 18.975 



bl971 

$175,237,000 
13.951.000 
.28 



$466,779,000 
32,545,000 
.65 

Depoftiury 
addltioTBl 



1971 

$558,000,000 
11,040,000 



Thi aboM contributtd to Billboord by (Merrill Lynch, Pitna. Ftnnor & $initli. Inc Mwnfairi 
•f Ma Mow York Stock EackanQO and ■II prindpil stock tKhangos. 



Nfaie-moani 

Sales - $570,429,000 

Net income 48.802,0(X) 
a-Pcr share .96 

a- Based on American 
shares and reflects the 
5,050.000 common shares issued on June 
1. 1972. b-Restaied to reflect the official 
parity rate, 308 yen equals $1. 

EMI LTD. 

Year to 

iMc 3«: al972 

Sales $607,000,000 
Net income 17.658,000 

a-The above figures were computed at 
the current rate of $2.42 to the British 

pound. 



BMI Honors 

• Continued from page 3 

offerson, published by Combine 
Music Corp.; "Indian Reservation," 
by John Loudermilk, published by 
Acuff-Rose Publications; "Just One 
Time." by Don Gibson, published 
by Acuff-Rose; "No Love at All," 
by Wayne Carson Thompson and 
Johnny Christopher, published by 
Rose Bridge Music and Press Mu- 
sic Co.; "(I Never Promised You a) 
Rose Garden," by Joe South, pub- 
lished by Lowery Music Co.; 
"Tulsa," by Wayne Carson Thomp- 
son, published by Earl Barton 
Music, and "Walchin' Scotty 
Grow," by Mac Davis, published 
by Screen Gems-Columbia Music. 

Kris Krislofferson and Billy 
Sherrill are the leading BMI coun- 
try writer-award winners, with five 
songs each, followed by Glenn 
Sutton, with four. The leading 
BMI country publisher- award re- 
cipients arc the Tree Group, with 
eight awards, followed by Blue 
Book Music, with seven, and 
Acuff-Rose Publications, Inc. and 
the Al Gallico Group, each with 
six awards. 

Other top writer-award recipienta 
include Jerry Reed, winner of 
three; and Bill Anderson, Tommy 
Collins, Dave Dudley, Dallas 
Frazier, Don Gibson. Merle Hag- 
gard, Freddie Harl, Loretta Lynn, 
A L. (Doodle) Owens. Curly Put- 
man. Joe South, Ray Stevens and 
Wayne Carson Thompson, all with 
two awards each. 

The 102 BMI award-winning 
country songs, their writers and 
publishers, as logged by BMI for 
the period from April 1, 1971 to 
March 31, 1972. are: 

AFTER THE FIRE 15 GONE 

I. E. White 

Twitty Bird Music Co. 
ALL MY TRIALS 

Ray Stevens 

Ahab Music Co., Inc. 
ALWAYS REMEU8ER 

Jerry Bradley 

Paisr Bradley 

Forrest Hilli Music, Inc. 
AN AMERICAN TRILOGY 

Mickey Newbury 

Acuff-Rose Publications, Inc. 
ANGEL'S SUNDAY 

Hank Mills 

Moss Rose Publications, Inc. 
ANOTHER NIGHT OF LOVE 

Spoortir Qldham 

Freddy Wcller 

Young World Music 

Equinox Music 

Canter Star Musk 
ANYWAY 

Bobby Bond 

Ac tiff- Rom Pufalicalions, Inc 
ARAAS OF A FOOL 
Ronald McCown 

Sawgrasi Music Publishers, Inc. 
BABY I'M YOURS 
Van McCoy 

Blackwood Music, Inc. 
BED OF ROSES 

Harold Reid 

House of Cash, Inc. 
BEDTIME STORY 

Billy Sharrill 

Glenn Sutton 

Algee Music Corp. 

Flagship Music, Inc. 
THE 8EST PART OF LIVING 

Bill D. Johnson 

MtripoM Music, Inc. 
BRIGHT LIGHTS, BIG CITY 

J immy Reed 

Conrad Music 
BUS FARE TO KENTUCKY 

Ronny Light 

Crest moor Music 
BY THE TIME I GET TO PHOENIX 

Jim Webb 

Dramatis Music Corp. 
CAROLYN 

Tommy Collins 

Shade Tree Music 
THE CHAIR 

Marty Rofablns 

Mariposa Music, Inc. 
COME BACK HOME 

(Continued on page 74) 
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A&M Meetings Zero 
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• Continued from page I 

those companies who'rc honest — 
MCA. Columbia, Warner Bros., 
and a few others — usually pay 
lower royalties on cutouts." 

Joe Sutton, vice president of 
artist relations and development, 
fell that in many cases cutouts can 
seriously dampen not only ;in art- 
ist's career, but his catalog. "For 
us to issue cutouts on Neil Dia- 
mond, for example, would not 
only hurt Neil, but Columbia 
Records where he's going, and our 
own catalog on him. Thus, we'd 



HOUSTON—A hearing is set 
in federal court here on Tuesday 
(24) over a dispute between tele- 
vision performer Larry Kane and 
the American Federation of Tele- 
vision Artists. 

The suit was filed Thursday (10) 
by Clifford W. Potter, regional di- 
rector of the National Labor Re- 
lations Board, and niimcs AFTRA 
and its Dallas-Fort Worth local 
union as defendants. 



never do it. Anyway, as he has 
hits on Columbia Records, our 
own catalog on him will increase 
In value." 

RelaJler Interest 

One of the big dangers to the 
record industry is just now blos- 
soming at the retail level, Frio 
said. "Many retail record shops, in 
order to compete with the record 
stores selling cutouts, arc now try- 
ing to buy cutouts themselves to 
sell, which takes away from the 
space devoted to selling new prod- 
uct." 



It alleges that Kane was put on 
the union's unfair list because of 
his ref usal to sign an agreement 
over guest appearances on his 
show which is nationally syndi- 
cated and is seen on KFRC-TV 
here where the show originates. 
The Kane show is an hour-long 
show, based on a format of top 
record artists, hosted by Kane, a 
onetime DJ here and also a for- 
mer record distributor. 



Cutouts 

MCA will be lowering prices on 
some of its catalog product (Bill- 
board. Oct. 21) but this was only 
because "we inherited substantial 
inventory, pressed to make it look 
like the company had a Gold Disk 
album. It's a hype to try to stimu- 
late interest in a record." 

Besides overpressing to try to 
hype interest, some companies put 
themselves into a dumping at- 
mosphere. Frio said, when they 
force distributors to take more 
than they could use. "This creates 
an overstock situation. Too, some 
guys in this business are in it 
strictly for themselves and are 
maliciously pressing more records 
than they can sell at full price in 
order to get a piece of the action 
when they have to dump them. 1 
get pitches week in and week out 
like: 'If there's a buck in it for 
me. there's a buck in it for you.' 

"Basically. I'm definitely against 
cutouts. It's hard to say this when 
I'm still selling cutouts. But this 
is only temporary. Our new inven- 
tory-control system will do away 
with overpressing. For example, on 
'Sometimes a Great Notion,' the 
Paul Newman soundtrack, we 
pressed only enough so as to have 
the album available. We were on 
standby at the pressing plant in 
case the album took off. 

"It hurts me to know that there's 
an album on another label with 
Elton John which can be pur- 
chased at a buck when our own 
product has a suggested list price 
of $6.98. 

Possible Solutions 

The solution to the cutout prob- 
lem in the industry, he said, might 
be in an adjustable price on most 
product, or company prepares to 
halt overpressing. "But. except for 
a budget line, the company could 
reduce the price by a dollar as 
product got older . . . say, a year 
later. Then, after another year, 
the price on that product could be 
lowered another dollar. The third 
year a dollar less." 

Sutton pointed out that it was 
unlikely the consumer would ever 
see cutouts selling for $1.19 on 
Sonny & Cher, a Conway Twitty 
or Loretta Lynn. "Tf we did, it 
would be on albums with so little 
value on them that I'm sure the 
artist would agree doing it. 

English Content 
Hit by CRTC 

• Continued from page 1 

on French-language radio stations 
in the province of Quebec. 

A CRTC study. Juneau said, re- 
vealed that even in France, the 
government broadcasting organi- 
zation. ORTF, averages 18 percent 
English songs, and the three pri- 
vate stations up to 39 percent be- 
cause "the young people like 
them." 

Juneau said the situation in 
Quebec is much worse, with eight 
stations playing more than 40 per- 
cent English songs and one, which 
he refused to identify, playing up 
to 56 percent. 

The CRTC chairman said he 
was not making rules but merely 
offering a suggestion — reduce the 
number of English son^s. He also 
said that Quebec's English stations 
might try airing some French pop 
songs — "maybe 5 or 7 percent. ' 

He said he would like to see 
some "sensitivity and open-mind- 
edness" on the part of English 
broadcasters to a thriving French 
record industry. 

"It's just an idea — not a com- 
plicated scene I'm thinking of," 
he explained, "if I go to visit a 
friend in Toronto, maybe I bring 
him a recording by a French com- 
poser to see whether he likes it. 

"I think a lot can be accom- 
plished by a little relaxation, a 
little serenity — just play it to see 
whether we like it. But if we never 
hear it, how do we know if we 
like it?" 



• Continued from page I 

specifically focus in on independ- 
ents' problems to formation of a 
separate organization patterned 
after the now defunct Association 
of Record Manufacturers and Dis- 
tributors of America. ARMADA 
was set up primarily by then inde- 
pendent distributors, who in the 
late fifties had no sub-distributor 
holdings, but the organization lost 
out to NARM, when its major 
members went into subdistribution 
and joined NARM. 

Help Fofthcoming 
Distributors surveyed indicated 
that they are receiving more help 
from manufacturers. They pointed 
out such recent developments as a 
special 5 percent discount on cer- 
tain catalog product from A&M; 
the introductory discounts on the 

Bell, Polydor 
Hot in U.K. 

• Continued from page I 

runners were Decca, with EMI 
moving into first place for the 
second three months of 1972. 

Bell's breakthrough as the lead- 
ing label with 9.4 percent share — 
a mere 0.3 percent lead over Poly- 
dor — Is an encouraging achieve- 
ment for a company which went 
independent only from the begin- 
ning of the year. Although primari- 
ly regarded as a "seven-inch label," 
it's worth noting that Bell wasn't 
placed in the January-March Top 
10 labels, but by the end of June 
had moved into third place with 
a 5.2 percent share. In the full- 
price album table, the three lead- 
ing companies are placed in the 
same order as at the end of June. 

EMI has maintained its market 
domination as the leading com- 
pany with a 17.5 percent (19.8 
percent in the previous quarter), 
followed by CBS with 13 percent 
(11.2 percent) and WEA 10.6 per- 
cent (10.7 percent). 

Leading label remains CBS with 
12.4 percent (10.5 percent), with 
RCA Victor in second place with 
6.4 percent (6.6 percent) and Poly- 
dor third with 5.7 percent (6.2 
percent). Other points from the 
label survey arc the climb of Is- 
land from lOth to fifth place, the 
rare appearance of Mercury in 
fourth place and the absence for 
the first time this year of Tamla 
Motown. 

In the mid-price bracket, Decca 
has improved its share to 39.9 
percent (37 percent) as the top 
company, with its World Of . . • 
label also in first position with 
21.9 percent (22 percent). 

Best-selling single for the period 
was Donny Osmond's Puppy Love 
(MGM) with Arcade's TV-pro- 
moted Twenty Fantastic Hits com- 
pilation LP returned as the top- 
selling album. 

Letters To 

The Editor 

I 

• Continued from page 8 

with producers, record companies 
and other studio operators on this 
controversial subject. We know 
we have the capability to relate 
to the needs of the recording 
community and to operate within 
existing boundaries of market con- 
ditions. But being competitive 
doesn't mean cuttin|[ one's throat: 
it does mean runnmg a business 
like a business. 

Sincerely. 
The Village Recorder 
Dick La Palm 
Vice-President & General Manager 
Village Recorder 
W. Los Angeles 



recently released Mercury oldies 
LP's and singles and sporadic con- 
cessions from manufacturers. Buy- 
ers indicate that a heavy catalog 
program order brings concessions 
in the form of returns, for which 
they have waited months. In addi- 
tion, free goods are often given as 
a bonus for such a large special 
order. 

An indication of the concern on 
the part of manufacturers is the 
growing tendency for presidents 
and vice presidents in charge of 
marketing to personally phone and 
visit distributorships to discuss 
problems. Labels like Mercury 
and ABC-Dunhill are increasing 
their direct interest in local pro- 
motion men. Not only are more 
label representatives being hired, 
but men of the stature of Dennis 
Lavinthal. vice president of mar- 
keting, ABC-Dunhill, are visiting 
the specific area to interview pros- 
pects for local promo jobs. 



Program Diivtdoi^. 
Mtisic Librarians and DJs 

FIND's"Recordings in Release" 
is now available to you! 




Now. another fine programming aid for your library, FIND'S 
"Recordings in Release" is perhaps the most extensive 
listing of active LPs. cassettes, 8-tracks and reel-to-reel 
recordings (including all available quadrasonic product) 
currently available. That's more than 55,000 items, fully 
classified by type of product including jazz, classical, 
spoken v/ord, humor, international, children, etc. "Record- 
ings in Release" also contains special updated listings of 
current best-selling LPs and tapes. 

FIND'S "Recordings in Release" will be sent to all radio 
programmers who fill out the coupon below and enclose a 
check or money order (see appropriate box) payable to 
FIND Service International. 



Send to; 

FIND Service International 

P.O Box 775, Terre Haute, Indiana 47808 

Attn: Dean White 

□ Enclosed is a check for $5,00 
Please send me FIND s "Re- 
cordings in Release" by regular 
mati. 



□ Enclosed is a checit for $7,00. 
Please rush me FlNO's "Record- 
ings in Release" by air mail 



Name 



CiDL 



Slate 



ZIP 



•Publishing date November 6, 1972 

"■ocfoBER~2srf??57Bi[iff?Jwrer" 



************* 




The story of carib ... I 
remember it well. 

Upon my first •O)0ttm » 
the dark isolated paradox 
plaiKt I spake with the nua 
creatures and one would uy, 
"Wc have no food that 
hungry are the babe." 

Said I, "Yes, tit a problem 
I am to rectify ai tit my 
work." 

And he would mmi,i>«.l 
me and say, "Tt> good, til 
worthy." 

And when I would itk hi* 
help he would »y, "No I 
cannot. "But", said he, "t 
with you good luck." 

Did he think the hungry 
babes to take to plate a wish 
of good luck. 

And another man sayeth 
. . . "We are advanced for we 
have put a man on the 
mooo." 

Yet he could not explain 
the value in this act. 

While (till aurved the 
babe. 

Vhile too this man of 
whom he spake, who had 
been put on the moon, bad 
first been put on eanh ... 
from a distam and at a veloc- 
ity he would not understand 
. . . and at no coat. 

And when I told yet 
another that my name was 
Spirious and that I was a 
commander of forces and 
from the connani realm . . . 
it was not that he wii 
frightened but rather tlm he 
regarded me at being 
mentally unbalanced! 

And when I aaid, "Would 
ye persecute diy only salva- 
tion" ... I sakl ao more that 
I not bt persecuted — re- 
membering the auifragc ol 
our Lord. 

ts tti Wl Ifhkrf* MftI vli 
panka il lIMi !!■ Mtab. kc. 
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NLRB Tests AFTRA's Unfair 
Ruling on Larry Kane TV Show 



Talent 



Davis Into New Thing; 
LP Is Free Form & Open 




LOS ANGELES— Miles Davis, 
veteran irumpctcr who has been 
lending jazz into new avenues dur- 
ing ihe past two years — and also 
sparkling sales of jazz proiluct at 
Columbia — is into a black-aware- 
ness state. 

The music which protlucer Tec 
Mncero has just recorded at Stan- 
ford University and Philharmonic 
Hall for Davis' next LP, touches 
on Africa. India, jazz, rock and 
classical. 

"Ii's all whipped int<> a new 
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element." Macero said. "It's a new 
kind of music for Miles, another 
direction. The music has rhythmic 
complexities, is free form and 
open, but wiih more controlled 
pivot points." 

The in-person LP will feature 
a nine-piece band with Davis. It's 
Ihe second time in seven years that 
Davis has worked with nine pieces. 

People seem attracted to Davis' 
music because of the adven- 
turous sounds and the rhythmic 
base. Macero claims. "There is a 
ready market for jazz and rock 
music put together in a contem- 
porary fashion," 

There is also a market for nostal- 
gic jazz as witnessed by the recent 
standing ovation given Benny 
Goodman. Teddy Wilson, Lionel 
Hampton and Gene Krupa at the 
Harvest Moon Ball in New York. 
"I didn't see anybody under 30 
there, but those people had a 
great time. Miles' audiences have a 
great time too, so you see jazz 
appealing today to both ends of the 
age spectrum." 



Creedence Splits 
As Disk Group 

NEW YORK— Creedence Clear- 
water Revival- will no longer be 
recording as a group. The three 
members. John Fogerty. Stu Cook 
and Doug Clifford, will remain 
under contract to Fantasy Records 
for whom the group has recorded 
since its inception in 1966. Each 
member will devote his time to 
producing, writing and recording 
on individual projects. 



Roberto Torres has signed with 
Mericana Records. His first LP 
is scheduled for January release. 
. . . Sweet Marie, with a top 
summer single in their native 
Hawaii, has signed with Custom 
Fidelity. . . . Les Emmerson of the 
Five Man Electrical Band has 
signed as a songwriter with Four 
Star Music. . . . Billy Buller and 
Inftntfy has signed with MGM's 
Pride Records. . . . Honk has 
signed with 20th Century Records. 
The group's current single. "Pipe- 
line Sequence," has been purchased 
from Granite Records. . . . Win- 
field Parker has signed a long-term 
recording contract with GSF Rec- 
ords. Parker's first single, "Baby 
Don't Gel Hooked on Me." has 
just been rush-released. . . . Bags 
has also signed with GSF Records. 
The group, being produced by 
Jerry RaKovoy, has their first single 
in "It's Heavy." . . . Gary Bonner 
has signed a long-term recording 
contract with MGM/Verve label. 
Bonner's first release under the 
label is "Everlasting Love." . . . 
Steve and Bill Jerome have signed 
a long-term pro<luction contract 
with Evolution Records. The first 
release under the deal will be the 
single "Waitin' for the Day to 
Come." . . . Rick Springfield has 
signed a print agreement with War- 
ner Bros. Music Publishing. War- 
ner Bros, is rush-releasing the 
sheet music to Springfield's current 
"Speak to the Sky" and is preparing 
a folio of his album material. 



Two Teen Live Acts, 
Club Disc Spinners 



CHICAGO— A new talent pro- 
duction firm here is offering night- 
club record spinners in approxi- 
mately "2,000 night spots." their 
first recognition via a contest in 
a controversial attempt to urge 
bar and lounge owners to hire 
more live acts, said Ron Murray, 
spokesman of Blacko Productions. 
He said club owners hire the "dee- 
jays" often at $40 a night instead 
of using live performers. 

Blacko Productions, involved in 
artist management, publishing, a 
record label and production, has 
been criticized by other talent or- 
ganizations for recognizing spin- 
ners, who are seen as not only de- 
priving live acts of business but 
who have traditionally been the 
bane of jukebox operators as well. 
Spinners operate predominantly in 
black neighborhoods. 

Some spinners arc actual moon- 
lighting deejays from black sta- 
tions. Very few are full-time club 
spinners and most move around to 
two or three spots a week. More- 
over, Murray feels spinners have 
been themselves exploited because 
many pay upward of 51,500 to 
$2,000 for elaborate equipment 
and buy their records and yet earn 
only $40 a night. 

"Where a* club owner might 
have to pay $700 a night for two 
singing acts, an announcer and a 
five-piece band." said Murray, 
"they can get by for far less by 
using a spinner. We think live 
acts can co-habit with spinners. 
The idea of the contest is to bring 
the whole issue out into the open, 
giving some dignity to spinners and 
showmg club management they 
have a responsibility in furnishing 
live entertainment too." 



Murray estimates there are 2.000 
clubs involved but said spinners 
wo k in teen centers and high 
schools too. Patrons will vote on 
their favorite spinner at 25 cents a 
vote (money going toward prizes 
and contest costs) with final 
judging to be done by Blacko Pro- 
ductions personnel. 

Among details worked out so 
far is the award presentation at 
High Chapparell Dec. 3 where 
Blacko Prt)duclions will present its 
own show, yet another reason for 
the contest. 

Others involved in Blacko Pro- 
ductions are Darrow Fletcher, 
leader of his own review, Elaine 
Mayo, Edward Chappel, Ann Hay- 
good, Herman Baker and Clifford 
Browning. Publishing is under 
Murial Music, a BMl firm. 

Murray said Fletcher had two 
chart singles on Uni in '70 and 
'71 and that Miss Haygood has 
been managing Fletcher's act. 
Chappel is an Army veteran with 
cinematographer. Murray has been 
of late more involved in talent 
production. 



IFTOUROFU.S. 
IS DELAYED 

NEW YORK — Metromedia 
Records group IF has tempo- 
rarily postponed a three-week 
tour in the U.S. due to the 
illness of flute player-saxophon- 
ist Dick Morrisey. IF's tour is 
being rescheduled for late Oc- 
tober with exact dates to be 
announced. 



AAy Warmest Congratulations 




and Capricorn Records 



For the fine and deserved success of "Eat A Peach". My special thanks for all of your 
music and your personal courage to carry on. 

Leas Campbell 
Coconut Grove, Florida 
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Music Capitals 

of the World 

DOMESTIC 



Groove Merchant 
Jazz Concerts 



NBW YORK 

Charles Aznavotnr will make his 
only N.Y. appearance this year 
when he performs five concerts at 
Carnegie Hall, Thursday (26) 
through Sunday. . . . The Mystic 
Knights of Oingo Boingo opened 
a three-week engagement at Trude 
Heller's, Thursday (19). . . . Meny 
Clayton will be appearing at Car- 
negie Hall, Wednesday (25). . . . 
Yes, returning to the U.S. for a 
concert tour, will play the War 
Memorial, Syracuse, N.Y., Nov. 6 
and the Nassau Coliseum (20). . . . 
Larry White has been signed for 
personal management by the Roger 
Ailes office and has been named 
musical director of the Broadway 
musical '"Mother Earth." . . . Natl 
Mistral opened a headline engage- 
ment at the Chateau Madrid, 
Thursday (19). Los Muchachos de 
San Juan are being held over at 
the Chateau. . . . Samuel Lip man 
will inaugurate the Town Hall 
great artist series. Nov. 8. . . . 
Jazz pianist Ray Bryant will open 
a six-week engagement at Barney 
Josephson's Cookery, Oct. 30. . . . 
The Chamber Music Society will 
open its fourth season at the Alice 
Tully Hall. Friday (27). . . . 
Pianists Eubic Blake and Rebecca 
Penneys will make their Lincoln 
Center debuts when they perform 
at Alice Tully Hall, Dec. 3 and 4, 
respectively. . . . Tim Hardin and 
Sinfal Street will be at Max's 
Kansas City. Wednesday (25) 
through Sunday. . . . Flash Cadil- 
lac & the Continental Kids come 
into Max's, Nov. 1-5. . . . Joanne 
Jonas of "Godspeir will have her 
first single on the Bell label, "The 
Last Time I Saw Bobby," released 
soon. . . . Frankle **13" headlined 
at the Barcelona Club in N.J. this 
weekend past. . . . Curtis Mayfleld 
will be at Symphony Hall in New- 
ark, N.L, Sunday (29). . . . Wild 
Torkey will make an appearance 
at Camden Community College, 
Nov. II. . . . Danny Fogelbei^ 
and Valerie Simpson will be at the 
Bitter End. Nov. 8-13. . . . ErroH 
Gamer opens a three-week engage- 
ment at the Maisonette Room, 
Monday (23). . . . Metromedia's 
Hillside Singers performed for 300 
at the American Stock Exchanged 
annual press dinner, held at the 
St. Regis in N.Y. . . . Fania artist 
Johnny Pachcco will be seen in 
Paramount's film "Badite 373." 
. . . Western Wind will present the 
first of four Monday evenings of 
vocal chamber music at Corpus 
Christi Church in Manhattan, Oct. 
30... Quicksilver, Wishbone Ash 
and Elephant's Memory will be 
featured at Chicago's Aragon r&r 
party. Sunday (29). 

JIM MELANSON 



LOS ANGBLES 

Joe Smith's surprise birthday 
party at the Bistro drew an all- 
star cast of record company presi- 
dents as well as performances by 
Don Rickles, Alan Sherman and 
Peter Yarrow. . . . Rodney Bingen- 
heimer's E-Club brings the English 
discotheque atmosphere back to 
Hollywood. 

Now that she's not managing 
Johnny Mathis, Helen Noga has 
turned to writing historical novels 
and her "Ayisha'* is out now. . . . 
Happy End, Japan's top country- 
rockers, recording thetr newest at 
Sunset Sound. 

Hod & Marc partied it in darkest 
Tarzana at the John Rosica es- 
tate. . . . Two TV series stars 
about to sign with the Brothers 
Rifkin Spring label. . . . Bola Sete 
playing L.A. college concerts. 

B. Mitchell Reed switches from 
KRLA to KMET-FM. which is 
starling a big outdoor advertising 
campaign. . . . Wolf man Jack 
MCs the Artists & Models Ball. 
. . . English balladeer Dorodiy 
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Squires at the Music Center Nov. 
8. . . . Roberta Flack and Quincy 
Jones just played the hall. 

Johnny Mathis getting offers for 
his expiring Columbia contract and 
is also chairman of American 
Heart Assn. celebrity group. . . . 
Randy Newman announced to ap- 
pear Harmony Children's Center 
Country Fair. . . . Pearl Bailey 
follows Florence Henderson to 
Valley Music Theater. 

Marqois De Sade headlines 
P.J.s and Bitter End West on 
successive nights. . . . Dr. Hook & 
the Medicine Show let it all hang 
out for a nude number on their 
Danish TV special. . . . David 
Bowie and James Taylor both 
added second concerts to meet the 
demand. 

A benefit double album for the 
L.A. Free Clinic to feature artists 
from at least five major labels. 
Albums will be sold by mail for 
S3.98 with at least $1 to the 
charity. . . . Electric Kabuki mixed- 
media show at Ooo-Poo-Pah-Doo. 

Frank Sinatra awarded Israel 
medallion. . . . Lynn (Mama Lion) 
Carey, Bread's David Gates. John 
Kay and Paul Williams in UCLA 
symposium on music and sensu- 
ality. . . . Marty Balln may return 
to Jefferson Airplane. 

The three-record Nitty Gritty 
Dirt Band box with Nashville 
greats now shipping. . . . Cheecb & 
Chong sold out JFK Center in 
Washington after being banned 
from DAR-owned Constitution 
Hall. 

Alice Cooper moves next door 
to Archie Bunker for an "All in the 
Family" episode. . . . Billy Eck- 
stine on Doke Ellington TV spe- 
cial. . . . Wynne MUler, niece of 
late band leader Glenn, portrays 
vocalist in "The Way We Were." 
starring Streisand. 

Mary Costa featured on "The 
Great Waltz" soundtrack album. 
. . . Loretta Lynn guests on Dinah 
Shore TVer. . . . Johnny Rivers 
touring for first time in a year. 
. . . Steve Schwartz featured at 
Capitol Songwriters Workshop. . . . 
Fanny, Ike & Una team at two 
English concerts. . . . Tony Joe 
White Halloween at Funky Quar- 
ters. NAT FREEDLAND 



LAS VEGAS 

Twenty-one-year-old singer Bev- 
erlce Brown managed by John 
Kelly in to United Recording for 
a dub session. . . . Vic Beri» vice 
president of VMI, has been named 
entertainment director of the Park- 
way Inn Chain in Chicago, Des 
Monies and Cedar Rapids, la. The 
chain includes one Holiday Inn 
and eight Parkway Inns. 

KLUC Radio sponsored an art 
fair with proceeds going to the 
YMCA. . . . KVEG radio offering 
music spectaculars for 90 minutes 
three times every Saturday. First 
spectacular featured interviews and 
music by Tony Bennett and Count 
Basle. . . . Merv Griffin taping 
his TV show at Caesars Palace 
last week. 

Tanya Tucker appearing with 
Judy Lynn at the Flamingo. . . . 
Singer Florence Henderson will 
co-headline with Don Adams at the 
Sands Nov. 29-Dec. 12. ... Lee 
Mesa in the Hilton lounge. . . . 
Tropicana's Dave Burton set to 
entertain for a week in Spain. . . . 
Frank Sinatra Jr. (Daybreak) rush- 
ing from his Frontier stand to an 
Arizona State Fair gig. . . . Blue 
Room at Tropicana closed for a 
face lift. It will re-open as the 
enlarged Superstar Theatre early in 
1973. 

The Jay Chevalier Show in the 

theater lounge of the Union Plaza. 
. . . Liza Minnelli joined half- 
sister Loma Luft on stage at the 
Sands Hotel while Miss Luft was 
appearing with Danny Thomas. 
. . . BobMe Gentry side-lined 
with a broken nose she suffered 
when she walked into a monitor 



backstage at the Desert Inn. . . . 
Jfanmy Dean transferring to the 
Desert Inn now that the Landmark 
has closed its showroom. Dean, 
who has one of the nation's largest 
sausage business, reports that Han- 
cock Laboratory in Plainview, 
Texas is doing successful work us- 
ing pig skins in human burn cases 
and pig heart valves to replace 
human heart valves. 

TAHOE TOPICS: Beveriec 
Brown and Company opened at 
Harrah's in Reno. ... Ed Ames 
narrating Aaron Copeland^s "Lin- 
coln Portrait" for the Reno Phil- 
harmonic. . . . Mapes hotel owner 
Charies Mapes suffered a broken 
foot when he was felled by a horse 
who then collapsed on his foot. 

LAURA DENI 



CHICAGO 

The Eddie Hlgsins THo, ap- 
pearing at the Backroom during 
October, will be followed by the 
Eddie Picard Trio in November, 
and the Judy Roberts Trio will re- 
turn for December through New 
Year's Eve. Carmen Menna, folk/ 
rock singer, covers on Sunday and 
Monday nights. . . . Wlllard F. 
Wellman received the "Man of 
the Year" award from the Indiana 
Restaurant Association. Wellman 
operates a 13-acre entertainment 
complex in Valparaiso, including 
the Bridge-Vu Dinner Theatre, 
which recently starred Ray An- 
thony in his silver anniversary 
show. Other shows coming are 
Wayne King, Thurs. (26) and 
Phyllis DUIer, Nov. 21-25. . . . 
The Pilots are headlining in Bo- 
garts, a discotheque in Tenement 
Square, an entertainment complex 
in one building that includes an 
ice cream parlor, a pool hall, an 
amusement arcade, several bars, 
and a deli. . . . Thelonioos Monk 
appeared at the Brown Shoe, Oct. 
18-22. . . . United Artist's Doc 
Watson will be at the Quiet Knight 
until Oct. 29. . . . Engelbert Hum. 
perdinck will appear at Arie 
Crown, Oct. 27-28. 

ANNE DUSTON 



CINCINNATI 

With the Cincinnati Symphony 
Orchestra popular Eight O'clock 
Concert Series a sell-out far in ad- 
vance, as usual, the CSO has added 
a new four-concert series this sea- 
son. Bobby Goldsboro launches 
the new set-up at Music Hall Nov. 
26, with Erich Ktmzel conducting. 
The Winter Consort, featuring jazz 
saxophonist Paul Winter, appears 
Jan. 7; Gerry Mulligan and Chris 
Brubeck and his New Heavenly 
Blue show April 8, and Lou Rawls 
winds up the series June 3. . . . 
Jack H. Wellman, a member of 
the Cincinnati Symphony Orches- 
tra since 1952, has been named 
personnel manager of the organi- 
zation, succeeding John F. Bero- 
set who is retiring. Latter has been 
a member of the CSO for 36 years. 

While in here last week to pro- 
mote his new Columbia album, 
"Somebody Bigger Than You and 
I," Andy Griffith guested on Bob 
Bnuin*s "50-50 Club,** simulcast 
via Avco Broadcasting's fouj-city 
network. Shillito's, top retail rec- 
ord outlet, sold out on the album 
within an hour after the Braun 
broadcast. Griffith also taped a 
guest shot for 'The Bob Jones 
Show" on WKRC-TV, and before 
returning to the West Coast hopped 
into Dayton, Ohio, to cut a tape 
for *The Phtl Donahue Show," 
now heard in 42 markets, with 
WLW-D the origination point. Ac- 
companying Griffith on his pro- 
motion swing to Cleveland and 
Cincinnati, was his manager Dick 
Link, veteran music and showbiz 
personality. Both were honored 
guests at a trade cocktail session 
and dinner hosted by Bob Ewald, 
local Columbia sales chief. 

WLW-Radio holds its annual 
record distributors luncheon at 
Avco's headquarters in Provident 
Tower Tuesday (24). It's in ap- 
preciation for the cooperation ten- 
dered by record people to Avco 
executives and deejays over the 
year and winds up in a clinic 
session wherein both sides offer 
suggestions to improve the service 
and to iron out mutual problems. 

BILL SACHS 



NEW YORK — Groove Mer- 
chant Records, independent jazz 
label, sponsored two "all-star jazz" 
concerts Oct. 14 at the Auditorium 
Theater in Chicago.' Purpose of the 
shows was to expose Groove 
Merchant's roster of talent, which 
includes Dakota Staton, Groove 
Holmes. Jimmy McGriff, Lucky 
Thompson, Reuben Wilson and 
O'Donel Levy, all of whom per- 
formed at the concerts. 

Despite the fact that the shows 
were not wcl I attended, G roove 
Merchant will be taking the pack- 
age to San Francisco, Los An- 
geles. Houston, Dallas and a 14- 
city tour of the U.K. and the Con- 
tinent. 

Prior to the Chicago dates, 
Groove Merchant had 23 major 
record store window displays in 
the local area, and radio saturation 
covered 220 ad spots prior to the 
concert. 



The company was also heavily 
advertised on the "Soul Train" TV 
program. IHandbills and posters 
were distributed within the radius 
of the Auditorium Theater and 
advertising appeared in every 
newspaper in town. 

Coupled with this, every ticket 
holder received a free Groove 
Merchant album at the door. 

"We*re not looking to make 
money on the concerts," said 
Groove Merchant president Sonny 
Lester, "as long as we increase the 
sales of our albums and tapes and 
build Groove Merchant in major 
record markets." 

The record label, with 12 al- 
bums so far released, expects a 
total of 20 by year end. As of the 
company's Aug. 10 audit, $500,000 
worth of Groove Merchant albums 
had been sold. 



Talent In Action 



JOAN BAEZ 

Hollywood Bowl, Los Angeles 
Miss Baez packed the Bowl Fri- 
day (6) and the audience listened 
as the nearly two-hour concert rang 
true with political songs and tunes 
telling of human drama. 

Looking especially good and 
sounding very cheery, the vtKalist 
commanded her audience's atten- 
tion to such a point that there was 
total silence for every song. And 
when she suggested that it would 
be "kind of nice" for everyone to 
tight a match while she sang "Let 
It Be." the Bowl responded. 

People who come to hear her 
know in front that a Joan Baez 
concert is a uniquely personal, to- 
tally involving experience, much 
the way an hour spent with Pete 
Seeger is. For she devotes her en- 
tertainment time to educating her 
listeners, singing in that soft, yet 
mclodically powerful voice, engulf- 
ing us with "1 Want My Freedom 
Now." "I Shall Be Released," 
"Down in the Easy Chair," "The 
Night They Drove Old Dixie 
Down," "Weary Mothers" (in 
Spanish), "Oh Happy Day," "Joe 
Hill." "Imagine," "Rider Pass By" 
(a new self-penned composition), 
and "Sad Eyed Lady of the Low- 
lands." 

There were four special high- 
lights. She imitated Bob Dylan on 
"Down in the Easy Chair," then 
saluted him with her own "Lave 
Song for Bobby," sang the "Lord's 
Prayer" in calypso time and pow- 
erhoused "Amazing Grace" to 
close (he show. Her own acoustic 
guitar accompaniments lent just 
the right pulse for her singing. 

ELIOT TIEGEL 



GEORGE CARLIN 
KENNY RANKIN 

Troubadour, Los Angeles 
Little David Records' Trouba- 
dour double-bill proved to be a 
double-barrelled excellence. Newly 
avant-garde comic George Carlin 
provided a tour-de-force of theo- 
retically obnoxious childhood 
noises and offensive adult vocab- 
ulary. Kenny Rankin, in his first 
local appearance since returning 
to music action, displayed a re- 
markably fluent and sweet voice 
plus casually dynamic presence 
and a fine blend of strong originals 
with original versions of contem- 
porary rock classics. 

Carlin kept the SRO audience 
laughing loudly and consistently, 
hitting full stride after a surreal- 
istic confrontation with an inco- 
herent lady heckler early in the set. 
He is now the strongest contender 
for the Lenny Bruce crown, with 
some deep social insights presented 
in blindingly original contexts. 

Rankin is as good as the very 
best writer-singers today, a hand- 



some young man with bossa rock 
guitar style and a voice that can do 
remarkable things, such as the tor- 
tured howl he produced on the 
title phrase of his addiction auto- 
biography song, "Coming Down." 

NAT FREEDLAND 

CARMITA JIMENEZ 
LOS MUCHACHOS 
DE SAN JUAN 

Chatau Madrid, New York 
Carmita Jimenez, appearing here, 
balanced herself with a strong 
sense of professionalism and a 
flowing voice. Using these quali- 
ties, she wove her Spanish and 
English selections into a tightly 
knit, delightful evening's enter- 
tainment. Special mention also for 
the house orchestra and the Lopez 
brothers for helping to maintain 
the standard of night-club enter- 
tainment in New York. 

Los Muchachos de San Juan, 
while reviewed previou.sly, once 
again maintained a bright and en- 
joyable approach to their song 
and dance numbers. 

JIM MELANSON 



ALBERT KING REVUE 

Whisky a Go Go, Los Angeles 
Albert King is the most sinu- 
ously smooth guitarist of the neo- 
blues school dominated by three 
unrelated Kings (B.B., Freddie and 
Albert). The big man with the 
V-slot guitar and the fluent voice 
styling displayed how he links folk- 
blues roots to the sleek electronic 
sounds of contemporary soul mu- 
sic. 

His minirevue warms up with 
some tight instruments by a strong 
rhythm section, then Big Ella 
comes on and lives up to her 
billing with a set of high-energy 
songs and dances. 

NAT FREEDLAND 

BLOOD, SWEAT & TEARS 
ROBERT KLEIN 

Philharmonic Hall, N.Y. 

Old or new, organized or re- 
organized. Blood, Sweat & Tears 
(Columbia Records), is poetry in 
music. The group's poetic beauty 
is immediately apparent in the 
smixjlh guitar stylings of new lead 
guitarist. Georg Wadenius; or in 
the energetic vocalizing of Jerry 
Fisher, also new; or Bobby Co- 
lomby's drumming; or the crisp, 
classical/jazz approach of the solid 
brass front line. 

The group has recouped an 
enormous amount of lost ground, 
since teetering perilously close to 
the edge of disintegration in the 
early months of this year. Despite 
the fact that almost half its per- 
(Condnued on page 20) 
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"People Need Love" 




An uncompromising position courageously 
supported by these 51 liberated radio stations: 



KISN - Portland, Orejjon KLMS 

WIFE - Indianapolis, Indiana WSAR 

KJRB - Spokane, Washington WLLH 

WNDR - Syracuse, New York KDON 

KLIV - San Jose, California WDBQ 

KNDE - Sacramento, California WILK 

KINT - El Paso, Texas KSEL 

KTAC - Tacoma, Washington KGAL 

KOIL - Omaha. Nebraska WLAM 

WLAV - Grand Rapids, Michigan KWWL 

WAAF - Worcester, Massachusetts \yOSH 

WKBR - Manchester, New Hampshire KSJB 

WHOT - You ngstown, Ohio WRJN 

WKEE - Huntington, West Virginia WRKR 

WNEX - Macon, Georgia WJON 

WXIT - Charle.ston, South Carolina KWEB 

KOMA - Oklahoma City, Oklahoma KEYN 



■ Lincoln, Nebraska KLEO 

■ Fall River, Massachusetts WPDQ 

- Lowell, Massachusetts KQWB 
• Salinas, California WAIL 

- Dubuque, Iowa KRSP 

- Wilkes-Barre, Pennsylvania KCPX 
Lubbock, Texas WAEB 

■ Albany, Oregon KFYR 

■ Lewiston, Maine WLOF 
Waterloo, Iowa KRKO 

- Oshkosh, Wisconsin WUOK 
Jamestown, North Dakota WICK 
Racine, Wisconsin WARM 
Racine, Wisconsin KOOK 
St. Cloud, Minnesota KBZY 
Rochester, Minnesota KGGF 
Wichita, Kansas KWKH 



- Wichita, Kansas 

- Jacksonville, Florida 
Fargo, North Dakota 
Baton Rouge, Louisiana 
Salt Lake City, Utah 

■ Salt Lake City, Utah 

- AUentown, Pennsylvania 

- Bismarck, North Dakota 

■ Orlando, Florida 

- Everett, Washington 

- Cumberland, Maryland 

- Scranton, Pennsylvania 

- Scranton, Pennsylvania 

■ Billings, Montana 

- Salem, Oregon 

- Coffey ville, Kansas 
FM-Shreveport, Louisiana 



Bjorn and Benny's 'People Need Love" 

(P50014) is a new single available, 
appropriately on Playboy Records. V* 
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• Continued from page 18 

sonnel is new, there is a greater 
cohesiveness in its approach to 
its music. Many of the old tensions 



have disappeared and the mood is 
more relaxed and together. 

Not many groups have had the 
ability to survive such drastic 
changes as Blood, Sweat & Tears, 



but the group has done it, and 
now seems confidently set to con- 
tinue bringing much enjoyment to 
its countless fans around the world. 

Sharing the stage with B S & T 
was comedian Robert Klein, an 
ex-schoolteacher from the Bronx, 
with a routine reminiscent of 
George Carlin. His sometimes 
funny, somewhat ovcrlong piece 
ranged from growing up in the 



Bronx to the syndrome of new- 
fangled handshakes to marching 
hands. RADCLIFFE JOE 



JULIE BUDD 

Century Plaza, Los Angeles 
The former 1 6-year-old new 

Streisand is now an 18-year-old. 

but that's about all that's changed 



You won't be able to keep it in stock — 



Registered with its 
own serial number. 




«limi HendriJi 

Memorial Medallion 



a controlled-limited-edition collectors 
item executed in magnificent, deep bas- 
relief, minted in solid bronze and beau- 
tifully hand antiqued. 

Guaranteed Limited Edition " 

Each coin is one of a kind because 
it is permanently inscribed at the 
mint with its own registered serial 
number. Dies will be destroyed when . 
limited production is reached, never 
to be used again. 

Guaranteed Buy-Back Provision 

Each coin is interest-bearing because 
Hallmark will buy it back, provided 
it is in mint condition, at the rate 
of 10% increase of the original 
purchase price, beginning after 
two years and continuing at that 
rate on a year-to-year basis 
(but not exceeding $56.86). 

Guaranteed Buyers Loss 
Protection Plan 

If your customers should lose their 
medallion/coin or have it stolen, Hallmark 
will furnish the insurance company with 
proof of the registered number and the 
present market value. 




other Best-Selling Coins to Come 

The Joplin/Hendrix medallion/coin is the first of a superb 
series of limited-edition "Rock Classics" medallion/coins to 
be issued periodically as a tribute to the 
greatest rock arlists of our lime. 

Beautifully Packaged 

Each coin is individually pack- 
aged for pegboard display in a 
heavy-plastic, full-view, 
stretch-packed collector's 
holder which includes mint 
registration card. 



FREE POINT-OF-PURCHASE MATERIAL 

A colorful poster for in-slore display, which de- 
scribes the coin and shows blowups of both 
sides, exactly as depicted in the original art, is 
available free with any order. 



nailic HMdtr KC #001 NH #24 

#UI (Incite coin ((in packnl (tlH packed 

display) with key chain) 24" nedrdiain) 

COIN #00011 (Old label 12Ktoldt.f. 1211 (old |.f. 




Retail $5.00 
Cost 3.00 



$2.50 
1.35. 



$2.00 
1.10 



$2.00 
1.10 



A HALLMARK MINTING SERVICE EXCLUSIVE • 

Order Now And You Will Be Given The Option Of First 



Terms: 3% COO - 2% 10 days Freight prepaid on 144-pc. 

coin order only 
Minimum order 4 dozen coins. Maximum order 36 
dozers. Because this is a limited edition reordeis 
cannot bo guaranteed. 

For sample, send $3.00 which includes handling, to , . . 

6366 Woodward Ave., Detroit, Mich. 48202 

Refusal When Ttie Next Edition Is Issued 
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in Julie Budd's act. She's still 
vocally overpowering as ever, with 
a Brooklyn accent that thickens 
for comedy patter punchlines and 
a generally helpless air. 

Her material is about equally 
divided between MOR standards 
and contemporary soft rock. Since 
Streisand doesn't work many clubs 
and her sister. Roslyn Kind, never 
took off in a career. Julie Budd is 
probably the best representative 
of this sound available live. She's 
hard-working and big*voiced and 
should be around. 

NAT FREEDLAND 



PHIL OCHS 

DOC WATSON 
DAVID BROMBERG 

Philharmonic Hall. New York 
Just back from a tour of Europe 
and a change in identity, A&M's 
Phil Ochs. the traveling troubador 
of the social protest song, returned 
to his roots Oct. 6. and proved 
that his fangs are still intact. Just 
three years ago, during his last 
New York date at Carnegie Hall, 
Ochs was greeted with jeers as he 
appeared in a gold-lame suit a la 
Presley, singing songs of that early 
Elvis era accompanied by a foiir 
piece back-up band. Not so this 
evening. Instead, he strolled on 
stage dressed in a dated ill-fitting 
blue suit, shirt opened at the collar 
a shock of forlock in his face and 
a beat-up acoustical guitar slung 
around his shoulders. The packed 
house went wild. Clearly, this was 
a Phil Ochs they came to praise, 
not bury. 

The bulk of the artist's program 
consisted essentially of material 
from his early albums for Electra 
such as "Changes," "That's What 
I Want to Hear" and "I Ain't 
Marchin' Anymore," all sung in 
that strangely lilting voice of his. 
Ochs' bitter and biting sentiments 
deploring "the depressed state of 
the country" were never more 
cogently expressed than on his 
closing number. "Richard Nixon. 
Find Yourself Another Country to 
be Part Of." The audience of 
primarily young liberal folk enthu- 
siasts loved it and shouted Phil 
back for an encore of two of his 
best-known works, "The War Is 
Over" and "Outside of a Small 
Circle of Friends." 

David Bromberg's foot stompin' 
brand of country-folk blues kicked 
off the evening's events to a good- 
natured beginning. The Columbia 
artist's fragile voice and skilled 
soulful guitar, assisted by a funky 
group of mandolin, fiddle and horn 
players, really came together on 
the raucous-talking blues number. 
"Oh Sharon." His sensitive interpre- 
tation of friend Jerry Jeff Walker's 
"Mr. Bojangles" was another high- 
light. Brombcrg concluded with an 
audience sing-a-Iong of "A Man 
Should Never Gamble," which 
really worked to nice effect. 

Poppy's Doc Watson played the 
prettiest pickin' this side of North 
Carolina, following Bromberg's 
set. Ably assisted on guitar and 
banjo by son Merle, Watson 
brought an ingratiating blend of 
southern good humor and classic 
country blue-grass music to his re- 
ceptive listeners. The two men, 
perched center stage on high stools, 
opened with the rolling "Freight 
Train Boogie" and were always on 
track. The Watsons closed with a 
wild "Mama Don't Allow," as the 
son led his blind father off stage 
amidst cheers for more. Folk pro- 
moter Izzy Young took over MC 
chores in a very refreshing, non- 
profe^ional manner. 

PHIL GELORMINE 

NY. Dolls Stort 
3-Week Tour 

NEW YORK— Rock group The 
New York Dolls began a three- 
week lour of the U.K. Oct. 19 at 
Liverpool. Other dates include 
Essex University (20), Round 
House (22), Birmingham's Al- 
hambra Club (26), Leicester Uni- 
versity (28). Empire Pool (29), 
Malcombs Disco (Nov. 2), Lan- 
ca-sler University (3), Cambridge 
University (4), Manchester's Hard 
Rock Club (9), and Sheffields Uni- 
versity (10). 
OCTOBER 28, 1972, BIILBOARD aerial 



What Would The ChildrcnThink 
I The new single,3466. 
by RICK SPRINGFIELD 

from his album. Beginnings (SMAS11047) 





Rick performs 
What Would The ChildrenThink 
LIVE on THE SONNY& CHER 
COMEDY HOUR 
this Friday,October 27 on CBS-TV 

t ® bp 

Capita. ■ • -v 
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Talent 



Shore's 'Store' Showcases Jazz TV 



Undiscovered Talent 



LAS VF.GAS — A showcase for 
new talent. The Comedy Store, 
owned by comedian Sammy Shore, 
is serving as a springboard for an 
up-and-coming generation of en- 
tertainers. 

Undiscovered talent is given an 
opportunity to drop in and be 
heard by professional writers, pro- 
ducers and directors. During the 
six months of operation two dis- 
coveries have been made. Paul 
Keys found Frank Welker. who is 
now a regular on " Laugh In" and 
folk singer Tracey Newman was 
signed to do a television pilot by 
the producer of the "Odd Couple." 
Also in rehearsal are 1 5 writers 
and comedians working on "Stand 
Up and Blow." a Pat McCormick 
creative takeoff on "Stand Up and 
Cheer" for the Johnny Carson 
Show. 

On Monday evenings when the 
Comedy Store is closed, a work- 
shop is held. Fifty members are 
enrolled at S25 per month. From 
this workshop Shore hopes to find 
minor league talent that he can 
help make It to the major leagues. 

Located in west Hollywood, 
where Giro's once stood, the Com- 
edy Store has a residential im- 
provisational group The Comedy 
Store Players consisting of Bo 
Kapperal, Pat Proft, Gary Aus- 
tin and Carol White. An organist 
and piano player are also house 
regulars. 

The establishment is equipped 
with a tape deck for recording. 
Shore recorded a Laff Records 
release in the Comedy Store. Other 
recordings are planned. 

There is no cover or minimum. 
Only drinks are served at 75 cents 
each. The room seats 140 and is 
closed Sundays and Mondays. "We 
never lost money and so far the 
money coming in has sustained 
maintenance," said Shore. The co- 
median breaks even on the night- 
club. He was given the land and 
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building by his manager San Singer 
who is also the manager for Frank 
Sennez who owned the property. 
Shore spent $225 on renovations. 

Shore refers to the venture as 
his gift to the business explaining 
other artists build hospitals or 
work on various charities and 
what he wants to do is to help 
young people coming up in the 
business. 

The comedian is planning a 
string of Comedy Stores with the 
next location in Las Vegas. He is 
currently looking for the right 
spot. During his recent Hilton 
Hotel engagement he turned down 
an offer from entertainment direc- 
tor Dave Victorson to bring in 
the Comedy Store Players on the 
nights when the lounge stars were 
off. Store felt the Hilton loungje 
was too big for the players and is 
looking for more intimate facilities. 

The West Hollywood Comedy 
Store is a partnership between 
Shore and his long time writer 
Rudy De Luca who serves as MC 
for The Comedy Store. With Shore 
adding more locations he says 
about the Hollywood place "I'm 
about ready to give it to the kids 
to run and let them do what they 
want to do." 

Shore, currently involved in 
three future television series, is 
being forced because of lack of 
time to devote less time actually 
appearing in The Comedy Store. 
Stars regularly appearing in the 
Comedy Store include Redd Foxx. 
Rodney Dangerfield and Diahann 
Carroll. 



Special 



Studio Track 



NEW YORK— Jazz artists of 
the 1940-1960 swing era and 
others, will stage an hour-long 
NBC -TV special "Timex All-Star 
Swing Festival." set for Nov. 29. 

Joining in the reunion will be 
jazz stars Benny Goodman and 
his original quartet, Duke Elling- 
lon, Ella Fitzgerald, Count Basic. 
Dave Brubeck, Joe Williams. Dizzy 
Gillespie. Earl Hines. Bobby Hack- 
ett. Max Kaminski, Barney Bigard, 
Tyree Glenn, Arvcl Shaw. Willie 
Smith and Barrett Deems. 

The program will be taped in 
Lincoln Center's Philharmonic Hall 
on Monday (23) before an invited 
audience, with Doc Severinson as 
host and performer. 



Anka in Start 
Of 'New Career' 

LAS VEGAS — This month 
brings to a conclusion one phase 
of Paul Anka's 16-year career. 
After fulfilling his November Har- 
rah's Lake Tahoe dale Anka is 
virtually retiring as a night-club 
performer. He will fulfill his 
Caesars Palace contract. Under the 
pact, the hotel will utilize Anka as 
a producer, musical director and 
talent developer. 

The singer intends to devote 
more time to recording for The 
Buddah Group, composing, single 
concerts and TV specials. 



By SAM S^JTHERLA^fD 



Vol 10 Another Slick Page 
In Rock 'n' Roll Revival 



NEW YORK— Richard Nader's 
Original 50's Rock and Roll Re- 
vival at Madison Square Garden 
celebrated its third anniversary 
Oct. 13 before a frenzied full 
house of 20,000 nostalgia seekers. 
Nader's shows have been slick as 
ever and Vol. 10 was no excep- 
tion. 

Funny thing, though, about 
these revivals. There's only one 
thing basically 50's about them. 
Surely it's not the audience, pre- 
dominantly under 20 with not a 
"d.a." in the house. And it can't be 
the appearance or performance of 
the acts; Gary "U.S." Bonds re- 
splendent in Afro and Presley's 
jump suit and cape (remember his 
spit curi?). Philadelphia's shoulder- 
length haired Dovetls. the Crystals* 
cleavage or the Coasters' choreog- 
raphy. Even the Five Satins, their 
classic in the Still of the Night" 
receiving the biggest hand for a 
song all evening, seemed somehow 
updated in their approach. And 
that's what it all boils down to, 
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THE MUSIC. It was nothing more 
than pure, unpretentious, good old 
fashioned vintage rock 'n' roll. 

What with beer and grass freely 
in evidence and the music at fever 
pitch, it didn't take much to get 
this group dancing in the aisles. 
Clearly, the crowd had their favor- 
ites. King of twist. Chubby Checker 
was surprisingly good. Give this 
vibrant performer some gutsy 
rhythm and blues to sing and you'll 
probably find an artist as contem- 
porary as anyone today. Unfortu- 
nately, compared to his revival per- 
formance here last year. Bo Did- 
dley was disappointing. The show- 
man appeared tired and half- 
hearted and simply did not put 
out. Perhaps Diddley was defer- 
ring to the star of evening, whom 
he even managed to upstage last 
October, so good was his act then. 

Chuck Berry, riding on the crest 
of the nation's No. 1 single, was 
absolute dynamite. Before begin- 
ning his set, Nader presented the 
veteran artist with his first gold 
record. Feigning open-mouthed 
amazement. Berry told the audi- 
ence, "I never thought "My Ding 
A Ling" would rise ... to the top 
of the charts!" The place fell 
apart. Berry, and that living ex- 
tension of his body, his guitar, 
create a natural spontaneity with 
an audience. There's none of this 
"join in please" or "clap your 
hands" coaxing so popular with 
many performers today. When 
Berry's on. there's no way one can 
not become involved in what the 
man's doing on stage. Right now. 
he's receiving some of the recog- 
nition he's deserved for years and 
the reaction to his performance 
only reinforced the fact. 

Throughout the evening. Bobby 
Comstock's back-up band held 
things together tightly with their 
50's riffs and producer Nader, 
serving as Top 40 type MC, was 
presented with several citations 
commemorating the revival's third 
year of operation. If anybody 
should sec Don McClean. tell him 
the music never died. It was alive 
and well at the Garden Friday 
night. PHIL GELORlVflNE 



Jerry Wexler has wasted no time 
with Sir Douglas: Last week found 
Doug Sahm already at work on hh 
first sides for Atlantic Records, 
with closed sessions at Atlantic's 
N.Y. studios. 

The security has been logical. 
Sidemen present were notable in- 
deed, with Sahm handling a variety 
of duties while ably assisted by 
Bob Dylan, who played guitar and 
even sat in on organ; Dr. John 
turned in performances on key- 
boards; the Memphis Horns pro- 
vided their own touches; and a 
clutch of Sahm's other friends, 
both Texas home-grown and well- 
known cosmopolitan, dropped in. 

Jerry Douglass dropped his own 
production duties for the moment 
lo engineer the date. 

★ ★ ★ 

Eliot Tiegcl has reported an in- 
crease in 4-channel activity at 
the record company level, noting 
that studios are consequently ap- 
praising their own quadrasonic 
capabilities to prepare for the com- 
ing year. 

Dick LaPalm, general manager 
at the Village Recorder, stated that 
the alert studio operator should 
prepare for the quadrasonic ex- 
plosion. LaPalm's L.A. facility ap- 
pears to be responding to that line 
of thought with the recent opening 
of its specially designed $100,000 
quadrasonic mix-down room. 

Designed by engineer Ron Fra- 
boni, with Mike Ringrose, another 
Village engineer, assisting, the 
room incorporates a Quad-Eight 
console (20 inputs, four quadra- 
sonic busses additional capability): 
Lang and Pultex equalizers, Tele- 
tronix. Spectra Sonics. Creatonics 
and Urei limiters; EMT echo delay 
units; 20 channels of Dolby reduc- 
tion and Altec and JBL monitors. 

LaPalm points to the room's 
other features, including remote 
switchable Dolbys and a choice 
of monitors, as designed to pro- 
vide producers with added flexibil- 
ity. Also included are a variety 
of electronic aids developed by 
the studio's engineers, with Ken 
Klinger contributing his own de- 
sign for a "direct" box for running 
instruments directly into the con- 
sole, and Ron Fraboni developing 
a headphone cue system for all 
three 16-track studios. 

LaPalm cites record companies' 
decision to mix their product lines 
for quadrasonic as a move toward 
complete four-channel activity: Re- 
cently. ABC/Dunhill's Impulse 
line made the move, choosing 
Sansui's QS system for its entire 
line, with Impulse a&r head Ed 
Michel handling all four-channel 
mixing for the label at the Village. 
Alshire Records has made a simi- 
lar move, releasing 16 LP's mixed 
through the Sansui system, and 
A&M has joined the Sansui con- 
tingent as well. 

Meanwhile. CBS continues its 
development of the SQ product 
line, RCA has begun various dis- 
crete LP projects, and various other 
labels continue to examine systems 
for eventual commitment to quad- 
rasonic. 

LaPalm's enthusiasm may form 
a contrast to the attitudes of many 
studio operators who have reported 
little quadrasonic activity, but. on 
both coasts, there does appear to be 
a rise in that area. 

As for the Village Recorder, re- 
cent sessions have included the 
homecoming of The Beach Boys, 
who used the studio after their 
return from Amsterdam. Al JanUne 
produced, while Ron Fraboni as- 
sisted in the mixdown. . . . Jimmy 
Miller Productions brought in 
The Edwin Hawkins Singers. . . . 
London Record's Bloodstone were 
in, produced by Mike Vernon with 
engmecring from Tony Realc. . . . 
While Baker Bixby handled loca- 
tion recording during Charlie Ear- 
land's recent gigs at the Lighthouse 



in Hermosa Beach for Fantasy 
Records. 

★ * ★ 

Thunder Sound Studios has been 
fielding a number of sessions in its 
Toronto rooms. Capitol's Edward 
Bear are finishing an album, while 
Eugene Martynec is producing ses- 
sions with New Potatoes for Capi- 
tol and Bear Productions, with Bill 
Seddon engineering. Seddon also 
worked the sessions for Flying Cir- 
cus, another Capitol aggregate, and 
Thunder has also hosted Bob Mc- 
Bride, produced by Dennis Muipby 
of Sundog Productions for Capitol. 

Also in the works: sessions for 
CBC and for CITY-TV. 

Pbil Sheridan, Thunder's chief 
engineer, is tooling up for what he 
feels will be a hectic schedule in 
October and November. 



Meanwhile, at Sound City in 
Van Nuys. Calif., the new Neve 
console is in operation. The 16- 
track facility has recently hosted 
the Five-Man Electrical Band for 
MGM. Jack Turner for Anthem 
Records. Linda Smith for Signpost 
Records and the Free Movement 
for Columbia. 



Back in New York. George 
Klabin reports that Sound Ideas 
Studio i5 humming along nicely, 
having just installed 20 channels 
of DEX noise reduction, which. 
Klabin feels, "is definitely supe- 
rior to the Dolby, giving far more 
noise reduction per channel." 

Sessions are moving along, with 
Roulette Records bringing in Tony 
and Carol, produced by Buri 
Keyes and Myma March and engi- 
neered by Rick Rowe. Roulette also 
brought in the P.J.'s, produced by 
Jimmy Wisner and engineered by 
Klabin. 

Buddah and Bert DeCouteaox 

have brought in Stacy, with Rowe 
engineering these sessions, while 
lulls in the action have kept at 
bay by increasing jingle work. 

Klabin noted that Steve Katz 
of Sound Exchange had also been 
using the new room, mixing Raun 
MadK.innon for Free Flow Pro- 
ductions. 



Buy Back 
Record Plant 

LOS ANGELES— Chris Stone 
and Gary Kellgren are buying 
back the Record Plant here from 
Warner Communications and are 
building two studios in Sausalito to 
service San Francisco. 

Stone and Kellgren have already 
sold their New York outlet to Roy 
Cicals. head engineer of that fa- 
cility. The local operation has a 
staff of 16 including six en^neers. 

The Record Plant was onginally 
sold to Television Communications 
Corp. in 1969 with Warner Com- 
munications buying it from TVC 
in January of this year. 

The Sausalito facility will be 
managed by Ginger Mews and will 
be able to utilize Los Angeles per- 
sonnel. Stone sets the opening for 
the first 24-track room around 
Nov. 1. The second studio should 
be ready by next February. 

A. Hammond in 
Moody Blues Tour 

NEW YORK— Mums Records 
artist Albert Hammond has been 
signed as part of the Moody Blues 
nationwide fall tour. The singer- 
songwriter will appear with the 
U.K. group during the following 
dates: New York (Oct. 23), Phila- 
delphia (24). Boston (25). and Los 
Angeles (Nov. 1). 
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houj elektro'/ team 

moke/ their 




1 . "Good Grief! What are all these 
Elektro promotion and sates men 
doing of my AGI plant?" moans plant 
manager, Jock Cutchin, looking on 
with a mixture of amusement and 
dismay, while the Breod line forms at 
AGI's big Miehle press. 
Their mission impossible: to run of! 
over 72 million cover sets for Bread's 
new album, Guitar Man, in four days. 



reo 



2. "Don't worry. Jack," 
reassures Ston Schoen, 
Elektro 's Midwest Regional 
Sales Manager, as the 
team swings info action 
and gets ihe presses 
rolling. "We're used to 
handling hot stuff. (Note 
how our ever-alert 
Notional Promolion 
Director, John Davis, 
stands with fire extin- 
guisher at the ready.]" 




7. Stanley proudly displays 
the wrapping for another 
fine piece of musical pastry 
guaranteed never to go 
stole. Gu(/ar Man is 
Breod's fifth and finest 
Elektro album, and 
features David Gates, 
James Griffin, Mike Botts 
and lorry Knechtel 
performing twelve new 
Breadsongs. 



6. The crusty crew gets it cooking on all burners, 
proving once again that teamwork is the basic in- 
gredient in Elektra's recipe. We know which sides 
our charts are buttered on! 



5. AGI's night press 
crew (The Grave- 
yard Shift) comes 
fo the rescue and 
witnesses the 
solemn moment 
when Sales 
Monoger Stan 
Marshall slices 
into the first botch 
of the new Bread 
winners. 




8. A job well done! Now to watch Bread 
rise— right to the top of the charts— to o 
golden goodness. We've got it mode. 



3. "It works!! 





^1 



4. "We'll hove it fixed 
in a minute. Jack. " 



3 

records/ tapes 




Produced & Arranged by Dovid Gares 
Associate Producer James Griffin 



Includes tho singles "The Guitar Mon" (EK-4S803I and "Sweet Sui 
ELEKTRA RECORDS A division ot Warner Communications, Inc. IS Columbus Circle, New York City 10023 



ender" (EK-458181 



Radio -TV programming 



INTERVIEW 



Morgan & Imus Dissect Dfing 



EDITOR'S NOTE: This is the 
third insiaHmetii of a tri-intcrvicw 
between Rohett W. Morfiaii, KHJ- 
A M. Lo.s A ngelcs: Don Imus. 
WNBC-AM, New York: and 
Claude Hall. radio-TV editor. Bill- 
board. The comments herein 
sliottid not necessarily be assumed 
serious in nature. 

I M US: Do you ever wonder, 
Morgnn. about what you're going 
to do . . . like, when you're 45 
years old? 

MORGAN: No. I don't care. 
What I do tomorrow morning on 
the radio is more important to me 
than 15 years from now. 

IMUS: Do you realize. Claude. 



what a big influence Vox Jox 
has in radio ... 1 mean all of 
those guys working ... in Kansas, 
in Phoenix . . . all those places. 

MORGAN: It does, Claude. You 
ought to really be careful what 
you put in there. Guys read that 
like gospel. You arc the heaviest 
radio columnist in America. 

HALL: I try to be accurate. 

IMUS: You know, the other day 
Don Steele and I and Meathead 
Morgan were talking about the 
odds of a guy like me coming out 
of a gasoline station and making 
it in radio. Five million to one. 

HALL: Well. Morgan came out 
of Ohio. 

MORGAN: Excuse me. I'm go- 



THE STONED 
RANGER 



Salable Humour 



13 wetb of the funniest far-out 
episodes available now already major 
market success!! 

FREE DEMO . . . 

Call Collect 215—922-2530 



SUPER JOCK 



m3\ 

ART DULY 

Billboard Award Winner . . . best 
Top 40 Jock (small market category) 

THANKS, Billboard and Claude Hall, 

for picking one of ours! 

COLUMBIA SCHOOL OF BROADCASTING 

not affiliated with Columbia Broadcasting Systems, Inc. 

Offices nationwide offering audio-visual home study, an- 
nouncing and commercial writing courses THAT WORK! 

HOME SCHOOL: 1902 Van Ness Avenue, 
San Francisco. Ca. 94109 

TO PROGRAM DIRECTORS: 

Art Duly and other jocks and super jocks are available. 
Call Dick Good if you have an opening. 
(415) 441-5700 
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ing to eat up on this tuna sand- 
wich. 

HALL: I came out of Brady, 
Tex. Hell. I came further than 
both of you. 

IMUS: What I'm getting around 
to is that you can't let the guys 
in radio think that it's easy to do. 

HALL: Well, that's why I was 
asking Morgan about how he 
works on the air. You know, talent 
is something that's hard to explain. 
Who knows what it is? I've never 
had any of it. 

IMUS: Is this a 'feel sorry for 
Claude Hall" pitch? 

HALL: . . . and I've always 
had to work like belt . . . but if 
Morgan comes up and gives the 
attitude and makes it on his talent 
alone. . . . 

MORGAN: If they have it. Ihcy 
can. But it's really not that simple 
— to be successful in radio as an 
air personality. You asked what 
preparation I do before going on 
the air? A year-and-a-half in 
Fresno . . . three years in Mon- 
terey, six months in Ronsonville, 
eight months in Sacramento, nine 
months in Oakland. Hopeful, by 
the time you get to Los Angeles, 
you have your crap together and 
you don't have to sit and ask your- 
self what you're going to do in 
the morning. As Don said earlier, 
you have to push yourself to the 
limit. Being successful in radio is 
not just a matter of knowing the 
right guy. 

HALL: You don't operate your 
own board at KHJ. do you? 

MORGAN: No. 

HALL: How long has it been 
since you did your own board 
work? 

MORGAN: 1964. 

IMUS; You can't do your own 
board and really be a performer. 

MORGAN: Bull roar. 

HALL: Some guys do it un- 
consciously . . . never think about 
doing it. 

MORGAN: You weren't a per- 
former in Cleveland, Imus, where 
you did your own board. 

IMUS: Well. I wasn't as good 
as I am now. 

HALL: WTien you were operat- 
ing your own board, did you do 
it consciously? Or unconsciously? 

IMUS: He does everything un- 
consciously. 

MORGAN: It becomes uncon- 
scious to a degree. Like brushing 
your teeth. But good production 
is very important to a good jock 
and you can't just toss it off when 
it's so important to you. I've been 
fortunate in having a good en- 
gineer. It's like a failsafe, to have 
a good engineer. That's what we 
call him — Failsafe, because he 
never makes a mistake. 

HALL: Is he a young kid? 

MORGAN: No. he's about as 
old as Bill Ballance. 

IMUS: Nobody is as old as Bill 
Ballance. I did the Hudson & 
Landry show on KGBS this morn- 
ing and did a thing on about how 
old Bill Ballance is. You know. I 
don't expect to last the full four 
days ... I expect to get thrown 
off the air. (IMUS DID THE 
HUDSON & LANDRY SHOW 
WHILE THEY WERE ON VA- 
CATION.) 

MORGAN: Did Imus win an 
air personality award this year? 

HALL: No. He didn't enter, in 
order to be able to present the 
awards. 

IMUS: What do I have to prove? 

HALL: ril tell you how many 
times I "heard" him though . . . 
about 1 0 times, which is sad in 
a way . . . all those out there 
in the smaller markets imitating 
. . . imitating everybody else. 

IMUS: Imitating me? Why? 

HALL: Well, they've been imi- 
tating Morgan for years. 

IMUS: They're not imitating me. 
They're actually imitating Don 
McKinnon. 

HALL: Do you still get a kick 
from doing something great on 
(Continued on page 25) 



BMI Celebrates 
Radio's 50th 




WAYLAND FULLINGTON. regional manager of Bf^l. center, presents a 
plaque recognizing WTAE's 50tli anniversary in broadcasting. Accepting 
for the 5.000-watt Pittsburgh station is Bernie Armstrong Jr.. left, 
program director, and Richard K. Ross, station manager. 




HENRY M. KATZMAN. manager 
of BMI's San Francisco office, 
presents a plaque to KEST, San 
Francisco, honoring the station's 
50th anniversary. Accepting is 
Alan P. Schultz. right, general 
manager. 



HEBER H. SMITH, general man- 
ager of KNBR. San Francisco, 
accepts plaque honoring the sta- 
tion's 50th anniversary from 
Henry M. Katzban. manager of 
BMI's San Francisco office. 




BMI ALSO HONORING KWG in Stockton. Calif., on its 50th anniversary. 
From left: KWG general manager Shirl Olympius. BMI's Henry Katz- 
man. and KWG program director Denny Kirwan. 



'^e'World's Greatest Jazzband 
of 'Yank^Lawsoii&^^ob ^aggart 



Featuring: Billy Butterfield-Bud Freeman-Bob Wilber 
Vrc DIckenson-Gus Johnson-Eddie Nubble-Ralph Sutton 

PRESENTS It NEW ALBUM IN TIME FOR CHRISTMAS OH VVf Rl-D 
"HARK THE HERALD AN6ELS SWIMfi" jAzZ wj.i.fi.i 

^^^\nry^ side one, sioe two 

^^^^ HtRII THE HE»U) IKGEIS SWINC ! 2:U ilNCLE BELLS IM 

V^^^ LITTLE DDUMMEII SOT 2:S2 WHITE CHtlSTMlS VM 

^.^■'■'1 IIUOOLPH THE KEO HOSED DEIIIOEEII 1:4) I'LL BE HOME (OR CHKISTHIS l:<l 

iB-al SILEHT NICHT I Si THE CHUISIMIS SOHC ]:U 

JOT TO THE WORLD !:<] WINTER WOHOERLANO 1:« 



THIS ALBUM CAN BE PURCHASED 6t SENDING JbOO PER RECORD-CHECK OR MONEY ORDER 
10 WORLD l>22 RECORDS. 43M C CAMEIBACK ROAD. SUIIE ?04C - PMOENIX. ARIZONA SSOlt 
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Radio-TV programming 



Morgan & Imus Dissect DJ'ing 



Continued from page 24 



ihe radio . . . something smoolh 
that goes over well? 

MORGAN: If you ever lose lhat 
feeling, then you might as well not 
be on Ihe air. 1 still gel a great 
satisfaction, for example, in giv- 
ing Imus his first . . . and his 
second . . . and third. And this 
last ripoff he pulled — gelling $75,- 

000 in New York; they offered 
him $100,000 and he said: -No. 

1 want to be like Morgan. He 
didn't know that 1 make that every 
quarter. 

IMUS: I spent more for the 
cab over here than you're going 
to make ihis year. 

MORGAN: I don't do it for the 
money anymore. 

HALL: Wasn't it you and Steele 
who walked out of KHJ one time, 
striking for more money? 

MORGAN: We didn't walk out 
. . . yeah, we walked out. We 
held out for $100,000. 

IMUS: And they settled for 50 
bucks and a case of Ripple. 

HALL: Did you think you'd get 
it when you walked out? 

MORGAN: Yeah. 

IMUS; That's what I was talk- 
ing about before. And I wasn't 
trying to con you. You have to be 
willing to do that. Especially in 
radio, because you have all of 
these know-nothing program direc- 
tors . . . lucky to have the job 
. . . telling you what to do. You've 
got to be willing to say: Look, I 
know what I'm doing. 

MORGAN: This is such an in- 
secure business, because your only 
security is your ability to perform. 
And it's not like being a doctor or 
an actor where you can say you 
make so much a year. It's an 
every month thing, radio, in a 
major market, because when the 
ratmgs come in if they're not there 
for a couple or three months in a 
row, it's "sec you around." And 
there are so many guys in a posi- 
tion of authority or influence in 
this business who have no talent. 
And they're constantly using the 
last common denominator to 
copout and lhat is the disk jockey. 
If things go wrong, boom. "You 
didn't cut it. Jack." And maybe 
the jock was doing a great job 
and killing himself, but the pro- 
gramming stunk. But they never 
think that. 

HALL: So, sometimes it's the 
program director who should be 
blamed? 

MORGAN: I would think in a 
lot of cases. 

HALL: Have you ever worked 
for s<imc bad program directors? 
How do you handle them? 

MORGAN: It gets to the point 
where you realize you have to 
make your own decisions . . . you 
can't trust them. And sure I've 
worked for some bad program di- 
rectors. 

HALL: Do you have children 
to worry about when you make a 
job decision? Because, in my case, 
I have to think about the kids on 
anything like that. 

IMUS: Morgan adopted me. Ac- 
tually, I think he did it just as a 
tax write off. 

MORGAN: That's what happens 
to a lot of guys. They get married 
to some chick they met at a sock 
hop. Get a couple of kids in 
school and other obligations, and 
then, when the moment comes to 
tell the station to shove it, they 
can't do it. It's happened to so 
many talented guys. That was one 
of the things Imus has going for 
him ... at any moment, he's 
willing to go b.ick to the railroad. 
I am too . . . not as quickly as 
he is. because I've been doing it so 
much longer. 

IMUS: Sec. I told you Hall was 
a nice guy, didn't I? 

HALL: Nice guy! What are you 
trying to do, Imus. ruin my repu- 
tation? You know. Morgan, the 
intricacies of being an air person- 
ality are still somewhat a mystery 
to me. because there's so much ego 
involved . . . you've got to have 
it when you go into the studio and 
face the mike ... to realize thai 
here you are, talking to. . . . 

MORGAN: You're getting paid 
for something that everybody does. 
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A doctor gets paid for something 
that only doctors do. But every- 
body talks. Except Bobby Dale. 

HALL: I don'l know who Bobby 
Dale is. 

IMUS: Don't you know who 
Bobby Dale is? 
HALL: No. 

IMUS: That's just it: nobody 
knows. 

MORGAN: But wc get paid 
for talking . . . and that's where 
the ego problem comes in that a 
lot of jocks have . . . ihey realize 
they're getting paid for something 
as simple as talking. 

HALL: But on the air you're 
performing; you don't ordinarily 



perform at a party, when you're 
talking with someone, But on the 
air. you're putting it on the line. 

MORGAN: You had an inter- 
esting point earlier when we were 
talking about the Real Don Steele's 
greenhouse. We literally put it on 
the line every day. It's live . . . 
and if we're sick or not feeling well 
or things are not right ... or the 
music that week is kinda down, 
because that's the nature of the 
prtxlucl . . . doesn't make any 
difference. We're there and we 
have to vnlenain. 

IMUS: That's what I was saying 
earlier— radio is the last live media 
left. 

MORGAN: Imus. we knew all 
that back when you were pumping 
gas. The only reason you really 
got into radio is that you were 
lousy at pumping gas. 



IMUS: Say one more thing to 
me and I'm going to deck you . . . 
do you understand lhat? I've al- 
ways wanted to punch on a real 
big guy anyway. 

HALL: Did you see the Bill- 
board this morning? There was a 
real good interview with Lee Baby 
Simms. 

IMUS: I don't like any inter- 
view, Claude, unless it's with me. 
Me and Bobby Fischer is where 
it's at in this (CENSORED) world. 

MORGAN: Do you play chess. 
Imus? 

IMUS: Yeah. I do. 

MORGAN: Well play some 
chess at my house later. 

IMUS: You do not want to 
play chess with me. 

HALL: Cause he cheats. 

MORGAN: I don't want to do 



anything with you. but I'm stuck 
for a week. 

IMUS: What do you mean— 
you're stuck for a week? 

MORGAN: You're going to 
hang around me . . . for the pres- 
tige. . - . 

IMUS: For your information. 
Steele likes me. 

MORGAN: No. he doesn't. 

IMUS: That's all that's im- 
portant to me — the real Don Steele 
talked to me. 

MORGAN: Why should he like 
you? 

IMUS: He talked to me and 
he doesn't talk to anybody. Say. 
Morgan, why did you go to Chi- 
cago to WIND that time? 

MORGAN: For money. 

HALL: I heard $80,000. 

MORGAN: You heard low. 
You know, you're confused about 
(Continued on 3rd page Radio) 




even your 
wife thinks 
ifou're at 
the station... 

with the on air sound your Broadcast Products Automation System provides. 
And what a relief to know that no matter how complex your 
operation is or will become, you purchased the system you control, not the 

system that controls you. All components are modular, meaning you 
have unparalleled flexibility, accessibility, 
availability plus low operational cost. 
Speaking of cost, the installed cost was 
low . . . 30% less than competing systems 
on a feature-by feature basis. 
Bill Kane and Jim Woodworth were the 
Broadcast Products' people who put together 

your automation package, the people who had your custom designed system 
delivered, completely assembled and ready for air only 4 weeks after you 
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ordered it. Now. if only they won't tell the competition (or your wife) . 
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These arc the albums that fiaw 
tieen added this past week to the 
nation's leading progressive stations. 
In many cases, a particular radio 
station may play all ut the cuts on 
a given album, but the cuts listed 
heie are (he prelerred cuts by most 
of the stations. 




NEW ORLEANS; WRPC-FM. Hugh Pillard 
PHILADELPHIA: WDAS-FM, Harvey Holliday 
PITTSBURGH: WAMO-FM, Ken Reith 
PROVIDENCE: WBRU-FM. Jon Rodman 
SACRAMENTO: KZAP-FM. Robert Williams 
SAN ANTONIO: KTFM-FM. Joe Fiorillo 



ST. LOUIS: KSHE-FM, Shelly Grafman 
TUCSON: KWFM-FM, Allan Browning 
ALBUQUERQUE: KRST-FM. Sieve Suplin 
BALTIMORE: WKTK-FM. Pete Larkin 
CLEVELAND: WMMS-FM. Tree 
DAYTON: WVUD-FM, Jejt Silberman 



DEKALB, ILL.: WLBK-FM, John Bell 

DENVER: KBPI-FM 

HARTFORD: WHCN-FM, Ron Berger 

MEMPHIS: WMC-FM, Ron Michaels 

MIAMI BEACH: WBUS-FM, Sandy Thompson 



Hot Action Albums 



LINDISFARNE, "Olngfy Dell," 
Elefctra 
Cuts: All. 

Stations: KTFM FM, WVBR FM. 
WBRU-FM. KBPI FM, WLBK FM, 
WVUD-FM. WMMS-FM, WHCN- 
FM 



BLOOD, SWEAT AND TEARS, 
"New Blood," Columbia 

Cuts: All. 

Stations: WBRU-FM. KWFM-FM, 
WVBR FM, WRNO-FM, WMMS- 
FM, 



JONATHAN EDWARDS, "Honky 
TonK Stardust Cowboy," Atco 
Cuts: All. 

Stations: WBRU-FM. WLBK-FM. 
WRNO-FM WKTK-FM. WMMS- 
FM 



Also Recommended 



BATDORF & RODNEY, "Batdorf 
Rodney," Asylum 
Cuts: "Home Again." "By To- 
day." "All I Need." 
Station: WHCN-FM 

BEE GEES, "To Whom It May 

Concern," Atco 

Cuts: "Bad, Bad Dreams." 
"Alive." 

Station: WKTK-FM 

BIG STAR, "Number One Rec- 
ord," Ardent 

Cuts: "When My Babys Beside 
Me." "Watch the Sun Rise." 
"Don't Lie to Me." 
Station: WKTK-FM 

BLACK HEAT, "Black Heat," At- 
lantic 
Cuts: All. 
Station: WBUS-FM 

J.J. CALE, "Lies," Shelter (Single) 
Stations: K2AP-FM. BKPIFM, 
WRNO-FM 



TONY COLE, "If the Music 
Stops," 20th Century 
Cuts: All. 
Station: WMC-FM 

RITA COOLIDGE, "The Lady's Not 
for Sale," A&M 
Cuts: All. 

Stations: KZAP-FM, KRST-FM 

DIANE DAVIDSON, "Mountain 
Mama," Janus 

Cuts: "Gary." "When My Room 
Gets Dark Again." "Brand New 
Tennessee Waltz." 
Station: WHCN-FM 

MILES DAVIS, "On the Comer," 
Columbia 
Cuts: All. 

Station: WHCN-FM 

FAMILY "Bandstand," United 
Artists 
Cuts: All. 

Stations: WBUS-FM. WBRU-FM 



FOUR TOPS "Keeper of the Cas- 
tle," Dunhlll 
Cuts; All. 

Station: WDAS FM 

Stations: KZAP-FM, KBPI-FM, 

TEE GARDEN & VAN WINKLE 
With Bruce, "On Our Way," 
Westbound 
Cuts: All. 

Stations: KBPI-FM, KWFM-FM 

J. GEILS BAND, "Uve," Atlantic 
Cuts: All. 

Stations: WDAS-FM, WBRU-FM, 
KWFM-FM 

GLENCOE, "Got a Switched on 
Gershwin," ABKCO 

Cut: Side One. 
Station: KSHE-FM 

AL GREEN, "I'm Still In Love 
With You," HI 
Cuts: All. 

Stations: WHCN-FM. WDAS-FM. 
WVBRFM 

GUNHILL ROAD, "Gunhlll Road," 
Kama Sutra 
Cuts: All. 
Station: WVBR FM 



DARRELL HALL/JOHN OATS, 
"Whole Oats," Atlantic 
Cuts: "I'm Sor/y." "Fall in 
Philadelphia." 
Station: WHCN-FM 

HOO DOO RHYTHM DEVILS, "The 
Bar-B-Q of de Ville," Blue 
Thumb 

Cut: "A Lotta Fine Mama." 
Station: WHCN-FM 

IT'S A BEAUTIFUL DAY, "At 
Carnegie Hall," Columbia 
Cuts: All. 
Station: WMC-FM 



CAROLE KING, "Rhymes and 
Reasons," Ode 
Cuts: All. 

Stations: KRST-FM, WDAS-FM, 
WMC-FM 



JOHN HENRY KURTZ, "Reunion," 
ABC 

Cuts: "Songbird," "Drift Away," 
"It Never Hurts to Be Nice to 
Somebody-" 

Stations: WLBK-FM, WVUD-FM 



GORDON LIGHTFOOT, "Old Dan's 
Records," Warner Bros. 

Cuts: All. 

Stations: KTFM-FM. KWFM-FM 

MALO "Dos," Warner Bros. 

Cuts: "Oye Mama." "Momo- 
town." 

Station: KTFM-FM 

MANFRED MANN'S EARTH BAND, 
"Glorified Magnified," Polydor 
Cuts: "Meat." "Glorified Magni- 
fied." "It's All Over Now Baby 
Blue." 

Station: WKTK-FM 

JOHN MAYALL, "Moving On," 
Polydor 
Cuts: All. 

Stations: WVBR-FM, WMMS-FM, 
WKTK-FM 

MEGAN Mcdonough, "Megan 
Music," Wooden Nickel 

Cuts: All. 

Stations: WBUS-FM, KBPI-FM 

M ELAN IE, "Together Alone," 
Neighborhood 
Cuts: All. 
Station: KTFM-FM 



Vox Jox 



By CLAUDE HALL 
Radio-TV Editor 



A big dinner party will be held 
Nov. 2 in honor of George Wilson, 
who's leaving Milwaukee in body 
if not in spirit after many, many 
years (actually, as national pro- 
gram director of Bartetl Broadcast- 
ing, he was probably spending more 
time on an airplane than on the 
ground). Anyway. Bedno-Wrighl 
Associates. Chicago, is sort of 
supervising the dinner. I think the 
attendance will be limited to only 
about two or three thousand of 
George's closest friends, but if you 
would like to attend, you can call 
Howard Bedno at 312-664-6054 
and plead for a ticket. Wilson is 
moving to New Vork and this will 
be his sendoff. 

* * * 

David E. Semler is now music 
director of WKVA-AM. Lewislon, 



Pa., and pleads for better record 
service; he'll be glad to send you 
his weekly playlist. . . . Russ 
Regan, president of 20th Century 
Records, reports that Eric Norberg, 
assistant program director of 
KMPC-AM in Las Angeles, edited 
a minute off "Love Jones" by the 
Brighter Side of Darkness, then 
added the record to the playlist. 
"It's really nice when somebody 
in radio goes to that much trouble 
with a record to try to make a 
hit out of it." 

★ * * 
KRIO-AM in McAlIen, Tex., 
now has an air personality named 
Dee Jay on the air. Jingles welcom- 
ing him to the station were taped 
by ABC-Dunhill Records group the 

(Continued on page 34) 



Jazzbo Hosts 
CATVariefy 

PITTSBURGH — Al (Jazzbo) 
Collins moves into cable television 
broadcasting in early October as 
tlie host of a one-hour wide-open 
variety program over CATV chan- 
nel 7 in the suburb of Mt. Leba- 
non. 

For the past two years Collins 
was the morning host of WTAE's 
early drive time show. Collins" 
show on channel 7 will be aired 
6-7 p.m. The veteran music per- 
sonality speaks of attracting listen- 
ers to the "second TV sets which 
are now in operation." CATV op- 
erators Eastern Telecom indicate 
they will give Collins a second 
hour if he wants it. This is their 
first venture in originating pro- 
grams. 

Collins will interview show busi- 
ness personalities and local com- 
munity characters. He has been 
associated during his radio career 
with WNEW and WNBC in New 
York, KSFO in San Francisco and 
KLAC and KFI in Los Angeles. 



RKO GENL 
DEPARTURE 

SAN FRANCISCO— KKEE- 
FM, sister operation to KFRC- 
AM, has launched the syndi- 
cated background music sound 
of Bonneville Program Service, 
reports general manager Mark 
Hurd. This marks a drastic de- 
parture for the RKO General 
stations, since hcrclofore they've 
carried the syndicated program- 
ming of AIR Productions, the 
Bill Drake and Gene Chenault 
firm. Drake was a programming 
consultant to the chain and is 
now vice president of program- 
ming; Chenault remains as con- 
sultant in management. The 
decision to go to Booneville 
was made before Drake became 
a vice president within the 
corporation and may be part 
of the chain's overall diversifi- 
cation move. 



3-Hr. Dream 

TRUSSVILLE. Ala. — "The 
Mickey Robinson Show," a three- 
hour show that is "a giant fantasy 
trip put into a disk jockey format," 
has been launched here by Jones 
and Associates. The weekly show 
will have 10 commercial availabil- 
ities per hour. There is also an al- 
lowance so that stations can carry 
local news each hour. 

One of the "fantasy trips," ac- 



DJ Format 

cording to Robinson, "deals with 
a wicked old witch who turns a 
beautiful princess into an en- 
chanted light bulb. Every week's 
show will be filled with bizarre 
stories and bits along this line. 
Some will be very funny and some 
will be just weird." Music on the 
show will be Top 40 records. 
Jones and Associates is now lining 
up radio stations interested in car- 
rying the show. 



It look Thousands of People 
almost 20 Yean to bring you 

THE MUSIC PROFESSOR 

AMONG THEM . . . 

Seville, Bill Haley and the Comets, Carta Thomas, Frankie Lymon 
and the Teenagers, Bobby Vee, Fats Domino, Dale and Grace, Jan 
and Dean, Roy Hamilton, Leiber and Stoller, The Olympics, The 
Robins, Pat Boone, Uttle Richard, Paul Evans, Larry Williams, Sam 
Cooke, Gene Pitney, Marcie Blaine, Gene Vincent, and just about 
everybody else who ever had a hit record. 

You owe It to them to ghie a listen. 

THE KIDDER ORGANIZATION 

430 16th Street 
Denver, Colorado 80202 



HERE THEY ARE! 

RADIO'S BEST SPECIALS 

Wl ROCK GmSK : 

12 Dynamite Hours of Rock Histoiy. 

BEATLES: THE ECHOES AND 
WE DREAM: 

The Definite Beatles Show. 

THE ROCK YEARS: 

34 Hour Giant, The Top 20 1955-71 Uaded With Nostalgia. 

/JB|, WCBS-FM, KYA, WCAU-FM, CHUM, Vim, 

V"* WORLD WIDE AMERICAN FORCES RADIO, etc., etc. 

THEY'LL WORK FOR YOU!! 

Write, or call collect. 
Instant Demos!! 24 Hours 

JIM NETTLETON, Pres. 

Cantaur Productions, Ltd. 
185 Pearlcroft Rd., Cherry Hill, N.J. 08034 
(609) 428-9634 
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Morgan & Imus 
Dissect DJ'ing 




Vox Jox 



By CLAUDE HALL 
Rftdlo-TV Editor 



• Continued from page I Radio 

Chicago . . . you interviewed a 
jock from San Diego or some- 
where ... or that San Diego jock 
was confused. We went up 90 
percent in our demographic target. 
When I went there, the audience 
was mostly old people. When I 
left, we were No. 1 in 25-34 age 
demographics. 

IMUS: But that was pregnant 
white people. 

MORGAN : No, that was every- 
body. 

HALL: But you didn't actually 
enjoy working on WIND, did you? 
MORGAN: No. 

IMUS: Do you want to know 
something? Morgan and WIND 
program director Bob Moomey 
came to Cleveland to hear me. . . . 

MORGAN: I didn't come to 
Cleveland to hear you ... I came 
to gel out of Chicago for a week- 
end. 

IMUS: Why'd you call and say: 
Please come have breakfast with 
me? Claude, I'm telling you the 
truth and you can talk to Jack 
Thayer, general manager of 
WGAR, the whole idea for the 
format on WIND was Morgan's. 
1 swear lo God ... no, I won't 
swear to God. . . . 

MORGAN: Where did you steal 
Vox Jox from? 

HALL: It had been in the book 
since around 1942. Sure, I didn't 
start it ... I just made it perfect. 

IMUS: You (CENSORED) 
chreap. 

MORGAN: Well, it's very im- 
portant, because there's nothing 
in that (CENSORED) piece of 
(CENSORED). And the only 
people who buy Bob Hamilton and 
Bill Gavin are people who don't 
know what the (CENSORED) 
they're doing anyway. But it's in- 
teresting to read Billboard because 
you can find out what medium 
market Charlie Tuna is working 
in. 

IMUS: I've wondered, to my- 
self, if you realize how much in- 
fluence you have. 

HALL: I simply don't worry 
about it. 

MORGAN : You've got to 
worry about it; it's a responsibility, 
being No. L 

HALL: Docs your dad still 
work in the jukebox industry? 

MORGAN: In Gallion . . . 
he's going to retire this year and 
go down to Florida. 

IMUS: Big Wilson had Rob- 
ert's mother on the air on WNBC. 

MORGAN: You see, when I 
grew up in Ohio, that was our 
morning man — Big Wilson on 
KYW in Cleveland. My mother 
Florence is a Big Wilson freak. 

IMUS: We got Big Wilson to 
call her and she came on the air 
like a pro. Just uncanny. 

MORGAN: You know. Claude, 
this is really going lo be a (CEN- 
SORED) interview. 

IMUS: No, Morgan, there's 
Some good stuff here. 

HALL: Let's run it, for kicks 
... it might give somebody some 
laughs. Later, we can do one on 
a more serious vein. 

IMUS: What do you mean? This 
is an exciting interview. 

HALL: Aw. hell, you haven't 
asked Morgan any decent ques- 
tions yet. 

IMUS: What can you ask a guy 
like that? 

HALL: You could ask him how 
he keeps up to date on the Los 
Angeles market. 

IMUS; Well, he lives here . . . 
anyway, Steele keeps him apprised 
of what's going on. You know, 
there's n guy who's incredible . . . 
if some agent would handle him. 

MORGAN: He's an Elvis. 
IMUS: Like Mick Jagger. 



HALL: Morgan, when*s the first 
time you heard about Imus? 

MORGAN: When he called me 
from Palmdalc, Calif, that time. 

IMUS: In fact, he put me on 
the air when I was in Palmdale. 
That was when I was running for 
Congress thai time ... my claim 
to fame for years. 

MORGAN: He used to send me 
letters for weeks ... I thought 
it was junk mail for a long lime. 

IMUS: You never answered any 
of them . . . how come you never 
was nice to me until I became a 
star? 

MORGAN: Who's being nice to 

you? 

IMUS: What would you do if 
the program director at KHJ came 
in and said he didn't want you 
to do anything more than lime 
and temp? 

MORGAN; I'd tell him to get 
somebody else. 

IMUS: See. Hall, that's where 
it's all at and that's all you need 
lo put in this article. People you 
know, have the wrong idea about 
Drake radio. I think Drake radio 
has made more personalities than 
. . . think of the great person- 
alities that have come out of Drake 
radio or who're on Drake radio 
now . . . Morgan. Steele, and 
Humble Harve, who's now on the 
intercom system at Chino, which 
is a sad thing unto itself, but . . . 
there are a number of guys who've 
been big personalities in Drake 
radio. 

MORGAN: This who image of 
a Drake jock has been distorted 
beyond belief. There's no such 
thing as a hot line where Drake 
calls us the jocks. I don't think 
Drake has ever called a jock. 
Doesn't happen. 

HALL: Paul Drew, at WIBG in 
Philadelphia, used to use a hot 
line. 

MORGAN: Where's Paul Drew 

today? 

IMUS: An unemployment office 
in Washington. The reason Paul 
called so much was that he was 
trying lo find out what was going 
on . . . like: What's No. 1 this 
week? 

HALL: Paul is doing quite well 
as a consultant. Has at least two 
stations, KAKC in Tulsa and 
WAVZ in New Haven. You're 
going to make me a villain with a 
lot of guys, because of this inter- 
view, Imus. 

MORGAN: All Drake did was 
cull out the (CENSORED) things 
... the things we all have a ten- 
dency lo say or do . . . take them 
out. Make radio efficient. 

IMUS: There's nothing prettier 
than a Drake format being run 
by such as Morgan and Steele 
You have that consistent sound 
. . . and there's no ... or very 
few . . . mistakes. Reminds me, 
Claude, of a Johnny Tillotson 
record. Poetry in Motion. 

MORGAN: Very few people 
realize how Imus. in his produc- 
tion, uses a Drake style. 

IMUS: If I haven't got anything 
to say. I give the time and say 
my name a lot and that's it. I've 
always wanted to work for Drake 
... I'm trying to get Morgan's 
job. Actually. I want to do a two- 
man show with Morgan. 

HALL: I really enjoyed that 
show you two guys did together. 

IMUS: Is it true that you never 
listen to radio, Claude? 

HALL: I think I probably listen 
to more radio than any man In 
the world. But. what do you guys 
plan to do the rest of the day? 

MORGAN; I think Imus wants 
lo go out and beat up a couple of 
guys. 

EDITOR'S NOTE: This con- 
cludes a threc'part interview. In 
honor of (he occasion, Morf>an and 
Hall let imus pay for the drinks. 



I ifKi 

GARY SHIELDS, night man at 
WKXY, Sarasota, Fla., interviewed 
Jon Anderson, left, of the Yes 
Group when the group appeared 
at Curtis-Hixon Hall in Tampa 
recently. 



Yesteryear's 
Hits 

POP SINGLES-Five Years Ago 
October 28, 1967 

1 To Sir With Love— Lulu (Epic) 

2 Th« Letter— Box Tops (Mais) 

3 Never My Love — Association 
(Werner Bros.) 

4 How Can I Be Sure — Young Rascals 
(Atlantic] 

5 Expressway to Your Heart — Soul 
Survivors (Crimson) 

6 It Must Be Him— VikM Carr (Uberty) 

7 Soul Man— Sam & Dave (Stax) 

8 Your Precious Love — Manrin Gaye t 
Tammy Terrell (Tamla) 

9 A Natural Woman — Aretha Franklin 
(AtUntIc) 

10 lnc«ns< & Peppermints — Strawlwrry 
Alarm Clock (Uni) 

POP ALBUMS-Five Years Ago 
October 28, 1967 

1 Diana Ross & the Supremes Greatest 
Hits— (Motown) 

2 Sgt. Pepper's Lonely Hearts Club 
Band — Beatles (Capitol) 

3 The Doors— (Elektra) 

4 Ode to Billy Joe — 8obbit Gentry 
(Capitol) 

5 Aretha Arrives — Aretha Franklin 
(Atlantic) 

6 Byrd's Greatest Hits — (Columbia) 

7 Four Tops Greatest Hits— (Motown) 

8 Vanilla Fudge— (Atco) 

9 Groovi n'— Young Rascals (Atlantic) 

10 Headquarters — Monkees (Colgems) 

POP SINGLES-Ten Years Ago 
October 27, 1962 

1 Monster Masb— Bobby (Boris) 
Pickett & The Crypt Kickers (Garpax) 

2 He's a Rebel— Crystals (Phillies) 

3 Do You Love Me — Contours (6«rdy) 

4 Only Love Can Break a Heart— Gene 
Pitney (Musicor) 

5 Sherry — Four Seasons (Vea Jay) 

6 All Alone Am I— Brenda Lee (Dacca) 

7 Patches — Dickey Lee (Smash) 

8 Ramblin' Rose — Nat King Coit 
(Capitol) 

9 Gina — Johnny Mathts (Columbia) 
10 I Remember You — Frank IfieU 

(Vae Jay) 

POP ALBUMS-Ten Years Ago 
October 27, 1962 

1 Peter, Paul & Mary— (Warner Bros.) 

2 West Side Story— Soundtradt 
(Columbia) 

3 Modern Sounds In Country & 
Western Music— Ray Charles 
(ABC Paramount) 

4 The Music Man — Soundtrack 
(Warner Bros.) 

5 RambUn' Rose — Nat King Cole 
(Capitol) 

6 I Left My Heart in San Francisco- 
Tony Bennett (Columbia) 

7 Jazz Samba— Stan Getz & Charlie 
Byrd (Verve) 

8 Hatari— Henry Mancini (RCA Victor) 

9 Ray Charles Greatest Hits— 
(ABC Paramount) 

10 Something Special — Nngstoci Trio 
(Capitol) 



WaUy Phillips, WGN-AM air 
personality, is now writing a Sun- 
day column for the Sun-Times 
newspaper. Chicago. Quite good, 
too. Phillips does the 6-10 a.m. 
show on the station. . . . Program- 
mer's Digest, produced by Buddy 
Blake, P.O. Box I572I, Nashville, 
Tenn. 37215, has an item this 
issue by Robert W. Morgan, KHJ- 
AM. Los Angeles, and another by 
me. . . , Ernie Winn is the new 
general manager of TM Program- 
ming, Dallas. He'd been general 
manager of KPSE-FM, San Diego. 
Steve Major, recently program di- 
rector of a Washington state sta- 
tion, has been named director of 
operations for TM Programmming. 
At the same time, TM Program- 
ming president Jim Long an- 
nounced that program consultant 
George Bums will be producing 
for syndication a new stereo rock 
music service. . . . Milte Kelly, 
formerly with WMID-AM in At- 
lantic City, N.J., is now with 
WFEC. Harrisburg, Pa. So the 
WFEC-AM lineup goes like this 
now: music director Ronnie Gee 
Sbaeffer 6-10 a.m.. Bob Janis un- 
til noon, Mark Stewart noon-4 
p.m.. Mike Patrick 4-8 p.m.. Mike 
Kelly 8-midnight, and R. W. Mc- 
Kee midnight-6 a.m. . . . Joe 
Goduto writes that he'll be getting 
out of the service on Dec. 22 and 
be looking for a radio job. 

★ * ★ 

Warren Carter writes: "In refer- 
ence to your Oct. 7 comment con- 
cerning Jim Vance, WTAW-AM. 
who couldn't find a job because 
he was while; this is a prime ex- 
ample of the racist, bigoted atti- 
tude of the broadcasting industry. 
It is about time that qualified 
blacks have finally been given a 
chance to get a fair break from 
the 'rednecks' who have been dom- 
inating the industry. Thank God 
the Federal Communications Com- 
mission is trying lo change condi- 
tions in the mdustry. I'm appalled 
that you could print such a state- 
ment in your column. Face a fact, 
blacks have been screwed (as have 
other minorities) in the main- 
stream of broadcasting, I have 
been station manager of Bluffton 
College's radio station for the past 
three-and-a-half years. I hold a 
first class license, a minor in 
speech, a major in elementary ed- 
ucation; been accepted into several 
graduate schools for radio-TV 
graduate study: have togged many 
thousands of hours as an an- 
nouncer; and I'm black. And I 
know I will have one hell of a 
hard time finding a position in 
commercial broadcasting just be- 
cause I'm black; And you say there 
isn't discrimination. Why don't 
you clear the New York smog out 
of your eyes and face reality. It's 
about time blacks have been given 
a fair chance in broadcasting." I 
agree, Warren, and I think that 
blacks are being given greater op- 
portunities than ever before. Many 
guys in Top 40 today are black; 
it's just that no bones are made 
about it and the public often 
doesn't know. And many program 
directors that I know are quietly 
looking for black air personalities, 
newsmen, etc.. and, in fact, favor 
the hiring of blacks a little over 
whites. So, it's almost like reverse 
prejudice and I thought the Jim 
Vance note humorously pointed 
the situation out. But, like you 
state. Warren, I'm sure blacks arc 
Still getting a raw deal in most 
markets. 

* * ★ 

George Boyce Jr., music director 
of WXAL-AM, Rome. N.Y., says 
that he's expanding his 7-11 p.m. 
show to "include an ever wider 
music format; almost everything 
worth airing will be aired, includ- 
ing taped artist interviews. Acts 
should call me at 315-336-7700 for 
on-air interviews during my show 
time." And he wants Ed McKee, 
formerly of WPTR-AM. Albany. 
N.Y.. to call him. . . . Allen Pet- 
erson, formerly with WMTR-AM, 
Morristown, N.J., is now doing 



the morning drive show on WNNJ- 
AM - WIXL-FM, Newton. N.J. 
General manager of the two sta- 
tions is Ralph Rood. . . . Steve 
York is the new 10 p.m.-l a.m. 
personality at WRIT-AM, Milwau- 
kee; he'd been with WCFL-AM, 
Chicago. So, the WRIT-AM lineup 
now reads: Robb Edwards 5-9 
a.m.. Sean Grabowski 9-noon, Jim 
Kagan noon-3 p.m., Robert L. Col- 
lins 3-6 p.m. Bob Sherwood 6-10 
p.m., Steve York 10 p.m.-l a.m., 
and Steve Gallagher 1-5 a.m. 
* ★ * 
Tim Brandon is currently doing 
weekends, but will soon be moving 
into a regular slot, at WLIR-FM, 
Hempstead, N.Y. Lineup now 
reads: Dave Scott 6-10 a.m., pro- 
gram director Ken Kohl until 2 
p.m.. Malcolm Davis 2-6 p.m., Jim 
Camerson 6-10 p.m., Joel Moss 
until 2 a.m. ... Bo Wyley says 
that he's been replaced by automa- 
tion at WCSC-AM Charleston, 
S.C., but is doing okay because 
it gives him more time to make 
sales calls. The station is using the 
AIR Productions "Hit Parade" 
package and "its acceptance here is, 
to say the least, phenomenal. So, 
automation is here to stay in a big 
way. Don't fight it, join it. Be di- 
versified and you'll slay alive in 
the broadcasting industry. Since the 
implementation of this system, I've 
had more time on my hands, so 
I've been able to do some sit-in 
work on WCSC-TV. Most guys 
like their air shift. I loved mine, 
but the Larry Luuacks are few 
and far between, so if you love this 
business as I do, take a word of 
advice — Diversify." 

Phoenix Talk 
Goes Country 

By MONICA KELLY 

PHOENIX — Radio station 
KPHO, formerly an all-news and 
talk station, has changed call let- 
ters to KJJJ and now features 
modern country music, according 
to program director Mike Mitchell. 
The 5,000-watt station went on 
the air last week and maintains 
a rather tight play list of 28-35 
records. Ray Odom, former owner 
of KHAT radio in Phoenix who 
has owned country stations for 
more than 25 years, is the gen- 
eral manager. 

Current air personalities are 
Cece White from KHAT, Phoenix; 
Mike Mitchell from KUPD. Phoe- 
nix; Perry Martin from Tucson; 
Don Ewing from KOY and KPHO. 
Phoenix: and Larry Barwick from 
KOMA, Oklahoma City, who also 
does a dedication show from 8-10 
p.m. based on mail request. The 
station covers more than 80 per- 
cent of the Arizona population at 
night. 




RICHARD KIMBALL, air person- 
ality with KMET-FM, Los Angeles, 
listens while Danny O'Keefe, 
Signpost Records artist, sings 
live on his show. O'Keefe. cur- 
rently on tour with the Hollies, 
was interviewed and performed 
on the progressive station. 



Generd News 



Crested Butte's Initial Strategy 

By DANIEL MILES 



10-Year-Old Sound Effects' LP 
Selling 50,000 Disks Annually 



DENVER — A new record com- 
pany. Crested Butle Records, Inc. 
based here, has just released its 
first LP and single by a new 
group, the Chirco Visitation. The 
LP is "Older Than Ancient. 
Younger Than New." 

According to J. Carlos Schid- 
lowski, company president, the 
label has national distribution and 
will also consider distributing for 
other companies. 

"We've started a new method 
of selling our products to distribu- 
tors," said Schidlowski. "Not only 
do we sell our products in the 
standard manner, but we also sell 
them at a much lower cost than 
other companies, but eliminate the 
distributor's option of retuining the 
products for the original sale 
price. 

"Colorado has a great influx of 
young people and it's our goal 
to involve the youth movement 
with our efforts. This state has 
the fastest growth rate in the na- 
tion and it has the potential to 
become a recording capital that 
can rival both Nashville and New 
York." 

Schidlowski stated that the rec- 
ord company can succeed through 
marketing innovations. "We are en- 
gaged in a variety of research pro- 
grams to better measure the plusc 
of the buying public,*' said Schidlo- 
wski. "I feel that we will properly 
position our products against the 
appropriate market segments." 

Crested Butte has engaged a 
management consulting firm in the 
music field to put all royalties, pay- 
ables and inventories on a com- 
puter. 

"A basic premise of the new 

NARAS Talk 
On Recording 

NEW YORK — NARAS mem- 
bers and guests will face a panel 
of experts during its Oct. 25 mem- 
bership meeting, when the New 
York chapter of the Record Acad- 
emy will discuss the topic. "What's 
Happened to Recording in New 
York and What Can We Do 
About It." The meeting is slated 
to be held in RCA's Studio A. 

Panelists already set to appear 
include Robert Crothcrs, in charge 
of recording for the National 
AFM office. Al Knopf, vice-presi- 
dent of Local 802 in charge of 
New York city recording. Phil 
Kraus, head of the Musician's Re- 
cording Committee, Ken Groot. 
executive secretary of AFTRA's 
New York chapter, as well as rep- 
resentatives of Mayor Lindsey's 
office and producers, conductors 
and record company personnel. 
Dick iablow, NARAS counsel, will 
serve as moderator. 



system will be to have all informa- 
tion available in simple form so 
that artists and management have 
ready acces-s to facts — one more 
facet of our policy of fairness," 
said Schidlowski. "Also, by these 
measures we will discover and 
deal with problem areas long be- 
fore they tend to get out of con- 
trol." 

Twelve units of product will 
be released during the first year of 
the company's operations. On Oct. 
8 the company held a press party 
at the Hidden Valley Ranch in 
Boulder, Colo. Following the 
party. Chirco premiered in their 
first live concert at Macky Audi- 
torium on the University of Colo- 
rado campus in Boulder. 

The company plans to move 
their quarters to Crested Butte, 
Colo., a small mining community 
approximately 120 miles south- 
west of Denver, within the next 
two years. 

"A mountain community like 
Crested Butte will provide artists 
with a more suitable environment 
to develop their creative talents," 
said Schidlowski. 



NEW YORK— "Sing, Children, 
Sing" a new book of authentic 
children's music from 34 coun- 
tries, will be released shortly by 
Chappell & Co.. Inc.. internation- 
al music publishers, as the first 
project under an agreement with 
the United Nations Children's 
Fund. UNICEF has named Chap- 
pell as agent for the production 
and distribution of a series of mu- 
sic publications throughout the 
world. 

The publishing agreement will 
he implemented through the joint 
cooperation of Chappell and the 
U.S. Committee for UNICEF 
through its Information Center on 
Children's Cultures in New York. 
Both sources will be actively in- 
volved in the collection, editing 
and design of all material utilized 
in U N I C E F/Chappell publica- 
tions. 

"Sing. Children, Sing," subtitled 
"Songs. Dances and Singing Games 
of Many Lands," will include a 
written introduction by composer- 

Budd to Handle 
Adour, Westroub 

NEW YORK— Buddy Kaye, of 
the Budd Universal Music Group, 
will handle worldwide Adour Mu- 
sic (BMI) and Westroub Music 
(ASCAP). Both of the music pub- 
lishing companies are owned by 
Doug Weston, impresario of the 
West Coast club, the Troubadour. 



Chicago Single 
24 Hr. Release 

NEW YORK— Heavy consumer 
and radio response, creating an 
immediate demand for a new Chi- 
cago single, "Dialogue," from their 
latest album. "Chicago V." has 
been met with a release of the sin- 
gle within a 24-hour period. 

Chicago producer James Guer- 
cio and Columbia East Coast a&r 
staffer Mark Spector no sooner 
finished editing and mastering the 
single when national promotion 
director Steve Popovich and assist- 
ant national promotion director 
George Brewer began preparing 
telegrams, letters and shipping 
labels in anticipation of the rec- 
ord's arrival. 

Pressing was approved when Bud 
O'Shea, Epic's San Francisco pro- 
motion manager, armed with the 
master tape, flew to the West 
Coast where Columbia engineer 
George Horn quickly made ace- 
tates. A similar 24-hour chain of 
events took place in New York. 

Commercial copies of the single, 
shipped Sept. 29. have had ad- 
vance orders of over 100,000. 



conductor Leonard Bernstein. Roy- 
alties derived from the sales of 
such publications will go to 
UNICEF. to help support its child 
welfare programs in 111 develop- 
ing countries of Africa, Asia and 
Latin America. 



Nevada 



LAS VEGAS— The University 
of Nevada at Las Vegas is en- 
tering the rock concert market. 

According to Margie Skurski. 
head of student activities, the 
group now works through Campus 
Concerts Unlimited, which in turn 
negotiates with the booking agents. 
Marg Skurski discovered that 
"when the bookers heard I was 
a woman the price for acts went 
up a couple of hundred. When our 
advisor, a man. could call, the 
price went down. All people work- 
ing on student activities are stu- 
dents who really do not have the 
time to shop around. We'd rather 
pay the 10 percent and have the 
hassle off us." 

Student Activities has an an- 
nual budget income of over 
$60,000. Monies are obtained by 
an (iplional $18 semester student 
fee. Fifty-six percent of the money 
goes for cultural events, such as 
concerts. 

The big problem for the univer- 
sity concerns inadequate space. The 
facility holds 900 without chairs 
and 650-700 with chairs. Thus, 
two shows must be presented, 
which means paying more money 
for the acts. According to Miss 
Skurski, "we allow students and 
guests, which is a date or a room- 
mate, making the crowd larger 
than our 7.000 student enrollment." 
A bigger building on campus is 
projected as three years away. 

In the meantime, the university 
Is bidding for the convention cen- 
ter and has one firm date Feb. 9 
for a Seals and Croft concert and 
a pending March date. "The only 
way we could get the Feb. 9 date 
was to agree to a closed concert, 
limiting it to students and guests." 
complained Miss Skurski, who did 
the negotiating. 

Trio Goes SQ 

NEW YORK— Japan's Trio Rec- 
ords is the latest label to join Co- 
lumbia's SQ catalog which is ex- 
panding internationally. Columbia's 
Special Products Department re- 
ports that over 2.^0.000 SQ custom 
records have been supplied to na- 
tionally known audio retailers and 
manufacturers this year. 



LOS ANGELES— Elektra's 13- 
volume "Sound Effects" series is 
still selling 50.000 disks annually 
after ten years in the catalog 
and has reached a total sales mark 
of a half million units. 

"I became aware there was no 
available stereo library of sound 
effects," said Elektra president Jac 
Holzman. "We recorded 800 au- 
thentic sounds in about six months. 
I installed a 2-track recorder and 
field microphones on a VW van 
and hired a young engineer named 
Michael Scott to tape the sounds." 

The gunfire cuts were obtained 



LOS ANGELES— Warner Bros. 
Music will open a Nashville office 
sometime in 1 972, supplementing 
its publishing operation here and in 
New York, said Ed Silvers, its 
president. 

Silvers is also planning to issue 
his line of song folios in standard 
pocket book format for newsstand 
distribution. "The bottleneck in dis- 
tributing print songs is at the retail 
point of sales, "he said. "There 
just aren't enough outlets yet to 
tap the potential market." 

An experiment this spring with 
WEA Distributing placing racks of 
Warner Bros. Music folios at rec- 
ord stores in four cities produced 



"The center board tries to be 
fair but are failing badly. The 
board is composed of men over 45 
who don't know what the guy is 
(rock group) and you can say 
any name. They look at the Bill- 
board charts, sec if there has 
been any violence at other con- 
certs, what the draw was and then 
vote on a date, but they don't 
really know what's going on. 

"At the present, many of the 
acts have a Nevada exclusive con- 
tract with Gary Naseef of Gana 
Productions, which means we had 
to work through him. However. 
Naseef plans to form new com- 
pany and build his own building. 
This would then give us the Con- 
vention Center. 

"With a lot of the firms, they 
either make it big or go broke. 
We don't have that problem. We 
have S60.000 coming in each year. 
If we make money it goes back 
into student activities. If we blow 
it, it realty doesn't matter because 
we get the money again next year. 
Our only concern Is providing en- 
tertainment for the students." 



by Scott on the ranges at Fort Dix. 
An auto crash effect was made in 
two authentic phases. First an old 
junker was recorded skidding on a 
closcd-off wet street, then the car 
was returned to the junkyard and 
dropped from a crane. 

Elektra collects license fees for 
use of its sound effects library in 
films. TV and radio. Both ASCAP 
and BMI turned down the licensing 
rights on technical grounds so the 
company administers its own use 
fees. A three-record box set of the 
1 00 most-wanted sounds is also 
marketed by Elektra. 



inconclusive results. "We had great 
sales in a couple of cities and ab- 
solutely no turnover in the others." 
said Silvers. "I feci there was a 
factor missing. If we try it again, 
I would want to include an adver- 
tising and promotion campaign." 

"Words and Music Magazine," 
a project initiated by Silvers, has 
been averaging 150.000 copies sold 
each month. It is a consumer 
music publication with features on 
artisis and the lead sheets to ten 
hit songs in every issue. "We've 
got to keep trying to find new for- 
mats to exploit print music." Sil- 
vers said. "I'm even going to try 
racking in some California super- 
markets." 

He is also investigating the pos- 
sibility of an advertising campaign 
for large-scale mail orders of song 
folios. 

One<Instniment Demo 

On the performance side of pub- 
lishing, all Warner Bros. Music 
demos are now cut in the less- 
complex older style, with simply a 
guitar or piano accompanying the 
voice. It can cost $500 to tape a 
demo session with a full rhythm 
section," Silver said. "To get your 
money back, the song has to get 
on an album that sells 50.000 
copies. Publishing is a low-profit- 
margin business." 

Warner Bros. Music has just 
completed a computerization of its 
royalty files. Silvers says that a 
number of important new signin^s 
arc due to be announced shortly, 
including print rights for the Roll- 
ing Stones. 

Lyons on Mend 

NEW YORK— Jim Lyons, edi- 
tor and publisher of the American 
Guide and treasurer of the New 
York Chapter of the National 
Academy of Recording Arts & 
Sciences, is recovering in a Mount 
Sinai Hospital from a recent heart 
attack. 




CLIVE DAVIS, president of Columbia Records and recipient of the Ed 
Wynn Humanitarian Award, given by the American Parkinson Disease 
Association, is joined by (left) Paul Simon (Columbia) and Donovan 
(Epic) at the association's sixth annual dinner. The affair was held 
at the Waldorf-Astoria Hotel in New York. 
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By JULIAN COLEMAN 

Len Sachs, vice president of sales and promotion for GSF Rec- 
ords has appointed Calvin Stiles to do R&B promotion for the label, 
covering the eastern and southern regions. He was most recently 
associated with Capitol Records as regional promotion director of 
R&B product. . . . King Errison recently signed to United Artists 
Record dropped by our office last week with a copy of his firit 
single. "Life." and news about his upcoming engagements and his 
debut album to follow in a few weeks. For some of you who are not 
familiar with this young man, he is from Nassau and has done 
session work for many recording acts on Motown including Marvin 
Gaye and the Jackson 5. Many music critics consider him the best 
conga drummer today. Errison co-starred in numerous concert en- 
gagements with Diana Ross when she left the Supremes. King 
Errison's goal as an entertainer is simple Errison said, "I want to 
make people laugh and make them love me because I love them." 

Paramount Pictures gave a private screening of the long awaited 
"Lady Sings The Blues" feature film last week. The biographical 
film based on the life of Billie Holiday sheduled to premiere in New 
York Oct. 18. stars Diana Ross, and Billy Dee Williams. Berry Gordy 
is executive producer. Miss Ross, who imitates the jazz great, spent 
nine months listening to Billie's recordings. 

RECORDS AND CONCERTS: 

Meny Clayton, Ode Records artist is set to perform at Carnegie Hall 
Oct. 25 and Augustana College, Sioux Falls, S.D. the next night. . . . 
According to New York Times columnist Nancy Eriich, the Isley 
Brothers set at the Bitter End in New York was one of the most 
exciting acts to appear at the club in some time. . . . O. C. Smith's 
upcoming TV dates include guest appearances on the Dean Martin 
and Mike Douglas shows. . . . New Wilson Pickett: "Mama Told Me 
Not To Come," a goldie for the rock group Three Dog Night could 
go the million maris for the soul singer. . . . The Undisputed Truth 
got another one for the charts with "Girl You Alright" on Gordy. 
. . . while Gene "Duke of Earl" Chandler's debut single on Curtis 
Maylield's Curtom label, "Don't Have To Be Lying Babe" also merits 
a place. . . . Next single from the O'Jays looks like "992 Arguments" 
from their "Back Stabbers" LP. . . . The Robinson Family Plan's 
new single "You Poured Sugar On Me" breaking in the Baltimore- 
Washington markets as well as in Buffalo and Seattle. . . . Mike 
Pavich of Continental Attractions & Promotions inform us of some 
of the coming appearances of soul acts in Europe. The Stylistics will 
be playing civilian gigs and U.S. military clubs in England and 
Germany during the period Nov. 1-9. while Joe Simon is booked for 
an extensive tour of military clubs in England, Germany, Greece, 
Italy and Turkey from Dec. 5-15. Thanks Mike. 

Breaking this week: StyKstics, "I'm Stone In Love With You"; 
Jermalne Jackson, "That's How Love Goes"; Donny Hathaway, "I 
Love You More Than You'll Ever Know"; Montclairs, "Beggin" Is 
Hard To Do"; Tyrone Davis, "If You Had A Change In Mind"; 
Brighter Side of Darkness, "Love Jones"; Billy Paul, "Me & Mrs. 
Jones"; and Johnnie Taylor, "Stop Doggin' Me." 




• Continued from paffe 26 

Gladstone, a Texas group. . . ■ 
Rick Holmes, KBCA-FM, Los An- 
geles, jazz outlet, helped break 
the Crusaders album on Blue 
Thumb Records. . . . Lee Davis 
has left WGIL-AM and WOIL-FM, 
Galesburg, III., where he was mu- 
sic director, to work at WBOW- 
FM. Terre Haute. Ind. "If you 
could, I'd appreciate it if you'd 
mention that I think Lenny Luf- 
man, MCA Records, and Joe 
Kukolla, United Artists Records, 
are a couple of Ihe best promotion 
men in the area. Even though I 
was only a music director in a 
very small market, they both saw 
to it that I got their product. Lenny 
even went so far as to call long- 
distance when he didn't get our 
weekly playlist the week I went 
on vacation and didn't publish 
34 



one. If every promotion man in 
the business were as concerned 
with the little guy as those two 
men are. radio and records would 
be much better off." . . . Bill Ford 
has left KOL-AM, Seattle. . . . 
KWK-AM in St. Louis has moved 
to 330 Building of Mansion House 
Center. 

* * * 

KLAC-AM in Los Angeles is 
really getting into remotes. Sammy 
Jackson will broadcast from the 
Southern California Automobile 
Show at the Los Angeles Conven- 
tion Center Oct. 30-Nov. 3. Jay 
Lawrence will do his show there 
Nov. 4 and Bob Jackson on Nov. 
5. But it's an old buddy of mine. 
Larry Scott, who's setting the pace. 
Larry is doing his midnight-5 a.m. 
show from Norm's Restaurants in 
Los Angeles from Oct. 26 through 
Ihe 18th. . . . Phil Christie, former 
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Spinners, Atlantic 2904 (Sellboy/Aiioned, 
BMI/Bellboy, BMII 

3 FREODIE'S DEAD (Theaw Fnm 

"Super fif) 12 

Curtis Marfielil. Curtom 1973 (Suddah) 
[Curtom, BMI) 

2 USE ME 9 

Bill Wilhen. Sutsu 241 (Buddih) (littailor, 

BMI) 

6 WOMAN DONT GO ASTRAY 10 

King Floyd, Chimneyville 443 (Cotillion) 
(Malaco-llaffignac, BMII 

5 BEN 11 

Michael Jackson, Motown 1207 (Jobela, 

BMI) 

4 GOOD FOOT, Part 1 12 

James Brown, Polydor 14)39 
(Dynatone/Belinda, BMI) 

10 ONE LIFE TO LIVE 9 

Manhonans. Deluia 139 (Slarday/King) (Fort 
Knox-Nattannam, BMII 

7 EVERYBODY PLAYS THE FOOL IS 

Main Ingredient, RCA 74-0731 
[Giant Enterprises, BMI) 

14 BABY SIHER S 

Betty WrioM, Alston 4614 (Atlantic) 
(Sherlyn, (Ml) 

8 (It's the Wa?) NATURE PUUtNED IT 8 

Four tops, Motown 1210 (Stone Agate, 
BMI/Jobete, ASCAP) 

12 WHY CAN'T WE BE LOVERS 8 

Holland Doziar, Invictus 9125 (Capitol) 
(OoU Forever, BMI) 

9 THINK (AlMut H) IS 

Lynn Collins, People 608 (Polydor) 
[Dynatone/Betinda, BMI) 

23 IF YOU DON'T KNOW ME BY NOW 3 

Harold Melvin & tlie Blue Notes, Phil. 
International 73520 (CBS) [Assorted, BMI) 

15 FOOL'S PARADISE 9 

Sylven, Pride 1001 (MOM) (Lion's Tricks, 
BMI) 

25 A MAN SIZED MB 4 

Oenisa laSalle, Westbound 206 (Chess/ 
Janus) (Ordena/Bridgeport, BMI) 

17 SWEH CAROLINE 10 

Bobby Womacit & Peace, United Artists 50946 

IStonebridge. ASCAPI 

11 SLAUGHTER (TlMme From 
"Slaughtci") 7 

Billy Preston, A&M 1360 (Irving/Web, BMI] 

19 SLOW MOTMN, Pait 1 8 

Johnny Williams, Philadelphia International 
73518 (CBS) (Assorted, BMI) 

22 DEDICATED TO THE ONE I LOVE S 

Temprees, We Produce I BOB (Stax) 
atousdale, BMI) 

13 HONEY I STILL LOVE YOU II 

Mark IV, Mercury 73319 [Alga/ 
Johnson-Kammond, BMI) 

20 MY MIND KEEPS TULING ME 8 

Eddie Holman, GSF 6873 (Namloh, BMI) 

11 MY MAN IS A SWECT MAN 13 

Millie Jackson, Spring 127 (PoMor) 
(Caucho/Belinda, BMII 

28 STOP DOGGIN' ME S 

Johnnie Taylor, Stax 0142 (Groovosville/ 
East/Mempliis/Conquistador, ASCAP) 

35 PAPA WAS A ROLLING STONE 3 

Temptations, Gordy 7121 (Motown) 
(Stone Diamond, BMI) 
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26 IF YOU LH ME 7 

Eddie Kendricks, Twtlla 54222 (Motown) 
(Jobate/Stone Agate, BMI) 

27 A LONELY MAN 5 

Chi-Lites, Brunswick 554S2 (Julio.Brian, BMI) 

33 I'M STONE IN LOVE WITH YOU 3 

Stylistics, AVCO 4603 [Bellboy/Assorted, BMI) 

29 DON'T EVER BE LONELY 5 

Cornelius Brothen & Sister Rose, United 
Artists 50954 (Unart/Slagedoot, BMI) 

32 THArS HOW LOVE GOES 5 

Jermaine Jackson, Motown 1201 (Jobtte, 
ASCAP) 

30 GUILTY 6 

Al Green, Bell 45-258 (toasted/Scrten 
Gems-Columbla. BMI) 

31 IF YOU CAN BEAT ME ROCKIN' 

(You Can Ham My Chali) 4 

Laura lee. Hot Wax 7207 (Buddah) 
(Gold Forever, BMI) 

31 I LOVE YOU MORE THAN YOUU 

EVER KNOW 2 

Donny Hathaway, Atco 6903 (Sm Lark, BMI) 

36 ENDLESSLY 7 

Mavis Staples, Volt 01052 (Vogut. BMI) 

16 BACK STABBERS 17 

O'Jays. Philedelphie International 73517 
[CBSI [Assorted, BMI) 

— ME & MRS. JONES 1 

Billy Paul, Philadelphia Inlertialioxal 73521 
[C8S1 [Assorted, BMII 

37 KEEP ON RUNNING 5 

Stevie Wonder, Tamla 54223 (Motown) 
(Stein t, Van Stock/Black Bull, ASCAP) 

39 INNOCENT TIL PROVEN GUILTY 3 

Honey Cone, Hot Wax 7208 (Buddah) 
(Gold Forever, BMI) 

40 I JUST WANT TO BE THERE 3 

Independents, Wand 11249 (Scepter] (Our 
Children's/Mr. T/Cherita, BMI) 

45 THEME FROM "THE MEN" 3 

Isaac Hayes, Enterprise 9058 [Stax/Volt) 
(East/Mcmphis/lncense, BMI) 

— BEGGIN' IS HARD TO 00 1 

Montclairs, Paula 375 (Jewel) (Frye/Su-AAa, 
BMI) 

43 ON AND OFF, Put 1 2 

Anacostia, Columbia 4-45685 (McCoir, BMI) 

44 PEACE IN THE VAUEY 3 

Persuaders, Win or Lose 225 (Cotillion) 
(Cotillion, BMI) 

— IF YOU HAD A CHANGE IN MIND 1 

Tyrone Davis, Dakar 4513 (Brunswick) (Julio- 
Brian. BMI) 

45 I CAN sa CLEARLY NOW 2 

Johnny Nash, Epic 5-10902 (CBS) (Cayman, 
ASCAP) 

46 MY DING A-UNG 5 

Chuck Berry, Chess 3131 (Isales, BMI) 

47 MAY THE BEST MAN WIN 6 

Ollle NIohtengile, Pride 1002 (MGM) 

(Bu1ler/(:happell, ASCAP) 

49 THANKS I NEEDED THAT 2 

Glass House, Invictus 9229 (Cap)tol) (Gold 
Forever, BMI) 

50 MISTY BLUE 2 

Joe Simon, Sound Stage 7 1S0S (CIS) 

(Talfont, BMI) 

— LOVE JONES 1 

Brighter Side of Darkness, 20th Century 2002 

(Fox Fanfare/Sebous. BMI) 

— NO TEARS IN THE END 1 

Grover Weshlngton, Jr-, Kudu 909 (CTI) 
(Antisia. ASCAP) 



air personality with such stations 
as WBZ-AM and WHDH-AM 
in Boston, has formed Alternative 
Media Consultants and will soon 
have headquarters in Cambridge, 
Mass. At present, you can reach 
him at 617-475-7384. His firm 
will advise on AM/FM youth pro- 
gramming and local CATV pro- 
gramming. 

* * * 

I've got to eat some crow, which 
ain't loo good without salt or 
pepper. I'd bet Paul Abraim, gen- 
eral manager of WLS-AM in Chi- 
cago, a six-pack of beer that 
WCFL-AM would give his station 
some hell because programming 
consultant John Rook was there. 
But. six months have passed more 
or less and so I'm behind one 
six-pack of beer. WLS-AM is still 
king of Chicago, according to the 
ARB weekly cume July/ Aug. In 
Ihe total survey area. WI.S-AM 
comes in with 3.678.100 while 
WGN-AM is second with 2,418,900 
and WCFL-AM has 1,882,500 to 



rank third, which isn't bad, but 
isn't tops. 1 might point out that 
WLS does great in demographics, 
so Paul Abnuns and Mike McCor- 
micfc are right on target and have 
one great station, 

* ♦ * 
Tom Nelson, operations manager 
of KRGI-AM, Grand Island, Neb., 
would like to find a radio job in 
the Ozarks or the Southwest. His 
num number is 308-384-6528. . . . 
Richard Hyatt, music director of 
WGHO-AM, Kingston, N.Y., 
writes: "The latest ARB shows us 
a solid No. 1 among stations in 
this market, but would you be- 
lieve that 'Big Dan' creamed us all 
from 90 miles away." . . . Dave 
Keslcr, WCAI, Fort Myers, Fla.. 
writes: "After reading about those 
eight and 10-hour shifts being 
pulled by guys around the country, 
I guess my seven-hour shift here 
at WCAI-AM wasn't so bad 
after all. Up until today, I was 
doing noon-7 p.m. Monday through 
Friday and 6 a.m.-noon Saturday 



and Sunday. That, thank God, is 
over, however, and the new lineup 
is: Dave Kctsler 6-10 a.m., pro- 
gram director Bob Jones until 2 
p.m., Mahlon (Mark EUiol) Moon, 
formerly music director of KDEN- 
AM in Denver, 2-signoff. Donnie 
Wright holds down the weekends. 
The format of the station is MOR, 
but we're playing about 30 per- 
cent of the Hot 100 Chan, a ft- 
oldies, and some modern country 
* * * 
Bob Sherwood is leaving WRIl 
AM in Milwaukee, where he w" 
assistant program director and a< 
personality. His number is 414 
327-1642 and he's looking. Bo 
once programmed KROY-AM 
Sacramento. Good man . . . Pat 
Vorweek has joined KPFK•F^' 
Los Angeles, as an air personalis 
and producer 6-9 a.m. He ha 
been conductor of the Pacific 
Singers, KPFK-FM's residen 
choral ensemble, which he formed 

in 1967 Lineup al WRCP-AM- 

(Continued on page 35) 
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WMk (BItt. LiM) OmI 

1 SUPERRY 3 

Cunis Hayfkld/ScundtrKk, Cunom CSS SOU 
ST (Buddahl 

2 »U DIffiCTIONS 3 

Ttmptationi, Gordy G 962 L (Motown) 

3 BACK STABBERS 3 

O'Jayi, Phlladtlchli Intemationil KZ 31712 
(CBS) 

7 NATURE PtANNEO IT 3 

4 Topi, Motown M 74« L 

5 STILL BILL 3 

Bill Wllheri, Suuix SXSS 7014 (Buddoh) 

9 I MISS YOU 3 

Harold Ual>in a tl>e Blua Nolii, Ptilladalpliia 
Intamatiorul KZ 31648 (CBS) 

4 BEN 3 

AAichaal Jackion, Motown M 75S L 

6 JERMAINE 3 

Jrrmaina Jackson, Motown M 752 L 

11 IF LOVING YOU IS WRONG I D0N7 
WANT TO BE RIGHT 3 

Luttier Ingram, Koko KOS 2202 (Stax/ Volt] 

8 ROBERTA FUCK t, DONNY HATHAWAY 3 

Atlantic SD 7216 

10 LONDON SESSIONS 3 

Chuck Barry, Clieis CH 6002 

18 lU PlAY THE BLUES FOR YOU 3 

Albirt King, Stax STS 3009 

13 CORNELIUS BROS, t SISTER ROSE 3 

Unltid Artiils UAS 5568 

12 BROTHEIl BROTHER, BROTHER 3 

may Brothan, T-Ntck TNS 3009 (Buddah) 

16 BITTER SWEET 3 

Main Ingrtditnt, RCA LSP 4677 

14 A LONELY MAN 3 

Ctii'Littt, Bruntwick Bl 75479 

17 AMAZING GRACE 3 

Aretha Franklin/Jamei Clevtland, Atlantic SO 
2906 

15 LOOKIN- THROUGH THE WINDOWS 3 

Jackson S, Motown M 750 L 

24 GREATEST HITS ON EARTH 3 

5tl> Dimansion, Ball 1106 

22 MUSIC ON MY MIND 3 

Stavia Wonder, Tamla T 314 I (Motown) 

19 CARLOS SANTANA t BUDDY 

MILES LIVE 3 

Columbia KC 31308 

23 GUESS WHO 3 

B.e. King, ABC ABO 759 

25 UNDERSTANDING 3 

Bobby Womack, Unlltd AttisX UAS 5577 

26 BUMP CITY 3 

Tower of Power, Warner Bros. BS 2616 

20 ALL THE KING'S HORSES 3 

Grovar Washington, Jr., Kudu KU 07 (Ol) 



TUt UsI imi-Aftlil, UM 1 I 
WMt Watt (DM. UM) (MR 

26 21 U PEN 00 Nl PAMOIAS 3 

Rtmtty Lewii Trio, Columbia KC 3)096 

27 29 SPICE OF LIFE 3 

Jerry Butler. Martury SUM 2-7502 

2S 27 THERE IT IS 3 

James Brown, Polydor PD 5028 

29 30 FIRST TAKE 3 

kobarta Flack, Atlantic SD 8230 

30 28 SOUL CLASSICS 3 

James Brown, Polydor SC 5401 

31 32 LETS STAY TOGETHER 3 

Al Green, HI SHI 32070 (London) 

32 31 aVING HIGH TOGETHER 3 

Smokey Robinson & the Miraclat, Tamla T 

3IS L (Motown) 

^ 43 GREATEST HITS 2 

Chl-Litat, Brunswick BL 754184 

34 33 CHICAGO V 3 

Chicago, Columbia KC 31103 

35 39 LOVEMEH 3 

Temprees, We Produce XPX 1901 (Stn/Vclt) 

^ 42 I CAN SEE CLEARLY NOW 3 

Johnny Nash, Epic KE 31607 (CBS) 

37 38 MUSIC IS THE MESSAGE 3 

Kool t the Gang, Oolite DE 201 1 

38 40 THE BEST OF OTIS REDDING 3 

Atco SD 2-SOl 

^ — I'M STia IN LOVE WITH YOU 1 

•™ Al Green. HI XSHL 32074 (London) 

40 35 BEALTITUDE/RESPECT YOURSELF 3 

staple Singers. Stax STS 3002 

41 45 LOVE, PEACE AND SOUL 3 

Hoiwy Cone. Hot Wax HA 713 (Buddah) 

^ 47 SPREAD THE WORD 3 

Penuaslons, Capitol ST 11101 

^ 50 HEADS 2 

Oslblsa. Dacca DL 7-5368 (MCA) 

44 34 THINK (AbMt It) 3 

Lyn Collins, People PE 9602 (Polydor) 

45 36 I WROTE A SIMPLE SONG 3 

Billy Preston, A&M SP 3507 

46 37 AL GREEN 3 

Ball 6076 

47 41 SHAFT 3 

Isaac Hayes/ Soundtrack, Enttrpn'ta/MGM 

ENS 2-5002 (Stax/Volt) 

W — HOUYWOOD 1 

Crusaders, MoWest MW 1181 (Motown) 

49 46 BLACK MOSES 3 

Isaac Hayes, Entarpriia ENS 2-5003 (Stax/ 
VoW 

W — PEOPLE— HOLD ON 1 

Eddie Kendricks, Tamla T 315 L (Motown) 





THE FIFTH DIMENSION has instituted an accolade of its own: the 
golden ear award with Bell Records executives John Rosica, left and 
Trv Biegel, right front, the first recipients. The vocalists came up with 
the award after receiving a gold disk for "Last Night I Didn't Get to 
Sleep at All." 

OCTOBER 28, 1972, MLUOARD 



New Religious 
Record Label 

FREEVILLE, N.Y.— New Song 
Productions, which is involved in 
providing religious teaching tapes, 
will be the springboard for a new 
label called New Song Records 
and one of the first releases will 
be the soundtrack of the religious 
film "Because I Am." 

The complex, which operates a 
Love-Inn self-help center here, also 
does the syndicated "Scott Ross 
Show" which is provided tree each 
week to around 120 radio stations; 
the Ross show is a soft-sell re- 
ligious and anti-drug show featur- 
ing rock music. The Oct. 28 show 
will feature a full live concert of 
Paul Stuckey recorded at CariKgie 
Hall, New York, and Warner Bros. 
Records is considering releasing 
the tapes later as a 2-LP set. 



• Continued from page 34 

FM in Philadelphia under general 
manager Carl £. Hirsch includes 
Bob Lockwood 6-10 a.m., program 
director Jim Pride until noon, Pete 
Edwards noon-3 p.m.. Bob Rose 
3-6 p.m., the syndicated Ralph 
EiDCO show 6-7 pjn., music direc- 
tor Jack Gillen 7-midnight, and 
Toon Green in the all-night slot. 

* * * 

Skip Broossard, 891 Penn Ave., 
N.E., Atlanu, Ga. 30309, writes: 
"It would certainly be a novel 
idea to organize a regular or semi- 
regular network between those of 
us who are licensed hams. Tve 
been a ham since since 1 was II 
years old and am building a I KW 
single-sideband transmitter to op- 
erate on 20 and 40 meter bands. 
My call letters are W5AqH/4. As 
soon as I'm operable, HI try to 
put some work into a network." 

* * ★ 

Jaal Wanl, who'd been with 
KBIG-AM, Los Angeles, is looking 
for an MOR or country position, 
either as air personality or program 
director or both. You can reach 
him at 213-666-7444. . . . Frank 
(J. Firank Wilson) Accnrino re- 

Sorts that he's now at KSLO-FM, 
t. Louis, the new Bartell rocker, 
working part-time "which pays as 
well as KOAM-AM in Pittsburg, 
Kan., where I worked; in fact, a 
bit better." . . . Shadoe Stevens 
has resigned as program director 
of KRLA-AM in Los Angeles but 
will continue on the air. New 
program director is Reb Foster 
who, you'd think, would have 
better things to do. Anyway, 
Shadoe is the latest in a long 
line of program directors at the 
station when, in my opinion, it's 
the management that has been 
slowing the station down. 1 think 
they're content to remain in limbo. 
And the Federal Communications 
Commission seems no nearer de- 
ciding the question of ownership. 
But then, it's difficult to really 
achieve anything with a station 
when you don't know who you be- 
long to and when you don't have 
a driving force at the top. But, in 
any case, programming will alter 
again. 

Charlie Van, program director 
of XELO-AM., P.O. 188, El Paso, 



Tex. 79910, pleads for rock rec- 
ords, which should tip you off, 
of course, that something is in the 
wind for the station. . . . Johnny 
Farrow, music director of KVEG- 
AM-FM in Las Vegas, reports that 
the non-slop adult music format 
of the station, just launched a 
couple of weeks ago, is quickly 
catching on. "The soft rock and 
balance music sound is a great 
new entry on the local scene. And 
we're inaugurating a series of mu- 
sic spectaculars featuring _ name 
recording stars appearing in the 
main show rooms and lounges. 
Tony Bennett and Cooni Basle 
kicked off the series from the Las 
Vegas Hilton. Upcoming music 
spectaculars will include Jerry 
Vale, Sands Hotel; Johnny MatUs 
and Erroll Gamer, Sahara Hotel; 
Glen Campbell, L^s Vegas Hilton; 
Steve & Eydie, Caesar's, and many 
others." The idea of the music 
spectaculars, of course, dates back 
to WNEW-AM in New York, once 
programmed by Dick Carr, who is 
now general manager of KVEG- 
AM-FM. 

★ * * 

WHEX-AM, Columbia, Pa., 
needs an air personality; format is 
oldies. . . . Des Cox has been 
named vice president in charge of 
European Production for Kip Wal- 
ton Productions, Los Angeles. Cox 
will headquarter in London and be 
producing film and tape segments 
for syndicated TV rock show 
"Superstars of Rock" syndicated 
by Kip Walton Productions. . . . 
Bob Casde, 707-462-4771, needs 
Top 40 job; has worked Monterey 
and Albuquerque. . . . Bill Gavin 
announces that college smdents 
have to pay only $50 to register 
for his Nov. 30-Dec. 2 Radio Pro- 
gram Conference, St. Francis Ho- 
tel, San Francisco. Small market 
radio representatives pay only 
$75. Regular fee is $125. R. Bnck- 
minster Fuller will be keynote 
speaker. To register, write Gavin 
at 1 14 Sansome St., San Francisco, 
CA 94104, and he'll send you reg- 
istration forms. Should be a good 
meeting this year. Be there if you 
can. The little old beer-drinker in 
the comer will be me. 

Whupps! After going to the 
trouble of telephoning Pan] 
(Continued on page 46) 




SAMMY DAVIS JR., who will be starring in television commercials for 
General Clectric's audio electronics products this fall, is presented 
with a free standing, tri-mode stereo component system by Hicks 
Waldron, vice president, consumer products group, at the recent Con- 
sumer Electronics Show in Chicago. erial 

35 




And Billboard Lights the Fuse 
with a Latin Music Special 
Beginning in the 
November lllssue. 

Coming November 11, Billboard Magazine will 
unveil a Latin Music Spotlight with a 3-column 
special titled "THE LATIN EXPLOSION." 

"THE LATIN EXPLOSION" special will be the 
foundation for a regular Billboard section on 
Latin music that will feature THE HIT LATIN 
MUSIC CHARTS AND REGULAR COVERAGE 
OF THE 6 KEY LATIN MUSIC MARKETS 
WITHIN THE UNITED STATES. 

"THE LATIN EXPLOSION" will focus on the 
sounds that are popular in these markets and 
what's popular in the United States as a whole. 
You'll get firsthand knowledge on how Latin 
music is recorded, produced and marketed, as 
well as valuable information on; 

■ The Latin radio scene 

■ The Latin ballroom scene 

■ TV as a breakout medium for Latin music 

The popularity explosion of Latin music is 
spreading rapidly across the United States and 
Billboard's 33,000 • readers will be right 
on top of it. 

With that kind of readership, you can't afford to 
pass up this opportunity to let the industry 
know what you're doing. 

AD DEADLINE: OCTOBER 27 

ISSUE DATE: NOVEMBER 11 

Contact a Billboard sales representative at any 
of the following locations. Hagalo ahora! 

NEW YORK LOS ANGELES 

165 Wesi 46in Street 9000 Sunset Blva , Suite 415 

New Yorl<. N Y, 10036 Los Angeles. Ca 90069 

212/757-2800 213/273-7040 

CHICAGO NASHVILLE 

160 Norih Wacke' Drive 1719 West End Avenue 

Cliicago ill 60606 Nashville. Tenn 37203 

3I2/W-6-9818 615/329-3925 
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Jukebox programming 



SPOT CHECK 



Rip Shortage of Christmas Material 
For Campus/Young Adult Locations 



CHICAGO— The most success- 
ful commercial holiday of the year 
proves a dud for campus /young 
adult jukebox locations because 
of a shortage of appropriate Christ- 
mas records, according to program- 
mers spot checked recently. 

One encouraging note is the 
early appearance of one jukebox 
title strip tip sheet listing 100 most- 
ordered titles (Billboard, Oct. 21), 
among them a few that can be 
spotted in stops near campuses 
or those frequented by young peo- 
ple. 

But programmers say they need 
more material. 

Many only order fill-in, or nov- 
elty tunes, and depend on older 
standards to fill the three or four 
spots allotted on boxes. 

"The time is so short and the 
records don't get worn out. so we 
just use them again year after 
year. Also, we try to place songs 
that are more seasonal so they 
can stay on the boxes longer, like 
"Winter Wonderland." said Lois 
Regibald, Kort Amusement, North 
Bend, Neb. 

No Stock 

Another problem noted by Nor- 
man Pink, president of Music Op- 
erators of Minnesota and manager 
of Advance Music in Minneapolis, 



By ANNE DUSTON 

is trying to reorder records that 
have been successful Christmas 
tunes in the past. "We'd like to get 
a Ramsey Lewis LP, and a Johnny 
Malhis extended play, but neither 
is available anymore." he said. 

The same complaint was ex- 
pressed by Brenda Dooley. South 
Hill Music. Va., who would like 
to get "Snoopy's Christmas." and 
"Jingle Bells." by Booker T. and 
the MG's. 

While "White Christmas" proved 
to be the biggest record in alt 
locations for Frank Fabiano. 
Buchanan, Mich., Brenda Dooley 
reported that she will not place 
it, as it "gets no play from the 
young people." 

Another type of Christmas rec- 
ord that is not being placed in 
campus locations is Christmas 
hymns. "We won't place them in 
campus or bar locations, but they 
do get play in lounges," Pink said. 
Vacation 

Pink analyzed the campus prob- 
lem as being twofold: students 
leave the campus before Christmas 
and don't return until after, but 
one-stops don't make Christmas 
records available until the last of 
November, allowing no time for 
exposure before the three-week sea- 
son is over. 



Records that Pink plans to re- 
peat this year are: Brenda Lee. 
"Rock Around the Christmas 
Tree," "Bobby Helms. "Jingle Bell 
Rock," Bing Crosby. "While Christ- 
mas." Other fill-ins include "Drum- 
mer Boy," Harry Simcone Chorale; 
Banjo Barons medley; Scandi- 
navian Christmas songs; Guy Lom- 
bardo medley on Dccca; Stevie 
Wonder, "What Christmas Means 
to Me" and David Seville. "The 
Chipmunk Song." 

"We find that restaurants get 
the best Christmas play, with the 
emphasis on nostalgia, like Guy 
Lombardo and Margaret Whiting. 
I think these days more younger 
people appreciate artists from 10 
years ago." Pink said. 

Miss Dooley finds that other 
young adult spots pick up the 
slack from the campuses. Records 
in recreation centers, pool halls, 
restaurants, and truck stops pick 
up the play. 

She plans to place only those 
songs that have proved big in 
prior years, like: Bill Robins, 
"Rocking Bells," Elvis Presley, 
"Blue Christmas," Buck Owens, 
"One of Everything You've Got." 
Charles Brown. "Merry Christmas. 
Baby*' and "Please Come Home 
for Christmas." 



PROGRAMMER'S POTPOURRI 



Jukebox LP Firms Bow 7 EL Packages 



CHICAGO— The nation's two 
major jukebox album producers 
are concentrating on material often 
cited as much needed by jukebox 
programmers — easy listening. Gold 
Mor Dist., Engtewood, N.J., re- 
leased three albums by Bobby Vin- 
ton, Boots Randolph and Mitch 
Miller. Little LP's Unlimited, Dan- 
bury, Conn., released four by Earl 
Grant. Freddie Martin, Sammy 
Kaye and Warren Covington & 
the Tommy Dorsey Orch. 

Vinton: "Sealed With a Kisi" KE 
31642— ■'SomeUnd of Wonderful/Some- 
body's Breakin' My Heart/I'm Leaving 
II up to You" b/w "Come Softly to Me/ 
Song Sung Blue/Our Day Will Corn*"; 
"World of Boots Randolph, Vol. 11" 
Z 30963— "Who Can I Turn To/You 
Don't Know Me/Love is Blue" b/w 
"Theme from 'Black Orpheui'/Wichlta 
Lineman/King of the Road": Miller: 
"32 All-Tfme Great. . ." G 30250— "Side 
by Side/My Melancholy Baby/Medley: 
When You Were Sweet 16/Silver 
Threads among the Gold" b/w "Medley: 
Shine on Harvest Moon/For Me and My 
Gal/Carolina in the Morning/Goodnight 
Sweetheart"; "Earl Grant's Greatest 
Hits" 193 — "Swingln' Gently/I Can't 
Slop Loving You/More" b/w "OV Man 
River/Stand by Me/At Uk End of the 
Rainbow;" Martin "Most Requested" 
196— "Games That Lovers Play/Caba- 
ret/Lara's Theme from "Dr. ZhivagoV 
b/w "Bom Free/Winchesler Cathedral/ 
A Day in the Life of A Fool"; Kaye 



SALES ONE KEY 



"Dance to My Golden Favorites" 197— 
"Harbor Lights/ Atlanta, Ga./Rocm Full 
of Rosea" b/w "It Isn't Fair/I'm a Big 
Girl Now/Laughing on the Outside"; 
Warren Covington A the Tommy Dor- 
sey Orch" 198— "Ebb Tide/In the Mood/ 
Bye, Bye Blackbird' b/w "Charleston/ 
Shadow Waltz/The World is Waiting for 



the Sunshlrve." 

MCM oldies: Hank Williams, Jr.: 
"Standing in the Shadows/It's Written 
All Over Your Face" 200; "A Baby 
Again/Cajun Baby" 201; "I'd Rather Be 
Gone/I Walked Out on Heaven" 202; 
"It Don't Take But One Mistake/Be 
Careful of Stones That You Throw" 203. 



Coin Machine World 



W. VA. MCiTING 

Music Operators of America 
(MOA) president Harian Winfcnive 
will journey to Charleston, W. Va. 
from Kansas for the West Vir- 
ginia Music & Vending Association 
meeting Nov. 2-4 at the Heart 
'O Town Motor Inn after having 
just been in nearby Virginia for a 
meeting there. 

MOA OFFICERS 

Russell Mawdsley, H o 1 y o k e, 
Mass., secretary; Robert Walker, 
Helena, Mont., treasurer; John 
Tnicano, Deadwood, S. D., imme- 
diate past president; three-year vice 
presldent.s Nels Cheney, Coos Bay, 
Ore.; Joe Sflla, Oakland; Don Van 
Brackel, Defiance, O.; two-year 



K. A. O'ConncM-, Richmond, Va.; 
three-year directors Victor Scola, 
Horsham, Pa.; R. J. Manolis, Hur- 
on, S. D.; Peter Gcritz, Denver; 
Mrs. Leoma Ballard, Belle, W. Va.; 
Roland Tonnell, Appleton, Wis.; 
Clyde Love, Visalia, Calif.; Mrs. 
Orma Johnson Mohr, Rock Island, 
III.; Kenneth Flowe, Greenwood, 
S. C; Fred Ayers, Greensboro, 
N. C; Benny Koss, Jr., Dearborn, 
Mich.; one-year Andrew Kniska, 
Clarksburg. W. Va., filling unex- 
pired term of Eugene Wallace. 
All elected at recent convention. 

MOA DIRECTORY 

Deadline for listing in Music 
Operators of America's directory 
is Nov. 15. 



Programming Vital 
In Fast Food Spot 

By EARL PAIGE 

CHICAGO — When owners and managers of fast food ootlcts 
realize that the jukebox can in peak months pay half the rent, they 
are more susceptible to an operator's proposition, according to three 
young owners of That Dog Joynt here. However, several factors must 
be considered, among them, the type of programming that can be 
offered. 

U.S. jukebox businessmen have been eyeing fast food outlets be- 
cause of the revolutionary development to more sit-down operations, 
but many managers continue to resist the idea of a jukebox. Music 
Operators of America, the national organization of jukebox business- 
men, addressed the subject during seminars conducted by Notre Dame 
University last year. 

The school's Dr. John Malone suggested taking a whole new ap- 
proach based on careful study of the fast food clientele demographics 
and couching projected jukebox revenue in terms of income per 
square foot. That Dog Joynt owners Dominick Testa, 23, Tony Pul- 
los, 24, and Jeff Tessler, 26, suggest another aspect — many fast food 
outlets are being opened by young business people who like juke- 
boxes. 

Programming 

Testa, who operated another hot dog business before and who 
had a jukebox in it, said in peak summer months the machine will 
indeed pay around half the rent. But much of the success is keyed 
to the proper programming and discipline of customers to avoid con- 
gestion. 

Tom Burg, young assistant and member of the rock group Swift 
Ink. encourages patrons to vote on records they wish programmed 
(see separate story). The requests substantiate the basic demographics 
Testa mentions when describing the bulk of the customers between 
ages 20-25. But these demographics change during the business day, 
with many older customers dropping in at all hours. There is fare 
on the jukebox for all age groups, too. But the jukebox, even if it's 
rocking away with a Chicago or Rolling Stones selection, doesn't 
inhibit business, Testa said, because fully 50 percent of the volume is 
in carry-out sales. 

(Next, Testa acknowledges the concern of those fast food man- 
agement people who object to iukeboxes; tells policy for maintaining 
discipline; reveals more facets of operating the small fast food busi- 
ness.) 




JUKEBOXES boost business at That Dog Joynt. In Chicago, according 
to (from left) Dominick Testa, co-owner, Tom Burg, member of group 
Swift, Inc., and Spencer PuMos, brother of co-owner Tony Pullos. 
Jeff Tessler is the other co-owner. 



ST. LOUIS ASSN 

Music Operators of America ex- 
ecutive vice president Fred Gran- 
ger said he found the St. Louis 
organization one of the most in- 
terested in national topics during 
his talk in suburban Clayton, Mo. 
recently. Gerry Morris, attorney 
and son of veteran member Sid- 
ney Monrls. is the group's execu- 
tive director. 



U.K. Label Exec: Defective 45's Rare in England 



By IRENE CLEPPER 

U.S. Correspondent, Billboard 



LONDON — Defective singles are not the problem in the U.K. 
they are in America, according to Louis Benjamin, managing direc- 
tor, Moss Empires and Pyc Records, Ltd. both major subsidiaries of 
Associated Television Corp., Ltd. Chiefly, the lack of poor pressings 
stems from the smaller volume U.K. market, he said, indicating that 
he was well aware of the U.S. problem, highlighted at the recent 
jukebox convention (Billboard. Sept. 30). 

Interviewed during ATC's tour for American entertainment jour- 
nalists (75 were flown here). Benjamin said: "We couldn't afford for 
defective pressings to be the problem it is in the states. The buyers 
here demand a high standard. It's a more limited market, a smaller 
volume. We couldn't ignore complaints. If a defect occurs, we must 
find out what caused it and make corrections." 

OCTOBER 28, 1972, BILLBOARD 



One-stop buyers and jukebox programmers in the U.S. have indi- 
cated that defective pressings occur often in direct proportion to 
volume of a hit single. The problem has many ramifications, from 
lack of time for identifying the pressing plant and reloading the dis- 
tribution pipelines, to trouble calls for jukebox route mechanics often 
involving long drives and location owner irritation. 

Commenting. "Some of the product we receive looks like it was 
pressed by drunks," Illinois operator Don McDonald called for an 
industry-wide committee to investigate the growing incidences of 
poor quality singles. McDonald and Cartwheel Records' Dale Morris 
enlivened a Music Operators of America seminar with a debate over 
various aspects of the problem. 



HONOR LEVIN IN 
PHILADCLPHIA 

Joseph J. Levin, president of 
Blue Ribbon Services, Inc., Phila- 
delphia, one of the major opera- 
tors of music and vending ma- 
chines and chairman of the board 
of the Amusement Machines As- 
sociation of Philadelphia, will be 
honored by the coin machine in- 
dustry at a State of Israel Bonds 
Tribute Dinner. Levin, who is a 
past director of the National Auto- 
matic Merchandisers Association 
and the Music Operators of Amer- 
ica, will be honored at a dinner on 
Sunday evening, Nov. 5th. at the 
Belle vuc-Stratford Hotel. The trib- 
ute is in recognition of his dedica- 
tion and services to the welfare of 
the coin machine industry, the 
Jewish community and to civic af- 
fairs. Joseph Silverman, executive 
secretary of the association, is 
chairman of the dinner. Industry 
leaders serving as co-chairmen in- 
clude Joseph Ash, Russell E. Fttz- 
eerald, Albert M. Rodstein, David 
Rosen, Marvin Stein and HaroM 
T. Zuecca. Ash, Rodstein, Rosen 
and Stein are previous recipients 
of the State of Israel Bonds Award 
by the coin machine industry. 

MAURIE ORODENKER 
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what's Playing? 

/I weekly programming profile of current and oldie 
selections from locaiions around the country. 



BOSTON; YOUNG AOULT 
LOCATIONS 




MACON, GA.: POP U>CATIONS 

Star Music Co. 
Sieve Borum 

N*w purcMMi: "I C»n 8e« Clewljr Now," 
■tohnny NaMi: ■■Thundor and l.ishlnlnc," Chi 
CoLuanr: "Summer Qrrnv," Ssala * Crofli, 
Warner UrtJi. 780fl; "Rock and Roll Soul,-' 
Grand Funk Kallraad, Caultot 3363: "Rapid 
Hoy." Jim Cntre. \OC li:l3S: "HocHIn- ISieu- 
monla & Tfir tlooKic Wooslo Flu." Johnny 
Bivrm, Unltsd Artists 30948; "Happier Than 
Thv Morning Sun." B.J. Thomaa. Srirplpr 
12J(I4. lirlnning Mator«: "Cood Tlnm C1iarl»y'i 
Got the UluoB.''^ Danny O'Kccfe. 



MIAMI, FLA.: LOUNGE LOCATIONS 



Vincent DcMaltia 
Sagittarius VernJing. Inc. 

Meter Minnar*! "Back Stabbora," O'Jays: "Oo 
All xht Way." Raapberrlci: "If I Could Rrich 
You." rifih Dimcnalon; "Baby. Don't Get 
Hoohcd on Me." Mac OaVU; "Firddlc'a bead," 
C urtia Mayricldl "Bock Mp on Uw WaUr." Jack, 
•on Urownui "Hlaek * White." Tbroa Doc 
NiKht: "Tbundpr & LlrhtniiiB." Chi Coltranai 
"t>on't Ever B* Lonely." Comallua Broa. A 
fliaUT Rom; "Rverybody Playa th» Fool." MaM 
tnsredkenli "LlMtfh fb th* Muale." Dool^t* 
Bros.: "Lookin- Uirouch tb« Wlrwlow," JarksoB 
Floe; "Vou Don't Meaa Araund with Jim," Jim 
Cro<*; "Uac Ma." Bill Wither* Naw »wr«ttaa«a: 
"Poor Boy," Caa^y Kelly. Elaktn 4aSn4; 
'■BumInK IjOV*." EIwIb Proaloyi "I'll Be 
Around," Spinners; "City of Naw OrlMnt." 
Arlo Guthrla. 



BUCHANAN, MICH.t COUNTRY 
LOCATIONS 





Arnold Shupnick 
Mellow Music Co. 

New ffurcluMai "I'd Love You to Want Ha," 
Lobo, Blx Trea 147; "I Am Wonian," Halan 
Kf^Oy. Capitol naSO; "Sinn a Sons/Make Your 
Own Kind o* Muair," Bartu-a .Strelaand, Colum- 
bia, 4-4Iifl8fl. Spinning Metara: "ir 1 Could 
Rearh Vou," Firm DlnurnBton, Dell 4Q.2«1; "I 
Can Srr Clearly Now." Johnny Naah; "V»» 
Ma." Rill Withers. In all locatlonai "Baby 
I>on-t 0»t Hook^ On Me," Mai: Darla; "Erery. 
body Playa Th» Pool." Main Inrredlant. 



MINNEAPOLIS: CAMPUS/YOUNG 
ADULT LOCATIONS 



Frank Fabiano 
Fabiano Amuncment Co. 
New purcbaa**: "Oney," Johnny Caih, Colum- 
bia 4SflflO: "Funny Fate," Donna Farro. Dot 
I74S9: "tea Not Love." Merle HaKSard. Capitol 
34 19; "My Man." Tammy Wynatte. Epic lOfiOd. 
Spinning RMtera: "Sho'i Too Good to B» Trvn," 
Charley Ptide, HCA 74-oao3. 



DAYTON, OHIOt EASY LISTENING 
LOCATIONS 





Norman Pink 
Advance Music Co. 

Top /Lore 1 
Randolph, >nu,i 

. "Garden Party." Rick 

m; "Mr DInK-A-l-inB." Chuck Berry: "Baby 
L Get RookHl On Me." Mac Davia; "Uae 
' BUI Wliben: "Go AU The Way,-' Ra^ 



PEORIA, ILL.: NEW PURCHASES 

Bill Bush 
Les Monlooth 
Phonograph Service 



mP^'lKrwinin, " Lnlt«l " 



Jacob P. Hayes 
Gem Music & Vending Co. 

Mew purcluaea: "Ho<-ky Top." UooU Randolph, 
Monument 8393; "People Tree." Sammy Davl», 
Jr.. MCM 144wn: "Upondo Nl Pama|a <Lovp la 
Toxethcr)." Ranuey Lewia Trio, Columbia 
43707: Covari "Rocky Top." Water aplnnera: 
"Baby Don't Gvl Hookeil on Me." "Hanky Cat." 
"Good Time Charlie's Got the Ulueii." Oldlei: 
"Hurt," Timi Yuro. Liberty 34S2a; "Theme 
iHHac Uayea, Entarprlae DOAfl. 



Hurta," Buck Oweru, 

Silver Banda." Sonny 

45700; "MlM Pauline," Billy 
" Vrttits 50nli7, Pop: 

Wam»r Broa. 7ftni: 

"Ventura RliEliMi'By." America, Warner Uroa. 
7641; "It Nevor Rain* In Soutberti California." 
Albert Hammond. Muma TADII. Standard for 
country, adult locations: " Rof k. A -tlooxie/ Lover's 
Walta." Shay Torrent, Heartbeat 1. Paaaed up 
"American City Suite," Catnman A West, al- 
y!?-?''-.'^"^!*'!"-'*-?'^.? 7'^ record, be- 



: 7:35 minutes. 



ROLLING MEADOWS, ILL.: HIGH 
SCHfWI./YOUNG ADULT 
LOCATIONS 

Robert Hcsch 
A&H Entertainers 

a Hlrhway." Amer 



I Am— W 



•Shuti,' 



IOWA CITY. IOWA: COUNTRY 
LOCATIONS 

Mike Bea&ley 
Hawkeye Amusement Co, 

Mew pureltaaea: "Tracca." sonny James. Capi- 
tol n.lDR; "l.«nhlnK Kack to Nop," [tULk Owena 

A Huaan Haye. Caplinl 3:i08; "Hlnira For Sale," 
Rom-r Miller, Mcrcuty 73321; "She's Too Good 
to Be True," rharlpy Pride, Victor 74.0»in2. 
Spinning Meter*: "Ooey." Jobnny Cash, Colum- 
bia .1 .13000. 



Hew pu< 

■ra, Warner Bros. 7641; ■ 

Ri-ddy; "Oriemlor (Ttiafa Not the Way 
FecU)," Jim Croec, Preston, ABC/Dunlilll 
■hy Woman," EaRle*; "I Can See 
' Johnny Na»h: --Elected." Alice 
'or hiKh achoot 

■Ki- iin-fliiuiii. umji. never spinnersi "Garden 
Puny. Kick NpIhhi A the Stone Canyon Band: 
Klvia PreRley; "Baby Don't 
" Mac Davis: "Llaten to the 
"Thunder A Llxhtnlne 



"Itui-nine I. 

r.et lluolied _ . 

" Doobls BiO! 



CM 



Way,* 



I Llxhtnlne." 
RaapbcfTlaB. 



SOUTH HILL. VA.: HIGH SCHOOL 
.\GE LOCATIONS 

Brcnda Dooley 
South Hill Music Inc. 



"Go , 



I' Tlic^W^y.'' 
k Col the Dlu 



'Jaiberrlea: "Good 
* Danny O'Keafc- 



■""65 One Stofi 

BULK VENDING IMACHINE OPERATORS 



service for all 



MItCHANDISE-LMf b«ll gum. wrapped gum, charms, f 11 ltd 
capsules, panned candies, bulk & vacuum packed nuts, ball 
point pens, combs, Ic tab, 5c package gum, 5c & lOc vending 
pack candy bars. 

SUmiES-Empty capsules V-Vt-V2, coin wtifhing scales, 
counters & wrappers, stamp folders, dccals; route cards, pad- 
locks, spray paints, machine cleaners & lubricants, paper cups 
for hot nut venders & hot beverages. 

EQUIPMEHT-AII Northwestern bulk venders, cast iron stands, 
wall brackets, sanitary & stamp venders, new & rKonditioned 
bulk venden of all kinds, parts for all bulk venders. 



Mall tbls ca v o u n tor detail! and prices on tha Northweatem 
SttPCR ftlXTY (lllustniedl. Vends ftun-chaTma. Alao ask for 
Infomiallon on otkae Noethwealam maehlnaa. 




I 



Fill in coupon, clip and mail to: 



KING & COMPANY inc. ■ 



T.J. 

2700 W. Lake St. 

Phon«; 



Cliicogo, 
(312) ;33-JJ02 



DEPENDABLE 
FAST SERVICE, 
LOWEST PRICES 
FROM LARGEST 
INVENTORY IN 
THE U.S. 

Send for 
prices and 
illustrated 
IKarature. 



38 




CHICK TYPi OF AD TOU WANT: 



I □ REGULAR CLASSIflED— 50« o word. Minimum 

I $10.00. First line set all caps. Name, address 

I and phone number to be included in word count. 
I O DISPLAY CLASSIFIED AD— One inch. J2S.00. 

I 4-times $22.50; 2e-times $21.25; 52-tlmes 

I 1 8.00. Box rule around all ods. 

I Q Box Number, c/o BILLBOARD, figure 10 oddi- 

I tionol words ond include 50< service chorg« for 

I box number ond oddress. 

I DEADUNE— Ckaes 4:30 p.n. T««War, II ^ 

I prior to dote of tollM. 

I CASH WITH OKDCR, CtassHM AO. Dept.. 

I Sillbo«r4. 



ChKk lie«dinf untftr which ii is tt appear 
(Tope & Cartridge category classified od not accepted.) 



n Distribution Servicci 

□ Record Mfg. Services. Supplies t 
Equipment 

□ Help Wanted 

□ Used Coin MechiiK Equipment 

□ Promotional Services 



□ Buiiness Opportunities 
n Professional Services 

□ For Sale 

□ Wanted to Boy 

□ Publishing Services 
n Miscellaneous 



□ Money Order. 



PAYI«£NT MUST ACCOMPANY OdOER 



ADDRESS ALL ADS— Erv Kattus, BILLBOARD. 
2160 Patterson St . Cincinnati. Ohio 4S2H. or 
tetophona Classified Ad«. Dept.. 513/381-6450. 
(htew York: 212/757-2800.1 



NAME _ 
ADOIIESS 

CIIV 



TELEPHONE i_ 



HftP WANTED 



MANAGER OF 
ROYALTIES AND COPYRIGHTS 

Laige recoid company 

Murt be extremely knowledgeable and competent in all 
areas of royalties and copyrights as it pertains to the 
record industry. 

Highest salary plus excellent benefit package. 

Replies: BOX 617 

c/o Billboard, 2160 Patterson St., Cincinnati, Ohio 45214 



SPECTACULAR 
FAST MOVING! 
8 TRACK TAPE LINE! 

Available from mfr. seeking sales 
reps — presently colling on tape/rec- 
ord occounts. 

S«nd inquiry with info to: 

BOX 6020 

Billboard, 165 W. 46th St. 
New York, N.Y. 10036 tfn 



Cl-EVEI-AND BASED RKCORDING STU- 
dio defilrea local and out of town (Mid- 
west area) road Mies reps. Box €19, 
Billboard, 2160 Patterson St.. CincHnnaU, 
Ohio 45214. oc26 

RECORDING ENGINEER. MUST BE Ex- 
perienced In miUU-track and mixlntf 
Country and Gospel sessions. Send re- 
sume and picture to: Benson Sound 
Studio, 3707 S. Blackwelder, Oklahoma 
City. Okla. 7311S. No phone calls. oc28 



PAIRCHIUJ 663 LIMITF.HS — FIVE 
available at JIOO.OO each; Fairchlld Model 
675 dynamic Dc; csser — one av.illable at 
$100. 00. Accurate Sound Corporation. 
P.O. Box 2159, Garland, Tex. 75041, Tel.: 
(214> 278-0553. no4 

AMPEX PARTS, HEAD STACKS AND 
head assemblies, complete Inventory. 
Write for free price quotation. Accurate 
Sound Corporation, P.O. Box 2159. Gar- 
land, Tex. 75041. Tel.: (214) 278 (e53. no4 



ftfCORD PRBSSING 0 



DISC COMMUNICATIONS, LTD. 

743 5th Ave., New York, N.Y. 10022 
Custom record pressing 
and packajins 
7" and 17' Complete Studio and 
Hasterlnc FidllUes. 
Flexible promotional records 
available as discs or book Inserts. 

(312) 371-0390 eow 



RDCORU PRESSING & TAPE DUPLlCA- 
tlon. lIlKh quality, prompt service, no 
job too small. Copy Cats, 1650 Bwy, New 
York City 10019. (212) 247-2159. tfn 



BUSIN£SS OPPORTUNITICS 



45 HPM REXrORDS — 19S5 THRU 1969 
Groups. Blues, Rock-A-BUly, Rock. Send 
25# for list to: Wax Aee Records. Box 
6506, I*rovldence. R.I. 02904. oc28 

COXmTRY MUSIC LIBRARY. 1.500 NEW 
LP's. Best Offer. URS. 25 E. Chestnut 
(19A). Chicago. III. 60611. oc28 



FOR SALE: lOO ASST CiW 45'S $6.00— 
1000 or over $5.00 per 100. labels such 
aa RCA, Decca, Monument, etc. B.B. 
Records, 257 Bayard Rd., Upper Darby, 
Pa. 19082. (215) LE2-4473. (We Export). 

tfn 



Records. 257 Bayard Rd., Upper Darby, 
Pa. 19082. (215) li»-4473. de9 



SITUATIONS WANTtD 



SALES MANAGER AVAILABLE IM- 
medlately. 16 years excellent track rec- 
ord AM and TV. National regional sales 
manager for 4 TV and 2 AM. Corutant 
increases, even when national averages 
down 19^. Average Increase up 45%. 
Relocate, buy In. Box 683, Tyler, Tex. 
75701. Phone: (214) 592-6280. de23 

GENTLEBtAN SEEKS POSITION WITII 
record association. Experienced In rack 
Jobbing and promotion. Contact: Box 
620, c.'o Billboard. 2160 Patterson St., 
Cincinnati. Ohio 45314. oca 



BUSINESS OPPORTUNITIES 

Vending and Amusement route for 
sale. Located in KalUpell, Montana — 
heart of Montana's great outdoors — 
with hunting, siding, fishing, boating 
at your doorstep. Over 250 pieces of 
equipment on 70 locations plus all 
office and shop equipment. Terms! 
Call or wrlte^ AII>S»at«s Leasing Co., 
P.O. Box ::a>or, Oreal Falls, MMt. 
S9403. Phone (404) 76T-751D. 
(Montana's newly passed constitution 
has authorized the legislature to en- 
act laws which will allow gambling.) 

oc28 



D/STRIBUrORS 



PATCHES $2.40 A DOZEN. 1000 OTHER 
NOW Items. House of Rlpps, 3B N. Mac 
9"*i**.'X«?*"™'*>'' Vernon. New 

York 10550. oc28 



PROFESSIONAL StRVICCS 



PROGRAM DIRECTORS: AIRCHECKS 
or N.Y.C. B most famous radio formats, 
recorded to order. High-quality, tele- 
scoped tapes, reasonable rate*. For de- 
tails, write: Alrchex N.Y.C, 17 So. 
Georgia Street, Valley Stream, N.Y. 
no4 

SONGWRITERS-PUBLISHERS: INTRO- 
ducing the Hollywood Lead Sheet, a bi- 
weekly bulletin listing top artists and 
producers lookinK for songs. Direct in- 
quiries to The HLS. $000 Sunset Blvd., 
Suite 209, Hollywood, Calif. tfn 



SINGERS, PRODUCE31S, PirBLISHERS — 
piano accompaniment coaching publisher 
demos— reasonable. Jimmy Slnclare, (213) 
B76-7074. References. oc28 



SCHOOLS & 
INSTRUCTIONS 



ON THE AIR ANNOUNCER TRAINING 
at R.E.I. features individual, realistic 
preparation for your Radio TV career. 
R.E.I-'s engineering course features in- 
tensive training for the FCC first phonel 
Complete either course In just five (5i 
weeks! Call: H237)-2251 toll fr«e for 
brochure. Write: R.CL. 1336 Main Street, 
SarasoU, FU. 3SS77. tfn 



RfCORD MFG. SERVICES, 
SUPPLIES & EQUIPMENT 



RE-WRAP 
ALBUMS AND TAPES 



Roll shrink wrapa 500 tapes for 
$13.45. 

inwr 
ppd. 

;.CJ.D. or check with order. 



Dlapens 
S».W PI 



inwr works with either nD. 



BURKE PACKAOINO CO. 
■ox 1i», Carlsbad, Calif. MM 
(714) 729.2741 * 



RECORD PRBSSINO SPECIALS 



V 45ram 13r 3SVk rpm 
S 80.00 SllS.OO 
900 lOS.OO 333.00 

1000 14S.0O 375.00 

Write for information for quartitlcs of 
over 1000, custom jackets, stereo, pro- 
motion & national distribution- Orders 
shipped in ten days If accompa nied by 
certified check or money order. 7'ERMS: 
SO'^^ deposit. Balance COD. 
Oneida Video-Audio Tane Cassette Corp. 
7iO Blandlna St., Utica, N.Y. lUOl 

de23 

SHRINK WRAP RGCORDS AND TAPES 
profesalonally. "L" sealer, stuink gun 
and film for 3,000 records or 6,000 tapes, 
$265. M. Latter Mfg^ 5050 Venlee Boule- 
vard, Los Ancelea. California 90019. 213/ 
939-2371. eow 



COMfDir MATERIAL 



FOR SALE 

Long Range Shooting Gallery, Man- 
gels make, with celling and steel wall 
plates and counter, 8 Philadelphia 
Toboggan Skec Ball Alleys, 6 Blngo- 
reno games, SO amusement arcade 
games, rifle games, 4 coin operated 
Kiddle Rides. 

Alao showcases and wall ease*, nov- 
elties and gift ware, fluorescent fix- 
tures and cash register* and Photo 
Booths, also 5 ton air conditioner, 2 
years old. 

PLAYLAND AMUSEMENT 

13* W. U5th St. 
New York, N.Y. 10027 
Phone: (313) M02-7755 oe38 



NEW! STEREO TAPE ACCESSORIES 

Anyone who owns a home or auto 
tape deck will need all of these tape 
accessories. 

Huge profits for you, up to 600% 
NOW FOR THE FIRST TIME 
United Stereo Acces-iorii-s offers you, 
the tape customer, a complete line 
of accessorie.<i for resale. Flux profit 
margins so big that you can be a 
distributor. Jobber or retailer. You 
can sell to local iobbera or to retail 
stores or to the consumer wherever 
there arc people who buy tapes. 
Sooner or later if you are deaJing 
In tapes, you'll lie doing business 
with us. So why wait? 

UNITED STEREO ACCESSORIES 
P.O. Box 524, Costa Mesa, Calf. *3627 
BIG SAMPLE DEAL! A box of sam- 
ples for only $5, plus free details, 

S rices, valuable marketing Informa- 
on, ail sent postpaid! Act now, cash 
or money order, and get the ball 
rolling on this hot proposition. 

oc28 



"FUN-MASTER" SERVICE 
Professional Comedy Material 
"THE COMEDIAN" 
MONTWLV SERVICE OF STARS 
OVER 30 YEARSI SUB. $49 A YR. 
2 Issues $8— 3/$11.50. No C.O.D.'s. 

COMEDY TRAINING AVAILABLE 
by a real professional! 

Remit to: BILLY GLASON 
200 W. 54th St., N.Y.C. 10019 eow 



"FREE" CATALOG . . . EVERYTHING 
for the Deejay! Comedy. l>ooks, alp- 
checks, wild tracks, old radio shows, 
FCC tests, and more! Write: Com; 
Box 2S348-B, San Frandsco 94126. 



OCTOBER 28, 1972, BIUBOARD 



NEW! 11^ CLASSIFIED ONE-LINERS: 

Sm. Hltarlously funny! U n condition all v 
(uarant«rd. Vfrilr for free eataloe. Ed 
nund Orrln, Box 679-A. MaHposa, Calif. 
95336. tfn 

GOOD grief; AUSTRALIAN HI-UNE 
DJ Comrdy service. S«nd S32.0O U.S. for 
52 weeks airmail subscripUon. Informa- 
tion on Promotions, Jobs in Ausstc 
Radio. Send $ U.S. S2.00 for sample. 
AuttraUan HI Line Comedy Service, 69 
Bull St., Cooks HIU 230O. Australia. oc28 



MISCELLANEOUS 



8 TRACK TAPES RS^AIRED. SEND 

defective tape with $1.00. Dealen Inquiry 
invited. Custom Tape Sales, 929 14th 
Street, SUvU. HI. 612B2. ocTC 



WANTED TO BUY 



BILLBOARD IS ON MICROFILM: 

Back copies of BILLBOARD are 
available on microfilm dating from 
Novsmber X»9* to December 1*70. 

Microfilm copies of articles from any 
of these issues may b« obtained 
from Billboard Publications at a 
cost of tl.M per page up to 5 paces. 



Andy Temko 
General Services 
Billboard Publications 
1U W. 4«tli Streak 
New York, N.Y. 10OU 



DISTRIBUTOR 

Interested in Purchasing 
Lotin Library In Existence 
Also interested in Lotin Croup 
With Recording 

Coll: SID GOLDSTEIN 

(2121 869-3828 not 



BILLBOARD 



Save 2CWt on aubscrlpUons to Bill- 
board for croups of 10 or ntore. For 
rates and Information wrltct 



POSTERS. BLACK LIGHTS, INCENSE, 
beads, patches, stickers and deeals. Send 
for free catalog. (404) «76-4474, H & B 
Distributors. 951 Peacbtrec St, N.E.. At- 
lanta, Georcla 30309. ttn 



TOPANGA SUN PRODUCTS, INCENSE, 
essence oils, scented shampoos and bath 
oils. Send for free Information. Topanga 
Sun Products. 220 Pushmataha St., But- 
ler, Ala. 36904. (205) 4M-3446. no4 

GIANT OLDIES CATALOG. 180 PAGES, 
over 10.000 liatlnSB. 93.25 (loose). $4.00 
(bound), postpaid. 45RPM Records Un- 
llmHed. 268 South First, San Jose, Calif. 
95113. eow 



PROMOTIONAL SCRVICfS 



PROMOTE YOUR RECORD 
NATIONAUY 

with service to 2000 PD'a. Full ex- 



or write JERRY PIPPIN for this 
Sight & Sound Promotion. 

JIM HOLT ENTERPRISES, 
«777 Hollywood Blvd., 
Hollywood, Calif. 90028 

<2I3) 4*1-83M eow 



RECORDING CONTRACTS FOR 1^ 
arUstx and groups. Mall Demos. LBH 
RBC. DISTR., P.O. Box 1867, San Diego, 
Calif. 92101. ocSa 



INTERNATIONAL 
EXCHANGE 



UNinD STATES 



FREE CATALOGS OF THOUSANDS OF 
older LP'S and 4Ss, all types. Golden 
Memories Records, Mooresville, Ind. 
46158. tfn 



ENGLAND 



FJCPORTS FROM ENGLAND. ANY 
quantity of records of cassettes (100- 
100,000 per order), with best prices (for 
our clients, of courseO, and four-day 
service. Experience already considerable 
In dealings with Europe, America, Can- 
ada and Australia. Contact; Record E:x- 
ports, 39 Gloucester Road. London, 
S.W.7., England. oe38 



DISTRIBUTING SERVICES 



TAPE CENTERS 



(CABINETS) 



144-TAPE CENTERS 
72-TAPE CENTERS 

SELF SHOPPER 
PILFER-PROOF 
OUTSTANDING BUY 

CALL (904) 428-6691 

INQUIRE ABOUT 
OUR TAPES 



ATTENTION. RECORD OUTLETS. WE 
have the larfest selection of 45 rpm 
oldies and (oodles at 25« each, also 
major label LP llstlnfs at promotional 
prices. Send for free llstlncs. All order* 
welcome. Apex Rendezvous, Inc.. 1135 
W. Ellxabeth Ave., Unden. N.J. 07036. 

tfn 

WHOLESALERS AND REPS WANTED 
to distribute new and attractive cassette 
storage rack for consumer market. Write 
to; Fortune Products, P.O. Box 511. 
Corona Del Mar, CaUf. 92625. oc2S 




WHILE OTHER PEOPLE ARE RAISING 
their prieaa, we are lowtrlnc aura. Major 

label LP's arc low ss Jl.OO. Your choice. 
Write for free Ustlncs. Scorpio Htulc 
Distributors, 6612 Umeklln Pike, Phila- 
delphia, Pa. I913S. Dealrrs only. tfn 



DISTRIBUTING SERVICES— LOOKING 
for one-stop with fastest service, lowest 
prices, free phone calls, plus special 
buys doUar-up. Call collect or write: 
Molaman Record Dlst., 16S0 21st St,, 
Santa Monica. Calif. 90404. (213) 828.7565. 

tfn 



Raoio-TU maRT 



If you're a deejay searching for a radio station, or a radio 
station searchinK for a deejay, Billboard is your best buy. No 
other trade publication is read by so many air personalities 
and program directors, as well as the sharp programming- 
oriented general managers. Best of all. general managers re- 
port that Radio-TV Job Marl ads can draw five times the 
results of the next leading radio-TV publication. 

Rates: "POSITION WANTED" is S15— in advance— for two 
times. 2" maximum. .Additional space or variation from 
regular ad style is S25 per inch, no maximum. No 
charge for Box numbers. 

"POSITIONS OPEN" is S15— in advance— for one time, 
2" maximum. Additional space or variation from regular 
ad style is S25 per inch, no maximum. Box number ads 
a.sking for tape samples will be charged an added SI 
for handling and postage. 

Send money and advertising copy to: 

Radio-TV Job Mart 
Billboard 
165 W. 46th St. 
New York, N.V. 10036 



POSITION WANTED 



15 YEAR BROADCAST VETERAN 
. . . SEEKING NEWS DIRBCTOR OR 
OPERATIONS MANAGER POSITION 
WITH A FLITURE. Our ri rated, 
major market station has been sold, 
forcing me to search for a non- 
musical chair operation in need of 
a take charge, experienced, broad- 
caster with a positive approach to 
the Job. I prefer news . . . but can 
fully handle procrammlns, produc- 
tion, music, a talk show, and tele- 
vision filminK and editing. I have 
been a hUhly succeastful news di- 
rector, program director, Jock, music 
director, and on-camera newsm,tn. I 
am a member of R.T.N. D. A., Slfma 
Delta Chi . . . former vice president 
of a large state broadcasting associa- 
tion and have an FCC 1st class li- 
cense for good measure. Will work 
long and hard as a part of a look 
ahead team, and will exchange my 
knowledge and experience for the 
right position. If you're building a 
top notch operation ... I can help 
put it together. If It's built. I'll hold 



this one. Box 542. Radio-TV Job Mart, 
Bllboard. 165 W. 46 St., New York, 
N.Y. 10036. 11/4 



ATTN! Med. & MaJ. Mkt. U.S., Ca- 
nadian or International-Radio- TV, 
Recording. Film, and Pub, Rel. /Pro- 
motion companies. Exper. E^c, Pro- 
ducer, Music Dir., and Promo P.R. 
man, now employed — and under 30, 
scelca position with U.S.. Canadian or 
£}uropean Firm. 10 Year* exper. most 
aspects Bad. TV & Recording. Studio 
and location work. Additional Bluind. 
—remote & Studio Film Audio; Rad ■ 
TV; Documentary, news, music, and 
comm. prod.; also promotion Pub- 
Rel., Incl. creative writing. Worked 
with Gov.. Educ-. and eommerlcal 
media, for all three major networks. 
35 & I6mm Photography. Audio 
Equipment maintenance, simple and 
advanced automation operations and 
maintenance. Ist Class License. Su- 
pervlMir>' poidtlons in Radio. TV, and 
recording. ALL replies considered. 
Will relocate nationally or Interna- 
tionally — Immediately — for creative, 
slable poiltlon. Salary negotiable. 
Avail. bec-iURr of upcoming cutback. 
Details and resume. Write or cable: 
D. Crafton 1165 Church St. irfi. San 



Three year* experience proffrasslva 
rock on AM station. I program my 

own show, write all commercial copy, 
produce rock specials on various 
artlats and music trends. Excellent 
listener and sponsor response. Low- 
key, one-to-one delivery, profes- 
sional. University degree, broadcast 
school grad. I've built a show and 
following over three year period 
and would like to take this experi- 
ence to larger market AM or FM 

Srogresdve rock. Send for taoe to 
ox 537 Radlo-TV Job Mart, 165 W. 
46 St., New York, N.Y. 10036. 10/28 



SEARCHING: 20-year old d.j., music 
director, morning drive at medium 
Southwestern station, looking for 
mldwrstem Top 40 rocker where 
creativity and thinking are welcome. 
Excellent reading ability, high qual- 
ity production and good news. Trilrd 
endoniird nnd KtudyliiK for first. Tape 
and resume furnished upon request. 
Will relocate IMMEDIATELY. Write 
Sox Me, Ftadlo.TV Job Mart, Bill- 
board, 165 West 46th St., New York. 
N.V. 10O36, or phone (501) 32*3767. 

11/4 



somewhere In the north-east or mid- 
dle Atlantic states. I am single, with 
milltao' completed, and possess a 
cooperative, professional attitude 
toward my work. Will send tape and 
resume upon request. Box 535, Radio- 
TV Job Mart. 165 W. 46 St.. New 
York, N.Y. 10036. 10,'2a 



CHICAGO Rock D.J. looking. P.O. 
Box 623, Omhurst, Illlnoia 60126. 

10/28 



Young; Married; 1st phone: 5 rean 
experience; currently working small 
market, wishing to move up; AA de- 
gree; Prefer Top 40 station in E^ast- 
em U.S. with a 4-year college nearby. 
Write: Tom Byrum, 218 W. Eden SI.. 
Edenton, N.C. 27932 or phone <919) 
482-2332. 10/28 



Hard working, experienced. Ist 
phone D.J. is looking for medium or 
small market station, preferably In 
the Northwest, but all arcaE con- 
sidered. Air check and resume upon 
request. Paul James, Box 364, Car- 
diff, Calif. 92007. (714) 753-3653. 10/2S 



College grad. 23, B.A. mass communi- 
cations desires ground floor oppor- 
tunity In film production, adver- 
tising, music. Aggressive & eager to 
learn. Good references. Phone (212) 
683-9736. 725-5960. 10/28 



POS/TIONS OPEN 



LONDON CALLING! We are a Lon- 
don based radio production company 
currently making a weekly half hour 
progressive music programme. Th* 
show, which la recorded in stereo, 
features new British releases and is 
hosted by one of Fligland's top radio 
DJ's. We are looking for an Amer- 
ican organUatlon to duplicate and 
dlstrlbuie this programme to selected 

Rrogresslve FM stations throughout 
orth America. For further details 



NOME. ALASKA, 10 KW, Hen with 
ideals expcHenced in all phases Of 
radio work (news, D.J.. production). 
Must bs sintlt. Audience 96% Eng- 
lish speaking Eskimos in 100 remote 
vUlages. All new Collins equipment. 
Non-ialarled positions. Travel, living 
expenses paid. Minimum one year 
service. Must have voice, dellveiy, 
personality, and great Interest in 
helping others, excellent work and 
character references. Send "on-aIr* 
tape, resume, and photo to Mr. Jim 
Poole, S.J., Box Hfi Nome. Alaska 
99762. 3rd class license with broad- 
cast endorsement required. All va- 
rieties of popular music format with 
educational spot-type fill. Broadcast 
7 AM to 11PM. One hour of religloua 
programming a day. Station st>on- 
sored by Catholic Bishop of Northern 
Alaska. 11/4 



Music Director — Fulltime modem 
country music station. The biggie In 
a major Florida market Is looking 
for a music director. The person we 
are looking for must have an expert 
knowledge of country music as well 
as being a professional on the board 
and in production. In other words, 
he must be a real "Pro". If qualified, 
here's what we can offer you: Posi- 
tion with n station in the market, 
excellent earnings opportunity, 
chance for advancement, free Insur- 
ance and excellent working condi- 
tions. If you feel you can qualify, 
write Box 541. fUdlo-TV Job Mart, 
Billboard, 165 W. 46 St.. New York, 
N.Y. lOOM. 11/4 



"TOP 15 MARKET" contemporary 
MOR powerhouse seeking a real com- 
municator who wants to join a solid, 
personality operation. We're an 
equal opportunity employer and 
we're looking for real talent for our 
expanding operation. Send both tape 
and resume to: Box 539, Radio-'TV 
Job Mart, Billboard, 165 W. 46 St., 
New York, N.Y. 10036. 



iv'4 



PRODUCTION DIBBCTOB. Must 
know and love all phases of produc- 
tion. Creative talent, ability to work 
with sound, management potential 
. . . important to this opening at 
top rated midwest station. An equal 
opportunity employer. Box 544. 
Radio-TV Job Mart, Billboard, 165 W. 
46 St., New York. N.Y. 10036. 10/28 



NEWSMAN- Need heavy, power, 
house morning newscaster. Must 
have extensive news background and 
desire to dig Into local scene. This 
Is a rare opening at number one AM/ 
FM/TV Ohio outlet. An equal oppor- 
tunity employer. Box 543, Radlo-TV 
Job Mart, Billboard, 165 W. 46 St., 
New York, N.Y. 10036. 10/S8 



Immediate opening for experienced 
top 40 Jock. If you're bright, mature, 
can communicate and are looking for 
an opportunity. RUSH air check, 
production tape, resume and Photo 



10/38 



SU immediate openings — fuU Ume 
morning AM man for MOR-EZ. Two 
full time FM men, progressive rock 
to jazi. Three part-time FM openings. 
100-KW stereo midwest growth mar- 
ket. KJCK AM-FM. Call (§13) 762-3165. 

10/28 



Deejay with top quality voice and 
delivery for Pacific Northwest small 
market station with lively MOR for- 
mat. Tape and resume to Box 540, 
Radio-TV Job Mart, Billboard, 165 
W. 46th, New York, N.Y. 10036. 10/28 



VENDING BIG AIM 



Jukebox Operators Included 
In FTC's Complaint vs ARA 



WASHINGTON— A number of 
jukebox operations .ire included in 
the companies the Federal Trade 
Commission would like to separate 
from ARA, although the commis- 
sion's recent complaint and pro- 
posed consent terms were primarily 
aimed at the giant Philadelphia 
firm's food-vending holdings. The 
fTC has held that ARA's acquisi- 
tions of 98 firms since August 
1967 may promote monopoly in 
the food-vending industry. 

The FTC has spelled out terms 
for a possible consent agreement 
that would require divestiture of 
the 98 firms within two years, and 
a 20-year absicnsion by ARA from 
buying or buying into any food 
vending or manutil food service 
business in the U.S. 

Firms listed for divestiture from 
ARA include George W. Haynes 
Amusement Co., Murfreesboro, 
Tenn.; Paramount Jukebox Corp., 
New York City; Super Sonic 
Sound, Bellflower, Calif.; B & M 
Music and Vending. Inc., Okla- 
homa City, Okla.; Kay's Music 
Service Co.. Inc.. of Vandergrift, 
Pa.; Florida Music Co., and 
American Music, Inc., both of 
West Palm Beach, Fla. 

There is no reference to ARA's 
jukebox operations or those of the 
acquired firms, in the FTC com- 
plaint. Whether there is any possi- 
bility of separating the food from 
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other coin operations in the ARA 
holdings, to allow the company 
to retain some or all of the juke- 
box segment of the acquired coin- 
operated businesses, is not known. 
It will not be known officially 
until the case ends, either in con- 
sent negotiations, or a court chal- 
lenge by ARA against the govern- 
ment action. 

Rowe OK on 
Jukebox Hike 

WASHINGTON— A price in- 
crease for jukeboxes and related 
equipfnent of Rowe Inlernational, 
Inc., has been approved by the 
Price Commission. The firm, a 
subsidiary of Triangle Industries, 
requested and received a permit to 
raise equipment prices by 2.85 
percent, giving Rowe a .259 per- 
cent increase in overall revenue for 
the company. 

The Price Commission found 
the requested increase to be justi- 
fied with guidelines of the regula- 
tions (which peg price increases to 
rates in effect during a base period 
pegged at the level customarily 
used by companies during the price 
freeze of 1971). 
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London Record Industry Healthy 



Ten years ago this month, the Beatles hovered un- 
impressively around the lower reaches of the British 
Hit Parade with their first single "Love Me Do." Ten 
years ago, four companies, the British-owned EMI, 
Decca and Pye. plus the Dutch-based Philips, controlled 
the industry. Ten years ago, manufacturers sold $43.5 
million worth of records into the shops, nearly two mil- 
lion 78 rpm disks were pressed and singles outsold 
albums in a ratio not far short of 3:1. 

But in a memorable decade, since Messrs. Lennon. 
McCartney, Harrison and Starr ignited the global record 
industry, the times they've been a'changin". London, 
from relative insignificance, has taken its place as one 
one of the major creative music capitals, ranking — and 
sometimes outranking — New York and its tatter-day suc- 
cessor Los Angeles. 

It's possible, had there been no phenomenon, that 



By BRIAN MULLIGAN 
Editor, Music Week 



London would have remained on a par with, say Paris. 
Berlin or Rome in its potential to influence trends and set 
the pace. But thanks to the triumphs of the Beatles who 
since October 1962 have sold 85 million albums and 125 
million singles around the world, a spotlight was focused 
on the British capital which gleams as brightly today as 
it ever did. 

A glance at the Billboard charts reveals the continuing 
mighty sales potential of British product in America. 
A recent count revealed that of the Top 200 albums 
around 50 originated from London, involving both British 
and American artists. 

Over the years, London has become increasingly at- 
tractive for the Americans. Their interest has manifested 
itself in the capital investment of RCA and CBS, with 
their own totally vertical operations, the establishment 
as a potent U.K. force of the WEA companies, the notable 



presence of MCA and A&M, the most recent and Im- 
pressive entry as an independent by Bell, and the choice 
by Paramount of London as a base for international 
affairs. A final conclusive ratification of London's place 
on the talent map was provided during the summer when 
the CBS'Columbia Group spent an estimated $750,000 
to stage its international convention in the city. The 
talent being unearthed by local producers remains pro 
vocatively appealing to American companies and certain 
jet-setting presidents who form what is familiarly known 
as the " London brigade" commute between the home 
office and the local branch as though the Atlantic didn't 
exist. 

Spurred on no doubt by the aggressive presence of 
the Americans and the efforts of some go-ahead inde- 
pendents like Island, Charisma B&C and Fly/Cube, the 
{Continued on page L-14} 




US TV Space Program^ 
Turns on the Sun 



By BRIAN MULLIGAN 




Notwithstanding a typical wintery excuse of a British 
summer, the sun never stopped shining on the British 
record business in what has been one of the most ex- 
traordinary sales spells of all time. 

At a time when by all traditional precedents, the 
U.K. record-buying public should have been counting its 
new pence in an attempt to decide whether to buy a 
new vest or a swimsuit for local seaside vacations or 
saving leisure money for spending in some Mediterranean 
sunspot, sales of records maintained a furious pace 
right through the holiday season. 

Indeed, after a near-stagnant 1971, this year could 
easily see the British record market zoom up to the 125 
million mark at manufacturers' prices, something like a 
$17.5 million boost over last year's figure. 

Of course, it's been the Year of the Teenybopper, 
when the industry rediscovered the existence of the 
screamagers. largely silenced by previous intellectual 
heaviness, thanks to the emergence of the likes of 
Marc Bolan, David Cassidy, Donny Osmond. Slade and 
the Sweet. They started hearing music they liked again, 
performed by heroic figures with an aura of stardom 
around them. So the youngsters went back into the 
shops, first to buy the singles — four million more in the 
first six months than in 1971 — and then the albums. 

But while the manufacturers were preening them- 
selves at having reactivated the teenybopper, three firms 
specializing in the mass merchandising of kitchen and 
household gadgets were showing the way to bring a lot 
of new customers into the record stores. 

First K-Tel. a Canadian -based firm which had tested 
the market by merchandising a few million clothes 
brushes, zoomed in with a compilation album of 20 
tracks comprising original hit singles, offered it for sale 
at $5, and promoted it almost exclusively through tele- 
vision advertising. Hot on the heels of KTel came 
Arcade, a company set up by Americans, Michael and 
Larry Leveve and Laurence Myers, a smart young London 
accountant turned manager who runs the British end of 
the Gem Toby Organization, offering a similar compila- 
tion album, to be followed in September by Ronco, 
another American company, also packaging a diverse 
collection of ex-Top 50 singles. 

The Americans rushed in where the British manu- 
facturers had feared to tread, mainly because of the 
colossal cost involved in relation to returns, and each 
spent a declared 900,000 dollars apiece on booking 
a:jvertis:ng on the British commercial network. 

Public Reaction 

No doubt to the chagrin of those who had doubted 
the sales potential of albums consisting only of exhausted 
hit singles, all have achieved outstanding success. In- 
deed, with the first K-Tel and Arcade albums selling 
500,000 copies apiece — a figure rare in Britain even 
over along period, but unheard of in the span of a 
couple of months — the enthusiastic public reaction has 
caused some pondering among the major manufacturers 
who, with the benefit of hindsight, are now wondering 
whether the exercise would not have been better con- 
ceived as a joint industry venture. 

Certainly, there's no doubt that at the end of 1971, 
the writing was on the wall that to maintain some 
significant growth it was essential to uncover a new 
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buying public. Sales, despite price increases, had shown 
a discouraging $10 million increase over 1970 — but al- 
though a few enlightened souls had suggested a com- 
bined campaign to promote records on a broad front, 
the idea was not taken up. 

If the TV merchandisers have done nothing else, they 
have reached a vast number of record buyers, previously 
untouched by the accepted promotional channels of press 
and radio. And in consequence, at a time when sales 
should have been at their lowest, dealers were reporting 
business at peak level, pressing plants were working 
flat out and everybody should have been happy. 

However, despite the fact that there was little or 
nothing to lose by leasing amortized singles to the 
merchandisers, the British companies, with typically tra- 
ditional reluctance to adapt to anything new, at first 
turned their backs on K-Tel when initial approaches were 
made to obtain product. 

Of the major companies, only CBS — which had previ- 
ously been associated with K-Tel in other countries — 
and EMI were ready to back these industry interlopers. 

Skeptics felt that K-Tet couldn't possibly succeed in 
selling a collection of old hits as a full price $5 album, 
especially when the target was 500,000 albums. But the 
skeptics were proved wrong when the "20 Dynamic Hits" 
LP crashed into the top spot in the Music Week Top 
Albums chart after a couple of weeks, and remained 
there for the next nine weeks — to be succeeded, ironi 
cally, by Arcade's "20 Fantastic Hits," which also held 
on for the next two months. 

It was interesting to note that companies which had 
turned down KTel's approaches for product on the 
grounds that there was nothing in it for them, were 
better disposed towards the concept when Arcade made 
the rounds, while latecomers Ronco with "20 Star 
Tracks" found those companies not previously com- 
mitted quite eager to do business. Of all the British 
companies, only Decca, with a vast investment in re 
packaged material, has so far fought shy of climbinc 
cn the bandwagon. 

Market Saturated 

The question for the future is — will TV merchandised 
albums become an accepted part of the British record 
scene? 

Signs are that they will be around for sometime to 
come, although with three companies in competition 
there's always the possibility of the market becoming 
saturated with compilation albums and reacting against 
the concept. Additionally, of course, there are only a 
limited number of hit singles available which can be 
utilized in the makeup of the LP's. 

There is certainly some doubt as to whether the early 
volume can be maintained, especially as the merchan- 
disers find the need to spread their nets wider to acquire 
product, and put together their packages from nonhii 
material. 

Arcade's Michael Levene thinks that they will con- 
tinue so long as record companies are prepared to supply 
material, but concedes that a change of focus may be- 
come necessary. K-Tel,, for instance, went with a second 
package comprising a "Hits of the Fifties" selection pro- 
vided from the CBS catalog, while Arcade is looking 
towards packaging favorite film themes and show tunes 

A Billboard Spotlight on London 




THE MEN behind Arcade — Larry Levene, left, Laurence 
Myers and Michael Levene. 




CBS SINGER Colin Blunstone, center, recently presented 
executives of K-Tel with a silver disk to mark sales of 
the first 250,000 copies of the "20 Dynamic Hits" album. 
Left to right are Mark Rosenfield, K-Tel U.K. sales 
director; Walter Yetnikoff. president CBS International; 
Raymond Kieves, K-Tel International vice-president; tan 
Howard, K-Tel U.K. managing director and Dick Asher, 
managing director CBS U.K. The album went on to sell 
500,000 copies. 



in the future to supplement the occasional original hits 

albums. 

But all three merchandisers are conscious of the 
need to maintain standards, both in production quality 
and the critical mix of titles. It's felt that it would only 
require one slow-moving album to see the bubble punc- 
tured, for once dealers find that saturation TV promotion 
isn't paying off. that orders in packs of 25 or 50 records 
are not being shifted, then no matter what comes later 
it will be given a cool reception by the trade. 

But possibly, if that time ever comes, they wilt by 
then have made their killing and moved on to promo- 
tion of their clothes brushes and automatic button fixers, 
leaving records to the record companies. 

For the time being, however, the record industry and 
retail trade in the U.K. has to thank them for a 
significant contribution to a memorable sales year. 
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The Common Market and 
Performing Rights 



By NIGEL HUNTER 




Britain's official entry into the European Economic 
Community — the Common Marltet — now seems a fore- 
gone conclusion at this September time of writing. The 
necessary legislation has been passed in the Houses of 
Parliament for our admission next year, and only the 
statutory formalities remain, despite continuing agitation 
by Common Market opponents for a referendum along 
the lines of that recently conducted in Norway which re- 
sulted in a sizeable public majority against that country 
becoming a member. 

The implications of the U.K.'s entry for the music and 
leisure industry are largely imponderable at this stage. 
The country's record companies have been geared for 
operation along Common Market lines for years now, with 
the majors having branches or affiliates in the key coun- 
tries of the European mainland and most of the smaller 
labels making deals as and where possible and suitable. 
The same applies to the U.K. music publishing fraternity. 

UA Records U.K. chief Martin Davis doesn't anticipate 
any appreciable changes during the early stages of 
Britain's CM membership. 

"We'll still have the problems in Europe that don't 
exist in the States," he said. "Common Market member- 
ship won't remove barriers like different languages. But 
it should result in more economic forms of distribution 
and manufacture on a centralized basis, and I hope the 
British majors will regard the Common Market as one 
territory in their thinking rather than as individual coun- 
tries." 

Davis believes there will be definite advantages ac- 
cruing from U.K. membership over a period of time, pro- 
vided attitudes and enthusiasm are right. Simultaneous 
releases of product on a wide scale could be developed 
with heavy promotion mounted at the same time in all 
countries. He sees multilingual sleeves as a useful inno- 
vation for middtc-of-the-road and budget price repertoire, 
but not for rock albums. 

"I think the Common Market t>enefits will be in the 
medium and long term," Davis stated. "Large companies 
with operations in European territories could gain a lot 
of benefit if they're far-seeing enough, particularly British 
ones, but I'm a little dubious about the efficiency and vi- 
tality of some of our people in comparison with the Con- 
tinentals, who are more on the ball." 

Polydor's U.K. chief John Fruin agreed with Davis to 
the effect that there will be little discernible difference in 
the music business immediately following Britain's entry 
into the Community. 

"It will be just like resale price maintenance in that 
respect," he commented. "People said it would be the 



end of the world when it was abolished, but in fact noth- 
ing happened. 

"But over a period of time, the trend already occur- 
ring will continue. We have in Britain the cheapest real 
record prices, excluding tax. in Europe, and the French 
are the only ones near us in this respect. The margin in 
money received here by dealer and manufacturer is less 
than in any other country, so there will be a raising of 
prices toward average level of the Common Market coun- 
tries. This process will probably spread out over two 
years or so. 

Reverse Situation 

"When we are level, we'll be in a reverse situation to 
that appertaining to date. Records will be imported here 
from Holland and other lands like Germany, particularly 
those by Continental artists who are released there quick- 
er than in the U.K., and we could be faced with discount- 
ing problems. If a wholesaler exports from the Continent 
and sells disks lower than can be done here, the situa- 
tion will have to be controlled in some way." 

Fruin regards the Common Market prospects as good 
in the short term, and unpredictable and problematical 
at longer range. 

"But it's desirable from all points of view. We could 
find manufacturing centers growing up, perhaps two coun- 
tries supplying product for branches around Europe in- 
cluding the U.K., provided freight routes and similar mat- 
ters can be arranged." 

Ian Ralfini, head of the WEA operation in Britain 
comprising Warner Bros., Elektra and Atlantic, is opti- 
mistic about the long-term Market prospects, anticipating 
an expansion of promotional exposure which product is 
already getting in Europe via the BBC, Radio Luxembourg 
and the press, which alt reach deep into the Continental 
mainland. 

"I think it's going to help talent, and eventually it 
could mean a reduction in prices," he added. "There 
could be much bigger pressing runs on records, and 
therefore a better price which can be passed on to the 
public, but this won't be one of the immediate conse- 
quences." 

Dutch-born Gerry Oord, recently appointed managing 
director of EMI Records after a distinguished career head- 
ing the Bovema operation in Holland, is understandably 
enthusiastic about the Common Market possibilities as a 
mainland European. 

"I think it will help tremendously," he declared. "In 
the past 1 have supervised EMl's German activities and 
had contact with the Scandinavian scene as well as work- 
ing in Holland, and the Common Market should bring 



the whole Continent together in terms of promotion and 
marketing, resulting in better efficiency. I'm trying to use 
my experience now to implement that from here. 

"England has been standing alone in her marketing 
and promotion philosophy with an attitude generally that 
product from foreign sources will not sell. 1 don't agree 
because I think music will sell to everybody if it's pro- 
moted and marketed in the right way, particularly if one 
uses the immense potential that EMI Records has with 
its international set-up." 

MCA U.K. chief Derek Everett doesn't anticipate any 
immediate changes following the U.K. entry, and empha- 
sized that the major disk companies have been estab- 
lished in one form or another on the European mainland 
for some time. 

"The music common market has been around for a 
long time," he commented. 

Geoffrey Bridge, director of the British Phonographic 
Industry organization, also made the point that the lead- 
ing British companies are already established in Europe. 
He thinks the main effect on the leisure industry will be 
a rationalizing of manufacture and distribution. 

"We must welcome the EEC entry," he said, "as a 
means of reducing barriers and tariffs." 

PRS Involved 

Songwriters and publishers are also involved in pos- 
sible CM developments, and the Performing Right Society 
has been making preparations for Britain's entry. Full 
(voting) members of the PRS will soon be receiving some 
important proposals from the society's general council 
for amending its Articles of Association. 

The changes envisaged are largely inspired by the 
need to harmonize with the EEC, and the proposals, 
which will be voted on at an Extraordinary General Meet- 
ing in London on November 30, include the following 
changes: 

1. Writer and publisher members will have the right 
to "opt out" at three-yearly intervals dating from their 
election to membership instead of the seven-yearly inter- 
vals from a fixed date provided at present. 

2. The present provisions whereby members obliga- 
torily assign a whole package of rights (public perform- 
ance, broadcasting and diffusion by wire) to the Society 
for the whole world will be replaced by more flexible pro- 
visions whereby members could, by agreement with the 
Society, assign specified rights for limited territories. 

As another consequence of Britain's impending EEC 
entry, the PRS is negotiating new reciprocal agreements 
with societies in countries already in the Market, whereby 
the present exclusive mandate granted by each society to 
the other will be replaced by a non-exclusive assignment 
(similar to those between ASCAP and its affiliated soci- 
eties). 

Under the new agreements, in theory and subject to 
some special provisions for compensation in respect of 
administration costs, each society will be free to license 
users direct in its affiliate's territory. Additionally, these 
agreements with societies in the EEC will be amended to 
remove the present obligation of these societies to obtain 
the consent of PRS before electing a British national to 
membership (whether or not he has previously been a 
member of PRS). Similarly PRS will not in future have to 
seek the consent of SACEM or GEMA, for instance, before 
electing a French or German national. 

These proposed changes in the PRS Articles and re- 
ciprocal contracts are put forward in the light of a de- 
cision last year against GEMA by the EEC Commission 
under Article 86 of the Treaty of Rome, which found that 
(Continued on page L-14) 



The Battle 

For the 
I Budget 



By REX ANDERSON 



In the past year prices of budget albums have reached 
an all-time low with two firms releasing product at 49p 
for an album — about $1.25 the price of a normal British 
single. The price is really amazing and is obviously only 
achieved by enormous sales and low profit margins. 

But how do other budget companies see the future 
with such stiff competition? Pickwick is a company that 
is responsible for production and distribution of some 
well established labels like Hallmark, Allegro. RCA Cam- 
den and Marble Arch, all of which have just put up their 
price from 72p to 75p per album. 

Managing director of Pickwick International is Monty 
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Lewis who agrees that he is in the volume business. "I 
would like to make it clear that all our records are the 
same quality as full price albums. We make money by 
not taking any risks. We follow trends and we won't issue 
any record that won't sell 50,000 in the first few months." 

Pickwick's most successful series is Top of the Pops 
on Hallmark which appears about once every six or eight 
weeks with cover versions of a dozen top hits. Each issue 
sells 250,000 and in the first four years the title has 
beeen responsible for some 4'/2 million record sales. 

After this, Pickwick's most successful product is that 
by name artists. There are Presley and Reeves on the 
Camden label, Hallmalk carries repertoire from the CBS 
catalogue and will shortly be releasing a Dionne War- 
wicke album. On Marble Arch, Pickwick has Pye artists 
like Donovan and Max Bygraves. 

Says Lewis: "We are simply a merchandising opera- 
tion ... we have got this business off to a tee." 

But having said that, how is he intending to complete 
with simitar product at 49p? Says Lewis: "We started in 
this business at 50p with much higher purchase tax than 
exists today. Nobody can make a record for 49p now 
using the class of artist that we use. We could issue a 
45p label tomorrow but we don't want to be in the bot- 
tom half of the business." 

150 Titles 

But Saga seems to have solved that problem. Man- 
aging director Marcel Rodd lists several international 
stars who appear on his various 49p labels. They include 
Tony Bennett, Ray Charles, Segovia, Duke Ellington. 
Jimi Hendrix and Sarah Vaughn. 

The Saga catalog stretches to 150 different titles and 
in the first quarter of next year Rodd hopes to expand 
this to over 200 titles. Saga's secret is that it is almost 
entirely self sufficient as a company and that it sells its 
product all over the world. 

The company has its own printing and pressing 
plants, its own studios and its own wholesale and dis- 
tribution set up. The factory has a capacity for nine 
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million albums a year working on two shifts. The plant 
is used to press records for EMI, Bell and many Ameri- 
can majors. 

The men who first introduced the 49p album were 
Monty Presky. a former Pye director, and his partner 
Dave Miller. Miller, who started some years ago in the 
States and then Germany, renegotiated his contract with 
Pye in Britain and he and Presky took control of the 
Stereo Gold Award label which had been selling at 63p. 

In July they relaunched the label at 49p, having es- 
tablished a new company, Damont Records. Pye con- 
tinues to handle a portion of the SGA pressings and dis- 
tribution continues through Record Merchandisers whose 
main customers are Woolworths and other chain stores. 

The July releases included the existing 60 albums 
and three new ones, Soul Hits, Hammond Dance Party 
and 12 Tops, another album of cover versions of hit 
singles. Says Miller: "I was never satisfied with the origi- 
nal price. It never had a merchandising charm for me. 
Then Monty Presky and I became partners and we 
changed the price and the total marketing concept." 

The significance of 49p for Miller is that it is less than 
the value of a 50p coin. An impulse purchaser may think 
twice before breakmg into a £1 note but will casually 
spend a 50p piece. 

Miller has been able to achieve this low price because 
of low overheads. He does not mind spending out on 
recording costs. He has just put the entire London Phil- 
harmonic in the plush De Lane Lea recording studios to 
make a brand new recording of Tchaikovsky's 1812. But 
he works with a staff of only four people. 

He is opening a new factory in Nottinghamshire next 
year and plans to sell three million albums in his first 
year. He says: "I doubt if in the U.K. we will work with 
a staff of more than six. I know when the factory is run- 
ning we will crack the five million record mark." 

He adds: "If we did not sell a single record, we would 
{Continued on page L-N) 
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Surely anyone can sell artists like The 
Bee Gees, James Brown, Rory Gallagher, 
Isaac Hayes, James Last, The Osmonds, 
Stone the Crows, The Who , , , 

Suppose that's why Polydor had four 
Number One singles in the U.K. already 
this year - more than any other U.K 
Company ! 

Mind you, having the most advanced 
distribution system in the world helps - 
And the highest order completion rate m 
the U.K. ! 

Overall sales up 50% on 1971 must 
prove something - 

No wonder these guys from Buddah 
Cube, MGM, Roulette, Stax and Track are 
looking pleased . . . 

Notice how new artists just keep on 
signing Polydor ? 

These last few weeks alone - Petula 
Clark, Sacha Distal, The Hollies, Rare 
Bird . . . 

Maybe they're onto something good ! 
Is that British understatement ! 



Polydor Limited, London. 
Telephone 01.499 8686 



Derek Block&Go 

H^hopeyoukm^v about usi 

I We think that we are very 
important in the QLK. 
Concert Seene. So do the 
artists listed below: 
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If yon represent an artist 
who yon think may be 
important tons 

give US a ring! 



DEREK BLOCK & GO 

SUITE 37 DKYDEN CHAMBERS, 
U9 OXFORD SCLONDON Wl. 
TELiOl 437 3386 & Ca 437 6U1 
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The Rise and Fail of 
The Studio Complex 



^ RAY HAMMOND 



Three years ago it seemed like Christmas all the year 
round in the recording industry. In this atmosphere of 
optimism plans were laid for the building of studio 
complexes in London which would offer the seemingly 
insatiable producers, recording companies and artists 
a facility equal to any of the much vaunted American 
installations. The idea was that a single complex should 
house several studios, mixing rooms, cutting facilities, 
film facilities and even laboratory facilities. There were 
dozens of rumors about complexes being designed and 
financed but finally only a couple got off the ground. 

Unfortunately the recording boom came to an end — 
just about at the time the complexes were opening. 
Naturally they enjoyed a brief flirtation period of about 
three months when the faltering industry gave them a 
try but their high rates and teething troubles soon made 
gaping holes in their progress towards income targets. 

Command Studios in Piccadilly were the first of the 
giants to be opened in the autumn of 1970. They are 
situated in Piccadilly in premises that were originally 
BBC studios. 

There are three main studios. Number One is suit- 
able for full symphony orchestras. Number Two can 
accommodate up to SO musicians and the third studio 
(opened only early '72) is designed for group use. 

In addition to the studios are cutting rooms, editing 
rooms etc. and the studios boasted the most advanced 
technical specification in the world. Each studio is fully 
equipped for quadraphonic recording and the initial plans 
were for each studio to be 24 track. 

"We think in the early days our publicity about 
advanced technical specifications frightened off more 
producers than it attracted," says former Command 
director Dennis Comper. "Producers want atmosphere 
and efficiency, most of them don't know a decibel from 
a dumbell." 

Command had considerable trouble with equipment 
and although many very successful sessions came out 
trouble was frequent enough to become a risk. 

Because of its failure to reach projected targets 
there was a major reshuffle of Command management. 
Managing Director John Mosely left and firing or quit- 
tings spread right down to the studio floor. 

Today the studios are fully operational although 
rumors about its longevity are still circulating. 

Almost a year after Command was launched Princess 
Margaret opened a three-quarter million pound studio 
complex for De Lane Lea Music. 



The company took a bold step in situating the com- 
plex in suburban Wembley (avoiding the crippling over- 
heads that must have beset Command) and hopes were 
high for the future. 

But the out-of-town location didn't result in signifi- 
cantly lower studio rates. Teething troubles were abso- 
lutely minimal but the slump in studio bookings was 
hitting new lows and there was no spare work around 
for untried studios. 

Like Command, De Lane Lea boasts three main 
studios, orchestral, medium size and group and several 
cutting rooms, editing rooms as well as full film and 
laboratory facilities but it has remained strictly 16-track 
and although all areas are equipped to be used quadra- 
phonically only Studio One is on operational terms for 
quad. 

But the work was slow in coming. During the first 
year the studios worked at 50 percent capacity and as 
former Studio Controller Dave Siddle explains: "It was 
a case of no one wanting to try new things first." Siddle 
has now resigned as Studio Controller although he 
retains his status as Managing Director of De Lane Lea 
Music. "I found it impossible looking after the adminis- 
tration and the technical side of the operation." he says. 
Now Siddle concentrates on the technical side of the 
operation and financial interests in the operation are 
looking towards '73 for the indication of progress. 

Independent of the slump in the industry, several 
mini complexes have been established or developed out- 
side of London. 

The most glamorous is The Manor. Housed in a 
16th century Oxfordshire manor house there is one main 
studio with reduction and editing facilities currently 
t>eing added. Groups especially like the environmental 
approach to recording offered by this combination. 

Since 1963 Rockfield Studios in Wales has been 
building up a clientele and in the last 18 months has 
added 16-track facilities, a landing strip, and stop over 
accommodation and they are now converting a quad- 
rangle of stables into motel/recording studio type 
accommodation. Despite the drop in recording invest- 
ment these studios have found enough encouragement 
for expansion. 

So the massive investment by the City in the re- 
cording business has not had the foundation of granite 
usually required by the pinstripe brigade, but the per- 
sonal approach coupled with imagination seems to t>e 
the answer — at least for the moment 




Mall Order Delivering 
the Goods 
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This has been a growth year in all branches of the 
record business in the U.K. Suddenly the public seems 
to have money to burn, and seizing this opportunity by 
the short hairs, Mail Order has gone from strength to 
strength. 

It is some time now since the lifting of resale price 
maintenance really opened the doors to mail-order houses 
■n this country, but in the record industry it also cleared 
the way for the budget market which provided very stiff 
competition for established clubs like World Record Club, 
Reader's Digest and Time-Life. 

Colin Hadley, now Pye sales director but still an 
expert in mail order after several years as head of WRC, 
was the man who found the answer. "The growth of the 
budget record market gave the old club approach a 
hammering. That's when I formulated the record package 
concept at WRC." 

Six records for $22.50 is a good deal for the col- 
lector who knows what he likes but is glad to save the 
time of going round record stores looking for it. Other 
companies in the MO sector will concentrate on specialist 
product at discount prices or on cover versions of a 
particular sound. 

A new type of firm has sprung up this year. People 
like the Stereo Collectors Club and the Modern Music 
Library would not classify themselves as mail order. 
Their marketing Is based on the sale of 100 or so 
standard titles in a tob lot. The customer can take five 
years to choose them but he must pay for them in a 

A Billboard Spotlight on London 



lump sum. A loan scheme is available if he wants to 
spread the cost. 

The incentive in this scheme, apart from a discount 
on the albums, is a free hi-fi unit, worth $250 or more, 
the number of records he is required to buy depending 
on the customer's choice of unit. 

Says Graham Pybus, MD of Modern Music Library: 
"We have here a fairly modern concept in marketing 
which has been brought over from Canada. Our basic 
aim is to give the customer 100 percent satisfaction. 
Ways of exploiting the cassette and cartridge market are 
already in hand." 

Sales are attracted by advertising in the national press 
and magazines. The actual sale is made by a repre- 
sentative visiting the customer's home. Having signed 
the agreement he is presented with vouchers for the 
required number of records and receives an uprated 
catalog every other month. 

Says Stereo Collectors Club managing director Ronald 
Mace: "I can afford to buy 1,000 albums of any one 
pressing. That gives me quite a purchasing power. There 
is no shortage of customers. We get 5,000 replies from 
one advertisement in the Sunday Times." 

Among the biggest and most well established of the 
MO firms is WRC. Their present aim is to release four 
record sets a year. In fact it takes a year to find the 
product, market test it and gear up for a promotion. 
There are dry and wet tests. The dry test is normal 
market research. 

(Continued on page L-8) 
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he whole aura o( the place is like^^ 
some fantasy come true 

The Manor Is an Alice's Restaurant that works out 

It was a shot in the arm for the whole concept 
of recording studios when The Manor got under way 

66 A pla> where musicians can meet, 
a sort of artists workshop 



It is most certainly a revelation in recording concepts 




66 It's the sort of place a musician takes his family to A A 

66 The atmosphere of The Manor, manipulated so innocently 
by its female elements, 
breaks down the space between us all 

66 Studio facilities are offered to artists unlike 
anything previously conceived tttt 

AW..,(y W.ilfr '^'^ 

66 PEOPLE LIKE Cat Stevens, Viv Stanshall, Buddy Miles, 
Stevie Winwood, Jim Capoldi, Roger Glover, 
Paul McCartney all use THE MANOR 



ITIE^UNOR 

Contact RICHARD BRANSON or TOM NEWMAN 

TELEPHONE: 01-229 9131/01-229 3205 or KIDLINGTON 5851/2128 
or WRITE TO: THE MANOR, SHIPTON-ON-CHERWELL, OXFORD. 




Mail Order 

• Coniinued fnmi page L-6 

Managing director Derek Sinclair discovered that this 
was not enough to establish the sales potential of a 
record set. He cites the example of Frank Pourcel. who, 
according to market research, had no potential whatso- 
ever. Sinclair and his team could not believe that the 
public could Ignore a musician of Pourcel's abilities. They 
came to the conclusion that the public knew and liked 
his music but did not recognize the name. 

Wet Test 

The wet test takes the form of a direct mailing to 
a selected area. The flexidisc forms a very important 
part of this test. It is only through this that WRC can 
prove that what is on offer really is Jim Reeves or 
Shirley Bassey and that the recording is not a cover 
version or badly produced. 

So it worked with Pourcel. The flexidisc brought homo 
to the public exactly what they were being offered and 
the resulting orders from the wet test proved to Sinclair 
that he had been right m obtaining the product. 

Sinclair also says: 'The volume of your response 
depends upon the quality of the mailing list you are 
using. We are constantly clearing our list and extracting 
duplicates, habitual returns, habitual slow payers and 
people who have moved." 

Time-Life 

Time-Life has been operating in Britain now for 
seven years and is concentrating on record sets of a 
particular style of music rather than name artists. The 
two current series are The Story of Great Music, which 
includes all the popular classics, and The Swing Era. 

A volunie consists of three or four albums at $16 
and a new volume in the series is released every two 
months. Says Bob Smith, who runs Time-Life in the 
U.K.: "A feature of our operation is that we issue books 
with the record volumes." Customers can buy as many 
or as few volumes as they wish. 

Ten years ago, the British arm of Reader's Digest 
extended its operation to include record packs. Says tape 
and record division manager David Britten: 'The music 
we offer is aimed at the middle-of-the-road market." He 
stresses that in all his company's activities, nothing is 
decided, selected or released on record until exhaustive 
market research has been conducted into its potentiality. 

Until recently RCA was the source of RD record 
packs, but the company now draws on a wider range 
embracing Decca, CBS, Rye and Polydor. Its customers 
are drawn from the RD book lists and additional sources 
stimulated by RD advertising in the national press. 

RD sales are now running at 3^2 million individual 
LP's a year. Britten declares that RD has had positive 
evidence of people buying record players as a direct 
result of wanting to own RD record packs. He says: 
"We've done well in the hardware market and we're 
in the process of transferring all our record repertoire on 
to musicassettes. We are also looking at the possibilities 
of the cartridge market." 

But RD will not be the first. The Audio Club of 
Britain has already established a cassette repertoire. 
Says general manager John Hollander: "It was an un- 
known market we were testing. We knew the number 
of cassette machines in the U.K. but there was nothing 
to show what cassette library the customers had built 
up." 

Test Operation 

Hollander has conducted an exhaustive test opera- 
tion and he believes he has dented the surface. "There 
is certainly room for expansion. The buying activity of 
the members we have is proportionately better than the 
record buying activity There are not many shops stocking 
tape yet." 

Product IS easier to choose for cassette. Most record 
collectors would already have Brahms' Symphony No. 1 
for example, but cassette player owners will not. "We 
don't have time to market research each item because 
we are working on a 28 day cycle. The appeal must be to 
the broadest market. 

In the cassette catalog there are 33 full-price items 
and 18 at budget prices — all restricted to the Polygram 
labels. Members receive a new catalog every month and 
are required to pay within 10 days. 

The sale of specialist product by mail is handled by 
a number of record dealers. A good example is Virgin 
Records who have retail outlets in London. Glasgow, 
Liverpool, Birmingham. Leeds and Brighton. Director 
Nick Powell says: "The MO side is run as a break-even 
venture purely as a service and as a means of publicizing 
our record stores." 

He adds: "We have had two years' experience and 
have worked out the most economic way of running the 
mail-order business. It's not exactly running at a loss. 
It just doesn't make a vast amount of money." 

There are other firms with their fingers in the MO 
sector. E.A. Wood of Birmingham, for example, who 
supplies product to the large catalog houses and people 
like Recordsville and Record Specialties who concentrate 
on supplying the public libraries. 

Looking to the future one returns to Colin Hadley 
who estimates that MO at present accounts for around 
10 percent of the annual record business. He envisages 
a more international flavor for the MO sector in the near 
future. 

"The CBS club is powerful in the States, but nothing 
has happened with it here yet. I think the big American 
companies are looking closely at the European market 
and its possibilities." — R.A. 
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[^The UK Tour-A-Joke? 



A very large proportion of the 55 million population 
of the U.K. would very much like to see Elvis Presley 
live. They can't see him because Presley does not visit 
Britain. He doesn't visit Britain because Colonel Tom 
Parker could not find the tour promoter that could offer 
him the sort of fees that his status demands. 

Well, we've got some news for Presley and Colonel 
Parker. There is some good news and some bad news. 
The good news is that things are looking up and there 
are now a few nightclubs and rock venues which might 
just raise enough cash to make an appearance worth 
his while. The bad news is Value Added Tax. 

The improvement of the U.K. tour scene is very 
slight and, if the current predictions about the effects 
of VAT are right, they are likely to be short lived. There 
are moves afoot to cater for the demand for more and 
larger venues by the concert going public, but even the 
biggest tour promoters, like Arthur Howes, still find 
It very difficult to place acts. 

Says Howes: "There are cities like Bradford and even 
Edinburgh that we can't go into because there are no 
facilities. In all European countries there are venues 
with an audience capacity of 4-5,000. In London we 
have concert halls, like the Festival Hall, but they only 
seat 2,500 people." 

Throughout the country Howes knows of only a few 
full size concert halls, like the Sheffield City Hall. But 
London, with a population of 10 million, has none apart 
from the Albert Hall, which has now put a ban on most 
pop acts. 

No satisfactory reason has been given for the ban. 
There is no evidence of any serious vandalism by pop- 
concert goers and what little damage has been caused 
has always been paid for by the promoters themselves. 
Comments Howes: "There is far more excitement at the 
Last Night of the Proms than at any pop show that ever 
went into the Albert Hall." 

Howes believes that in London a large auditorium 
should be provided where youngsters can enjoy the con- 
certs they want. He believes that the Greater London 



Council, the local governing body, should be the ones 
to provide it. As he says: "The Americans and most 
foreign artists think Britain is a joke. They have big 
auditoriums all over America." 

One answer that has been found is the open air 
festival. It is the only way to put on a big show in the 
U.K., but the English climate is not suitable for festivals 
and so far there has not been one that has not lost 
money for the promoters. 

Howes only answer to the problem is to encourage 
local corporations to get together and provide venues. 
He believes this kind of enterprise is too costly for 
private enterprise. The halls could have a multiple use 
as sports centers. The existing sports and athletic 
stadiums are not always available for concerts because 
they are booked for other events. But in a country 
where the sports enthusiasts do not have sufficient 
facilities, what hope is there for the pop fans? 

Says Howes: "I try to give the people what they want 
under stress. I have to go into the largest places avail- 
able because the artists I bring in want a fantastic 
amount of money. There are a lot of artists who will 
do the college circuit. But there is not the campus 
scene that there Is in America. The largest college hall 
only takes 1,000. 

"We are well behind the rest of the world. It's a 
pity because we should be leading it. That is why so 
many British artists go to the States, because they can 
earn so much more money. It seems bloody fantastic 
to a British promoter like myself who has handled all 
the big British acts including the Beatles." 

At least one private enterprise partnership is now 
attempting to establish concert halls in various parts of 
the country. Nigel Corbett and Michael O'Shea got to- 
gether and opened the first purpose-built rock theater, 
the Hardrock in Manchester. It opened on Sept. 2 with 
David Bowie. 

Hardrocks Open 

The theatre cost over ilVi million and seats 4,000. 
Says Corbett: "We planned it specifically for modern 



music. It's not like a theatre, with an enormous 
proscenium arch and a high ceiling. The ceiling is very 
low so it is more like a club-concert hall. It is an amphi- 
theater, with the audience sitting in a bowl around the 
stage. Half the audience, with the cheaper tickets, sit 
on the floor at the front." 

Financing the Hardrock had its problems because 
people were too skeptical. Corbett and O'Shea appre- 
ciated that it could not survive on rock atone so part 
of the building is a discotheque and the main hall is 
to be used as a cinema and for conferences. 

They are to build more Hardrocks, but Corbett does 
not believe there is room for more than six in England. 
There are plans for three more next year which will all 
be purpose built, but Corbett is placing them so that 
they will have the largest possible catchment area. 

The Hardrock is well placed in Manchester. There 
is a handy airport so that American artists can just fly 
straight In and start to rehearse. 

Of course, not every promoter is burning to stage In- 
ternational acts. Derek Block takes pride in the fact that 
he is a grassroots promoter. "It's the way I see it," 
he says. "I think there's enough good talent here to put 
on first rate shows without looking abroad all the time." 

Block has been handling people like the Dubliners, 
Pentangle, Middle of the Road and Argent. Now he is 
finding a demand for the Carpenters, Sergio Mendes and 
other artists who provide good family entertainment. 
Block is not worried by the lack of large venues because 
he Is concentrating on taking acts to small towns. 
Johnny Otis 

He explains: "Local Interest is increasing all the 
time. Nowadays you can attract people to a good show 
any night of the week, particularly those in the 25-35 
age group." By the end of this year, Block will have 
promoted 700 concerts and he believes that the theatre 
scene now is healthier than at any time since the war. 

At the end of two years in the business. Block is 
doing well, but some are finding it tough to start up 
with Insufficient large venues. Tony Leather is the co- 
director of Prism Management which operates in con- 
junction with an office in Los Angeles. Prism brought 
over the Johnny Otis Show for the first time to this 
country. 

Otis is a 17 piece act that requires a big stage. Not 
knowing the show, the Rank and Mecca circuits were 
unwilling to gamble their space/time. Tony Leather was 
most disillusioned: "We did play a few Top Rank dates 
but we were forced to use places like the 100 Club and 
the Speakeasy in London. You couldn't even get the 
band on the stage." 

Leather was unlucky because there was no record 
(Continued on page L'20) 




Chosen by CBS for their new 
London studio complex 



Check for yourself and see how many of London's best 
equipped and most up to date studios have Neve installed 
for sound control. It will then be no surprise to find that a// 
the desks m the new CBS recording studios in London are by 
Neve too. And the pattern isn't confined to London alone. 

Go-ahead studios all over the world either have Neve 
installed now, or are confidently anticipating delivery from 
Neve within the contracted time. For CBS we produced 
modular channel amplifiers equalised to their specification, 
and with CBS racing ahead with advanced multi-track 
recording, it's worth knowing that once again the all important 
question of sound control has been entrusted to Neve. 



At their superb new Whitfield- 
Street Studios, CBS have 
throe 24 inputchannel, 1 6 
output track consoles with 
overall monitoring, 4 echo 
and two foldback circuits, 
plus a 1 6 channel four track 
reduction unit. 




Neve 

The sound of Neve is indeed worldwide 
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Rupert Neve & Company Ltd, 

Cambridge House, Melbourn, 
Royston, Hertfordshire, 
England, SG8 6AU. 
Telephone Royston (0763) 60776 
Telex 81381 

Cables Neve Cambridge 
A Billboard Spolfight on london 



Rupert Neve of Canada Ltd. 

7528 Bath Road, 

Malton, 

Toronto. 

Ontario, 

Canada. 

Telephone 416-677 661 1 



Rupert Neve Inc, 

Berkshire Industrial Park, 
Bethel. 

Connecticut 06801 , 

U.S.A. 

Telephone (203) 744 6230 
Telex 969638 
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T. Rextasy 
and the 
Single Revival 



By ROB PARTRIDGE 



The new generation of British pop fans came of age 
in March this year when T. Rextasy exploded in London's 
Wembley Pool. Mass hysteria had returned to a jaded 
rock scene, evoking memories of Beatlemania at its 
height. It was the final confirmation that Marc Bolan 
had emerged as the first pop idol of the new age. 

Bolan is now a household name and an industry. 
His face adorns a million T-shirts, his music has domi- 
nated the British charts for well over a year. The past 
six months have been the culmination of a strange 
musical career for Bolan and now only one barrier 
remains to be conquered — the United States. 

The Wembley concert came after a long series of 
provincial tours which quickly elevated Solan's status 
to superstar and idol. The Wembley Pool, probably 
Britain's largest indoor stadium, was packed to capacity 
with an audience too young to remember the first con- 
certs by the Beatles. But the hysteria was the same. 
Young girls screamed and wept, rushing forward to catch 
a glimpse of THE Marc Bolan. It was no musical concert, 
it was a celebration of a new pop phenomenon — a 
phenomenon which had started two years earlier with 
the release of "Ride A White Swan." 

Bolan, whose real name is Mark Feld, was one of 
London's first Mods in the early 1960s — in 1962, when 
he was 13 years old, he was featured in a major maga- 
zine article about the Mod cult. 

After a succession of attempts to break into the 
music business, Bolan was eventually signed to British 
Decca in 1965 and re-named "Bowland," which was sub- 
sequently shortened to Bolan. But commercial success 
was a long ttmc coming. 

Tyrannosourus Rex was formed in 1967, at the height 



of the British underground movement. The group con- 
sisted of Bolan and Steve Peregrine-Took and their 
music, full of mystic obscurity, perfectly captured the 
prevailing spirit of the times. 

The group met with peripheral success, seldom 
making the album charts, but establishing a reputation 
in progressive music circles. By 1970 however, with 
the departure of Peregrine-Took, Bolan decided to aim 
the group in a new direction. Micky Finn was brought 
in as replacement for Peregrine-Took and a rhythm sec- 
tion was added. The name was shortened to T. Rex. 

Marc Bolan, the mystic "elf" of the underground 
days, was about to become a pop hero. The group's 
first single, "Ride A White Swan" emphasized the 
differences between the old and new — this was a rock 
record. It went straight to the upper reaches of the 
chart, even though most rock critics at the time failed 
to appreciate what was happening; many were still 
amazed to hear T. Rex attempting Eddie Cochran's rock 
classic "Summertime Blues" which was on the disk's B 
side. 

From that moment on however, Bolan and T. Rex 
were seldom out of the singles chart — with such records 
as "Hot Love," "Get It On (Bang a Gong)," "Jeepster," 
"Metal Guru," "Telegram Sam" and just recently, "Chil- 
dren of the Revolution." Virtually all the singles went 
straight to number one. The albums. "Electric Warrior." 
"Bolan Boogie" and "Slider" also found phenomenal 
success. 

Bolan's old material from Tyrannosaurus Rex days 
also made the charts, including the group's single. 
"Deborah" and its first two albums, repackaged as a 
double record set. 

The group's live appearances gradually built up in 
intensity. Bolan's clothes were ripped by hysterical 
young fans, escape routes from theaters had to be 
found and the entourage's automobiles were constantly 
wrecked by souvenir-hunting girls. 

Bolan on stage was a mixture of successful rock 
ingredients; he managed to combine influences from 
Jimi Hendrix, Mick Jagger and Pete Townshend, adding 
of course his own individual contribution of prettiness 
and silver glitter around his eyes. 

But other new pop acts were also emerging, in par- 
ticular Blade whose stomping live style is rapidly taking 
them to the mania stage. Slade. formerly known as 
Ambrose Slade, released their first disc in 1969. But the 
gimmick that accompanied that first record back-fired on 
them. The group was billed as Britain's first 'skinhead' 
band — the skinheads were a new British youth cult typi- 
fied by ultra-short hair, workmen's boots and a perchant 
for violence. The gimmick however, didn't work and Slade 
had to wait until last year before commercial success 
came their way. 

And now, with long-hair and outrageous fashions, 
Slade is one of Britain's top attractions — even keeping 



T. Rex's "Children of the Revolution" from the top of 
the charts with "Mama Weer All Crazee Now." 

The appeal of the new bands is simple. It is ten years 
now since the emergence of the Beatles and nine years 
since the Rolling Stones released their first single. To- 
day's 10 to 14-year-olds need to find their own idols, just 
as the previous audience wanted the Beatles. It is this 
audience which is now asserting itself — and buying 
more and more singles. According to Government sta- 
tistics, 27 million singles were sold in Britain during the 
first six months of this year, which is four million more 
than in the comparable period during 1971. The record 
Industry's success in making album buying virtually a life- 
style for the older fans is now being matched by the rise 
of the single in the teenybopper market. 

A growing industry is surrounding the new idols. Spe- 
cial books — including the Billboard publication "The Real 
Marc Bolen" — have met with great demand and the 
usual commercial spinoffs, such as T-shirts and fashions, 
are proving to be very lucrative. Fan clubs, long since dis- 
missed as irrelevant by the Rock Culture's Establishment, 
are coming back into favor, supplying eager young fans 
with everything from special note paper to posters and 
fact sheets. 

And from America of course, has come David Cassldy, 
the Osmond Brothers and the Jackson Five. The time it 
seems, is right for these new idols — previous American 
teenybop stars such as Bobby Sherman made no effect 
at all in Britain. 

Cassidy in particular, is reaching fervor proportions 
in his appeal. He recently made a promotional visit to 
Britain and stayed on a yacht anchored in the middle of 
the River Thames, which rapidly became the focal point 
of a pilgrimage of young fans, many of whom attempted 
to swim across to the yacht. His latest single, "How Can 
1 Be Sure," has topped the British chart, replacing Slade 
at number one and still keeping T. Rex at number two. 

Donnie Osmond also topped the chart with "Puppy 
Love" and threatens to do the same with his follow-up 
"Too Young." Osmond however, was virtually unknown 
in Britain until the group's recent appearance at a Royal 
Command concert. Now the Osmond Brothers are as- 
sured of a very big, receptive audience in Britain — the 
group's cartoon series, together with the similar Jackson 
Five series, are both scheduled for British television and 
ardent Cassidy fans are presently campaigning for the 
return of the Partridge Family television series. 

The vital question of course, is whether the present 
success can be sustained. Certain artists, such as David 
Bowie who appeals to a wide rock/pop audience, have 
shown enough creative potential to continue today's mo- 
mentum, but in the final analysis only time will tell. 

One thing seems certain however. The Mott the 
Hooptes, the T. Rex's, Slade's, David Cassidy's and Os- 
mond Brothers have become an important factor in the 
British music industry. 



lake over- 

Again and again British 
Artists and British groups 
make the headlines and 
head your charts. 

And by far the best of 
these and other emerging British 
acts record for CBS here 
in London. Argent, Johnny Nash, 
Colin Blunstone, Lesley Duncan, 
Chicory, Home, Mott The Hoople, 
Tranquility, Ellis . . . 



They've establishec 
themselves here, and they're 
all set to make their mark 
Stateside. Over the counter 
and on the charts. Take it from us.^ 
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We're on top of the World.., 




Precision Tapes Ltd 



Pye records 

are on Top of the World 
of music - not just pop music 
not just classical music, 
but the whole 
World of music. On the 
Pye and associated labels 
can be found some of the 
biggest names in show business 
offering good music for everybody 
Such sounds as Labi Siffre, 
Mungo Jerry, Olivia Newton John, Hot 
Butter & Jonsey. There's Louis Bellson, 
Roy Budd, Cyril Stapleton, Victor Sylvester 
and Stephane Grappelli. As well as 
Sounds Orchestral, Petula Clark, 
Max Bygraves, Des O'Connor, 
Donovan, The Kinks, 
Tony Hatch and a host of others. 
It's a catalogue that's even 
further reinforced by the tremendous 
product of the A & M, DJM and Ember 
labels for whom Pye distribute throughout 
the U.K. With artists like Herb Alpert, Burt 
Bacharach, Carole King and Carpenters, g' 
Elton John and Glen Campbell. \ 
Its not surprising we're feeling If 
happy all over. V — 



Precision Tapes 
have been 
in business 2'/i years 
and are now the biggest 
producers of top 
quality cassettes and 
x carf' idges in Britain. 
V*!^ That's because 
Precision 
produce, package 
and market all the 
latest and best from 
the world's Top artists on 
all the top labels - names 
that speak for themselves. 



y The Precision catalogue 
^ takes on over 1000 releases 
including a large list of Dolby 
product a growing number of Quadraphonic tapes, 
. language courses, .Soundguides to places of 
) interest and a huge range of accessories. 
And naturally we run a comprehensive 
custom duplicating service in fact 
y we've got the Whole world 

in our cassettes and cartridges. 



Pye Records Ltd., ATV House, 
RECORDS Great Cumberland Place, London W1A 1AG 



Precision Tapes Ltd., ATV House, 
Great Cumberland Place, London W1A lAG 



Record Industry Common Market 



Continued from page L-3 

British majors have had the incentive to try harder. 
A cake which once looked impossible to divide further 
has in fact grown threefold since 1962 and come the 
yearend. manufacturers' sales should reach not less than 
£125 million, a healthy ill7-million dollar improve- 
ment on 1971. 

It's certainly been a boom year for the British 
Industry, stimulated partly by the return of the teeny- 
bopper record buyers into the shops, and there are no 
signs of a decline in creativity. But while sounds from 
London have been long admired around the world, the 
metropolis — with a few notable exceptions, particularly 
EMI — has never really been recognized as an administra- 
tive center outside its own particular national sphere of 
influence. 

Britain, however, is now on the verge of joining the 
Common Market and the prospect of being part of the 
European Community has caused some rethinking of for- 
ward planning strategy by most companies. Already 
there's evidence of pan-European marketing and manu- 
facturing co-ordination stemming from Lodon. Having 
graduated with honors as one of the creative capitals 
of the world, London is destined to become the future 
capital of the European record industry, exercising a pow- 
erful influence over a market worth around £560 million 
and growing. To coin a phrase. "We've only just begun." 

Budget Battle 

• Continued from page L-4 

still make a profit." The secret of course is world wide 
distribution. Oamont could never recoup the money they 
have spent on the 1812 in the U.K. alone. The big seller 
again is the 12 Tops series. At present they can't make 
enough to cater for the demand and there are still a 
further 200 stores to expand into. 

Pressings are done in America and Czechoslovakia. 
Miller says he can bring records in from the States with 
import duty and shipping to pay and still have change 
out of what he would spend on the same pressings in 
the U.K. 



• Continued from page L-4 

GEMA had abused its "dominant position" in a substan- 
tial part of the Common Market (i.e/West Germany), and 
of negotiations which have taken place between the Com- 
mission and some of the other European societies. Al- 
though the British Society has not hitherto been affected. 
PRS officials have kept in close touch with these develop- 
ments over more than two years in view of Britain's po- 
tential and now certain membership. 

Asked whether the proposed changes would have an 
immediate noticeable effect. PRS general manager Mi- 
chael Freegard said he did not think their would be a 
widespread move on the part of writers or publishers to 
"fragment" their society representation as this would be 
likely to involve both them and the societies in extra 
administrative work and costs. 

"Split" memberships were not a new concept, and 
there was no discernible pressure at the moment on the 
part of writers or publishers to arrange their affairs m 
this way. In any event. PRS publishers (unlike those in 
some other European countries) were already able to ef- 
fect to "split" their memberships territorially, as PRS, 
unlike most European societies, already allowed the full 
publisher share (up to 50 percent of the total royalty 
collected) to be credited by the collectmg society to its 
local sub-publisher member, whether or not this was a 
subsidiary of the British (PRS) publisher. 

Similarly, the removal of restrictions on British na- 
tionals joining other societies would make little difference 
in practice, as PRS had seldom if ever exercised its veto 
in this regard, and Freegard thinks it unlikely to normal 
circumstances that any society would want to exercise 
its new freedom to license users across inter-society 
"frontiers." 

Asked for an estimate of PRS total income for the 
current year, Freegard Indicated this was likely to ex- 
ceed $26 million, of which about $10 million was ex- 
pected to accrue from foreign affiliated societies for per- 
formances of PRS works in their territories. In 1971, 
gross income was $24.2 million, a record increase of $3.6 
million over the previous year. 

Some British organizations arc less sure and opti- 
mistic atx>ut Common Market membership implications 
and one of these is the Musicians Union, with its 33.000 
members. General secretary John Morton has been con- 
ducting inquiries into the possible outcome, and also 
investigating the effect of Value Added Tax on the musi- 
cal life of the Common Market countries by means of a 
survey being arranged by the International Federation of 
Musicians. 

"Owing to the amorphous nature of the Market in- 
stitutions, especially in cultural activities, there's not 



much hard information available," Morton remarked. 
"There are two main considerations, which are to what 
extent musical activities come under the prescription of 
Common Market activities as being commercial, and the 
free movement of tabor." 

Morton added that the word "commercial" excludes 
cultural activities in Common Market parlance, but the 
MU was not sure that it excluded the free movement 
of orchestras. He is concerned that an orchestra of sym- 
phonic proportions from a Common Market country with 
a far higher rate of subsidy than in Britain might come 
here to perform at a fee rate far below the norm. In 
terms of free labor movement, the MU would not wel- 
come an influx of Continental musicians. 

"We view the free movement of labor provision with 
considerable apprehension," Morton said. "Laissez-faire 
economics don't work in the cultural area, and that's why 
it's been taken out of economic life by arts council 
grants and subsidies. You can't breed cultural orchids in 
a bloody blizzard. 

"We would not look benevolently on an employer who 
sought to undermine our position by using an undue 
number of foreign musicians, and we reserve the right 
within the law to be a protecting and defensive body." 

Morton envisages the continuing existence of the 
Visiting Orchestras Consultative Association, a body 
which establishes a rational system of regulating visits 
to the U.K. by foreign orchestras. 

"Work permits may not be required for six or seven 
countries eventually, but that doesn't remove the need 
for the association and a rational system," Morton stated. 
"There will be a congress of the International Federation 
of Musicians in London in May 1973, and I have sug- 
gested a Common Market grouping to be formed within 
the IFM. We already have some liaison with some coun- 
tries which will strengthen fairly quickly, and the outlook 
is not all that bleak." 

The organizations of musicians is more haphazard in 
Europe than in the U.K. in general terms. For instance, 
there are three musicians unions in Germany, and several 
in France, and not a great deal of common cause 
amongst them as yet. 

On a hypothetical case of a French singer appearing 
in London and wishing to make an LP here using musi- 
cians from Paris, Morton believed that the MU would 
react unfavorably. 

"It would not be a reasonable idea, and our economic 
interests would come into conflict with the artistic inter- 
ests of others. We don't consider it a good solution that 
an equivalent number of British musicians be paid for 
doing nothing either. That doesn't contribute anything. 

'A balance of interests is the answer, probably along 
the lines of an orchestra half English and half French. 
There is always an equitable solution to these questions, 
and contrary to widespread belief, we don't go around 
deliberately looking for trouble." 
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Publishers 
know 
your 
writers 




There was a time when a few music publishing 
houses controlled the U.K. music publishing business but 
with the gradual emergence of independent units their 
hold on the industry has steadily broken down. However, 
although the larger firms have had to rethink their 
policies they still have a large share of the market. 

Firms like Chappells still have a great deal to offer 
the smaller firm or songwriter in the way of an adminis- 
tration agreement or management deal. And it is this 
experience in copyright and the administration of royal- 
ties which have provided a lucrative income for compa- 
nies like Chappells. They have the advantage over smaller 
units which do not have the experience in copyright af- 
fairs. 

The day when a writer would go Into a publishers 
office, and be signed as a contract writer, have vanished. 
Today the writer — usually recording his own material — 
demands his own firm and a large percentage of the 
profits. 

At the recent convention in London, Clive Davis, 
president of CBS said that the business was virtually con- 
trolled by lawyers. This statement could also be applied 
to music publishing for how many British publishers 
actually meet the writer they are signing? In several cases 
not until they have thrashed out a deal with lawyers and 
accountants. 

The role of the giant music publishing groups has 
changed drastically in. the past few years and many have 
had to adapt to keep abreast with their newer contempo- 
raries. Firms like the Essex Music group were one of the 
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first to realize the potential of record production, origi- 
nally with New Breed, followed by Straight Ahead Pro- 
ductions which culminated with the introduction of the 
Fly label, whose name was changed recently to Cube. 
The Essex policy has been "if you can't beat them, join 
them." And what better way than signing deals with in- 
dependent producers who will bring in finished product 
and copyrights? A similar policy was started by Ben Nis- 
bet during his time at Feldmans. He would be the first 
to admit that he does not really understand modern pop 
music. However he had the foresight of doing business 
with people like Tony Edwards and John Colletta (Deep 
Purple) and more recently with Derek Lawrence who pro- 
duces Flash for Nisbet's own Sovereign label. 

2 Examples 

Essex and Nisbet are just two examples of the ways 
music publishers in the U.K. have got a hold in the U.K. 
market but alas there are so many who have failed to 
make any impression in today's market and have been 
content to sit back and wait in the hope that, "something 
will turn up." 

There is a true story which can sum up the attitude 
of many a music publisher in the U.K. A music publisher 
was telling one of his cronies, "One day I was sitting in 
my office and 1 heard footsteps coming up the stairs. 
They stopped outside my door. And for one dreadful 
moment I thought my door would open." 

Several companies are of the opinion that an acqui- 
sition of a music company can provide extra profits to 
its overall income. North American Philips bought the 
Chappell firm for a reported $42.5 million although 
since then ownership of the firm has been transferred to 
Philips in Baarn. Prior to its acquisition of Chappells 
Philips' stake in the publishing field was fairly small. 
However since its merger with Polydor to form the Poly- 
gram Group it has been making a concerted effort to 
establish itself in the publishing business. 

Polygram Buy 

Polygram's acquisition of Chappell's was viewed by 
many figures in the publishing field with great caution. 
Although a recognized giant in publishing it has proved 
a considerable heartache for the Dutchmen in Baarn. At 
one time the group was suggested as a possible bidder 
for Affiliated Music the parent company of the Francis 
Day and Hunter group. However Joop Van Der Velden, 
an executive vice president of the company told Billboard 
recently that the firm was not interested in taking over 
Affiliated. 

Indeed this could be right. Why take over one large 
company and make plans for a further acquisition before 
the first firm has been put in order? EMI could fall in 
the same trap. For several months, EMI Group director 
Records Len Wood has been considering the possibility 
of putting in a bid for Affiliated and if this deal was 
finalized would give EMI a near monopoly of the U.K. 
publishing business. In the event of an EMI takeover, 
Affiliated would most certainly be merged with the Keith 
Prowse Music group which was acquired by EMI in 1969 
for a reported million. 

One could say that many companies feel that the 
only reasons for a takeover of another company Is to 
acquire strong management or good catalog. In sev- 
eral cases this is true but it's alt very well having a strong 
catalog and good management If new product is not be- 
ing acquired. Catalog material is good bread and butter 
for any publisher but it is the new copyrights that add 
the cream to annual profits. 

Apart from companies like EMI and the Polygram 
Group with Chappells, ATV is another entertainments 
giant which is steadily building up its own music division. 
Prior to its acquisition of Northern Songs and later the 
Lawrence Wright firms. ATV's interests in publishing lay 
with the small, yet reasonably successful Welbeck Music 
company. ATV began its publishing interests under a 
profit sharing partnership with American Don Kirshner 
(the partnership will terminate at the end of the year) 
for the simple reason, ATV financial director Jack Gill 
once said, "because at the time we needed a sub-pub- 
lisher in America for Northern Songs." 

ATV Role 

ATV will not take over full management control of 
Northern until the new year when Dick James' contract 
to manage Northern ends so one has still to wait to see 
the full potential of the catalog under ATV's direction. 

Since it started business the firm has made consider- 
able inroads into the pop market. It has been successful 
in signing new writers (Lynsey Rubin, Barry Green, Ron 
Roker) and securing U.K. representation to several con- 
tinental songs by Georgio Moroder who was responsible 
for writing the hits recorded by Chicory Tip. 

There is a danger perhaps that firms like ATV, EMI and 
Chappells could get too large and lose touch with the 
contemporary market. It is well known that many writers 
today are scared of the large conglomerates and feel that 
they will lose some of their identity in a large company 
so the smaller firm has proved an attractive proposition. 

Publishers like Lionel Conway (Island Music), Derek 
Green (Rondor Music) Chrysalis, Ray Walter of Screen 
Gems Columbia and Dave Most of Rak Publishing have 
succeeded in publishing because they know the writers 
and artists personally and understand their problems and 
frustrations. 

Derek Green of Rondor Music believes that it's "Not 
what you know but who you know." And it is this per- 
sonal contact with their writers which attracts new talent. 
"You have to duck and dive in this business to keep on 
top," explains Green. 

Music publishing in the U.K. today is a very competi- 
tive business and although smaller units have been viable 
propositions there is a possibility that there could be a 
swing back to the early days of publishing with just a 
few major firms. This would be a great shame for in any 
business competition is very healthy for everyone con- 
cerned. — p.p. 
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Developmenl 
of Sheet Music 



By PHILIP PALMER 



It seems a shame that it took an American to come 
to London and set up his own company to handle 
the publication of music folios and corner the market 
with a virtual monopoly in an area which should have 
been firmly in the hands of an Englishman. 

Bob Wise of the American Music Sales company first 
came to the attention of British publishers when he tried 
unsuccessfully to acquire the old established Novetio 
firm with its own printing plant which would have pro- 
vided him with a useful base for his U.K. operation. 
Although pipped to the post by Granada, Wise and his 
brother Herb were not put off their plan to launch a 
U.K. offshoot of their American firm. 

During frequent visits to London Bob Wise explored 
the possibility of forming Music Sales in the U.K. and 
was told that the only man suitable for the post of gen- 
eral manager was Peter Foss, an experienced trade man- 
ager who had spent nearly 20 years with Southern 
Music. Looking back it is to Foss' credit that when South- 
ern discovered his pending departure they promptly 
closed its trade department and gave the catalog to 
Music Sales on an exclusive basis. This action soon 
spurred other firms to follow suit and today Music Sales 
controls the rights to material published by nearly every 
major U.K. firm ranging from ATV-Kirshner. Essex, 
Warner Bros., Island, Rak, Shapiro-Bernstein, April, Bron, 
Carlin. Dick James Music, Intune to recent acquisitions 
A&M's Rondor Music firm. Mustard Music, Creole Music, 
G.H. Music, Catrine Music, Big Secret, Mervyn, and 
Louvigny-Marquee Music. 

Selling sheet music in this country has long been a 
thorn in many a publishers' side and many have been 
content to publish single song sheets and sit back and 
collect any moneys which happen to appear. 

Music Sales 

Music Sales was formed on an idea. The idea had 
already been proved successful in America and is built 
around the concept that music in any form should be 
presented to the public in an attractive manner like an 
album sleeve. Music Sales believed that if the music 
was published in an attractive form with color pictures 
and other back-up material, it could be sold to a much 
wider market. 

The company was opened up nearly two years ago 
as a wholly owned subsidiary of its American parent 
although a small share in the firm is held by a mer- 
chant bank. 

Wise explains that the market at this time was very 
splintered with many companies handling their own sheet 
music folios. "The business was really a basement indus- 
try, all we did was to bring it upstairs," Wise adds. 

General manager Peter Foss says, "Everyone had the 
same old idea of throwing a book together and were not 
performing a service to the customer. All they were doing 
was transferring the notes to a bit of paper." 

There is no question that Music Sales takes a great 
deal of care in the preparation of its music books, the 
recent "Elvis Presley Complete" book was around six 
months in the planning stage. 

"We have made it a big business," continues Wise, 
"and since we formed Music Sales in the U.K. we have 
been 100 percent over budget each year and I estimate 
that we have around 60 percent of the market. We 
always have around 35 of the 50 songs in the U.K. pop 
charts." 

Foss says that Chappells and Francis Day and Hunter 
are Music Sales' main rivals. 

Music Sales offers two types of deals to music pub- 
lishers. On the first hand the publishers supply their own 
material and on the second hand Music Sales acquires 
sole selling rights and it is up to them to decide on the 
manner of publications and them giving the publisher a 
royalty. The agency agreements account for around 
30 percent of its business. 

Today there are between 750 and 1,000 dealers in 
the U.K. stocking music books and large chains like Wool- 
worths, W.H. Smiths, the John Menzies chain and the 
Soho Record Stores also take large quantities of Music 
Sales stock. The company has two salesmen which visit 
dealers on a regular basis and Music Sates offers a 40 
percent discount on orders taken by the salesmen. Deal- 
ers ordering direct receive a 3OV3 cut. Dealers ordering 
150 books are entitled to one of the company's Busy 
Salesman spin racks. The rack stands in just two square 
feet of floor space and holds up to 200 books and al- 
bums. There are three tiers which revolve separately 
giving the display a constant new look. 

Post Service 

Music Sales boasts a 24-hour delivery service by post 
although orders can be sent by a special delivery service. 
The company sends catalogs regularly to dealers and 
often back up the publication of new books in local news- 
papers. The "Elvis Presley Complete" book was adver- 
tised on the railway underground. 

Wise explains that it is not until around the second 
printing that Music Sales begins to make a profit and a 
usual print order is between 3,000 and 5,000 although 
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New Seekers which now has sales exceeding 90,000. The 
"Beatles Complete" book now has sales in excess of 
300,000. The book. Wise estimates, cost around $2,400 
to produce. 

Most of the printing for the Music Sales books is 
undertaken by Len Temple's West End Central company 
and, under pressure on a fast moving item, can produce 
a book within three days. 

Music Sales recently expanded its operation with the 
formation of a special educational division under the 
direction of Frank Johnson who was responsible for a 
similar department at Leeds Music. The new department 
has been formed to provide material for schools and 
libraries as well as military and brass bands. Johnson's 
appointment follows a deal recently concluded with Hal 
Leonard's Pointer Publications company, whose catalog 
contains one of the largest and most comprehensive list- 
ings of band educational material in the world. Owing to 
the shortage of arrangements and medleys for bands of 
modern music, Johnson will be inaugurating a completely 
new publishing program and within the next few months. 
Music Sales will be publishing orchestrated editions of 
music by the foremost pop composers. 

Staff Expansion 

The company is also in the process of a major staff 
expansion beginning with the appointment of Ann Mun- 
day who for the past 16 months was copyright manager 
of Hansen Publications in the U.K. Apart from being 
responsible for Music Sales' copyright activities she 
will also be responsible for forming a new department 
to handle public relations. 

Music Sales has also become the first company to 
issue a record with a music folio. The firm has had 
pressed 2,500 copies of a special disk featuring a 14- 
minute interview with Yes. The pressings have been 
done by the Lyntone company and the record will be 
stuck to the outer cover of the music book titled "The 
Yes Album." Wise says that if this idea proves successful 
further books will be issued with a disk. 

The company is also in the planning stages of entering 
the tape market with a special series of Teaching Tapes 
which will be imported from California. The tapes will be 
4-track and will be for guitar tuition. 

Activities 

The activities are not just confined to the U.K. and 
Wise estimates that 30 percent of the company's profits 
derive from overseas. Music Sales exports to all Western 
Europe, Austria and New Zealand and the Middle East. 

"It is our intention," says Wise, "to develop Music 
(Continued on page L-20) 



1. BOB WISE, managing director of Music Sales who was 
responsible for opening the firm in the U.K. Originally 
involved in property, he joined the family business of 
Music Sales working with his brother, Herb. 

2. PETER FOSS, recognized as one of the most success- 
ful trade managers in the U.K. was with Southern Music 
for nearly 20 years before joining Music Sales as gen- 
eral manager. 

3. FRANK JOHNSON joined Music Sales recently to form 
a special department to publish music for bands and 
schools. He joined the company from Leeds Music. 



4. ANN MUNDAY joined 
Music Sales recently from 
Hansen Publications where 
she held a similar position 
as copyright manager. At 
Music Sales she will also be 
responsible for the forma- 
tion of a public relations 
department. 

5. ALAN KIRK is one of the 
senior Music Sales repre- 
sentatives and joined at 
the formation of the com- 
pany. 
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"The Import People" 
P.O. Box #1167. Union, N.J. 07083 
(201)964-7947 
MARTY SCOTT ED GROSSI JEFF TENEBAUM 
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RICK LAWLER HOWARD HERBITTER 
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k^CHAPPELL- 
iTHE MUSIC 
^MAKERS... 



Publishers of 
London's Musicals 


Gone With the Wind (Chappell) Cowardy Custard (Chappell) 
Show Boat (Chappell) Canterbury Tales (Chappell) 
Godsnell fValando) 

Opening November 1 st 1 and Albert (Edwin H. Morris) 
Opening November 1 6th Applause (Edwin H. Morris) 


Music Publishers of 
international films 


The Godfather (Famous Chappell) 

Cabaret (Valando) 

Fiddler on the Roof (Valando) 


Theatre 
Division 
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world's greatest musicals - Fiddler on the Roof, Charlie Girl, 
Half a Sixpence, The Fantasticks, Guys and Dolls, 

and all the great Rodgers and Hammerstein shows. 


Printing 
Service 


Our new print factory at Vauxhall, London, 

Symphony Reproductions Ltd. prints for Chappell and associates, 

and for music publishers throughout the world. 


Distribution 
Service 


New UK partnership to distribute 
Hansen product, Chappell-Hansen, and 
distribution for Screen Gems Music Ltd. 


Recording 
Studios 


The finest recording facilities: 

1 6-track, Dolbys, Neve Consoles, separate overdub suite. 
And the St. George Demo Studio 


Chappell Recorded 
Music Library 


One of the most comprehensive and successful libranes 

of Theme and Background music 

supplying the world's television, radio and film industry. 


Chappell 
Retail 


The most up-to-date and extensive show-rooms, 
sheet music, piano, organ, hi-fi departments, 
and Europe's largest tape and record store. 



Educational 
Service 



British contemporary composers, 

Boston Music Go's 'Tune-a-Day', 

the Willis Music Go's 'John Thompson Books' 

and Walton Music. 



Our Associate 
Companies 



We represent the following companies: Acuff Rose 
Ascherberg, Hopwood & Crew Irving Berlin Britannia 
Bregman, Vocco & Conn Chappell-Solomon Compass 
Famous Chappell Frank T. B. Harms Hansen Intersong Jewel 
Lowery Edwin H. Morris Music Maximus Springfield Walton 
Valando and Chappell Inc. 



...IN EVERY SENSE 
OF THE WORD 



Chappell & Co Ltd 
50 New Bond Street 



01-629 7600 
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The UK Tour 

• Continued from page L-IO 

company backing for Otis or for the Clara Ward Gospel 
Singers who he also planned to bring across. 

He managed to get away with the Otis tour and all 
the concerts were in fact a great success with good 
press coverage, but the tour was uneconomical. With 
Clara Ward, Leather did not succeed at all. No one 
was prepared to provide a hall for this act. 

Says Leather: "We have found the shortage of 
venues in Britain a great disadvantage but more venues 
are now opening up and you have got more potential 
now than last year." 

One of the first people to bring black soul artists to 
Britain was Danny O'Donovan. He says: "Yes, there is 
a lack of venues especially in London, but the main 
problem Is lack of availability. The Moss Empire and 
Rank circuits are restricted to one night a week. With 
five or six promoters doing tours at the same time we 
are all fighting for that one night." 

O'Donovan finds he has to plan much further ahead 
now than ever before, so he is now working on tours 
for next March, April and May. He has also worked in 
America and still spends much of his time in the States. 
He compares the two countries: "In Boston there are 
several different facilities. I could use a hall with 7,000 
seats for an act like Ike and Tina Turner or a 4,000'Seat 
facility for something like the Lettermen. If I had an 
act big enough I could go up to 14,000 seats." 

He says: "I think that our most acute problem in 
England is that in London there is a definite lack of 
concert facilities. Wembley Stadium has now been used 
for concerts. It seats 8,000 and it is the largest venue 
available, but when I use it, like for the Jackson Five, 
I have to book seven months in advance." 

It is becoming uneconomical to promote British tours 
for American artists because of the fees demanded by 
the artists and the rising costs of promotion. O'Donovan 
figures that by the time you have booked the halls and 
paid out for advertising other expenses, half your gross 
profit has gone. 

College Circuit 

O'Donovan finds American artists increasingly diffi- 
cult to deal with. The college circuit in the States has 
created the 20,000 dollar a night act and when these 
acts visit Britain they want the most they can get. 
O'Donovan now has acts that refuse to give him a 
straight fee. They want to see the list of venues, seating 
capacity, potential and expenses and then tell O'Donovan 
what he can stand to make. 

He describes bringing the bigger acts over here as 
a military operation with perhaps 25 fares to pay and a 
truck to handle all the equipment. But O'Donovan does 



not blame the U.S. acts, he says: "The solution is for 
bigger concert facilities to become available so that I 
can offer the acts a fee that is reasonable in their 
thinking." 

He views the suggestion that England can only sup- 
port six halls with a capacity of 5,000 as wrong. During 
the last Temptations tour O'Donovan filled the Hammer- 
smith Odeon twice and the Albert Hall once and would 
have filled the Rainbow too if it had not closed down. 
These are all venues within London. If there were one 
10-12,000 seater, promotion costs would be cut in half. 

O'Donovan agrees with Arthur Howes on the subject 
of providing these venues throughout the U.K. He says: 
"Now that pop music is respectable it is up to the 
government and local authorities to provide the facilities 
so that the groups can come to every town." 

Another criticism O'Donovan has of Britain is that 
the facilities provided at the venues themselves are well 
below standard. Lighting, staging and dressing room 
facilities are very often poor because the people who 
work the facilities do not understand the pop scene. On 
his last British tour, Elton John's road manager. Bob 
Stacey was locked into halls on three different occasions. 

Says Stacey: "They seem to think the artist can come 
straight in. do a one-hour show, have a couple of drinks 
with the management and leave. They forget that it has 
to be set up hours in advance and that it takes more 
than half an hour to break up the equipment and put it 
away afterwards." 

Comparing Britain with America again, O'Donovan 
finds the lack of .commercial radio a disadvantage. A 
few plugs on a commercial radio channel are sufficient 
to pack out most concert halls in the States. In Britain 
it is down to spending a lot of time and money on 
posters, handbills and local newspaper advertising. 

One good thing though is the rise in night clubs 
which have sufficient capital to put on the International 
acts. The British public is a concert going one, but it 
objects to paying for its entertainment. £1 for a seat 
is often thought to be too much. But the public, par- 
ticularly in the North of England, does not mind spending 
an evening in a club and forking out a fortune for food 
and drink. Now several large night spots are opening 
up and attracting custom with big names. 

Another of the most important promoters is Robert 
Peterson of International Light Entertainment Ltd. He 
believes that the problem of promoting American artists 
is simply that the U.K. economic structure is so much 
less than in the States or anywhere else. He says: "To 
many American artists British tours are just for promo- 
tion. It doesn't matter how much you offer them. It can't 
compare with what they can get in Vegas." 

"Even with big venues, you can't charge as much 
as in America. Economics are so depressed in this 
country compared with America. The bottom price in 
the States is $3. How many concerts do you see in 
Britain with a bottom price of $2.50 or more. 

"Our circuits are cinemas and old city halls. They 
all have about 2,500 seats but their facilities are non- 
existent. The biggest hall outside London only seats 
6,000. That's why so many artists just play London. 
There is no solution with our economy and the Sword 
of Damocles that's hanging over us all is April 1, 1973 
and the introduction of Value Added Tax. 

"I view this with absolute horror." 

VAT will be a tax of 10 percent on everything, both 
services and commodities, but it is a tax on gross 
profits. American and other foreign artists are not going 
to pay tax on their earnings in Britain, so the whole of 
it will have to be borne by the promoter. Very often 10 
percent is the sort of margin he is working on for his 
own profit so VAT is going to mean good-bye livelihood 
for some of the small promoters. 

Peterson says it will not end there, because VAT will 
also hit advertising and printing and in fact all the 
service costs normally met by a promoter. The reper- 
cussions, says Paterson, are: "that VAT is going to make 
one decide in a very cold blooded way whether to bring 
in an artist or not. If the ticket prices are raised then 
less people will attend and it will seem to artists as 
though their popularity is waning." 

This is not the place to go into the swinging effects 
of VAT, but it does appear that any slight improvement 
in the British tours scene will be severely hampered. 
If Colonel Parker has any thoughts about finally bringing 
Presley to Britain, he had better move fast. R.A. 

Sheet Music 

• Continued from page L-18 

Sales as an international company. We are without a 
doubt leaders in America and we have proved ourselves 
in the U.K." 

"It was our firm belief that dealers all over the coun- 
try were missing out on the big sales to be made in pop 
sheet and album music. Just a little research proved us 
right. We also found out why. If a dealer Is going to 
benefit from the undoubted boom in printed music, there 
are four golden rules which must be observed. 

"They are: He must have the right titles. He must 
have them at the right time. Titles must have attractive 
presentation and sheet and album music must be given 
attention getting display. 

"These four rules," Wise continues, "are like the 
four legs of a chair. Take one of the legs away and the 
chair will collapse. So would the retail operation. 

"The truth of the matter is we could go down with it. 
We make no bones about it. What's good business for 
the dealer is good business for us. That's why we put 
everything we know in supporting the dealer and seeing 
that these four golden rules are always follovred." 



Les Reed Ltd. 

Chapter One Records Ltd. 

Greenwich Gramophone Company Ltd. 

R.A.M. Music Ltd. 

Hush-a-bye Music (SA) 

Donna Music Ltd. 
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Les Reed Music Ltd. 

Greenwich Gramophone Publishing Company 
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35 Soho Square 
London W.I. 
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WE ARE NOT THE LARGEST RECORD COMPANY AND MUSIC PUBLISHERS IN 
THE U.K., BUT QUANTITY SHOULD NEVER BE CONFUSED WITH QUALITY— 
WE HAVE ONE OF THE BEST EQUIPPED STUDIOS IN THE COUNTRY AND ONE 
OF THE FRIENDLIEST OFFICES IN TOWN, BOTH PEOPLED WITH FOLK WHO 
KNOW WHAT THE MUSIC BUSINESS IS ABOUT— 

Read no further than 

CHAPTER ONE RECORDS 

part of 

THE LES REED ORGANISATION 



(he shape of things to come! 
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THE HARDROCK CONCERT THEATRE 
CREATSTONE ROAD, MANCHESTER 

HOUSE QUADRAPHONIC P.A. SYSTEM (4,000 WATTS) 
24 CHANNEL MIXER 
RESIDENT 6 MAN PRODUCTION TEAM 
MANCHESTER (INTERNATIONAL) AIRPORT 

SOLELY PRESENTED BY 

THE SPACE AGENCY LTD. 

21 Kings Road, London S.W.3 4RP tel 01.730-518I (10 LINES) 

CABLES SPACEAN 

A MUST FOR YOUR U.K. TOUR AS STEVE STILLS, MANASSAS, BOWIE, 

MELANIE, THREE DOG NIGHT, & FANNY HAVE PROVED. ^ 

Copyrighted material 




Classical Music 



Damont Cuts Out LP for 90G; 
Grabs Buyers With Low Price 



LONDON— At the end of last 
month a British-based recording 
company gathered 1 12 musicians 
in the Wembley DeLane-Lea studio 
and spent just $90,000 making the 
two sides of a classical LP. When 
the record is issued within a few 
weeks it will sell retail at $1.24, 
and the recording company will gel 
back less than half of that. On the 
surface, i( does not make financial 
sense. But in fact it does. 

Producing the record was David 
Miller, one half of Damont Rec- 
ords, which he has formed with 
former Pye classical executive 
Monty Preskey. and which makes 
and markets the Stereo Gold 
Award records wholesaled through 
Record Merchandisers to depart- 
ment stores and other retail out- 
lets worldwide. 

How is it done? Miller. Ameri- 
can-born specialist in budget rec- 
ord production, has found a for- 
mula for success, in spreading re- 
cording costs through issues, either 
direct or by means of licensing, in 
21 different countries. 

The latest classical disk, contain- 
ing Tchaikovsky's "1812 Over- 
ture" and "Capriccio Espagnol." 
was made by 80 players of the 
London Philharmonic Orchestra 



By EVAN SENIOR 

plus 32 additional brass and wind 
musicians from the Coldstream 
Guards Band, with Vernon Hand- 
ley conducting. 

"By the lime we've paid the or- 
chestra and conductor, the studio 
hire fees, had the sleeves made, and 
done all the other things, it will 
have cost us all of $90,000, Miller 
told Billboard. "But based on past 
experience with Stereo Gold 
Award, we hope to sell at least 
100,000 records in Britain alone, 
and apart from that, we operate on 
the basis that complete amortisa- 
tion of our costs can be had from 
sales outside Britain. Il may sound 
like financial madness until you 
start to add up the returns. We 
know that we're doing." 

Damont seeks its outlets, in 
Britain and overseas, not through 
conventional record dealers, though 
some do indeed stock Stereo Gold 
Award. Main sales are through 
ihe record departments of super- 
markets and department stores. 

"Our price structure," said Mill- 
er, "is based on the psychology of 
the 'throw-away' coin. In Britain, 
the consumer lends to regard any- 
thing priced at under $1.25 for 
leisure items as a casual purchase. 
People nowadays think little of an 




POLYDOR INTERNATIONAL signs to record the Metropolitan Opera 
production of "Carmen" with the Metropolitan Opera Orchestra as 
conducted by Leonard Bernstein. At the signing of the agreement were, 
left to right. Dr. Hans Hirsch, manager, A&R Classical division, Polydor 
International; Schuyler Chapin, acting general manager. Metropolitan 
Opera Association; Jerry Schoenbaum, President. Polydor Incorporated, 
and Bernstein. The album of the opera, featuring the original opening 
night cast, will t>e released on Deutsche Grammophon. 




TWO MAJOR series of recordings on Philips Records have recently won 
the Dutch Edison Award. The first set, which will soon be released in 
the United States, is the complete String Quartets of Brahms and 
Schumann performed by the Quartetto Italiano. Philips is releasing this 
set as a prelude to the quartet's first U.S. appearances in eight years 
when they will tour in March and April. Another Edison was awarded 
posthumously to the late Jaap van Ginneken for his role as producer of 
all the Mahler symphonies with the Concertgebouw Orchestra of Am- 
sterdam conducted by Bernard Haitink. The final recording in the 
series, Symphony No. 1 "Titan" is scheduled for a December release. 
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impulse purchase that can be made 
with one coin. A penny change out 
of a single coin can decide a pur- 
chase one way or another. If we 
put the retail price at $1.26, for 
example, I'm sure we'd only sell 
half of what we do." 

Problem for Damont is to get 
enough records pressed to supply 
ihc demand. Pressing plants of Pye 
and other companies arc used in 
Britain, and most overseas stock, 
are pressed in the countries of sale. 
"Next thing we want," said Milter, 
"is our own pressing plant. Ii's the 
only way we'll ever be able to 
catch up with the increasing de- 
mand for our product." Today, 
Germany alone on Miller Inter- 
national Somerset and Europia 
labels, again selling at 'single- 
coin' price of 5 marks, accounts 
for some eight million albums a 
year. 

Other countries, U.S., Scandina- 
via, France, Italy. Czechoslovakia 
and Japan, swell the international 
sales. 

Stereo Gold Award recordings 
of the lighter and more popular 
classics have now been made for 
some lime by the London Philhar- 
monic Orchestra, whose general 
manager Eric firavington recalled 
earlier this year that the orchestra's 
sales on Stereo Gold Award in the 
last 12 months had totaled more 
than half a million disks. 

The recording sessions last 
month also included a disk planned 
for the Christmas trade, of ex- 
cerpts from Handel's "Messiah." 
"Of this we're planning an initial 
pressing of 25.000," said Miller, 
"and it could well go beyond that" 

Miller believes in angling his 
classical releases mainly at the 
young market. "There's a tremen- 
dous appetite today for classical 
music among the kids," he said, 
"and few of them can afford the 
high prices of many other classical 
issues. So we've got a large classi- 
cal recording program ahead of us. 
Soon we're to make a recording 
of Dvorak's most popular sym- 
phony, the "New World," again 
with the London Philharmonic, 
and we're making a record of 
Chopin piano music with the pian- 
ist Paul Badura-Skoda. We're 
skimping nothing in this program. 
It will be recordwl. as our other re- 
leases have been, in the best pos- 
sible conditions, in large profes- 
sional studios, with the best techni- 
cal equipment and engineers, mar- 
keted in colored laminated sleeves, 
and supported with point-of-sale 
aids and national and trade-press 
advertisings." 



Col Classic 
Promo Set 



NEW YORK — Columbia Rec- 
ords is launching a classics mer- 
chandising program to promote 
both the complete Columbia and 
Odyssey classical series, as well 
as Columbia's specially priced rec- 
ord box sets. Columbia's classics 
line will be offered at a six free 
per hundred basis, while the Odys- 
sey program will be priced at a 
discount of 10 free per hundred. 

Jack Craigo, vice president of 
sales and distribution, noted that 
the approaching gift-giving season 
traditionally generates a "tremen- 
dous demand for classical product 
at this time." Craigo pointed to 
the success of similar programs in 
the past and the strong consumer 
response resulting, noting that the 
present programs will provide an 
additional incentive for retailers to 
move classical product. 

The multimedia sales push will 
include a 30 minute TV show for 
local placement as well as 50 sec- 
ond TV spots and multiproduct 
ads. 




Thes« are best selling middle-of-the-road singles compiled frofn 
nationel retail salet and radio ttstlon air play listad In rank order. 
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Z 3 7 IF I COULD REACH YOU 8 

5th Dimension, Bell 4S261 (Hello Therel, ASCAP) 

6 8 IS I CAN SEE CLEARLV NOW S 

Johnny Nesh, Epic 5 10902 (CBS) (Cayman, ASCAP) 

3 5 5 BEN 9 

Michaal Jackson, Motown 1207 (Jobeto, ASCAP) 

S 6 20 CANT YOU HEAR MY SONG 6 

Wayne Neofon, Chelsea 78-010: OCA) (Jamit. BMI) 

1 1 3 GARDEN PARTY 12 

Rick Nelson & The Stone Canyon Band, Decca 32980 

(MCAI (Walraguo, BMI) 

10 13 23 I'D LOVE YOU TO WANT ME 5 

Lobo, Bi9 Tree 147 (Bell) (Kalser/Fantous, ASCAP) 

8 9 12 GOODTIME CHARLEY'S GOT THE BLUES .9 

Danny O'Keefe. Signpost 7006 (Atlantic) (Cotillion/ 
Road Canon, BMI] 

9 10 10 WE CAN MAKE IT TOGETHER 10 

Steve & Eydie. MGM 14383 (Kolob. BMI) 

4 2 1 BLACK & WHITE 12 

Three O09 Night, Dunhill 4317 (Templeton, ASCAP) 

U 14 irS A MATTER OF TIME/BURNING LOVE . 10 

Elvis Presley, RCA 74-C769 (Gladys, ASCAP/ 
Combine, BMI] 

20 24 I AM WOMAN 13 

Helen Reddy, Capitol 3350 (Bu9gar(u9t, BMI) 

7 4 CITY OF NEW ORLEANS 12 

Arlo Guthrie, Reprise 1103 (Kama RIppa/ 

Turnpike Tom, ASCAP) 

12 13 I BELIEVE IN MUSIC 11 

(^)lary, Sussex 239 (Buddah) (Scrvan GamS'Columbla/ 

Songpalnter, BMt) 

15 21 USE ME 8 

Bill Withers, Sussex 241 (Buddah) (Interior, BMI] 

23 29 WEDDING SONG (There Is Lon) 5 

Petula Clark, MGM 14431 (Public Oomain] 

4 2 BABY D0N7 GB HOOKED ON ME 20 

Mac Oavis, Columbia 4-4S4I8 (Screen Gms- 
Columbia, BMI) 

18 18 SPEAK TO THE SKY 9 

Rick Springfield, Capitol 3340 (BIndar/Pottcr, 
ASCAP] 

I'LL MAKE YOU MUSIC 7 

Beverly Brenters. Scepter 123^ (Dramatit, BMI) 

WHY S 

Oonny Osmond, MGM 14424 (Dtbmar, ASCAP) 

FUNNY FACE 2 

Oonna Farflo, Dot 17429 (Famous) (Prima Donna, 
BMI) 

APRES TOI (Conte Whet Mey) 7 

Paul Mauriat, Verve 10682 (MIM) (Intsrsong 
U.S.A./Chappell, ASCAP) 

SUMMER BREEZE 2 

Seals & Crafts, Warner Bros. 7606 (Dawn Breaker, 
BMI] 

IT NEVER RAINS IN SOUTHERN CALIFORNIA 1 

Albert Hammond, MUMS 76011 (CBS) (Landers/ 
Roberts, ASCAPI 

DANCE, DANCE, DANCE 5 

New Seekers, Eleklta 45806 (Cotllllon/Brokan Arrow, 

BMI] 

LOVING YOU HAS JUST CROSSED MY MIND 6 

Sam Neeley, Capitol 3181 (Seven Iron, BMI) 

THE PEOPU THEE 3 

Sammy Davis, Jr., MGM 14426 (Taradan, BMI) 

EVERYBODY PUYS THE FOOL 7 

Main Ingredient, RCA 74.0731 (Giant Enterprise, 

BMI) 

30 35 SING A SONG/MAKE YOUR OWN 

KIND OF MUSIC 4 

Barbra Streisand, Columbia 4.4S6S6 (Jonlco/ASCAP/ 
Screen (jems-Colun^ia, BMI) 

— — CLAIR 1 

Gilbert O'Sullivan, MAM 3626 (London) (MAM, 

ASCAP) 

27 32 OONT EVER BE LONELY 

(A Poor Lille Fool Like Me) 6 

Cornelius Brothers & Sister Rose, UnitM Artlsti 
509S4 (Unart/Stage Door, BMI) 

37 — AMERICAN CITY SUITE 3 

Cashman & West, Dunhill 4324 (Blandinowell, 
ASCAP) 

34 — SMOKE GETS IN YOUR EYES 3 

Blue Haze, A&M 13S7 (T.B. Harms, ASCAP) 

— — THEME FROM 'THE MEN" 2 

Isaac Hayes, Enterprise 9058 (Stax/Volt) (East/ 

Memphis/Incense, BMI) 

35 37 LOVE SONG 4 

Peggy Lee, Capitol 3439 (Blue Saas/Jac, ASCAP] 

32 36 HAPPIER THAN THE MORNING SUN 5 

B.J. Thomas, Scepter 12364 (Black Bull/Stain & Van 
Stock, ASCAP] 

39 — TIME AND LOVE 3 

Jackie t Roy Krai, CTI 11 (Knollwood, ASCAP) 

38 39 CANTA LIBRE 4 

Al Martino, Capitol 3444 (Prophet, ASCAP) 

40 40 THEME FROM "THE MANCINI GENERATION" 4 

Henry AHancioi, RCA 74^)75* (Soutlidale, ASCAP) 

— — I GUESS I'U MISS THE MAN 1 

Supremos, Motown 1213 (Jobete/Belwin-Mills, 
ASCAP) 

— — OPERATOR (Ttief s Not ttw Way l< Feels) 1 

Jim Croce, ABC 11335 [Blendingwell/Wingate, 
ASCAP] 
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Country Music 



Lor eft a Lynn Bre aks Down 
Male Performer Barrier 



Nashville Scene 



NASHVILLE— Dccca's Lorctla 
Lynn, who carted off three Coun- 
try Music Association Awards, 
broke a great barrier by becoming 
the first female artist ever named 
Entertainer of the Year. 

She also was named Female Vo- 
calist of the Year and. with her 
singing and business partner, Con- 
way Twitty, won the Vocal Duo 
of the Year award. 

It was strictly the night of the 
coal miner's daughter as she ac- 
cepted awards, took part in a 
presentation/ and was one of five 
female artists used in a production 
number on the televised awards 
show, one of the finest put to- 
gether in the series. 

Charley Pride, the bright light of 
RCA. won the Male Vocalist of 
the Year award for the second 
time in a row. 

A fourth -consecutive time win- 



Cinch Adds 
South Base 

NASHVILLE— Cinch Records, 
a Milwaukee based firm for the 
past 9 years, has established of- 
fices here to house the label and 
its publishing company. 

Heretofore regional in scope, 
manager Jimmy Allen said the 
move is an effort to give it na- 
tional representation. He has re- 
tained Nationwide Sound for 
distribution and Chuck Chellman 
for promotion. 

Sessions will be done here, un- 
der the direction of Bill Stanelle. 
Allen also said the firm now 
would expand. Offices in Milwau- 
kee will be retained. The head- 
quarters here will be at the James 
Robertson Hotel. 



ner was Danny Davis and his 
Nashville Brass, named best in- 
strumental group once more. It 
was, however, the first time Davis 
has been on hand to accept it. Ac- 
cepted previously by his arranger, 
Bill McElhiney. Davis brought him 
to the stage again to take part in 
the honor. 

It may, in fact, have been the 
first awards show anywhere in 
which all nominees were all on 
hand, and each winner accepted 
his own torphy. 



The Statlers, who came into 
their own as a group, won the 
Vocal Group of the Year Award. 
The song of the year was Freddie 
Hart's "Easy Loving," and Donna 
Fargo was named the winner of 
Single of the Year for her "Hap- 
piest Girl in the Whole U.S.A." 
Harmonica-player Charley McCoy 
won the Instrumentalist of the 
Year honor. The Merle Haggard 
album, "Let Me Tell You About 
A Song," won the Album of the 
Year Award. 



Davis Actions Win 
Nashville Award 



NASHVILLE — Danny Davis, 
leader of the Nashville Brass and 
a leading force in the National 
Academy of Recording Arts and 
Sciences, was given the coveted 
Metronome Award here Saturday 
night by Mayor Beverly Briley. 

The award is given annually by 
the city of Nashville to the indi- 
vidual who has contributed most 
to the music industry during the 
past 12 months. It is a highlight 
of the Birthday Anniversary of 
the "Grand Ole Opry," made on 
stage at the Opry House. 

Davis was cited for many things, 
among them the work be has done 
behind the scenes for the industry. 
In addition, his Nashville Brass 
show this year has included a 
"Music City Montage." which has 
brought fully the music of Nash- 
ville to all parts of the nation 
where he has performed. He also 



Ex-Cov Davis Named to 
Country Hall of Fame 



NASHVILLE — Former Gover- 
nor Jimmie Davis, a nominee who 
lost in 1968. was named to the 
Country Music Hall of Fame dur- 
ing the telecast of the Kraft-spon- 
sored Country Music Association 
Awards Show Monday. 

Davis, now the only man elected 
to Halls of Fame in both the 
country and gospel field, was se- 
lected over four other finalists for 
the coveted award. 

A man who has combined music 
and politics for some 30 years, the 



70-year-old winner is credited with 
authoring numerous songs, and re- 
cording hundreds of tunes. 

Davis served as governor of 
Louisiana from I944-to-I948, and 
again from 1960 to 1964. His 
governor's chair long has been a 
fixture in the Country Music Hall 
of Fame building. Now it will be 
located a few feet from his plaque. 

During his political campaigns, 
he always attracted crowds by 
utilizing entertainment to its full- 
est, almost always with country 
and gospel music. 
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has been a leading producer dur- 
ing the year. 

Davis, of RCA, was brought to 
the Opry House under the pretext 
of presenting a Billboard award to 
his old friend, Jim Vienneau of 
MGM. 

Previous winners of the award 
have been Owen Bradley, vice 
president of Decca; Chet Atkins, 
vice president of kCA; Wesley 
Rose, president of Acuff-Rose; Jo 
Walker, executive director of the 
Country Music Association, and 
Bill Williams, country editor of 
Billboard. 



5 Country 
Get Fame 

NASHVILLE— Five People, in- 
cluding a husband-wife team, were 
inducted into the N^hville Song- 
writers' Association Hall of Fame 
here last week. 

The inductions bring to 47 the 
number now in the Hall of Fame. 
The ceremonies took place at the 
Airport Hilton, before a crowd of 
250 songwriters. 

New members are Felice and 
Boudleaux Bryant, Don Robertson. 
Lefty Frizzell and the late Jack 
Rhodes. The awards were pre- 
sented by Clarence Selman, presi- 
dent of NSA. Introductions were 
made by Biff Collie of UA. who 
was master of ceremonies. Tapes 
of the songs written by the honor- 
ees were played in the background. 

Earlybirds See 
Fiddle Champ 

NASHVILLE— A record crowd 
attended the Early Bird Bluegrass 
Concert here, which signaled the 
start of the 4th Birthday of the 
Grand Ole Opry. 

A highlight of the evening was 
the appearance of Vernon Solo- 
mon, master fiddling champion, 
who was shuttled in and out from 
Texas for the appearance. On a 
limited schedule, he was flown 
back to Texas immediately after 
his part of the show to allow him 
to be back at work the following 
day. Solomon had won his title at 
Fan Fair, held for the first time 
last spring. 

Headlining the show was Bill 
Monroe, "father of bluegrass mu- 
sic." Other featured artists were 
Lester Flatt. Mac Wiseman. Jim 

6 Jes.se. Ralph Stanley, Don Reno 
and Bill Harrell, the Coins Broth- 
ers, the Country Gentlemen, Larry 
Sparks, and Ralph Sloan and the 
Tennessee Travelers. 



Prolific songwriter Ann Morton 
has signed a recording contract 
with Chart Records, and will have 
her first release out Nov. 23. She 
will be produced by Bill Walker. 
Ann ha.s had tunes recorded by 
Charley Pride, Hank Thompson, 
Diana Trask, Fcrlin Husky. Dick 
Corless, Tommy Overstrect and 
Bud Brewer. . . . Curley Fox 
is back in business. In a sort of 
retirement in the Chicago area for 
years, the one time world's cham- 
pion fiddler has recorded an album 
for Rural Rhythm, and already is 
getting air play. . . . Singer Jean 
Sfeafcley of Souncot Records is 
recovering in a Nashville hospital 
from open heart surgery. . . . 
Skeeler Davis has had to cancel 
more engagements and return to 
the bedside nf her gravely ill 
father. Penny DeHaven pinchhit 
for her this time. 

Peggy Little also is recuperating. 
Peggy, who just departed Dot and 
signed with Epic, was suffering 
from exhaustion. . . . UA has put 
out a new Siim Whitman album 
containing most of his old big 
hits. . . . Chuck Stewart, just 
signed to UA, has a new release 
ready for shipment. First single, 
and it was written by Kris Kristof- 
ferson. Stewart is part of the 
Henson Cargill group. . . The 
Statlcrs discovert while in Eng- 
land that their last single. "Do 
You Remember These." was 
there because of the use of such 
brand names as Lucky Strike. 

Pepsi, etc Mac Wiseman has 

started all over again on a new 
RCA album. He and his producers, 
Allen Reynolds and Bob McDfll, 



Writers 
Induction 

Glenn Gaza accepted for Rhodes, 
whose best known hit song was 
"Satisfied Mind." Robertson conv 
posed for more than a dozen Elvis 
Presley films, and two of his best 
known songs were "I Really Don't 
Want to Know" and "Please Help 
Me, I'm Falling." A onetime 
trumpeter and trombonist, Robert- 
son was born in Peking, China. He 
also wrote many pop hits. 

Frizzell wrote such tunes as "If 
You've Got the Money, I've Got 
the Time" and "Always Late." 

The Bryants, who traveled to- 
gether extensively, first began writ- 
mg music for fun. In 1949, they 
wrote their first hit, "Country 
Boy." Scores of other hits fol- 
lowed: "Hey, Joe," "Bye Bye 
Love," "Wake Up Little Suzie," 
"All I Have to Do Is Dream/' 
"Blue Boy" and so many more. 



discovered a new sound on what 
was to have been the last cut for 
the LP. and decided to do the 
whole thing over. 

Songwriter Wanda Ballman, who 
moved to Nashville from Arizona 
a year ago. has had a tune recorded 
by Jimmie Davis, her first in the 
gospel field. She's written for many 
of the country artists. Now she's 
getting into the swing, and plans 
to become an artist herself. . . . 
Jess Demaine, vocalist and pianist 
for Tommy Hill and the Country 
Music Revue, won first place in 
the Texas Talent Tournament. Jess 
is now dickering for a recording 
contract with a mjor label. . . . 
Old Webb Pierce songs keep com- 
ing back, most of them sung by 
someone else. Among the most 
recent are by Mel Tillis, Bobbie 
Roy, Dickey Lee, the Bailes BroUi- 
ers and Conway Twitty. En- 
couraged, Webb has re-released 
one of his old ones himself. It's 
"There Stands the Glass," which 
went to No. 1 for him in 1954. 
. . . Don Wniiams, former head 
of the Pozo Seco Singers, has his 
second release out for J-M-I. 

Archie Campbell led the "Hee 
Haw" Caravan through three east- 
ern cities last week. The show fea- 
tures Strinftbean, Grandpa Jones, 
Junior Samples, Lisa Todd and 
Jimmy Riddle. . . . WWFL in 
Clermont. Fla., is in need of al- 
bums, singles and bios of coun- 
try artists. . . . The Country Mu- 
sic Hall of Fame and Museum has 
extended letters of invitations to 
all schools, music and history 
teachers. 4-H clubs and scout 
leaders to visit on a field trip. . . . 
John Allan Cameron, who per- 
formed at the International show 
during this past week's convention, 
is just back from a visit to the 
United Kingdom. . . . Doc WU- 
liams and his wife, Chickie. drew 
capacity crowds at Pennsylvania 
shows. They still are at the lop 
of the heap after all these years. 

The entire Kenny Brent Show 
has signed an extensive booking 
contract with J-M-K Talent of 
Lubbock. Tex. Former ABC artist 
Donna Harris also has signed 
with the new firm, as has state fid- 
dling champion Joe Stephenson. 
. . . Dccca's Jack Greene and 
Jeannic Seely have done separate 
and together sessions at Bradley's 
Bam. . . . Del Reeves has recovered 
from a throat ailment, and is back 
at it. . . . Yazoo City's Jerry 
Clower set three dates to coincide 
with his appearance in Nashville 
this past week. . . . Louie Innis, 
formeriy with Central Songs and 
with Starday-King. has joined the 
staff of Owcpar Publishing, work- 
ing with Louis Owens. . . . Mer- 
cury's Dave Dudley set a new at- 
tendance mark at the "Big D Jam- 
boree" in Dallas despite another 
(Continued on page 46) 



Boone & Imperials In 
Promotional Swapouts 



LAS VEGAS— Utillizin^ mail- 
ing lists as a source for selhng rec- 
ord albums and other promotional 
items has been highly successful 
for both The Imperials and Pat 
Boone. 

Both have seperate mailing lists. 
Since they will be on tour together, 
to some extent, they will promote 
each other's material in their sep- 
erate publications. 

The monthly publication of the 
Imperials "Solid Rock" is a well 
put together mailer with articles 
ranging from serious religious 
thoughts to the humorous. It plugs 
the group's T-shirts offering three 
sizes and a variety of colors at 
$3.00 each or two for $5.00. They 
also sell via the mail stereo al- 
bums at $5.00. 8-track and cas- 
settes go for $7.00. Order of $5.00 
or more receive a free glossy 



8x10 picture of the gospel group. 
All orders are postage free, thus 
resulting in merchandise obtained 
cheaper than at the retail stores. 

Terry Blackwood explained that 
the names on the mailing list are 
obtained at the group's concerts 
either alone or when on tour with 
Jimmy Dean, Carol Channing or 
Pat Boone. People wishing the 
monthly publication sign up at the 
concerts. Blackwood explained that 
the bulletin not only keeps the 
fans in touch with the Imperials, 
but has paid for itself and the 
group's secretary as well as having 
dramatically increased the sale of 
albums. 

Boone also uses mailers for sell- 
ing his albums. His promotions de- 
partment stresses that mailing lists 
arc an entirely new, vast untapped 
market which could have dramatic 
impact. 
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"TRUE lOVIN " 
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c/w 
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cCIOlB 
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"SHE WAS MISSING SOMEONE (AND I WAS MISSING YOU)' 

#C1026 
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Tini-lMiil, lebel * Nunitef Weeki ei 

(Diet Lebel) (PuUIsber, Lkeaseel Chen 

FUNNY FAC£ 9 

Donna Fargo, Dot 17429 (Famous) (Plima 
Donna, BMI) 

rrs NOT LOVE BUT irs NOT BAD 9 

Merle Haggard, Capitol 3419 (Tree, BUI] 

ONEY 10 

Johnny Cash, Columbia 4-45660 
(Passkey, BMI) 

MY MAN 7 

Tammy Wynette, Epic 5-I09O9 (CBS) 
(Algee, BMI) 

IF YOU LEAVE ME TONIGHT I'U CRY 15 

Jerry Wallace, Decca 32989 (MCA) (Leeds, 
ASCAP) 

I AIHT NEVER 12 

Mel Tillis <, the Stateslders, MGU 14418 
(Cedarwood, BMI) 

THE CUSS OF '57 11 

Slatler Brothers, Mercury 73315 
(House of Cash, BMI) 

PRIDE'S NOT HARD TO SWALLOW 7 

Hank Williams, Jr., MGM 14421 
(Passkey, BMI] 

D0N7 SHE LOOK GOOD 8 

Bill Anderson, Decca 33002 (MCA) 
(Pesskey, BMI) 

THE LAWRENCE WELK-HEE HAW 
COUNTER REVOLUTION POLKA II 

Roy Clerk, Dot 17426 (Famous) 
(Happy-Go-Lucky, ASCAP] 

TAKE IT ON HOME 10 

Charlie Rich, Epic S-10867 (CSS) 
(House of Gold, BMI] 

MISSING YOU 14 

Jim Reeves, RCA 74 0744 
(Valley. BMI) 

SYLVIA'S MOTHER 10 

Bobby Bare, Mercury 73317 (Evil Eye, BMI) 

LONELY WOMEN MAKE GOOD LOVERS 9 

Bob Luman, Epic 5-10905 (CBS) (Young World, 
BMI] 

TOGCTHER ALWAYS 9 

Porler Wegener & Dolly Parton, RCA 74-0773 
(Oweoar, BMI) 

I CANT STOP LOVING YOU 14 

Conway Twitty, Decca 32988 (MCA) 
(Acuff-Rose, BMI) 

SHE'S TOO GOOD TO BE TRUE 4 

Charley Pride, RCA 74-0802 (Pi-Gem, BMI) 

DONT PAY THE RANSOM 11 

Nat Stuckey, RCA 74-0761 
(Cedarwood, BMI] 

IF IT AIN'T LOVE (Ufs 

Leave It Atone) 13 

Connie Smith, RCA 74-0752 
(Blue Crest, BMI] 

HEAVEN IS MY WOMAN'S LOVE 6 

Tommy Overstreet, Dot 17428 (Famous) 
(Femous/lronside, ASCAP) 

YOU'VE GOT TO CRY GIRL 15 

Deve Dudley, Mercury 73309 
(Sl« Days, BMI) 

THIS MUCH A MAN 6 

Marty Robblns, DKca 33306 (MCA) 
(Mariposa, BMI] 

THIS LITTU GIRL OF MINE 15 

Faron Young, Mercury 73308 (Dixie 
Jane/Court of Kings, BMI) 

YOU AINT GONNA HAVE OLD BUCK 
TO KICK AROUND ANYMORE 7 

Buck Oweni & (he Buckarooi, Capitol 3429 
(Blue Book, BMI) 

SING ME A LOVE SONG TO BABY 4 

Silly Walker, MGM 14422 (Venomous/Two 
Rivers, ASCAP) 

A PERFECT MATCH 7 

David Houston & Barbara Mandrel), Epic 
5-10908 (CBS) (Flagship, BMI) 

WHEEL OF FORTUNE 5 

Susan Raye, Capitol 3438 (Valendo, JLSCAP] 

SEA OF HEARTBREAK 7 

Kenny Price, RCA 74-0781 
(Shapiro, Bernstein & Co., ASCAP) 

WHAT IN THE WORLD HAS GONE 
WRONG WITH OUR LOVE 12 

Jack Greene & Jeannie S*ely, Oecce 32991 
(MCA) (Tree, BMI] 

LONESOME 7-7203 5 

Tony Booth, Capitol 3441 (Cedarwood, BMI] 

BABY DONT GET HOOKED ON ME 10 

Mac Davis, Columbia 4-45618 (Screen Gems- 
Columbie, BMI) 

I'VE GOT A IWMAN'S LOVE I 

Marly Robblns, Columbia 4-45668 (Rose, BMI) 
GOT THE AU OVERS FOR YOU 3 

Freddie Hart t the Heartbeats, Capitol 3453 
(Slue Book, BMI) 

FOOL ME 3 

Lynn Anderson, Columbia 4-45692 
(Lowery, SMI) 

WHO'S GONNA PLAY THIS OLD PIANO 4 

a'sCAP]'* "'"'^'^ 72326 (Blue Echo, 

WHEN THE SNOW IS ON THE ROSES 15 

Sonny James, Columbia 4-45644 
(Miller/AMRA, ASCAP) 
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Tini-Aills), lebel « Nanker 
(Dial. Label) (Pablllber, Llcaasee) 

LAST TIME I CALLED SOMEBODY 
DARLIN' 12 

Roy Drusky, Mercury 733)4 
(Blue Crest, BMI) 

THE WORLD NEEDS A MELODY 5 

Carter Family with Johnny Cash, Columbia 
4-45679 (Tree, BMI) 

WHISKEY RIVER 15 

Johnny Bush, RCA 744)745 
(Nelson, SMI) 

MORE ABOUT HWN HENRY 4 

Tom T. Hall, Mercury 73327 (Hallnole, BMI) 

rrs A MATTER OF TIME 8 

Elvis Presley, RCA 74-0769 (Gladys, ASCAP) 

RINGS FOR SALE 8 

Roger Millet, MercOTr 73321 (Tree, SMI) 

TRACES 9 

Sonny James, Capitol 3398 (low-Sal, BMI) 

GARDEN PARTY 7 

Rick Nelson & the Stone Canyon Sand, Decca 
329BO (MCAl (AAatragun, SMI] 

BABY, BYE BYE 4 

Dickey lee, RCA 74-0781 (Jack. BMI) 

SOMEBODY LOVES ME .4 

Johnny Paycheck, Epic 5-10912 (CBS) (Jack 
4 Bill, ASCAP) 

BOWLING GREEN 7 

Hank Capps, Capitol 3416 
(Bowling Green, BMI) 



A WORLD WITHOUT MUSIC 13 

Porter Wagoner, RCA 74-0753 
(Owepar, SMI) 

THINGS 6 

Buddy Alan, Capitol 3427 (Hudson Bay, BMI] 

WHITE SILVER SANDS 2 

Sonny James, Columbia 4-45706 (Shartna, 
BMI) 

PRETEND I NEVER HAPPENED 2 

Waylon Jennings, RCA 74-0608 (Nelson, BMI) 

TRAVELIN' LIGHT 8 

George Hamilton IV, RCA 74-077* 

(Accoustics, BMI) 

GLOW WORM 6 

Hank Thompson, Dot 17430 (Fatisous) 

(Marks, SMI] 

HOW COULD YOU BE ANYTHING 
BUT LOVE 8 

Ferlin Husky, Cepltol 3415 
(Slue Crest/Hill & Range, SMI) 

— A PICTURE OF ME (WiUioiit You) 1 

George Jones, Epic 5-10917 (CBS) (Gallico/ 
Algee, BMI) 

45 I'U NEVER PASS THIS WAY AGAIN 10 

Glen Cempbell, Capitol 3411 (Vegas, BMI) 

60 WRAPPED AROUND HER FINGER 3 

George Jones, RCA 74-0792 (Glad/Altam, BMI) 

58 FOR MY BABY 7 

Cal Smith, Decca 330O3 (MCA) (Eden, SMI) 

70 IS THIS THE BEST I'M GONNA FEEL 2 

Don Gibson, Hickory 1651 (Acuff-Rose, BMI] 

62 SECOND TUESDAY IN DECEMBER 5 

Jack Blanchard & Misty Morgan, Mega 
615-0089 IBirdwalk, BMI) 

63 LEAVIN' ON YOUR MIND 6 

Bobbie Roy, Capitol 3428 (Cedarwood, BMI] 

— HAPPY, HAPPY BIRTHDAY BABY 1 

Sandy Posey. Columbia 4-45703 (Arc, BMI] 

73 rrs NO (SIN) 2 

Slim Whitman. United Artists 50952 (Robert 
Mellln, BMI] 

69 I WONDER HOW JOHN FELT 

(When He Baptized Jesus) 3 

David Houston, Epic 5-10911 (CBS) (Algee, 
SMI] 

65 A SWEETER LOVE (I'll Never Know) 3 

Barbara Fairchild, Columbia 4-45690 
(Duchess, BMI] 

67 YOU DON'T MESS AROUND WHH JIM 5 

Bobby Bond, Hickory 1649 (Blendingwell/ 
Wingale, ASCAP) 

68 ALL I HAD TO DO 5 

Jim Ed Brown, RCA 74-0785 (Chlplin, ASCAP] 

72 RED SKIES OVER GEORGIA 3 

Henson Cargill, Mega 615-0090 (Two Rivers, 
ASCAP] 

— ONE NIGHT AFFAIR 1 

Jeannie C. Riley, MGM 14427 (Presley, BMI) 

75 RHYTHM OF THE RAIN 2 

Pat Roberts, Dot 17434 (Famous) (Warner- 
Tamerlane, BMI] 

71 (If Uvine You Is Wrong) I DONT 

WANT TO BE RIGHT 2 

Jackie Burns, JMI 8 (East/Memphis/Klondike, 
BMI) 

66 HERE I GO AGAIN 5 

Johnny Duncan, Columbia 4-45674 (Dirk, BMI) 

74 BEHIND BLUE EYES 2 

Mundo EarwoDd, Royal Americen 65 (Rey 
Moondo, BMI 

— GOODTIME CHARLIE'S GOT THE BLUES 1 

Danny O'Keefe, Signpost 70006 (Atlantic) 
(Cotillion/Road, Canan, BMI) 

— LISTEN 1 

Tommy Cash, Epic 5-10915 (CBS) (Mois/Rose, 
BMI] 
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Written by John C. Fogerty. Publishod by Jondora Music. BMI 



Written by Kenny Munds, Published by House of Hits. Inc.. BMI 



Personal Management- 
Dan McKlnnon, 
(714) 459-2961 
P.O. Box 66, 
College Grove Station, 
San Diego, CA 92115 




Produced by 
Steve Stone 



Distributed by 

CaprtDl® 

Record #3468 



Honorary Producer 
Ken Nelson 
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About twenty-six months ago, we 
put a record out on Lemon Records 
called "Jerry Glower from 
Yazoo City, Mississippi Talkin'. 
Our thanks go to Country Music 
Disc Jockeys all over America 
for helping us prove that a 
Lemon is not always a lemon. 

Now, twenty-six months later, 
we have discovered what we 
think is another unique talent 
in Country Comedy . . . Bob 
Murphey, from Nacogdoches, 
Texas. Some of the outstanding 
cuts being played this week on 
stations such as WWL, New 
Orleans, WSM, Nashville, WBAP, 
Fort Worth, WCCO, Minneapolis, 
and many others are: "The 
Traffic Circle", "The Retired 
Domino Player", "Turn the 
Rooster", and many of the 
others. 




Country Music Men of America — 
WE NEED YOUR HELP to bring 
this one home! Thanks for every 
play. 



Bud Andrews 

President, Lemon Records 
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Country Music 



Retail Outlets 
Rack Jobbers 
One Stops 
Distributors 



Call Area Code 806-744-5590 

or write: 

Record 

P.O. Box 2122 

Lubbock, Texas 79408 



Disc Jockeys, If you have not yet received 
your copy, write: 
Little Richie Johnson 
Box 3 

Belen, New Mexico 87002 
AUINHOO ABHdUniM 808/A3HdUnN SOS 
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• Continued from page 42 

massive show going on in the 
area. . . . Ronald Jackson, former 
banjo player with Buck Owen's 
Buclcaroos, was made an honorary 
Kentucky Colonel during Ronald 
Jackson Day in his hometown of 
Booneville. . . . Jack Reno has 
si^ed with United Artists. He 
joined Billy Bow Bowman and Del 
Reeves at a special show for Hen- 
delman's at Columbia, Dayton and 
Cincinnati last week. 



Vox Jox 



• Continued from page 35 

Abranis, general manager of WLS- 
AM in Chicago, and capitulating 
on the six-pacK of beer bet men- 
tioned earlier in this column, I 
hear about the advance Pulse for 
Chicago and it appears that 
Abrams may owe me that six- 
pack. Because it appears as if WLS- 
AM has an 8 from 6*10 a.m., 11 
until 3 p.m., 10 from 3-7 p.m., and 
1 1 until midnight. But WCFL-AM 
has 5, II. 11. and 9. so WCFL- 
AM s Larry Lujack beat WLS-AM 
in afternoon drive and WCFL-AM 
is tied in midday. This is actually 
better than WCFL-AM has ever 
done, so far as I know, in its 
many years of trying to beat WLS- 
AM. WDAl-FM. incidentally, has 
topped WBBM-FM. . . . RcM 
Fraiscr is leaving WZUU-AM-FM 
in Milwaukee to join the new Fair- 
child station in Minneapolis, about 
which I'll tell you more as soon 
as Fairchild national program di- 
rector Bill Stewart gives me per- 
mission. 

* * ★ 

Stoney Rhteds, WGAR-AM. 
Cleveland, writes: "I just finished 
reading parts I and n of the inter- 
view you did with Don Imna and 
Rob^ W. Morgan. Isn't it a 
tragedy that guys like Imus who 
have become so successful in this 
business, rarely have anything im- 
portant to say?" Yeah, but he says 
It well. Anyway, Imus was doing 
the interviewing. But, if you'd like, 
let's you and him fight. . . . Rkk 
Ricardo, WIRL-AM. Peoria, 111., 
is leaving to do housewife time at 
WHAT-AM in Philadelphia. . . . 
Steve Hall, program director of 
WTRS-AM-FM, Route 1. Box 7, 
Dunnellon, Fla. 32630, picas for 
uptempo MOR records. "We are 
the only local FM stereo in the 
area, including the Silver Springs 
region. We similucast during the 
day. Our lineup has Carry Man* 
nlng in the morning, me holding 
it down in the afternoons, with Joe 
Walsh and Paul Daniel sharing the 
evenings. We also feature a big 
band show three times a week 
hosted by Charlie Allen, who 
years ago worked in the Miami 
Market." 



"AU THREE RED HOT' 
'I'U BREAK OUT AGAIN" 

Darrell'^McCall 

'Um MY LIFE WITH A 
CHEATS" 

Sheiwin Linton 

"ALMOST DAWN M 
DENVER" 
by 

Iimmy Snyder 

Dlst liy Shelby SingletM 
Dfs needing copy, wrlta; 
UTTIE RICHIE JOHNSON 
Men, New Modes 



I^^^I^^Mi lillteart SPECIU SUlrVET 

j^PBHV «■ far Wnk IwUt lO/n/n 

dDurrtry LPs 

It STM Peffarattr— LP's ra«ilHrla9 pr*f«rti«iial« mfmmi pra|mt ftb ««ak. 

IMi Uil Tini-«rt)il. I DmIs m 

Wnt WhIi HtmhtT (SliMkirtliii liM Ckirt 

1 I A SUNSHINY n*T WITH 11 

aiarl.y Pridi, >U LSP 4743 

2 2 HAPPIEST SIRl IN THE WHOLE VSX U 

Donne fttgo. Dot DOS 2600 (Famous) 

3 3 AMERICA: A 200 YEAR SALUTE IN STORY AND SONC 9 

Johnny Cash. Columbia KC SIMS 

4 4 WHEN THE SNOW IS OH THE ROSES 9 

Sonny Jontas, Columtrla KC 31646 

5 6 TO GH TO YOU U 

Jerry Wellece. Decce DL 7-5349 (MCA) 

^ 9 1 CANT STOP LOVING YOU/dsst Her Low) 

ON OUR LAST OATE t 

Conway Twitty, Dona 01 7-5361 (MCA) 

7 7 ALL TIME GREATEST HITS S 

Kay Price, Columbia G 3)364 

I I THE STORYTELLER 7 

Tom T. Hall, Menury Sit 6136S 

9 S USTEN TO A COUNTRY SONG 10 

Lynn Anderson, Columbia KC 31647 

^ 12 MISSING YOU S 

™ Jim Kaavei, RCA ISP 474» 

^ 15 COUNTRY MUSK THEN AND NOW t 

^ Statler Brothers, Mercury SR 61367 

U 11 BLESS YOUR HEART 18 

Freddie Hart, Capitol ST 11073 

13 13 LONESOMEST LONESOME 13 

Ray PricA, ColumbiA KCP 31546 

14 16 TOGETHER ALWAYS 5 

Porter Wagoner & Dolly Parton, RCA LSP 4761 

15 IS THE BEST OF THE BEST OF 4 

Merle Haggard, Capitol ST 11082 

16 10 ME AND THE FIRST LADY 11 

George Jones & Temmy Wynette, Epic KE 31554 (CBS) 

IS 14 BEST OF CHARLEY PHIDE, VOL 2 32 

RCA ISP 4682 

18 19 WOMAN (Smsikhis Wonun) 9 

Don Gibson, Hickory LPS 166 

19 17 REAL McCOY 31 

Charlie AAcCoy, Monument Z 31329 (CBS) 

23 UOIES LOVE OUTLAWS 4 

Waylon Jennings, RCA LSP 4751 

^ 24 "LIVT' AT THE WHIIE HOUSE 3 

Buck Owens, Capitol ST 11105 

22 21 ROY CLARK COUNTRY! 14 

Oot DOS 25997 (Famous) 

W 32 TOM T. HAU-S GREATEST HITS S 

" Mercury SR 61369 

24 20 BEST OF JERRY REED 18 

RCA LSP 4729 

W 33 TRACES 4 

^ Sonny Jimes, Capitol ST 11108 

26 25 ELEVEN ROSES 14 

Henk Wiillems, Jr., MGM SE 4843 

27 22 lERRY REED S 

RCA LSP 4750 

25 29 GREATEST HITS, VOL 1 17 

Conway Twitty, Decca DL 7-5352 (MCA) 

^ 39 WHEEL OF FORTUNE 3 

Susan Raye, Capitol ST 11106 

30 28 BEST OF BUCK OWENS t SUSAN RAYE 12 

Capitol ST 11048 

31 26 ALL TIME GREATEST HITS 6 

Marty Robbins, Columbia K6.6A.6T 31361 

32 27 ASHES OF LOVE 19 

Dickie Lee, RCA LSP 4715 

33 34 IF YOU TOUCH ME (You've Got To Love Me) 3 

Joe Stampley, Dot DOS 26002 (Famous) 

34 36 SOMEBODY LOVES ME 2 

Johnny Paycheck, Epic KE 31707 (CBS 

35 38 BABY DON'T GH HOOKED ON ME 4 

Mac Davis, Columbia KC 31770 

36 35 FOR THE GOOD TIMES 113 

Ray Price, Columbia C »105 

W — WORLD OF FREDDIE HART 1 

" Columbia G 31550 

38 37 SINGS THIS LITTLE GIRL OF MINE 11 

Faron Young, Mercury SR 61364 

^ 45 DELTA DAWN 2 

Tanya Tucker, Columbia KC 31742 

40 42 SINGS FOR HOUSEWIVES AND OTHER LOVERS 11 

Eddy Arnold, RCA LSP 4738 

^ — WOULD YOU WANT THE WORLD TO END 1 

" Mel Tillis, MGM SE 4841 

42 31 IF THIS IS GOODBYE S 

Carl Smith, Columbia KC 31606 

^ — HERE I AM AGAIN 1 

Loretla Lynn. Decca DL 7-5381 (MCA) 

^ — A PERFECT MATCH 1 

David Houston 8, Barbara Mandrell, Epic KE 31705 (CBS) 

^ — TRAVEUN' MINSTREL BAND 1 

Wm Carter Family, Columbia KC 31454 
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MARTY ROBBINS 



has joined 
the thoroughbreds in the 
Decca Country Corral 




and his first single 




THIS MUCH A MAN" 



(33006) 



is available now. 
Exclusively on 
DECCA RECORDS 




Cci. 



fnelromedlo 
9oe/ 

Country 




Metromedia Records announces a hot new label, "Metromedia Country.' 
First release, Mel Street's newest LP, "Borrowed Angel." 
Featuring Mel's latest single, "Lovin' On Back Streets." 
Also, Bobby G. Rice's new single, "You Lay So Easy On My Mind." 
Country super-stars like-Mel Street and Bobby G. Rice 
know there's only one country road to be on. 
The "Metromedia Country" road. 




METROMEDIA COUNTRY RECORDS. 

•Booked Exciu.iv»iy by Huh«» u>™ imernahonoi ^ Division of Metromedia Music, Inc., 1310 16th Ave. S., Nashville, Tenn. (615) 383-3000 

f Booked Exclusivvly by Buddy Lee Atlraclione ' ' ' • \ > 
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Ampex Blank Tape Marketing Push Audio DevicGS 



LOS ANGELES — Despite some 
difficulties during the past year in 
some of its other divisions, the 
mugnetic tape division of Ampex 
Corp. Is as healthy as ever and is 
moving into its broadest marketing 
and promotional program in its 
history. 

The division is placing more em- 
phasis on the mass merchandiser, 
is mounting a strong advertising 
and promotional campaign at the 
local and dealer level, has re- 
vamped its packaging and displays, 
is changing marketing methods to 
meet what are fell lo be the needs 
of today and is working to main- 
lain a strong Image as a .separate 
entity of the corporation. 

■'We've started aiming a lot of 
our push at the volume, high traf- 
fic locations such as the mass mer- 
chandisers," said consumer prod- 
ucts merchandising manager Shad 
Bclmsictter. "We've got products, 
especially cassettes and cartridges, 
that came out of ihe audiophile 
business which are now becoming 
mass merchandising items." 

Among the firms Ampex is now 
working with in the mass mer- 
chandising field arc Audio whole- 
salers, which supplies Wards Co. 
and Zodys among others, and Dart 
Drugs, with which they are work- 
ing on a semiprlvatc label pro- 
gram. 

Packaeing 

What are some of the changes 
the magnetic tape division has 
made over the past several months? 
"We've changed our packaging to 
something we feel grabs the con- 
sumer's eye.'' Bclmstetter said. 
"When we were selling primarily 
lo the audio specialist, we were 
selling a different market. Now, 
we've gone to color coded tapes, 
with a different color for each 
length and we're trying to slant our 
appeal in graphics and color to 
the younger market. We've intro- 
duced the C-40. which is actually 
42 minutes long and our theme 
here Is no wasted tape. We've got 
new dealer posters and the same 
thing on a counter card where a 
dealer can't accommodate a poster. 
We want lo sell an action idea." 

"We've also gone to poly bags 
for the first time." added national 
sales manager Bnice McGilaway. 
"We're putting the C-40's and 
C-60's in these, and we're offering 
a coupon merchandising program 
tied in with our cassette demagni- 
tizer. A consumer can get the de- 
macniiizcr at 50 cents off manu- 
facturers suggested list price 
through this offer. 

"Our program previously," Mc- 
Gilaway continued, "was pretty 



By BOB KIRSCH 

damned naive in thinking we could 
sell with only single unit packs. 
Certain stores are traditionally 
pegboard style and they need the 
poly bng and (he blister pack." 

In their approach to the mass 
merchandising market, Bclmstetter 
fell packaging is more important 
than ever before. "In the mass 
market area. I look at tape as an 
impulse item," he said. "We esti- 
mate you have six-tenths of a 
second to catch the customer's eye 
when he walks in the store, so this 
is one of the reasons we have 
more color. We've also left tech- 
nical information off the packag- 
ing because the average consumer 
doesn't care ab()Ut this, We do 
offer hand-cut brochures for the 
guy who does want to read up on 
specifications." 

There is also a new display for 
retailers, a counter display which 
Beimstetter said is the tape most 
retailers are asking for. 

The magnetic tape division is 
also much more active in promo- 
tion at ihe distributor and dealer 



level than it has been in the past. 

"There will be a Christmas pro- 
motion revolving around cassettes," 
McGilaway said. "The item is 
called the cassette library and will 
feature four blank C-40"s, a cas- 
sette demagnilizer and a prere- 
corded tape of background music. 
Ihe box will be silver and black 
and will list at $9.95." 

Promotions 

On other promotions, McGila- 
way said there will be "a lot more 
money and aids at the dealer level. 
We will have localized ads tied in 
with direct dealer support, and we 
will help our dealers set up ads." 

Beimstetter added. "We will 
hopefully be running promotions 
on a six-week basis rather than 
simply annually or semiannually. 
This will mean consistent supplies 
of new posters, ads and product 
cards. Around the first of the year 
we will promote 8-irack heavily, 
hopefully on the heels of a good 
Christmas season in 8-track hard- 

(Continued on followinj; page) 



Ultimate' Oxide 



By RADCLIFFE JOE 



CTI Blankets U.S.A.; 
List 500 TVC Outlets 



NEW YORK— Cartridge Tele- 
vision. Inc., developers of the 
Cartrivision TVC system, claims 
to have blanketed the entire con- 
tinental United States with Car- 
trivlsion retail outlets. 

According to Donald F. John- 
son, vice president, marketing, for 
CTL more than 500 outlets have 
been selected to offer the five 
different brand names under which 
the unit is being developed. 

Johnson added that the 500 out- 
lets were located in 20 major cities, 
and pointed out that the five dif- 
ferent brand names were designed 
to play the same standardized, 
compatible videotape cartridges. 

Cartrlvision player-recorder units 
now available on the market are 
being sold by Sears Roebuck, Tele- 
dyne Packard Bell, Montgomery 
Ward. Admiral, Emerson, and 
Mngnasonic of Canada. 

Said Johnson. "The fact that 
Cartrivision videotape cartridges 
can be played interchangeably on 
machines sold by more than 500 
stores throughout America, goes a 
long way toward developing a na- 
tional standard of video cartridge 
compatibility." 

Johnson named Sears Roebuck's 
18 stores In Chicago, among the 
500 outlets where the Cartrivision 



system is being offered to con- 
sumers. He also identified 33 stores 
in the Los Angeles area. 13 in 
Philadelphia, five in Atlanta, nine 

(Continued on following page) 



NEW YORK— Audio Devices. 
Inc. has launched a major mar- 
keting and merchandise program 
for its Capitol 2, line of blank 
loaded cassette, 8-track and open 
reel tapes. 

The thrust of the new promo- 
tional program is based on the 
company's claim that the line 
embodies the ultimate in iron 
oxide formulations. The claim is 
being supported by a series of 
sound demonstrations In what 
Audio Devices president Graham 
Powell refers to as a setting more 
deliberative than the frantic at- 
mosphere of such sound shows as 
the Consumer Electronics (where 
the line was first shown this year) 
and New York Hi-Fi shows. 

According to Joe Kempler, 
manager of advanced technology 
for Audio Devices, and driving 
force behind the demonstrations, 
the Capitol 2 line is the re.sult of 
many Improvements which add 
up to a significant advancement 
in the state of the art. 

He added, "We have developed 
the Capitol 2 product by using a 
super-efficient iron oxide formula- 
tion in an exclusive dispersion 
process which drastically reduces 
magnetic loss in the casting. In 
effect, we have extracted more 
energy from each oxide particle." 

Kempler stressed that the form- 
ulation has resulted in unexcelled 
frequency response, the best pos- 



sible dynamic range, less noise, less 
distortion and less print throu^jh. 

The Audio Devices executive 
added. "To this formulation we 
have added our unique Cushion- 
Aire back-coating, specifically de- 
signed to eliminate static and 
dropouts, to improve storage and 
handling of open reel tape, and 
to eliminate a major cause of 
jamming and other failures In 
cassettes. 

A confident Kempler continued, 
Our Capitol 2 line of cassettes 
out perform such new formula- 
tions as chromium dioxide and 
cobalt energized tapes, while main- 
taining the inherent advantages 
of compatability, stability, non- 
abrasiveness and economy found 
in iron oxides." 

Kempler added, "At the same 
time, our cassettes do not require 
special bias, equalization or other 
switches, and are compatible with 
any recorder." 

Complimenting the Capitol 2 line 
is the new Audio Devices cassette 
Stak-Pak storage chest, designed 
to eliminate cluttering. The units 
are stackable and can be used to 
form a chest of drawers of any 
size simply by sliding new units 
on the top of each stack. 

Each drawer Is provided with 
two snap dents. One holds the 
drawer closed to keep dust out 
and the cassette in. The other 

(Continued on following page) 




Tapes, Players Gain 
In Direct Mail Sales 

By EARL PAIGE 

CHICAGO — Tape players are increasingly popu ar items in di- 
recl mail automotive catalogs, record and tape club promoters are 
becoming more sophisticated in direct mail techniques and Ihe entire 
direct mail industry is more and more consumer cons;ious, said ex- 
hibitors and speakers at Ihe recent Direct Mail Adver.ising Associa- 
tion convention here. 

Tom McGuinnes, J.C. Whitney &. Co., subsidiary of Warshawsky 
& Co. here, pointed out thai his firm's current catalog devotes almost 
two pages to auto stereo and plugs 4-channcl units. Record Club of 
America buys space in the catalog too as does RCA and CBS, lo 
plug disks and tapes. 

A relatively new avenue is the supermarket bulletin board where 
literature is left for customers. Supermarket Communications Sys- 
tems spokesman Don Gilreath said several record-tape clubs use the 
firm's services and typically pull out of the program at intervals lo 
study Ihe results. He said clubs worry aboul hitting the same con- 
sumer too often. 

Oliver Handler, president. Imperial Printing Co., said Capitol is 
stepping up its publication of magazines aimed at record-tape con- 
sumers. 

In Ihe keynote address. James Lutz, executive vice president, mer- 
chandising. Montgomery Ward & Co., said: "Our survival as an eco- 
nomic system depends upon sound consumer relations in its broadest 
scope." 



RETAILER Don Lett's (center photo) store in Hutchinson, Kan, features mobile sign and tight security with 
software. 



Kan. Retailer Has Rough Shoplifting Policy 

By BEVERLY BAUMER 



HUTCHINSON. Kan.— "People know that if they 
steal tapes from me, they'll be arrested. They know 
there's not a chance of getting off the hook because 
I don't let anyone talk me out of signing a complaint. 
I've signed ten so far. 

"A lot of merchants actually promote stealing by 
not doing anything about it. They say they don*t 
want to hurt anyone's feelings. Well baloney. If some- 
one steals, he's a thief, period." 

The words are Don Lett's, president of Lett Elec- 
tronics. Inc., here. 

Youn^ Cuslomers 

Because 90 percent of tape purchases in his store 
are made by high school age customers, Lett feels 
it's necessary to establish a climate of firmness. 

Lett is the only salesman on the floor and moni- 
tors all tape displays himself. The display cases, de- 
signed with reach-in holes, are not locked, because 
Lett is in the area at all times. Youths are aware of 
this. Lett said the only violators he catches now are 
those who haven't heard of his practice of filing com- 
plaints that stick. 

The tape stock holds an unusual attraction for 
young people because it Includes prices among the 
lowest in town. "I am able to compete like this be- 
cause I make better buys," Lett said. "I don't really 
lose, but I don't make the profit I should, either. This 
actually doesn't bother me. Recently one fellow came 
in for a cassette tape and ended up buying a $137 
stereo." 

He bases his stock selections on requests from teen- 
agers and partly on Billboard ratings. He said Bill- 
board's top numbers on the chart run close to what's 
top in the Hutchinson area, but after that a sharp 
division occurs in listings. 

About 60 percent of his tape purchases is rock and 



approximately 40 percent is soul and country music. 
He carries some easy listening in 8-track. 

About 80 percent of his sates are In 8-track; 10 
percent in cassettes, and 10 percent in blank tape. 

He carries some 800 titles in 8-track and appoxi- 
mately 100 titles in cassette tape. 

The tape is arranged by music category such as 
pop, country, rock. 

MobUe Siffo 

One of Lett's most successful tape promotion pro- 
grams involves a large orange sign with black letters. 
The sign has wheels and can be moved around out- 
side the building. It faces an arterial street which 
carries traffic from a corner discount store less than 
a block away. Highway motorists also pass in front 
of Lett's. 

The bulk of Lett's business is in television sales 
and service. All types of electronics and repair parts 
are also handled, including Citizen's Band radios and 
supplies, car tapes, stereos, and intercoms. 

The store, operated by Don Lett and his brother, 
C. J. Lett, who is treasurer, is one of the oldest such 
firms in Hutchinson. 

A complete line of tape accessories is stocked, in- 
cluding carrying cases selling at $9.95, storage cases 
at $9.95. hook-up plugs at $1.95. needles at $3.95, 
head phones at $4.95 and up, speakers, phono car- 
tridges, racks and stands, and cleaning devices. His 
percentage of profit on accessories is 40 percent. 

The new high energy coatings on blank tapes pre- 
sent no special merchandising problems, Lett said. 
He displays the tapes on standard racks. Most of his 
blank tapes are not in the high energy coating cate- 
gory, however. 

The store maintains no night hours. Five tech- 
nicians are employed by the firm. 
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CTI Blankets U.S.A. U.K. Car Show Plugs Philips & Motorola Units 



• Continued from preceding page 

in Dallas, three in Cincinnati, ciglil 
in Pittsburgh, and four each in 
San Diego and Kansas City. 

In addition to the 18 Sears Roe- 
buck outlets at which the Car- 
trivision system is being offered 
in Chicago, the players are also 
being sold by such giant retail 
chains as the 10 stores of Mont- 
gomery Ward. 30 stores of Polk 
Bros., 42 Goldbiatt stores, and ihc 
28 outlets of Mannheim Furniture 
Community Discount. 

Other retail chains include 
Foley's five stores in Houston. 
J.L. Hudson's 1 1 outlets in De- 
troit, Burdine's six stores in Mi- 
ami. Davison's five stores in At- 
lanta. 13 John Wanamakcr stores 
in Philadelphia and New Jersey, 
and at Gimbels six stores in New 
York, five in Pittsburgh, and five 
in Milwaukee. 

Also included in this impressive 
list are 98 New Jersey retail out- 
lets of the BBDA group. 36 
Friendly Frost stores in New York 
and New Jersey, and Macy's De- 
partment stores including seven in 
New York, 11 in Kansas City, and 
10 in the San Francisco Bay area. 

The Emporium, also in the San 
Francisco Bay area, is another re- 



tail chain offering the system at 
its 10 stores. Added to this are five 
Redlicks stores in San Francisco, 
the five Seattle outlets of Frederick 
and Nelson, five Doce's stores, also 
in Seattle, four Smith Home Fur- 
nishings stores in Portland. 19 out- 
lets of the May Co. (Piatt Music) 
in Southern California, five Bul- 
lock's stores in Southern California, 
and Lechmcre and Gilchrist in 
Boston. 

Rounding the participating deal- 
ers arc four Higbce stores in Cleve- 
land, to Abraham & Straus stores 
in New York, eight stores of Bor- 
ing of Kansas City, and all out- 
lets of Stix. Baer and Fuller. St. 
Louis: Barker Bros.. San Fran- 
cisco; Whilefront in the San Fran- 
cisco Bay area, and Bamberger's 
in New Jersey. 

Johnson also indicated that many 
appliance dealers around the coun- 
try have expressed interest in 
carrying the line, and that negotia- 
tions between them and the sys- 
tem's manufacturers were already 
in progress. 

The CTI executive also revealed 
that his company has also blank- 
eted the nation with distribution 
channels for prerecorded and blank 
Cartrivision TVC cartridges. 



LONDON— Motorola and Phil- 
ips will be among exhibitors intro- 
ducing new tape players at the 
Motor Show Oct. 18-28 at F.arl's 
Court. Motorola's new 8-track car 
unit, which will replace the firm's 
current 132 model, is known as 
the 23 1 . The unit has slim-line 
styling and slide controls for ad- 
justing volume, tone and stereo 
balance. 

Measuring 2W-in. by 7'/^-in. by 
ly* -in., the model has a power 
output of 4 watts per channel and 
the front is finished in satin alumi- 
num and matt black. It also in- 



corporates more sophisticated cir- 
cuitry which gives better frequency 
response than in earlier models, 
while the drive shaft is bearing 
mounted at top and bottom, giving 
increased reliability and a new 
locking mechanism makes car- 
tridges easier to insert. It will re- 
tail for a recommended $95.50. 
excluding speakers. 

Philips will also be unveiling a 
new in-car tape player known as 
the 712. The unit is in fact a com- 
bined stereo cassette playcr/AM 
and FM radio incorporating new 



circuitry which, claims Philips, will 
enable the user to get unusually 
good FM reception. 

Another feature of the model is 
a special device which automatic- 
ally switches the radio on white a 
cassette is going fast forward or 
being rewound. There is also a 
built-in link-up which enables re- 
cordings to be made automatically 
off the radio. 

The model, the most sophisti- 
cated in-car unit Philips has pro- 
duced to date, is expected to be 
priced at around $360. 



Ampex Blank Tape Marketing Push 



• Continued from preceding page 

ware. We will probably be using 
wall hanging displays, blacklight 
posters and banners. We will also 
be having a number of tie-in pro- 
grams with premium items, where 
the consumer can get items such 
as demagnitizers. We want to let 
our distributors know that we have 
a continuity." 

McGilaway added that the image 
of the magnetic tape division "was 
hurt somewhat by the corporation 



pulling out of the consumer hard- 
ware market. The damage came 
in two main ways. A lot of our 
dealers who did a good job selling 
hardware and software did not 
know how to sell our hardware 
alone, and we've been working at 
teaching them that. Also, a lot of 
people related our overall market 
position at that time to the tape 
division." 

What has been done to dispell 
any bad image? "We did a lot at 




What 
into a pro 



The Ultra-24. A stylishly elegant 8- 
track tape case customers simply can't 
resist. It's our latest answer to the de- 
mand for a biRger, even more exciting 
8-track case. One that holds 24 tapes. 

And one that comes in a rich new out- 
er covering with a beauty all it's own. A 
textured, plastic-coated material that 
resists moisture as well as wear and 
tear. With a choice of four handsome 
colors : blue, red, 
green and brown. 

But the beauty is a 
lot more than skin 



autif ul impulse 
purcHase? 




deep with intra-24. There's a swinging 
lining on the inside lid. Sturdy con- 
struction throughout. Pluah, fiocked 
tape compartments. And an eaay-to- 
open lock, complete with its own key. 

So if impulses are any influence in 
buying {and you know they are), lure 
your customers with the new UItra-24 
tape case on display. The rest is a 
matter of profits . . . yours! Amberg 
File & Index Co.. 
1625 Duane Blvd., 
Kankakee, Illinois 
60901. 




the Consumer Electronics Show, I 
think," McGilaway added, "by set- 
ting up a large booth and using 
the 'it's a whole new ball game 
theme.' We will also be at the 
January CES. In addition, our pro- 
motion continuity should help let 
our distributors and dealers know 
that we are alive and very much 
in business." 

New Markets 

The division is also looking into 
a number of other possible outlets 
for tape, having recently started a 
test program with a 70-plus auto 
outlet chain and getting set to 
begin one with a chain of con- 
venience stores. Supermarkets are 
another area that is being ex- 
amined, as are free standing record 
and tape stores and premium pos- 
sibilities. 

On other subjects, audio prod- 
ucts manager Warren Simmons 
said Axpex had gone to chromium 
dioxide because "it was here at a 
time when our development ac- 
tivities had not provided us with 
anything to take the place of it 
and we wanted to make sure we 
had a complete product line. This 
item is not a major seller, but 
it does appeal to the hi-fi buff." 

Simmons also pointed out that 
the division's quality control pro- 
gram is run with initial testing at 
the research and development fa- 
cilities in Redwood City, such as 
temperature and humidity tests, 
and that tests are also conducted 
at the firm's three Alabama plants 
with random tests of various tapes 
played on a variety of machines. 
There have also been controlled 
flights of product and controlled 
trips via truck. 

Audio Devices 

• Continued from preceding page 

prevents the drawer from being 
pulled out too far when the drawer 
is opened. 

Program labels are provided for 
each Stak-Pak tray to supplement 
the labels on the cassettes. In 
addition, special labels are pro- 
vided to fit the protected re- 
cesses on the drawer, making it 
easy to find cassettes. 

The cassettes are available in 
lengths of C-40. C-60, C-90 and 
C-120; while the 8-track cartridges 
come in playing times of 32, 40, 
64 and sO mmutes. 




CATALOG showroom executive 
Dan Roitenberg, president, Mod- 
ern Merchandising, Minneapolis 
— "The American public likes to 
shop with a catalog." 
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TDK Bank Tape Key: Display, Merchandising Sony Blank Thwarts Dups 



NEW YORK— The proper mer- 
chandising approach to blank 
loaded cassettes is as important to 
the product's success on the con- 
sumer market, as is the quality of 
tape, and structural approach to 
the housing, according to C3eorge 
T. Saddler, marketing manager of 
TDK Electronics. 

Stressing that the proper display 
of blank cassettes is a vital part 
of any overall merchandising pro- 
gram. Saddler said that because 
cassettes are basically impulse-buy 
items, small in size and not very 
conspicuous, it is important that 
they should be strategically lo- 
cated where the "other-purchase" 
customer could see and buy them. 

Disclosing that TDK was work- 
ing along other major blank cas- 
sette manufacturers in an effort 
to improve merchandising tech- 
niques through improved displays. 
Saddler said his company has 
proved that counter and floor dis- 
plays still play effective roles in 
any overall merchandising pro- 
gram. 

TDK's display units include two 
deluxe floor displays. One unit can 
be placed against any convenient 
wall, while the other is a free- 
standing rotary tower that can be 
placed almost anywhere. 

Saddler said TDK had spared 
no cost in producing the displays 
as it was very important that the 
quality image conveyed by any 
merchandise display be consistent 
with the quality image a manufac- 
turer wants associated with the 
product on display. 

The TDK executive added that 
his company had developed floor 
display rather than counter-top 
mainly because it wanted initially, 
to create a TDK presence, and a 
strong customer awareness of TDK 
cassette products in selected quality 
audio shops. 

"II is not easy to do this with 
counter units.*' he said. 'They vie 
for space, and compete for atten- 
tion with other counter-top dis- 
plays; can become inaccessible or 
obscure; get crowded out. or lose 
visibility." 

He continued. "So. for the bene- 
fit of audio dealers wko recognize 
the profits to be garnered from 
increased sales of blank tape 
through more effective display 
merchandising, we decided to start 
with floor displays." 

Saddler assured, however, that 
counter-top displays are important 
and can be effective in certain 
merchandising situations, and said 
that his company will be offering 
them in the near future. 

The TDK displays feature 
chromium trim, wood grain panel- 
ing and back-lit lucitc panels. The 
rotary tower-type unit is six feet 
high, and about 2Vi feet in di- 
ameter. It displays up to 308 cas- 



Vegas Tape 
Business Dip 

LAS VEGAS— There has been 
a drastic drop in business reports, 
Garwood Van owner of Musicland, 
one of the state*s largest stores. The 
first of September the store had a 
radio promotion "to weed out the 
old Panasonic, Sony, and Craig 
merchandise. The first few days 
people came in, but it fell right 
off," he related. 

October is always a slow month 
but the store did see some traffic 
from recent conventions. People 
bought blank Sony cassettes in 
all different sizes. Store manage- 
ment complained that companies 
aren't offering enough promo- 
tional material for their products. 
There is also not enough new 
tape releases. In constant demand 
are new Led Zeppelin and Who 
releases "but they keep holding 
back on so many releases." was the 
complaint. 

OCTOBER 21, 1972, BILLBOARD 



settes, 24 8-track cartridges and 
80 open-reel boxes. The cassette 
boxes are self-dispensing, and the 
black enameled shelves for reels 
and cartridges are designed to keep 
the product always up front and 
readily available. 

The entire center section rotates 
on a turntable, and the fluorescent 



circle light in the header also lights 
up the product. It is designed for 
use anywhere in the store. 

The rack-type display holds up 
to 590 cassettes or 42 8-track 
cartridges and 542 cassettes, plus 
144 seven-inch reels. It is just over 
six feet high, three feet wide and 
IVi feel deep. 



NEW YORK— In a move for 
videocassette quality standardiza- 
tion and to protect against piracy 
of material, Sony has developed a 
special blank which it claims can 
be duplicated only on Sony D 100 
duplicators (Billboard. Oct. 14). 

According to sources close to 
Sony, the purpose of the special 



cassette is to prevent the unauthor- 
ized copying of prerecorded soft- 
ware by individuals or institutions 
which use Sony recorder-players. 

The new videocassette will also 
keep small duplicators from dupli- 
cating Sony videocassettes unless 
they purchase the Sony D 100 du- 
plicator on which the new cassette 
can be duplicated. 




The greatest stoiy never before told. 



A quarter of a century of tape history is conning in 
Billboard's November 18 issue. 

A story tfiat will provide you with a fascinating 
glimpse into a product that was originally devel oped 
as a weapon of war. 

Billboard's "25 YEARS OF TAPE" is a story never 
before told about a product that revolutionized the 
broadcasting and recording industries, 

25 Years of Tape, coming in the November 18 issue, 
will chronicle the birth and phenomenal growth 
of the tape industry. It's an issue you won't 
want to miss. 

If tape is where you're at, then Billboard's 25 Years 



of Tape special is the issue that is a natural for you, 
Tal<e advantage of the greatest story never before 
told. It's coming in the November 18 issue of Billboard. 

Ad deadline: November 3 
Issue date: November 18 

There's a Billboard Sales Representative 
nearby. Call him now. 



NEW YORK 

165 West 46th Street 
New York. N, Y. 10036 
212/757-2800 

LOS ANGELES 

9000 Sunset Blvd . Suite 415 
Los Angeles, Ca 90069 
213/273-7040 



CHICAGO 

150 North Wacker Drive 
Chicago, III 60606 
312/CE 6-9818 

NASHVILLE 

1719 West End Avenue 
Nashville, Tenn 37203 
615/329-3925 

Cl 
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New Chain for Small Cities Sells Players, Software 



• CoiUiniu'ci from page 1 

Valu. Others will be in the 22,000 
lo 2 6.000- square -foot brackets. 
Four more will open yet this year, 
including store No. 2 in Waier- 
town. S.D. and No. 3 in Hutchin- 
son. Minn., both early in Novem- 
ber. Immediate plans are for 10 
more stores, A six to eight-month 
testing program will indicate 
further expansion, said Halden. 
Tape-H ardware 
"They're especially designed for 
a special type of community." said 
Halden. "The size and merchandise 
mix fit a market of from 10.000 
to 14.000 people, centrally, and in- 
cluding the surrounding trade area, 
a total of 30.000 to 50,000 people. 
We're giving a community a 
shopping facility that is the equal 



BLANK 
CARTRIDGES 

Best quality — lowest prices 
— Lear 8-track cartridge, 26^ 
— Lube tape 3600 ft., 61/2^ 

per 100 
— Lear S track loaded, 75^ up 
— Ampex cassette, lit up 
— Head cleaners. 550 

Write or call: 

SG Cartridges 

2709 Armory Road 
Wichita Falls, Texas 
(817) 767 1457 



of what the surburban family has. 
The stores are attractive and we 
believe will hold, in the commu- 
nity, the customer who has been 
traveling long distances lo urban 
centers to do his shopping. 

"We've tried to consider the in- 
terests of all age groups and we 
particularly want the youth mar- 
ket. We have a very large record 
And policy througout the Parade 
stores — which are self-service — is 
to have at least one person on 
duty to help customers, answer 
questions and, in general, see 
that the department is operating 
smoothly. 

Parade stores will follow the 
same time schedule: weekdays from 
9 to 9 and Sundays from noon to 
6 p.m. 

Expansion of the chain will be in 
the 23 states where Super Valu 
now operates. (The stores are not 
in northeast United States nor west 
of mid-Nebraska.) Some of the 
Parade stores will be in conjunc- 
tion with Super Valu supermarkets; 
some will operate in the same 
area as a Super Valu supermarket 
— near but not in the same build- 
ing; and some will be in locations 
independent of a Super Valu stores, 
and tape department and we want 
to be the biggest and best in town. 
Two hundred and fifty square feet 
is about the average record and 
tape department — including the 
machines to play them on. And 
we've put in a jukebox to help mer- 
chandise the music. It's a nickel 
per play, just enough to prevent 
'nuisance playing' and will contain 
records from last week's top 40 — 
along with whatever the depart- 
ment would like to put in." 

The jukebox plays 45's only and 
is programmed by the store. 

It is estimated that the depart- 
ment — which combines records, 



tapes, record players and television, 
along with photographic equip- 
ment — will account for 5 per cent 
of the store's total volume. 

Among the brands being slocked: 
Lloyds. Panasonic, Sanyo, GE. 
Sound Design and Midland. There 
arc 10 LP browsers bins and an 
estimated 500 tapes. J.L. Marsh 
is the rack jobber, for both tapes 
and disks. 

Ref>ular Prices 

Consistent, everyday prices is 
what the Parade store policy will 
be and Halden does not feel that 
it's necessary to give records and 
tapes away. "Parade prices are 
right and the stores plan to offer 
the biggest selection in town and 
go from there. Records will not 
be loss leaders at Parade," Halden 
said. 



The stores seem to be on the 
right track: "We've been sending 
in record stubs every day," Dale 
Schultz. store manager, said. "Busi- 
ness ha.s been very good." And 
they're selling the hardware, too. 
The entire supply of 8-track, four- 
speed, Lloyd's multiplex system 
(plus AM & FM) retailing for 
$149.88. was sold out in the open- 
ing week and at week's end even 
the demonstrator had been carried 
away by a customer who couldn't 
wait for the next shipment." 

Records are regularly priced, 
rather than coded. And pilferage is 
Is not looked to as a big problem: 
"The records are in a scmi-cncloscd 
area and we use the tape dispenser 
where the customer reaches in and 
selects a tape, which then drops on 
a conveyor belt,*' Halden noted. 



Records Electronics Photo 




3M's Denham 
To Head ITA 

NEW YORK— The International 
Tape Association (ITA) has elected 
Dan Denham. vice president. 3M's 
magnetic products div. as president 
replacing George Simkowski, Bell 
& Howell, who remains on the 
exp;inded board. Oscar Kusisto, 
Motorola, remains as board chair- 
man. 

In explaining a surge of inter- 
est and companies joining ITA that 
hesitated before, executive director 
Larry Finley said: "It's recognition 
that we're progressing, we're mak- 
ing headway in establishing mean- 
ingful standardization, in working 
for our other goals." 

Other new officers: Tony Pains, 
Time Life Video, secretary; George 
Saddler, TDK Electronics, treas- 
urer; Jeff Berkowitz. Panasonic, 
executive vice president of audio; 
Gerry Citron, Norclco. executive 
vice president video. Original 
board; William Slover, Ampex 
StereoTapes; Irv Katz, Audio Mag- 
netics; Tom Dempsey, BASF; 
Alan Bayley. CRT; Gerry Orbach. 
JVC; Ed Campbell, Lear Jet: Bob 
Jaunich. Memorex; Dick O'Brion, 
(Continued on page 53) 



RECORDING TAPE RIOT! 
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WOLUNSAK DOUY CASSETTI MCK 

Model S4760 
list $2«.« 
CFacterv sealed 
urtont) 
SPECIAL! 

im.M 

(SMwi«t t3-30) 

SAXITONE TAPE SALES 

1776 Columbi* Rd, NW, W«jh. D.C. 20009 




Tape 
Happenings 



Motorola has introduced model 
TF852AX, an automotive unit con- 
taining an AM/FM/FM stereo 
radio and 8-track tape player. The 
compact unit mounts on the instru- 
ment panel and feature local dis- 
tance switch, push-pull audio cir- 
cuitry, 14 tuned circuits, and push- 
button controls, and lists for 
$199.95. MolorolB*s new piezo- 
electric "tweeter" speaker for home 
audio products was chosen as "one 
of the 100 most significant new 
technical products of the year" in 
the tenth annual IRIOO competition 
sponsored by Industrial Research 
Inc. The driving element eliminates 
conventional bulky magnets and 
voice coils. . . . Innovations in 
domestic production and quality 
control are proving successful for 
Topp Electronics, Inc., makers of 
Juliette brand consumer electronics, 
at the manufacturing facility in 
Miami. Present weekly stereo pro- 
duction capability is 5,000 units, 
wtih a prcxiuction rate of 10,000 
per week for speakers, according 
10 Charles Kales, vice-president. 
Each stereo undergoes eight sepa- 
rate tests before being packaged for 
distribution. . . . Zenith has 
brought out four stereophonic 
audio headphones for use with 
stereo systems. Model 839-20, with 
separate volume and tone controls 
for each earpiece, and 10-foot 
coiled cord, has a frequency re- 
sponse of 16 to 20,000 Hz. Sug- 
gested price range is $ 19.95 to 
$59.95 for the four models. Also 
offered to distributors are spe- 
cially designed displays for the 
headphones. . . . National sales 
(Continued on page 53) 




ASK THE MAN WHO KNOWS 

. . . how to make the extra profits with 
record care items, adapters, stereo head 
phones and other accessories . . . 

FACTORY-TO-YOU SALES REPS. 
KNOW and will explain the fine points 
in accessory selling for your profit! 

PFANSTIEHL ^-fS 



^ / No. 201 ^ 

CASSETTE 

SPRING PAD 



No. 470A 

CASSETTE FULL 
SHIELD 



No. 208 " 

8 TRACK 
CARTRIDGE 
SPRING PAD 



No. 410 

FLAT SHIELD 




No. SOS 

8 TRACK FOAM PAD 





No. 302 

CASSETTE PINS 



No. 510 

FLAT-FOAM SHIELD 



P 0 Box 6 
515 North Pierce St 
Fremont. Nebr 68025 
Phone 402 72) 7270 



No. 720 

FLANGED GUIDE 
ROLLERS 



No. 901 

SPECIAL FOAM 
SHIELD 



No. 735 

CASSETTE HUBS 



No. 020 

CASSETTE 
WINDOWS < 



SPECIAL DESIGNS ON REQUEST 
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^ MASTRO CASSETTE GUIDE ROLLERS 




• Concentricity within ,0005 

• Double Flanged 

• Reversible 

• No gate marks 



MASTRO CASSETTE KEY HOLE HUBS 

^ft^ • Keyhole holds tape securely 

^r^B * ^^'''^^^'y round 

* No gate marks 

• Fits any and all machines 



These are genuine aceial components. 
Write for somplas 



I V 1 ^0 I 1^ European Distributor 

IIMDUSTRIES, INC. M.I.P. 

3040 WEBSTER AVE. CORSO Dl PORTA VITTORIA 31 

N.Y., N.V. 10«7 MILAN, ITALY j 



BUY DIRECf ^ 

AM P SAlf E$^$ 

#54 8-Track 

CARRYING CASE 

Holds 24 8-Track Tapes 

QUANTITY BUYERS 
ONLY $2.50 

25 lo 50 $3.25 . ; 
50 lo 100 $3.00 
1 00 and up $2.50 
Troclor Trailer Loads 
Approx. 3.000 pes. 
Write For Pricing 

Custom Case Mfg. Co., Inc. 

Wanted: Distributors. 6232 Bragg Blvd. Private 

State-wide P.O. Bo« 5625. Fayetteville, N.C. labeimp 

L^d'Repi"'*'""" »••••«: Ar..C.d. 919-867-6111 jone^ 
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N.y. Cultural Agency Studies TVC 

The headquarters, comprising 
over 15,000 square feet, more than 
doubles the size of the original 
in-city quarters. Melnick said the 
move will also mean expanding 
warehouse, sales and office staff 
by more than 20 percent. A long- 
term lease was negotiated for the 
new headquarters located in the 
Yeadon Industrial Park. 



PHILADELPHIA— A Cartrivi- 
sion division for the distribution 
of TV cartridges for use in the 
home has been established by Al 
Melnick, president of A & L 



Distributors, with new headquar- 
ters in suburban Yeadon, Pa. The 
local distributing firm handles 
tapes, cassettes, records, electronics. 
The new facility includes offices, 
warehouse and showrooms. 



NAP Sues MCA Tech. 



LOS ANGELES— North Ameri- 
can Philips has filed suit in Su- 
perior Court here, seeking $78,- 
002.85 from MCA and MCA Tech- 
nology. 

NAP alleges the amount is due 
because of losses suffered when 
the defendant firms failed to live 



Tape 
Happenings 



up to a purchase order placed Aug. 
12, 1971, for 3,000 automatic cas- 
sette changer-playback decks Model 
2502. Complaint states that de- 
fendants took delivery on 600 units, 
at contracted 150 per month, but 
failed to pay for them at stipu- 
lated $37.66 each. Remaining 2,400 
units, it's claimed, had to be sold 
at $14.30 per unit for a cumulative 
loss, together with nonpayment for 
600 units, of $78,002.85. 



The new Cartrivision Depart- 
ment will handle a complete line 
of TV tape cartridge, offering 
everything from documentaries and 
sports to complete feature films. 
Among the brand labels handled 
by A & L Distributors are Am- 
pex, Stereotape, Audio Magnetics, 
Memorex, Cartrivision, Garrard, 
Hitachi, Lear Jet, Mikado, Picker- 
ing, Shure, TDK, Wollensak. 



audi© 



brings you the world's best buy 
in automatic tape splicers 

(shown here 
mounted on 
Electro Sound 
100-48C tape winder 
for cassette 
operation.) 




ELECTRO SOUND 200 



We carry 
afulHine of 
tape duplicating 
equipment. 



AUDIOMATIC CORPORATION 

237 West 54Ih St , New York. N Y 10019 2121 582-4870/Cable AUDIOMATIC 
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manager appointments have been 
announced by WilUam J. Byron, 
general sates manager for Sanyo 
Eledric, Inc. William M. Kirsch, 
formerly with Motorola, is now 
national sales manager of televi- 
sions and radios; Allan Wallace 
left Magnavox to be national sales 
manager of audio, stereo music 
systems and tape recorders; Larry 
Hall has been promoted to national 
sales manager for automotive 
sound products. New items intro- 
duced by Sanyo Electric at the 
Expo Electroncx Show in Los An- 
geles included tape deck RD-8200 
for both 2-chamiel and 4-channeI 
8-track tapes with automatic play- 
back sensing system, listing at 
$139.95; a $59.95 stereo tape re- 
corder that can be used in the 
auto, in the home as a deck unit, 
or as a portable cassette recorder; 
and Telaudio, a portable radio 
with television audio bandwidth. 
Also, Sanyo's car unit, model 
FT-433, with record features acti- 
vated by a single pushbutton and 
unique cueing system, listing at 
$189.95 drew a lot of attention, 
according to Howard Ladd, vice- 
president. . . . Weltron Company 
announced a self-contained AM/ 
FM stereo multiplex radio. The 
model 2002, in a round, nine inch 
cabinet with smoked plastic dome, 
is powered by AC current, 12-volt 
auto DC, or battery, and lists for 
$109.95. ... The 1973 National 
Audio/ Visual Association annual 
convention and trade show, tradi- 
tionally held in July, will be held 
January 20-23 in the Albert 
Thomas Convention and Exhibit 
Center in Houston. Theme for the 
show, announced by general chair- 
man Malcolm P. Ewing, Jasper 
Ewing & Sons, Jackson, Mississippi, 
is "Showcase for Effective Com- 
munication." Attendance is pro- 
jected at 6500, with over 200 ex- 
hibitors. . . . "Video Cassettes: 
Medium — Market — Systems — Pro- 
gramming," a 150-page book based 
on a three year study, is available 
through Young & Rubicam's com- 
munications services publications 
unit. The in-depth study is in 
looseleaf format, with update 
sheets to be issued after six months, 
and sells for $55, according to 
Warren A. Bahr, executive vice- 
president and director. Communi- 
cations Services. . . . Lee Rothbei^ 
ProductiDns, Inc^ has formed 
VideoVision, an equipment leasing 
division, with Michael Huss and 
Henry Monasch named to head the 
New York based company. Video- 
Vision is initially offering video 
tape recording capabilities for in- 
dustrial uses, using sophisticated 
film production equipment. . . . 

3M's Denham 

• Continued from page 52 

Sony; Fred Tuschinski, Superscope. 
New directors: Bob Bitting. RCA; 
Richard Griste, Dupont; Ron 
Fried, International Video Corp.; 
Sam Burger, Columbia Records; 
Frank Stanton, Cartridge Televi- 
sion, Inc.; Frank Day, American 
Sound Corp.; Robert Kornheiser, 
Atlantic Records; Graham Powell, 
Audio Sonics. 
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Watts Record Care. 
The Industry's hottest line for 73! 



In case you haven't noticed, record care has be- 
come a multl-mllllon dollar business. 

Remember wtien only ttie serious record col- 
lector used Watts record care equipment? That's 
all in the past. Today, Watts Is being snatched up 
by the entire record buying public. Especially 
young people — both on and off the campus. 
Keener ears are aware of the better sound 
from records receiving the Walts treatment. 
And they've been making Watts' sales 
soar. We have created a Watts mer- ^ 



chandlser display rack in two sizes. Both are de- 
signed for a fast profit buck. They deliver: (1) rapid 
turnover; (2) high profit margin; (3) repeat busi- 
ness; (4) impulse sales . . . with a minimum of in- 
vestment and care. 

Find out how you can get your share of this 
mammoth market. Return the coupon today. 
Watts record care products are available 
through leading jobbers and distributors. 
Elpa Marketing Industries, Inc., New 
^ Hyde Park, New York 11040. 



(or the life 
of your records 




Mr. Bud Childs, President 

Elpa Marketing Industries, Inc., Company 

New Hyde Park, N. Y. 11040 

Dear Bud: Address — 

I'd like to get started with Watts Record Care 

Equipment. City/State 

□ Have a salesman visit me. 

□ Please telephone me at Authorized by_ 

□ Send more details on Watts Record Care. 3.23 J 



_Zip_ 
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^ Froivi The 

^ 7ThRioSoNq 

n FestivaI 



1 EDDIE BARCLAY, French rec- 
ord label owner. 

2 GILBERTO GIL, Brazilian com- 
poser and singer, came home 
after years in London. 

3 ACTRESS DALIAH UVI, one 
of the judges at the festival. 

4 AN ENTERTAINER sings alone 
on the big Festival stage. 

5 DAVID CLAYTON-THOMAS in- 
terviewed at the Festival. A 
sound-truck with performing 
group stands in background. 

6 DEMIS ROUSSOS of Greece, 
won a special popularity prize. 
He presented "Velvet Morn- 
ings" in competition but sang 
for entertainment in the in- 
tervals. 

7 TIBIAS TRINDADE, left, and 
composer Baden Powell, right, 
on guitar. 

8 BRAZILIAN COMEDIENNE Ma- 
ria Alcina, interpreting Brazil- 
ian composer Jorge Ben's 
rhythmic "Fio Malavilha." 

9 BLIND KIYOSHI HASEGAWA 
of Japan interpreted his own 
song, "Bailero." 

10 DAVID CLAYTON-THOMAS of 
the U. S. won the Festival's 
$16,500 prize and a gold 



statuette, with his song, "No- 
body Calls Me Prophet." He 
was accompanied by his Sanc- 
tuary Band. 

11 MARIANE MENDT of Ger- 
many, presented "EineTages" 
by Heniz Kitschenberg. 

12 WILSON PICKETT and his 
group gave a great show at 
the Festival while thousands 
in the audience rocked. An 
enthusiastic Brazilian boy 
jumped to the platform to 
rock with Pickett. 

13 JOSE OTAVIO CASTRO Neves, 
right, directed the Festival for 
TV-Globo, the chief sponsor 
with the Tourist Dept. of Rio 
de Janeiro. 

14 RITA LEE of the Mutantes. 

15 BIG BOY, popular Brazilian 
disk jockey, served as one of 
the judges on the Popular 
Jury. 

16 KAMAHL of Australia pre- 
sented "Nothing More" by 
Tony Hatch. 

17 TOBIAS DE ANDRADE of 
Brazil interpreted composer 
Baden Powell's "Dialogue," 
one of Brazil's entries in the 
international competition. 
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Dixon Handles Club's Promo 
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TORONTO— Neil Dixon, pro- 
prietor of Grumbles Coffee House. 
IS now handling promotion for the 
El Mocambo Club and Basils. 

With its Fifties look, the El 
Mocambo has been drawing capa- 
city crowds with a flock of name 
artists. Daffodil's King Biscuit Boy 
packed the club this week and 
future attractions include the 
Grcascbail Boogie Band (16-21), 
Wayne Cochrane (23-28). Crowbar 
(Oct. 30-Nov. 4), the Full Tilt 
Boogie Band (6-11). the Detroit 
Wheels (13-18), Dan Hicks and 
his Hot I-icks (20-25). Sam and 
Dave (Nov. 27-Dec. 2) and Chub- 
by Checker (4-9). 

In the Downstairs lounge, acts 
confirmed arc Flying Circus (16- 
21). Humphrey and the Dump- 
trucks (23-28) and Sweet Blindness 
(Oct. 30-Nov. 4). 

Basils have changed their cn- 

Victor's Torio 
In U.S. Trip 

TOKYO— Atsutaka Torio. who 
became president of Victor Music 
Publishing Co.. Ltd., was in the 
U.S.. Oct. 1-16. 

The main purpose of his trip 
was to attend the CMA Conven- 
tion, Oct. 16-21, in Nashville. He 
is due to return home Oct. 25 
after visiting Los Angeles Oct. 
22-23. 

His company is a 100 percent 
owned subsidiary of the Victor 
Company of Japan, Ltd. (JVC/ 
Nivico). 



tertainmeni policy and arc now into 
booking folk acts. Karen and Dav- 
id open for two weeks (16) and 
Dixon is now scouting other single 
and duo folk acts. 

Polydor's Ellen Mcllwaine was 
at Grumbles this week and the 
schedule includes the Good Broth- 
ers (16-21). Valdy (23-28), Michael 
C o o n e y (Oct. 30-Nov. 4) and 
Christopher Kearney (6-11), Dixon 
will oversee the promotion activ- 
ities of all locations. 

S. Africa Bans 
'Superstar' 

JOHANNESBURG — The rock 
opera "Jesus Christ Superstar*' has 
been banned by the Pubticaiinns 
Control Board in Cape Town. 
South Africa. The board considered 
the musical might "offend the re- 
ligious convictions or feelings of 
certain sections of the population." 

The ban applies to all produc- 
tion and performances in whole or 
in part and also applies to South 
West Africa. 

Capl Town promoter Pieler Toe- 
rian had planned to stage the show 
in Soulh Africa. Toerian. before 
leaving for London, said: "The cen- 
sors cannot ban something they 
have not seen." 

The album is still banned by the 
South African Broadcasting Corp.. 
although the Publications Board 
has allowed the album into the 
country. 



Japan Dealers 
In Prof-est on 
Pub as Outlet 

TOKYO— All Japan Federation 
of Record Dealers' Unions ex- 
pected to protest lo Polydor over 
proposed sales of DGG classical 
double album product through Ko- 
dansha. a major Japanese book 
publishing house. 

The DGG sets would sell at 
about S9. 

The Tokyo Metropolitan Record 
Dealers' Association has already 
protested lo Nippon Phonogram 
over the proposed sale of I Mu- 
sici's IG-yeiir-old Philips album of 
Vivaldi's "Four Seasons" at about 
$6 through another publishing 
house. Chuo Koron. 

The album would kick off the 
publishers "World Masterpieces" 
series. 

LaBuick Pact 
With Bobby 

TORONTO— London Bobby, a 
popular local pub entertainer, has 
signed a production contract with 
Ed LaBuick's new recording com- 
plex. His first album release was 
" Booze. Birds and Ballads." The 
second live set will be called "At 
the Pub" and will be released later 
next month. 

Ed LaBuick was formerly mar- 
keting manager with CRT of Can- 
ada. He started his own operation 
in June. 



LONDON 

Derek Green, the general man- 
ager of the Rondor Music subsidi- 
ary who takes up a new post of 
managing director of A&M on 
Nov. 1, has named Bob Grace as 
general manager of the publishing 
firm. Grace, comes to Rondor 
from a short spell at Ricochet Mu- 
sic. He was originally general man- 
ager of Chrysalis Music where he 
was instrumental in signing David 
Bowie's Titantic Music firm. Coin- 
ciding with Grace's appointment. 
Green has named Maureen Woods, 
previously his secretary as interna- 
tional co-ordinator. She will be re- 
sponsible for servicing Render's 
overseas affiliates with material. 
. . . Two lawsuits involving the 
management of the Rolling Stones 
have been settled. In the first case. 
Eric Easton sued Andrew Oldham 
— formerly concerned with him in 
the management of the group. 
Nankerpheige Music, Decca Rec- 
ords, London Records and Allen 
Klein. In the second case Mick 
Jagser and other members of the 
group sued Easton. Mr. Robin 
PoWs, for Easton. told the Vice- 
chancellor. Sir John Pennycuick, 
in the High Court, that over the 
vacation a settlement .satisfactory 
to all parties had been reach^. 
Under the agreed terms the first 
action was stayed, and certain 
orders and undertakings were can- 
celled. But the action against Nan- 
kerpheige will remain in being until 
the position of the directors is 



clarified. In Jagger's action, a set- 
tlement in principle had been 
reached, but it was necessary to 
obtain the execution of certain 
documents. Ihis problem had 
arisen 1 — ause of the death of Brian 
Jones in July 1969. His father, as 
administrator of his estate, was 
willing to do what was necessary 
to dispose of the action, which will 
be heard in chambers. . . . WEA 
is introducing a new EP series 
called Fours and each record in 
the series will contain four tracks 
taken from back-catalogs of the 
WEA group labels. The first 10 
releases include material by Ray 
Charles, Bobby Darin, the Everly 
Brothers, Trini L<^ez and Peler« 
Paul and Mary. Accompanying the 
scries. WEA has produced a large 
quantity of counter browser units, 
available to dealers with a mini- 
mum order of 50 records. Mean- 
while WF.A has bought Ralph Mc- 
Tell's five-year contract from Para- 
mount after only one year with 
the firm. In turn, McTell has 
signed a new five-year agreement 
with Reprise on a worldwide basis. 
McTell's new album under the deal 
is "Not Until Tomorrow." which 
will be backed up by heavy in- 
slorc promotions. The album is 
being released lo coincide with Mc- 
Tell's UK tour which begins at 
the Rainbow theatre in London on 
October 27. . . . Enterprise Records 
and Distribution will launch its 
two new labels New World and 
Double Gold later this month. 

(Continued on paste 56) 



''ENADA 1" 

r ESPOSIZIONE ITALIANA D! APPARECCHI DA 
DIVERTIMENTO AUTOMATICI 

(First Italian Exposition of Automatic Entertainment Apparatus) 

Palazzodei Congress! -Roma -Eur 
- 7, 8 e 9 novembre, 1972 - 

(November 7, 8 and 9, 1972) 

L'ASSOCIAZIONE NAZIONALE SAPAR,CHE RIUNISCE TUTTI GLI OPERATORI ITALIANI 
DELLA PROFESSIONE DELL'AUTOMATICO, PER CELEBRARE IL I"" DECENNALE DELLA 
SUA COSTITUZIONE, HA ORGANIZZATO LA PRIMA ESPOSIZIONE SPECIALIZZATA Dl 
PRODOTTI ITALIANI PER IL DIVERTIMEN TO AUTOMATICO. 

(SAPAR, the National Association of all operators of automatic entertainment apparatus 
has organized, as a celebration of the first decennium of its constitution, the first specialized 
exposition of Italian products in the field of automatic entertainment). 

VISITATE L'ENADA 

(Visit ENADA) 

rum I ViSITATORI STRANIERI DELL'ENADA K PARTECIPE RANNO AULA SERATA Dl GALA ALL'- 
HOTEL CAVALIERI HILTON, CSPITI DELLA SAPAR. 

(All foreign visitors will be SAPAR's guest at a gala evening in the Cavalieri Hilton Hotel, Rome). 
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Needlefime Accord Helping U.K. 
Radio to Tut it Together' 



of commercial radio is finally 
taking shape. During the past two 
years various pieces of the puzzle 
have been slotted into place, 
building a hazy outline of the final 
picture. Two weeks ago however, 
one of the most vital pieces was 
placed into position with the an- 
nouncement of the necdietime 
agreement for commercial stations. 
The puzzle is now almost com- 
pleted. 

Needletime has always been one 
of the dominant question marks 
facing the Introduction of commer- 
cial radio in Britain. Music, as 
well as being the food of love, is 
also the staple diet of popular 
radio programming. This relation- 
ship between the music industry 
and radio however, is governed by 
one major factor, needletime — the 
system which regulates the amount 
of airiime for records on radio. 

The problem, for commercial 
radio, is one of economics. The 
new stations will depend entirely 
on advertising revenue — which 
means attracting maximum audi- 
ences. And the one sure way to 
create such listening figures is 
plenty of disk shows. TTie per- 
formance copyright on records 
however, is owned by the manu- 
facturers — hence the needletime 
system. 

The history of needletime goes 
back as far as 1911 when the 
Copyright Act established that, 
quite apart from the copyright in 
a particular song, there was an- 
other copyright to protect. And 
this was the copyright of the 
actual performance on the record. 

In practice this means the 
manufacturers have the right to 
share in the profits from records 
played publicly for gain, and this 
includes disks played in juke 
boxes, discotheques and on radio. 

For 20 years after the introduc- 
tion of the 1911 Copyright Act the 
individual companies issued li- 
censes for the public ase of their 
prtxiuct. But hy the beginning of 
the 1930s, the increasing sophisti- 
cation of recording techniques and 
equipment made the public playing 
of disks a very viable — and popu- 
lar proposition. This presented a 
serious administrative problem. If 
a number of records were to be 
played, then licenses from each 
company involved were needed. 
This was not the most practical of 
methods. 

The solution was Phonographic 
Performance, a limited company 



By KOB PARTRIDGE 

formed by the record industry in 
1934 to issue licenses and control 
the public use of records. The rec- 
ord companies assigned their public 
performance and broadcasting 
rights to PPL. "Our functions 
have remained the same ever 
since," says Herbert Gilbert, gen- 
eral manager of PPL. 

Control 

"We control the public per- 
formance and broadcasting of rec- 
ords, we enter into licensing agree- 
ments and we agree scales of 
charges with various bodies for the 
use of records. The licensing 
charges are applied to all public 
performances, including records 
played by the BBC, the IBA and 
the Isle of Man broadcasting 
company." 

And one of the major licensing 
agreements is needletime. PPL, 
which represents about 100 British 
record companies, has reached 
agreement with the BBC giving the 
Corporation 82 hours needletime 
each week, to be divided between 
Radios 1. 2, 3, and 4. In return 
PPL receives a levy of $200 an 
hour, which amounts to a sum in 
the region of $875,000 per year, 
to be divided between the record 
companies, the Musicians Union 
and the artists and musicians. 

Why then, with a needletime 
rate of $200 an hour, has there 
been a restriction of 82 hours a 
week placed on the BBC? One of 
the traditional reasons has been 
the record industry's belief that 
too many radio plays are harmful 
to record sales. This philosophy is 
gradually changing however, and 
most record companies now be- 
lieve in radio as a vital promo- 
tional outlet and many are recon- 
ciled to additional needletime as 
an essential requirement for British 
radio. 

The other reason for needletime 
restrictions however, is the require- 
ments of the Musicians* Union. If 
unrestricted needletime was intro- 
duced, the opportunities for the 
employment of musicians on radio 
would diminish. This is also a 
question considered by the PPL 
when granting licenses to 
discotheques. 

Employment 

"We have for many years recog- 
nized the legitimate question of 
the employment of musicians in 
cases where records are to be 
played. The record industry has 
accepted its obligations to the 
Musicians' Union and we would 
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BRIAR milLRn music CORPORDTIOn ^ 

sou V S A,,, 

ATTENTION: U.S. DISTRIBUTORS 
"WALKIN' HOLY BUCK" (ASCAP) 

vocalist 

SHERRI EASTON 

on Soul Vista 1004 

NASHVILLE SOUND-NASHVILLE TALENT 
ORDERS DIREaLY FROM NASHVILLE 
SHIPPED TO YOU 



CALL— BRIAN MILUN MUSIC CORP. & SOUL VISTA RECORDS 
P.O. Box 1322, Station B, 1250 University St., 
Montreal 110, Q., Canada 
514—844-9162 & 844-1365 

We also have other singles in C&W and Soul music, lined up for you. 
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certainly restrict the use of records 
in cases where they are directly 
replacing musicians," comments 
Gilbert. 

"I would say over the years the 
PPL and the MU has had a rea- 
sonable relationship, but in the 
last resort it is the PPL which 
makes the decisions. The MU's 
interests however, are always taken 
into consideration." 

An ucreement was made be- 
tween the two organizations in 
1946 when the PPL agreed not to 
allow the unlimited use of records 
where employment opportunities 
for musicians have been threatened 
as a consequence. 

John Morton, general secretary 
of the MU, says: "We have to 
accept employment opportunities. 
If needletime restrictions were 
lifted there would be dangers of 
unemployment among our 33,000 
members. The BBC has recog- 
nized its responsibilities in this 
matter, and employs around 560 
musicians, together with a guar- 
anteed level of casual employment, 
and we always resent (he idea that 
this employment is an act of 
patronage. We believe it is en- 
lightened self-interest on the part 
of the BBC. 

"Creative broadcasting cannot 
rely solely on records, although I 
recognize the tendency to try and 
reduce programming costs by 
using records. 

■*1 also believe lhal over-exposure 
is something the industry should 
bear in mind. I don't believe pro- 
longed exposure to records creates 
a taste for listening to music, it 
merely reduces the length of popu- 
larity of the records. 

"And also, when a musician 
makes a record, the rales the MU 
negotiates are for its domestic 
use. It's therefore an abuse of 
that musician's performance when 
the record is played on the radio. 
I believe musicians generally 
would be happier if records were 
only for domestic use, although 
we accept as a union the need for 
some records on radio." 

The MU's position is recognized 
by PPL which makes a 20 per 
cent contribution of its revenue to 
the artists. "This is purely a vol- 
untary payment, although in 
Europe such payments are compul- 
sory by law." comments Gilbert. 

"When PPL was formed, it was 
accepted that although the record 
companies had an absolute right 
to their product, nevertheless, the 
revenue from their records was at- 
tributable to the artists. 

"We also pay the MU 12Vi per 
cent of our revenue in respect of 
the musicians who are also on 
the records. We've done that since 
PPL's inception." 

Morton comments: "The pay- 
ment from the PPL is intended as 
compensation lo the musicians 
who were, of course, paid only 
for the domestic use of the rec- 
ords." 

Interests 

The MU was particularly 
anxious to safeguard its interests 
during the needletime negotiations 
for commercial radio and a stipu- 
ilation has been made that 3 
per cent of the new stations' ad- 
vertising revenue should be spent 
on the employment of musicians. 

"If you ;iccept what the pro- 
posers of the Commercial Radio 
Bill have said, the new stations 
must have obligations to musi- 
cians. There is general acceptance 
within the Government and the 
record industry of the validity of 
our case — our interest is employ- 
ment," says Morton. 

"We want the Independent 
Broadcasting Authority to place 
an obligation on the stations to 
use specially recorded music and 
we have consistently sought this 
obligation. Commercial radio is 
motivated by money. That's a 
perfectly acceptable motivation, 
but it needs social safeguards. We 
accept the decision to start com- 
mercial radio, but it must have 
obligations — our members after 
(Continued on page 60) 
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Double Gold will release a variety 
of middle of the road and pop 
albums and through a deal with 
Don Arden, Enterprise has pur- 
chased product by the Small Faces 
and Amen Corner for issue on 
New World. ... A new custom 
pressing operation has been formed 
as a separate company by Marcel 
Rodd of Saga. The new company 
— ihe name is to be announced 
within the next month — has $150.- 
000 invested in pressing equipment. 
Rodd told Billboard. The new 
pressing company will be situated 
at 10 Adela Street. London and 
is due to start operations on Feb. 
I. Rodd commented that the com- 
pany already has orders for the 
first 18 months of operation. . . . 
The drive against the misuse of 
drugs, particularly amongst teen- 
agers, is enlisting the pop single 
as an ally. The Guild of Health 
Education Officers is campaigning 
about the dangers of drug abuse 
via "Drug Taking" by Derek Paul 
which will be released on the 
Young Blood label. Any royalties 
received from the sale of the disk 
will be passed to an organization 
devoted to the care of drug addicts. 
. . . Following a realignment in the 
company's a & r department, staff 
producers Martin Clarice and Tony 
Rivers have resigned from CBS. 
A & R chief Mike Smith com- 
mented thai the house producer 
system had not really worked at 
CBS and that in future he would 
be using more independent per- 
sonnel. He himself will also be in- 
volved in more actual production 
work. Other recent departures from 
CBS are Bob Norrineton from the 
art department and Martin Lickert 
who was involved in field promo- 
tion. PHILIP PALMER 



TOKYO 

"Satin Doll/Kimiko Kasai with 
Gil Evans Orchestra" was sched- 
uled for release throughout Japan 
Oct. 21 by CBS Sony Records. The 
album was recorded in Tokyo last 
summer by the Japanese jazz sing- 
er and U.S. jazz pianist/ arranger. 
. . . Nancy Wilson iCapilol) joins 
the Freddy Hubbard Quintet for 
performances in Tokyo Oct. 25-29. 
Several more appearances are 
scheduled in other parts of Japan 
before they leave Nov. 8, accord- 
ing to Kyodo Tokyo booking 
agency. . . . French vocalist Sal- 
vatore Adamo (Odeon) has been 
booked by Universal Orient Pro- 
motions. Minon and other agencies 
for recitals in Japan Nov. 6-26. 

A six-day "Blue Hawaii" tour 
being arranged by the Kyoshin 
travel agency of Tokyo at the 
equivalent of some $450 per head 
includes sight-seeing the Elvis Pres- 
ley show in Honolulu. . . . Ameri- 
can singer-songwriter Melanie has 
been booked by UOP for her first 
recitals in Japan Nov. 19-25. She 
will be followed by T. Rex, Nov. 
28-Dec. 4. 

Czechoslovakian singer Helena 
is expected to give her first Japan 
performance at Tokyo's Hibiya 
Public Hall Nov. 16. . . . Also due 
next month (in November) are: 
French chanson star Gilbert Be* 
caud, pop vocalist Nell Reld, jazz 
singer Johnny Hartman, singer/ 
songwriter Laura Nyro. and Guess 
Who. Duvey Jones will be here for 
Ihe second time this year. . . . 
"America. America!" Festival was 
sponsored by the U.S. Embassy in 
Tokyo Oct. 5-10 at two department 
stores of the Seibu chain. One 
store held an American record fair 
"All about Elvis Presley" with the 
support of RCA Records. The 
other featured Japanese jazz rock 
singer Micko Hirota (Toshiba) and 
the Tokyo Suban Boys, playing 
Dixieland slyle. . . . "The Beatles 
Fair" was held in commemoration 
of the group's lOlh anniversary, at 
Isetan department store in Tokyo 
with the support of the British 
Embassy. The fair featured the 



Apple group thru records, films 
and pholos, most of them not 
previously seen in Japan. 

"The Man Amachi Show" fea- 
turing the C BS/ Sony recording 
artist was launched Oct. 5 over the 
TV network of the Tok^o Broad- 
casting System (TBS). Guest star 
of the inaugural show was rival 
singer Rumiko KoyanagI of War- 
ner-Pioneer. . . . Led Zeppelin (At- 
lantic) went over big at their open- 
ing performance in Tokyo Oct. 2. 
attracting an even bigger crowd 
than their first Japan appearance 
last year, although advance pub- 
licity was smaller. 

Led by Major E. G. Horabin, 
the 72-member band of the Queen's 
Guards, comprising the regimental 
band of the Irish Guards and the 
pipes/drums of the 1st Battalion, 
IG. played the opening of Keisei 
department store in Tokyo Oct. 10, 
prior to their first Japan perform- 
ance tour. Oct. 11-Nov. 6. . . . 
Peggy March (Ariola) left Tokyo 
Oct. 15 for Munich, where she is 
lo record another album after giv- 
ing two performances at Tokyo's 
Copacabana Oct. 9 and Oct. 11. 
Nancy W'ilson (Capitol) is due to 
give one show at same night spot 
Oct. 27. . . . Before departmg 
from Tokyo Oct. 14, Italian can- 
zone singer Gigllloio Clnquctti was 
filmed for two Japanese TV shows. 
She gave eight joint recitals with 
Gianni Morandi during her third 
Japan performance tour. 

"The Young Music Show" series 
of TV programs being aired by 
Nippon Hoso Kyokai, the govern- 
ment sponsored network, featured 
films of Emerson, Lake and Palm- 
er Oct. 8 and the Rolling Stones 
Oct. 10. . . . Tare Shoji. 73. died 
in Tokyo Oct. 4 after a 40-year 
popular singing career and numer- 
ous recordings for Polydor. Teichi- 
ku and Nippon Columbia. He had 
been president of the Japan Popu- 
lar Singers* Association since 1963. 

HIDEO EGUCHI 



WARSAW 

Poland's oldest singer, Mieczy- 
slaw Fogg (71), is touring Canada 
and the Uuited States. The tour, 
organized by Polish impresario 
Jan Wojewodka, who operates in 
Chicago, is the singer's sixth in the 
U.S. Two years ago. he was voted 
Ihe most popular singer among Po- 
lish audiences in the U.S. . . . The 
Pronit-Erg factory in Pionki which 
manufactures 1.5 million albums a 
year for the Polish market is near* 
ing a total of 2.5 million pressings 
since it opened. 

progress of radio and television 
hardware sales are running neck 
and neck with both reaching a fig- 
ure of 5.3 million units. Another 
1.5 million TV sets are expected to 
be sold within the next five years. 
These will be mostly black and 
white although the first colour TV 
is now ready for mass production. 
This is the Rubin 707-P which is 
manufactured in conjunction with 
the Moscow TV Factory. 200 sets 
have already been distributed and 
by 1975 30,000 will have been sold. 



TORONTO 

Canadian promotion man, Liam 
Mullan, sailed for England to 
launch High House Productions. 
. . . Christopher Kearney and pro- 
ducer Denids Murphy returned to 
Toronto from Rio de Janeiro last 
week — they will commence work 
on Kearney's second album early 
next month. . . . Edward Bear's 
"Last Song." another Larry Evoy 
com[>osition — it is being released 
simultaneously by Capitol in the 
U.S. To encourage the youth vote, 
the Prime Minister's First-Time 
Vt)ter Committee has engaged the 
newly-signed Capitol group. Track, 
to perform at concerts as part of 
a tour to the Western provinces. 
The youth -oriented junket takes 
Track and The Good Brothers on 
(Conlinucd on page 60) 
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impulse selected OS Regular Matrix- 

but not on impulse, see why 



Cop, 




REGULAR MATRIX 



now you can hear 

When Impulse — well known ABC/Dunhill label — selected Sansui's QS Regular Matrix 
4-channel encoding system for their new releases, it wasn't by chance, whimsey or 
even on impulse; it happened only after exhaustive testing and evaluation of all 
existing four-channel matrixing systems of importance. Extensive testing, 
experimentation and evaluation led Impulse Records straight to QS as the matrix of choice. 



"Crisis'-Ornette Colenun 
AS'9187 



"Water1alls"-John Klemmer 
AS 9220 



World Galaxy "-Alice CoKrane with StrlnfS. 

AS9218 




"IneatUeEast Phaioah Sanders 
AS-9227 



Lord of Lords' -Alice ColtraM 
AS-9224 



"Infinity "-John Coltrane 
AS-9225 



'"Attica Blues""-Arciiie Shepp 
AS'9222 



"Pneuma"-Micliael White 
A$'9221 



OS on impulse 



Here's what Impulse producers, recording engineers, 
executives and recording artists learned about the 
Sansui OS fteguiar Matrix: 

OMNIDIRECTIONALITY. QS Regular Matrix provides totally 
accurate picl<up and reproduction of any source in any direc- 
tion of ttie original sound field— over a full 360 degrees— repro- 
ducing any signal in its correct position withiin tliat sound field, 
including dead center (overtiead effect). With QS Regular 
fy^atrix tfiere's no need to locate performers in special positions 
while avoiding other locations. QS Regular Matrix provides the 
same total acoustic perspective as discrete tape, and the re- 
cording engineer enjoys the same freedom to experiment with 
performer placement. 

COMPATIBILITY. QS Regular Matrix encoding is totally com- 
patible with all stereo formats for playback. 
It can play back encoded recordings in ordinary two-channel 
stereo with an enhanced stereo effect and perspective. The 
encoded rear-channel information spreads outside and beyond 
the stereo speakers for a broadened sound image. Because 
of this two- and four-channel capability, only one pressing of 
a record serves as both the two- and four-channel stereo disc 
releases. 

■ Ambience synthesis provides four-channel playback of con- 
ventional, two-channel recordings. Indirect ambient sounds, 
present on two-channel recordings, are retrieved and recre- 
ated through the rear-channel speakers for realistic studio 
or concert-hall perspective. 

■ Compatibility with other matrices means that the QS Regu- 
lar Matrix encoded disc will reproduce well with other types of 
decoders, just as discs encoded with other matrices will de- 
code brilliantly through the QS Regular Matrix decoder. 



■ There's no built-in obsolescence with existing home stereo 
equipment. Any conventional stereo cartridge, stylus, turn- 
table, receiver, amplifier and other reproducing equipment will 
accept the encoded disc or broadcast. The matrixed material 
will play back in conventional two-channel stereo with no 
impairment of quality. Such systems can be converted to four- 
channel at any time by the simple addition of a decoder, stereo 
amplifier and rear-channel speakers. 

■ All existing professional equipment is used as usual, both 
in recording and broadcasting. When recording, only the QS 
Regular Matrix encoder need be added to studio equipment. 
The same tape equipment, cutters, etc. used for two-channel 
are used for four-channel recording. 

BROADCASTIBILITY. Any FM stereo broadcaster can go on 
the air instantly with QS Regular Matrix encoded records with 
no additional equipment needed. Just by playing the encoded 
disc, the station broadcasts a fully compatible quadraphonic 
signal. There are no special FCC regulations or permits 
needed, and existing transmitting equipment can be used as 
with regular two-channel records. The only time the encoder 
is needed is if the broadcaster elects to transmit live four- 
channel programs or from discrete tape sources. 

QS Regular Matrix encoding and its compatibility are the plus 
factors for everyone in the music business. It's not a matter of 
impulse, but of clear-cut test results and economics. It's the 
system you should be evaluating right now. Put it to the test 
yourself. Compare it with any other, and you'll find out why 
more and more record labels are following their impulse 
toward QS Regular Matrix. 

For a demonstration or literature, call or write us directly at 
any ol the locations listed here. 
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For lull details, 

contact your nearest Sansui ollice now. 

SANSUI ELECTRONICS CORP. 



55-11 Qu*tns Blvd., Woodslde, N.V. 11377. T«l.: (212) 779-5300. Cable: SANSUILEC NEW YORK 
T«Im: 422633 SEC Ul. 

333 West Alondra Blvd. Gardena. Calif. 90247. Tel. : (213) S32-7670. 

14-1, 2-chome. IzumI Suginami-ku, Tokyo 168, Japan. Tel.: <03) 323-111. Cable; SANSUIELEC. 
Telex: 232-2076. 

Diacem Building Vestingstraal 53-55. 2000 Antwerp. Tel.: 315663-5. Cable: 5ANSUIEUR0 iU4TWERP. 
Telex: ANTWERP 33538. 

6 Frankfurt am Main, Reuterweg 93. Tel.: 33538. 
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Needletime Aids U.K. 



• Continued from page 56 

all. are responsible for the records. 
Commercial radio must offer em- 
ployment." 

There are regular meetings be- 
tween the MU and PPL to discuss 
problems arising through the mis- 
use of records. It is PPL however, 
that makes the final decisions re- 
garding licenses and needletime. 

PPLs needletime agreement 
with the BBC is determined by 
five year contract;. The present 
contract expires in 1973 and nego- 
tiations between the two organiza- 
tions are due to start next April. 
In view of the 50 per cent needle- 
time granted to the commercial 
stations, it is believed the BBC 
will seek a similar arrangement 
for its two popular channels. 
Radios 1 and 2. 

The present agreement of 82 
hours — the BBC's four networks 
broadcast each week for a total 
of 530 hours — gives Radio I 34'/6 
hours and Radio 2 18 needletime 
hours a week with the balance 
divided between Radio 3 and 4. 
Under the terms of the Commer- 
cial Radio Bill however, the BBC 
is to have equal opportunity to 
compete with commercial radio. 
Agreement 
The commercial radio agree- 
ment will give PPL an escalating 
scale of levies, based on each sta- 
tion's net advertising revenue. It 
will receive 3 per cent during 
the first year, rising to 4 and 
5 per cent for the following 
two years. These percentages are 
believed to be lower than the 
PPL's initial negotiating figures 
but, it is understood, they can be 
re-negotiated once the stations are 
established. 

No assessment is possible how- 
ever, of the potential revenue the 
agreement will bring to the record 
industry because it is virtually 
impossible to judge the commercial 
success of the stations, the first 
five of which are due to broad- 
casting in the Spring of 1974. Says 
Gilbert: "It's terribly difficult to 
estimate the kind of advertising 
support they will receive. We 
don't know the rates or the ratio 
between national and K>cal adver- 
tising. Only after a year or so 
will a pattern emerge and then 
we might establish some possible 
figure." Whatever the revenue re- 
ceived by PPL however, it will be 
divided among the company's 
members. 

Membership to PPL is governed 
by only a few basic requirements. 
"We accept record companies that 
own copyrights and issue a signifi- 
cant repertoire to the public," com- 
ments Gilbert. "There are how- 
ever, a large number of people 
who come into the industry with 
only one or two records. We need 
something more substantial than 
that. We must ask for some indi- 



cation that they intend to stay in 
the industry." 

Once a member of PPL how- 
ever, the advantages can be con- 
siderable. "All requests for public 
broadcasting are channeled into 
PPL. taking the burden off the in- 
dividual companies. PPL is also 
able to negotiate belter terms, be- 
cause of its strong membership, 
than an individual producer," says 
Gilbert. 

"And of course, the fact that 
most of the record industry be- 
longs to PPL makes it convenient 
for both the public and outside 
organizations and our member 
companies — otherwise a jukebox 
operator, say. would have to apply 
to several different companies for 
permission to play records." 
Function 
The most complex function of 
PPL however, is the collection and 
subsequent distribution of its rev- 
enue, and mammoth operation 
which requires computerization. 

'The money received from li- 
censes is distributed to the record 
companies, artists and musicians. 
Details of every record issued are 
stored in the memory bank of our 
computer." explains Gilbert. 

"The combined broadcasting re- 
turns — compiled say. by the BBC 
— are then fed into the computer 
on the basis of record labels, 
artists and other information about 
the records used. The final print- 
out from the computer will give us 
details about the total number of 
seconds of airtime for each record 
label and artist." 

In addition to broadcasting 
ri^ts of course, PPL also deals 
with public performance copy- 
rights covering jukebox operators, 
cinemas, fair grounds, football 
grounds, social clubs and theaters. 
"In the cases of jukeboxes and 
so on, they tend to reflect the 
charts so we have a set license fee 
based on location. We have a fee 
agreement wtih the Phonograph 
Operators Association," says 
Gilbert. 

Tribunal 

In cxses of disputes about 
needletime or public performance 
licenses however, there is the Per- 
forming Rights Tribunal, a quasi- 
judicial body created by the Copy- 
right Act of 1956. The Tribunal 
however, has heard only two cases 
in its 16 years of existence. The 
only needletime case tt has heard 
concerned the Isle of Man's Manx 
Radio's claim for additional 
needletime in the mid-sixties. "This 
was the first time a commercial 
radio station had come on the atr 
in Britain and our original nego- 
tiations with Manx Radio were not 
successful so the case was referred 
to the Tribunal." says Gilbert, "it 
was eventually decided it was 
reasonable to grant Manx Radio 
six hours needletime a day, which 
in effect means 50 per cent needle- 
time." 
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Col's A&A Division 
Expands in Canada 



MONTREAL — Columbia Rec- 
ords' A&A record division now 
operates the largest retail record 
outlet in the province of Quebec. 

The company has just openid 
its first Montreal store in the heart 
of downtown at St. Catherine St. 
near Guy. The store is carrying 
more than 100.000 records and 
tapes, comprising in excess of 60,- 
000 titles, housed in a 6000 square 
foot location. The stock is worth 
almost $500,000 at standard retail 
prices. 

A&A organized a lavish party 
to mark the opening of the store. 
It was hosted by A & A general 
manager. John Fallows, and mer- 
chandising manager. Al Elias. Man- 
ager of the new Montreal store is 
Victor Desiderio, who was formerly 
running the record department at 
the T. Eaton Company and the 
Miracle Mart stores. 

John Fallows denies that the 
opening of A & A in Montreal will 
result in a price war. 

60 
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a four-day trek on board the Prime 
Minister's jet— they will play Ot- 
tawa, the Yukon, Winnipeg. Cal- 
gary, Whitehorse, Thompson. Van- 
couver and Regina. . . . Both acts 
are managed by Magic Manage- 
ment, a division of Truck Music 
Ltd. of Toronto. ... Joe Summers, 
A & M's new national sales man- 
ager, this week announced a two- 
week TV ad campaign to be run 
in every major Canadian market. 
The campaign will concentrate on 
product by Lorcncc Hud and the 
Carpenters. 

Capitol's Anne Murray returned 
to Toronto for a few days this 
week following her eight-country, 
month-long European tour. . . . 
Osibisa into the Colonial Tavern 
this week. . . . Much Records' 
PaKllaro is on a national promo- 
tion tour to capitalize on the suc- 
cess of his "Some Sing, Some 
Dance " single. . . . K. H. Produc- 
tions president, Kenny Harris, vis- 
its Toronto and Montreal next 
week to negotiate distribution of 
his new Pyramid label. . . . Harris 
works out of Hamilton, Bermuda. 

Frank Davies has announced the 
appointment of Jeff Franklyn, 
president of A.T.L as Love Pro- 
ductions' U.S. business representa- 
tive. . . . Harvey Glalt's Treble 
Clef has opened another store in 
Ottawa. . . . Susan and Terry Jacks 
pulled large audiences on their first 
Atlantic Provinces tour. . . . Co- 
lumbia has issued a series of Roy 
OiWson gold singles. . . . Ocean 
set to play a one-nighter at Mas- 
sey Hall (26) with Carolyn Leslie. 
. . . Much Productions launched 
its new Sweet Plum label at a re- 
ception last week at Sam the Chi- 
nese Food Man — first singles are 
scheduled by Harry Marks and 
Lorri Zimmerman. 

RITCHIE YORKE 



"It hasn't happened in towns 
where we have recently opened 
stores. People shop with us not 
only because our prices are cheap- 
er but also because we offer a 
much larger stock than any other 
store. 

"This philosophy has always 
been part of A & A and it's a 
basic part of our operations when 
we enter a new market. We have 
made this move to Montreal simply 
because our research indicated that 
there weren't any stores here with 
the variety of stock we intended 
to carry." 

Only 15 percent of the new 
Montreal store will be devoted to 
tape product, since research has 
shown that tape accounts for only 
18 percent of total record store 
sales in Canada. 

In Toronto. A&A and its next- 
door Yenge St. competitor, Sam 
the Record Man, costitute more 
than 50 percent of all record sales. 



JOHANNKBURO 

Anglo Israeli group, Jericho, 
plus local band. Hawk and sup- 
porting artists Pete Ryder from the 
U.K. and Johannesburg's Ramsey 
Mackay undertook an extensive 
tour of the Republic. . . . British 
rock group, Barclay James Harvest 
and singer Gary Farr appeared in 
Cape Town Durban, Pretoria and 
Johannesburg with a 27-piece or- 
chestra, the first overseas act to do 
so. The acts were booked by Sagit- 
tarius Management. . . . Germany's 
Horst Jankowski began a South 
African tour, Oct. 16, with singer 
Judy Page, from Johannesburg. 
. . . Former South African disk 
jockey George spent time in Johan- 
nesburg en route to London from 
Australia where he has been work- 
ing. . . . South Africa's Flying 
Dutchman label and the Auvico 
Sound Studios have merged, mak- 
ing the FD label the first inde- 
pendent to have its own recording 
studios. A new label Auvico has 
been also formed. . . . Ge Koisfcn 
was given a gold disk award for 
his album "Liefling." Allen Gar- 
rity was also given a gold disk 
award for his single, "I Need 
Someone." 

EMI managing director Gordon 
Collins said that the company will 
automatically release overseas any 
of its product that made the top 
three spots on the local chart. He 
was speaking at a gold disk award 
presentation to singer Jessica Jones 
for her single, "Sunday Monday 
Tuesday." . . . Lauren Copley's 
single, "It's Too Late Now" re- 
leased in Australia, New Zealand, 
Japan, Holland and Germany. . . . 
"Delta Queen" writen and pro- 
duced by Johannesburg's John Nor- 
well and recorded by Prondfool 
has been released in 25 countries. 
A French and Italian language 
version has also been recorded. 
. . . Mike Hankinson's "The Classi- 
cal Synthesizer" album will be re- 
leased worldwide. . . . Sharon 
'Tandy, after working in the U.S. 



for eight years, returned to Johan- 
nesburg. Her first single, with Billy 
Forrest, is "Hallo A." 

Gallo (Africa) Ltd. held their 
biggest convention with 80 finan- 
cial, general management, promo- 
tion .and sales people in the Repub- 
lic and Rhodesia attending. The 
program included addresses by 
Da^d Fine, group marketing di- 
rector, Peter Gallo, general mana- 
ger, record and tape division, Peter 
Lotis, a&r and promotion man.i- 
ger, John Orchard group music 
administrator, and Rupert Rupert- 
papapc, director of Mabuphe; a 
Music Co., a subsidiary of the 
Gallo group. PETER FELDMAN 



SYDNfy 

CBS executives organized a 
seminar here. Executives John Mc- 
Cready and Jay Beaulea flew in 
from New Zealand to attend. . . . 
Singer Richard Clapton, now set- 
tled in Australia after working in 
Europe, has his first single, "Last 
Train To Marsailles" on Festival. 
. . . Roy Orbison in touring, 
booked by Jenny Ham and Associ- 
ates. . . . Bruce Stewart named 
music director at 3DB In Mel- 
bourne. . , . Johnny OTteefe, vet- 
eran entertainer, re-recorded his 
old hit, "So Tough" and is also 
recording an album. . . . H. M. 
Miller announced sell outs for the 
troubled Joe Cocker/Fatto tour. 
. . . Australia singer Johnny Fam- 
bam will play the part of Jewish 
boxer Daniel Mendoza in the mu- 
sical "A London Song" set to open 
soon in the U.K. 

Jamie Rcdfem, who recently 
toured with Liberacc in the U.S., 
has his own hour long television 
special. On the show he was pre- 
sented with four gold disk awards 
by Festival Records for his LP, 
"When You Wish Upon A Star." 
. . . John English, presently appear- 
ing in "Jesus Christ Superstar" is 
recording a solo album and negoti- 
ating a lease deal with companies. 
. . . Ron Martin, president and 
Robert Coodfellow, secretary of 
Country Music Australia are start- 
ing a campaign to promote country 
music in Australia. Singer Ren 
Lindsay represented the organiza- 
tion at the CMA Convention in 
Nashville. Goodfellow has negoti- 
ated through Hillary Melick at 
Astor Records to release their 
"Country Music Sample r," a 
budget album. . . . MCA has re- 
leased the "Jesus Christ Superstar" 
Australian cast LP. . . . Brian 
Cadd, winner of the "Battle of the 
Sounds" songwriter award on Ra- 
dio 2SM wrote the debut disk 
"Marshals Portable Music Ma- 
chine" for singer Robin Jolley. 
The single is successful in Holland. 
. . . Australian group Billy Thorpe 
and the Aztecs leave for New 
York, stopping off in London to 
record. The group recorded a live 
double album at the Sunbury Pop 
Festival which is headed for its 
second gold disk award. ... A 
new label. Bootleg Records has 
been formed by Ron Tudor who 
also heads the Fable label. Bootleg 
will be managed by composer-per- 
former-produccr Brian Cadd and 
use Bill Armstrong's studio to re- 
cord. . . . WEA released 19 albums 
this month. The company held a 
week long seminar at Newport 
which was also attended by local 
program managers, Ray Bean and 
(Sick Erby, Bean, of 2UW is cur- 
rently in Los Angeles. . . . Mem- 
bers of the Victorian Police Squad 
raided several Melbourne record 
stores and confiscated several al- 
bums in a pornography crackdown. 
. . . M7 Records released a series 
of six albums by the M7 Strict 
Tempo Dance Orchestra which 
they are promoting to dance in- 
structors and dancing schools. . . . 
Jim McKay Jr. named executive 
producer with Lewis Young Pro- 
ductions who has a four hour pop 
TV program. JOHN BROMELL 



DUBIIN 

Denver label manager Johnny 
McCauley will shortly release a 
memorial BP by Johnny (Wexford) 
Kicly, who died in London a few 
weeks ago. His best-known num- 
ber was "The Latchyco," written 
by McCauley. ... The Freshmen 
have taken an unusual decision re- 
garding their latest single, Neil 
Diamond's "Soolaimon." Although 
copies are being mailed to record 
retailers, journalists and deejays, it 
won't be supplied to the shops un- 
til "sufficient people want to buy 
it." . . . The Castlebar International 
Song Contest: the overall winner 
was "Song to Jenny," written by 
Ceylon-born Sheila Roberts, now 
living in England. It was sung by 
Frank Holder. The song won the 
first prize of $2500. The contest 
was broadcast live by RTE Radio 
and televised for showing the night 
after by RTE Television. . . . 
Ronnie Griffiths leaves the Mighty 
Avons on Nov. 12. His new band 
will be American Pie. . . . Horslips 
sold out the National Stadium 
eight days before their latest con- 
cert there on Oct. 14. . . . Dana 
will be here for a tour from Nov. 
10-25. Her first TV series is cur- 
rently being screened on RTE 
Television. ... TV & Film Pro- 
ductions in Dublin are getting to- 
gether a showband for what looks 
like a Monkees-style TV series. 
. . . The follow-up to Big Tom 
and the Mainliners' first No. 1, 
"Broken Marriage Vows," is an- 
other three-track maxi. The titles 
are "I Love You Still," "Freight 
Train" and "The Pain of Loving 
You." 

The single follows hot on the 
heels of the band's latest album, 
""Requests!" The Mainliners pay 
their annual visit to England be- 
tween Nov. 3-13. The tour begins 
in Manchester and ends at the 
Gresham in London. . . . Brendan 
O'Reilly's first album is out on 
Dolphin. It's "That's My Boy" (a 
re-titled version of the Mac Davis 
number. "Watching Scotty Grow"). 
Among the other titles are "Snow- 
birxl." "Words." ""Little Green 
Apples" and ""21 Years." O'Reilly 
is a leading Irish TV personality. 
He had a prominent role in the 
movie. "Flight of the Doves." Re- 
cently he was seen in an hour -long 
show for Finnish TV. . . . Nine 
titles from the Talisman catalog 
are now available as tape cassettes. 
They're "Memories" (Father Sid- 
ney MacEwan). "Claddagh Ring" 
(The Tulla Ceili Band). "Jigs on the 
Green" (various artists). "The Best 
of Brendan O'Dowda," "Looking 
Through the Eyes of The Times" 
(The Times). "Clare Ceili" (The 
Kilfenora Ceili Band), "I Know 
My Love" (The Duhlhiersl, "The 
Songs That I Sing" (Michael 
CDufty) and ""Listen To Us" (The 
Royal Showband). . . . Melodiya 
product is once again available 
from EMI (Ireland) Ltd. All pre- 
vious orders have been cancelled 
and retailers have been asked to 
re-submit their requirements. . . . 
EMI's pre-Christmas trade show 
is being held from Oct. 23-Nov. 3 
at their Dominic Street, Dublin, 
headquarters — instead of, as in 
previous years, at a city hotel. A 
week of the show is being held 
during October, so that retailers 
may take advantage of placing or- 
ders before the arrival of Value 
Added Tax on Nov. 1. . . . CBS 
had a special Johnny Nash Night 
at Sloopy's discotheque, complete 
with films featuring the singer and 
giveaways of records, posters, stick- 
ers, competitions and autographed 
pictures. 

Two versions of "Baby Don't 
Get Hooked On Me" are fighting 
it out on the Irish scene. There's 
the original by Mac Davis (CBS) 
and a cover by local group. The 
Memories (Rex). . . . Johnny Cash, 
Al Jolson and Neil Diamond were 
featured in RTE Radio's "Song- 
(Continued on page 61) 
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Islond, B&C Split 
With Trojan Label 



LONDON — Island and B&C 
have terminated their partnership 
in the Trojan label, formed as a 
joint venture three years ago as 
an outlet for the West Indian 
recordings released by the two 
companies. 

Reason given for the split is 

Mogull Set 
Foreign Deals 
—Lewis, Fox 

NF.W YORK — Ivan Mogull 
Music Ltd. has acquired pianist 
Ramsey Lewis" catalogs. Ramsel 
Publishing Co.. (BMI) and Pamo- 
ja Music (ASCAP) for sub-publish- 
ing in South and Central America 
and Mexico. 

Mogu 1 1 's associates i n these 
territories have started promotion 
on this material. The deal was 
concluded by Steven Rand on be- 
half of Lewis and Mogull. 

In addition. Ivan Mogull Mu- 
sic Associates has acqui red the 
foreign rights to Jan August's pub- 
lishing company, P.N. Music Co. 
(BMI) for all territories through- 
out the world, excluding the U.S. 
and Canada. 

Contracts have been signed by 
Fred Fox. president of Sam Fox 
Publishing Co.. and Ivan Mogull 
for Ivan Mogull Music Ltd. to 
represent the Fox catalogs in 
Southeast Asia, as well as Czecho- 
slovakia. These two territories were 
only recently opened by Mogull. 
They house a vast amount of cat- 
alogs and songs originally owned 
by Mogull, as well as other lead- 
ing publishers and writers. 



that due to the increasing involve- 
ment of the two companies in the 
progressive music market, adminis- 
trative and policy decisions were 
becoming increasingly difficult to 
complete to both sides statisfac- 
tion. "We were both making de- 
cisions affecting Trojan which 
didn't make proper sense, so the 
best thing seemed to be to have 
the label run from one source." 
said Island managing director 
David Betteridge. Earlier this year. 
Island ended a distribution agree- 
ment with B&C which is now 
handled through EMI. 

From the end of the month, 
Trojan will be handled complete- 
ly by B&C, with Island in the 
future concentrating its reggae 
material on the Blue Mountain 
label, with such artists as Jimmy 
Cliff, the Maytalls and Greyhound, 
plus two new signings, Owen Gray 
and Bob .Martcy and the Wailcrs. 
All other artists, among them the 
Pioneers, the Marvels and Nicky 
rhomas will be on Trojan. 

Lec Gopthal. managing director 
of B&C, will be trimming the Tro- 
jan label and artists roster and 
by the end of the year it will 
be releasing only five West Indian 
labels — Horse, Big Shot, Explo- 
sion, Green Door and Attack, the 
last three concentrating on ethnic 
material and the others, including 
the Trojan label, handling com- 
mercial reggae. 

Coinciding with the break, Tro- 
jan will take over all the premises 
at Neasden, shared with Island, 
which on Nov. 15 will be opening 
a new 14,000 square feel ware- 
house and distribution centre at 
Transport Road, Brentford. 



Denny Vaughan 
Dies at Age 52 

MONTREAL— Denny Vaughan. 
one of Canada's best known band- 
leaders, died in Montreal at the 
age of .'>2. 

Vaughan had recently moved 
back to his Montreal home after 
spending five years in Hollywood 
where he worked with such prestig- 
ous figures as the Smothers Broth- 
ers and Glen Campbell. 

His rise to fame came through 
his association with the CBC where 
he starried in his own production in 
the early Fifties. 

He was recently offered the 
position of bandleader at Toronto's 
Royal York Hotel replacing Moxie 
Whitney but he declined the move. 

Sopot Festival 
Format Scored 

WARSAW— The format of the 
recent Sopot International Song 
Contest has been strongly attacked 
by both the Polish press and some 
industry executives. Opinon was al- 
most unanimous that the only in- 
teresting and productive part of 
this year's event was the "Record 
Day." 

As a result the organizers have 
worked out a new formula whereby 
the contest is for record companies 
only. It will be held over four days 
in August and will feature two 
days of record company artists' 
presentations, one day of Polish 
songs by the same artists and the 
final day will be a winner's gala. 
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writer of the Week" on "Morning 
Airs." . . . Local group Time Ma- 
chined first release is "Railroad." 
. . . Mellow Candle have changed 
their name. They're now known as 
Grace Before Space. . . . Irish 
group Thin Lizzy will play 19 
English venues with Slade. . . . 
Irish Record Factors issued a se- 
ries of albums from RCA for the 
"Nostalgia" campaign. They in- 
clude "The Best of Rudy Vallee." 
"This Is Maurice Chevalier." 
"Waring's Pennsylvanians." "Love 
Songs by Russ Colombo" and 
"Golden Age of Comedy." 

KEN STEWART 



HAMBURG 

A market research firm recently 
carried out a survey on the buying 
habits of the German record col- 
lector. The survey was made in 
April on 1,839 people over the age 
of 15. 38 percent believed that a 
record was for "social entertain- 
ment," 16 percent said that a rec- 
ord was for "peaceful enjoyment 
while 10 percent believed that 
records were "annoying." It is esti- 
mated that 58 percent of the peo- 
ple in the survey own a record 
player and the average West Ger- 
man collector has around 30 rec- 
ords and 24 percent have been 
collecting records for more than 
five years. The survey reveals that 
40 percent received records as a 
present leaving 40 percent to buy 
their own disks. 



The survey continues that the 
price level for a record should be 
between 16 and 20 DM (today an 
album costs between 22 and 25 
DM.). A figure of 44 percent is 
attributed to lovers of operettas. 
43 percent to popular music. 40 
percent for folk music. 28 percent 
for march music and only 23 per- 
cent like jazz or beat music. 

Rik Talmadse of the American 
Musicor label was in Munich re- 
cently to receive an award for the 
Hot Butter hit by Popcorn which 
is issued here on Ariola. A gold 
disk was also presented to Bobbie 
Bourne of Bourne Music, the origi 
nal publisher Johann Michel of 
Melodic de Welt, the German sub- 
publisher also invited composer 
Gcrshon Kingsley to West Ger- 
many and presented him with a 
gold disk featuring the different 
labels which have issued a version 
of "Hot Butter." . . . This month 
German music publisher Rolf 
Budde celebrates 25 years in the 
music industry. He started in music 
publishing in 1947 and worked with 
composer Gerhard Frobocss. Dur- 
ing the 1950's he took over several 
firms and today is one of the larg- 
est and most successful West Ger- 
man music publishers. Budde se- 
cured sub-publishing rights to all 
Beatle compositions and handled 
their catalogue from 1964 to 1969. 
In an interview with Musikmarkt, 
Budde spoke of the possibility of 
launching a label in the near fu- 
ture. ""I think it would be better to 
wait until we find a really interest- 
ing singer. And I'm sure that this 
will not be far away." 



THE IMMEDIATE (UK) SEMES 




Humble Pie at their very belt with Peter 
Frampton and Steve Marriott sharing th« 
llmHI^hi. Town & Country, long considered 
to be one of the finest albums Humble Pie 
hat ever recorded, has never been releasad 
before in Canada. 



Probably the first concept alburr 
corded. 



The Nice formed the musical nucleus, 
through Keith Emerson, of what is presentty 
one of the most successful rock bands in 
the world - Emenon, Lake & Palmer. 



Musicians playing together here include 
Jimmy PiQS, Eric Clapton. John Mayall, 
Mick Jsgger, etc, etc. . . . 



DAFFODIL RECORDS ARE PROUD TO PRESENT YOU WITH THESE FOUR GREAT ALBUMS TO START 
OFF THEIR IMMEDIATE (U.K.) SERIES WHICH WILL BE FEATURING RECORDINGS BY SOME OF THE 
WORLD'S GREATEST ROCK MUSICIANS DURING THE PERIOD THAT THEY WERE RECORDING FOR 
THIS LEGENDARY ENGLISH RECORD LABEL. 

SPECtAL NOTICE — This series is also available to dealers in the U.S. on import through Capitol 
Records (Canada) Ltd. at REGULAR US. album prices. Please call (416) 677-4544 for any further 
information you may require. 



Manufactured & Distributed by Capitol Records (Canada) Ltd. 
Lovc pnooixmorsja t-iMirco -310B American drive. MAiTtsfM.ONTAmo - (41BI 
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HITS OF THE WORLD 



BANGKOK 

(Courtesj: Radio HSA) 
Tlib Last 
Hnk Week 

1 .1 LOVE LOVE LOVE— Bobbj 

Hebb 

2 6 LIVING IN HARMONY— 

Cliff Richard 

3 7 TOLY TOLY CUYLEUSHA 

Goroonl. Martin A Taylor 

4 9 HONKY C AT— Elloti John 

5 14 CITY STREETS— P. 

Goodhand— Tate 

6 15 ITS MY LIFE— Buddy Greco 

7 16 WIG WAM BAM— The Sweet 
> 8 WHO WAS IT?— Hurricane 

Smith 

» 4 MAKE IT EASY ON 

YOURSELF— Johnny Malhij 

10 18 HOW CAN I BE SURE— 

David Cassldy 

11 23 IM SORRY SUSAN— Barry 

Ryan 

12 1 ITS FOUR IN THE 

MORNING— Faron Young 

13 5 1 GET THE SWEETEST 

FEELING— Jackie Wilson 

14 10 SUGAR ME— Lynsey De Paul 

15 12 RICE-PAPER MOUNTAIN 

(SCAT IN THE DARKI— 
Alan Haven 

16 24 TOO YOUNG— Donny 

Osmond 

17 26 BORN ON A BEAUTIFUL 
IS JO I M YOUR PUPPET— James 

And Bobby Purify 

19 27 MASSAI PART I A II— 

Goom 

20 25 MOULDY OLD DOUGH— 

Lieutenant Pigeon 

21 13 THE HARDER THEY COME 

— Jimmy Cliff 

22 2 GREAT WHITE LADY— John 

Kongos 

23 28 OUTTA SPACE— Billy 

Preston 

24 17 COME ON OVER TO MY 

PLACE— The Drifters 
23 II THE DAY IS ENDED— The 
Royal Scots Dragoon Guards 
Band 

26 29 CHILDREN OF THE 

REVOLUTION— T. Rex 

27 — I WON'T LAST A DAY 

WITHOUT YOU— 
Carpenters 
2« — TAOS NEW MEXICO— 
R. Dean Taylor 

29 — BACK STABBERS— OJays 

30 — IF WE ONLY HAVE LOVE 

— Julie Rogers 



BELGIUM (Flemish) 

(Coiirlcsyt Hmno) 

Tills Last 
Week Week 

1 13 SUGAR ME— Linsey de Paul 

(MAM) 

2 1 UN CANTO A GALICIA— 

Julio Ingleslas (Decca) 

3 7 WIG WAM BAM— The Sweet 

(RCA) 

4 15 I LL NEVER DRINK AGAIN 

— Alexander Curly 
(Cardinal) 

5 3 VAYA CON DIOS— The Cats 

(Imperial) 

6 6 EEN KLEINE FOTO— Willy 

Sommcrs (Vogue) 

7 8 BOTTOMS UP— Middle of 

the Road (RCA) 

8 2 I'M ON MY WAY— George 

Baker Selection (Cardinal) 

9 — IK HEB ROZEN VOOR JE 

MEE— Paul Severs (Start) 

10 12 ZO JONG— John Horton 

(CBS) 

11 5 TROP BELLE POUR 

RESTER SEULE— Ringo 
(Carrere) 

12 — MEXICO— Les Humphries 

Singers (Decca) 

13 10 UNCHAINED MELODY— 

Blue Haze (AM Records) 

14 — NEVER NEVER LEAVE ME 

— Vp A Down (Supreme) 

15 14 MANDOLINEN IN NICOSIA 

— Zangeres Zonder Naam 
(Telstar) 

16 — MAMA MIA— Sandra A 

Andress (Philips) 

17 17 GREEN MARMALADE— 

John Woolley (Ronnex) 

18 — MAMA WEER ALL CRAZEE 

NOW— Stade (Polydor) 

19 — MICHAELA— Batta Illic 

(Polydor) 

20 II MARIO— Hanny en de Rekels 

(11 prov.) 

LP — TOP 5 

1 1 GOUDEN HITPOURRI— 

Diverse Articsten (Decca) 

2 — GILBERT OSULLIVAN 

HIMSELF— Gilbert 
O'Sullivan (Decca) 

3 — 13 SAPPIGE ZOMMERIIITS 

— Diverse Arlicstcn (Decca) 

4 4 SLADE ALIVE— Slade 

(Polydor) 

5 — HOLLANDSE HITPOURRI 

Vol. 9 — Diverse Anjesten 
(11 prov.) 



BELGIUM (French) 

(Compiled by TekmoBSIIqae) 
SINGLES 

Thil 
Week 

1 MY REASON— Demis Roussos 

2 UN JOUR SANS TOl— Craiy Horse 

3 ENSEMBLE— Art Sullivan 

4 POPCORN- Anarchic Systeme 

5 UN CANTO A GALICIA— Julio 

Iglesias 

6 GREEN MALMARADE— John 

Woolley 

7 TROP BFLI F POUR RESTER 

SEULE— Rinso 

8 LAISSE ALLER LA MUSIQUE— 

Stone Sl ( harden 

9 AMERICA— Serpents Noirs 

10 MAMA WEER ALL CRAZEE 
NOW— Slade 

Compiled hy Tekmouslique) 
LP'I 

Tkb 

Monlh 

1 SLADE ALIVE— Slade 

2 FREDERIC FRANC OIS—Federic 

Francois 
1 VOL. 4— Black Sabbath 



62 



4 IDIOTE. JE T AIME— Charles 

Aznavour 

5 DISOUE D OR— Julien Clerc 

6 TANIT — Lagger Blues Machine 

7 SC HOOL S OUT— Alice Cooper 

8 UN CANTO A GALICIA— Julio 

Iglesias 

9 THE SLIDER— T. Rex 

10 OBSCURED BY CLOUD.S— Pink 
Flovd 



BRITAIN 

ICovrtes}: Musk Week) 
Tliic Last 
Week Week 

1 3 MOULDY OLD DOUGH— 

Lieutenant Pigeon (Decca) 
(Campbell Connelly) Stavely 
Makepeace 

2 17 DONNA— lOcc U.K. (St. 

Annes) Strawberry Prod, 

3 6 YOURE A LADY— Peter 

Skellern. Decca (Pendulum.'' 
Warner Bros.) Peter Sames 

4 1 HOW CAN I BE SURE— 

David Bell (Sparta Florida) 
Wes Fnrrell 

5 8 I DIDN'T KNOW I LOVED 

YOU (TILL I SAW YOU 
ROCK N' ROLL)— Gary 
GHtler. Bell (Leeds) Mike 
Lennder 

6 18 IN A BROKEN DREAM— 

Python Lee Jackson Young- 
blood (Youngblood) Miki 
Dallon 

7 1! BURNING LOVE— Elvis 

Preslev. RCA (KPM) 

8 4 WIGWAM BAM— Sweet 

RCA (Chinnichap/RAK) 
P. Wainman 

9 34 ELECTED— Alice Cooper. 

Warner Bros (Carlin) Bob 
Ezrin 

10 2 CHILDREN OF THE 

REVOLUTION— EMI/ 
(Wizard) Tony Visconti 

11 12 BIG SIX— Judge Dread Big 

Shot (Sparta Florida) Busri 
Prod. 

12 26 THERE ARE MORE 

QUESTIONS THAN 
ANSWERS— Johnny Nash. 
CBS (Rondor) Johnnv Nash 
1.3 20 JOHN I M ONLY DANCING 
—David Bowie (RCA 
Titanic/Chrvsalis) David 
Bowie 

14 5 TOO YOUNG— Donny 

Osmond/MGM (Sun) Mike 
Curb/Don Costa 

13 — CLAIR— Gilbert O'Sullivan 

MAM 84 (MAM) Gordon 
Mi IK 

16 14 SUZANNE BEWARE OF 

THE DEVIL— Dandy 
Livinjistone. Horse (B4C/ 
Mooncrest) Shadv Tree Prod. 

17 10 COME ON OVER TO MY 

PLACE — Drifters. Atlantic 
(Screen Gems/Columbia) 
Jerry Wexler/Bcrt Berns 

18 27 GOODBYE TO LOVE— Car- 

penters. A&M (Rondor) 
Richard Carpenter 

19 .30 BURLESQUE— Family, 

Reprise (United Artists) 
Familv/Georpe Chkiantz 

20 22 BACK STABBERS— O J ays. 

CBS (Gamble Huff) Gamble 
Htiff 

21 46 ELMO JAMES— Chairman of 

the Board. Invicius (KPM) 
Greg PcrnVGeneral Johnson 

22 28 GUITAR MAN— Bread. 

Elektra (Screen Gems/ 
Coliimhinl David Gales 

23 9 IT'S FOUR IN THE 

MORNING— Faron Young. 
Mercury (Bnrlinitlon) Jerry 
Kennedy 

25 48 HOUSE OF THE RISING 

SUN— Animals. RAK (KPM) 
Mickic Mont 

26 46 LOOP DI LOVE— Shag UK 

(Jano) Jonathan King 

27 7 MAMA WE'RE AIL 

CRAZEE NOW— Slade. 
Polydor (Barn/Schroeder) 
Chai Chandler 

28 15 VIRGINIA PLAIN— Roxy 

Music Island (E.H. Mtuic) 
Peter Slnfield 

29 35 AMERICA— Simon & 

Garfunkcl. CBS (Pattern) 
SAG/R Halee 
.10 37 LEADER OF THE PACK— 
Shangri-Las Kama Sutra 
(Robert Mcllin) 

31 19 WALK IN THE NIGHT— 

Jr. Walker. Tamla Motown 
(Jobeie/Carlin) Johnny 
Bristol 

32 40 NEW ORLEANS— Harley 

Quinne Bell (Dominion) 
Cook'Greenaway 

33 49 OH CAROL BREAKING UP 

IS HARD TO DO/IITTLE 
DEVIL— Neit Sedaka. RCA 
(Screen Gems 'Columbia) 

34 13 AIN'T NO SUNSHINE— 

Michael Jackson. Tamla 
Motown (United Artiati) 
Berry 

35 16 LIVING IN HARMONY— 

Cliff Richard. Columbia 
(Mervyn) Norrie Paramor 

36 50 HERE I GO AGAIN— Archie 

Bell A the DrcUs. Atlantic 
(Gamble Huff/Carlin) 
Gamble Huff Prod. 
.37 40 ALL FALL DOWN— Lindis- 
fnrne. Charisma (Ha/yi Bob 
Johnston 

38 23 YOU WEAR IT WELL— Rod 

Stewart. Mercury 6052 171 
(O.H, Music) Rod Stewart 

39 31 POPORN— Hot Butter. Pye 

Prod. R. Talmadge, The 
Jernmcs, Prod. D. Jordan 

40 SO LET S DANCE— Chris Montez 

London (C.H. MorrrsI 

41 32 YOU CAME. YOU SAW. 

YOU CONQUERED— Pea rh. 
Bell (Rondor) P. Swern^J. 
Arthev 

42 24 I GET THE SWEETEST 

FEELING- Jackie Wihon 
(T.M. Music) 

43 21 SUGAR ME— Lvniev De Paul, 

MAM (ATU Kinhner) 
Gordon Mills 

44 44 LOVE THEME FROM "THE 

GODF ATHER '—Andy 
Williams. CBS (Famous 
ChappcU) Dick Glasser 



45 — GARDEN PARTY— Rick 

Nelson MCA MU 1165 
(Schroedcr) Rick Nelson 

46 — DESTINY— Anne Murray 

Capitol CL 15734 (MCPSi 
Brian Ahem 

47 33 ALL THE YOUNG DUDES 

— Mott the Hoople. CBS 
8271 (Titanic/Chrysalis) 
David Bowie 

48 39 LONG COOL WOMAN IN A 

BLACK DRESS— Hollies. 
Parlophone (Tintobe /Cook- 
away) Ron Richards/Hollies 

49 42 LAYLA— Derek A the 

Dominos, Polydor 203B 130 
(Throat) 

50 — PUPPY LOVE— Donny 

Osmond MGM 2006 104 
(MAM) Curb A Ruff 



CANADA 

(Courtesy Maple Leaf System) 
SINGLES 

Thin 
Week 

I BLACK & WHITE— ThKe Dot 

Nifht 

I SATURDAY IN THE PARK— 

ChicaBO 

3 BABY DON T GET HOOKED ON 

ME— Mac Davis 

4 GO ALL THE WAY— Raspberries 

5 BURNINCi LOVE— Elvis Presley 
A GARDEN PARTY— Rick Nelson 

7 EVERYBODY PLAY THE FOOL— 

Main Intcredients 

I! BACK .STABBERS O'Jay! 

9 NIGHTS IN WHITE SATIN— 

Moodv Blues 

10 YOU Wear it well— Rod 

Stewart 

11 HONKY CAT— Elton John 

12 POPCORN— Hot Butler 

13 BEN— Michael Jackson 

14 CONCRETE SEA— Terry Jacks 

15 LONELY BOY— Donny Osmond 

16 ROCK 4 ROLL. Pan 2— Gary 

Glitter 

17 MONEY BACK GUARANTEE— 5 
Man Electrical Band 

18 ONE MORE CHANCE— Ocean 

19 PLAY ME— Neil Diamond 

20 USE ME— Bill Withers 

21 DON'T EVER BE LONELY— 

Cornelius Bros. A Sister Rose 

22 GOOD TIME CHARLIES GOT 

THE BLUES— Dannv O'Keefe 

23 MY DlNG-A-LlNG— (huck Berry 

24 RUN TO ME— Bee Gees 

25 GUITAR MAN— Bread 

26 SUNNY DAYS- Linhthouse 

27 I BELIEVE IN MUSIC— Gallery 
2« ROCK A ROLL SONG— Valdy 

29 I D LOVE YOU TO WANT ME— 

Lobo 

30 STARTING ALL OVER AGAIN— 

Mel A Tim 

DENMARK 

(Conrlesy Scandinavian Sonnd Service) 
LPS 

Thb 
Month 

'Denotes local oriftln 

1 OLSEN— -Olsen 

2 HIMSELF— Gilbert O'Sullivan 

3 SOMANDEN OG STJERNEN— 

•Various Artists 

4 OJEBLIKKETS FAVORITTER— 

•Various Artists 

5 BEACH PARTY, VOL. 3— James 

Last 

6 I DONT BELIEVE IN IF 

ANYMORE— RoBcr Whitaker 

7 KAI PAA FARTEN— •Kai Lovrlng 

8 NON STOP DANCING— James 

Last 

9 ALRUNE ROCK— 'Alrune Rod 
10 JOHNNY REIMAR PARTY 3— 

Johnny Reimar 

GUATEMALA 

This 
Week 

1 COMO SE SIENTE 

2 AMOR POR TI 

3 MIRAME 

4 PALOMITAS DE MAIZ 

5 BICICLETAS 

6 CORAZON DE ROCA 

7 PORQUE! 

8 VO 

9 SUFRO PORQUE TE QUIERO 

10 AMORCITO CHIQUITO 

I I ESTOY TRISTE 

12 IREMOS DE LA MANO 

HONG KONG 

(Courtesy Radk> Honi: Konit) 
•Denotes local orlcln 
SINGLES 

This 

1 BURNING LOVE— Elvis Presley 

IRCA) 

2 PLAY MF— Neil Diamond (Uni) 

3 HONKY CAT— Elton John (DJM) 

4 LIVING IN HARMONY— Clifl 

Richard (Cohimbia) 

5 ALONE AGAIN (NATURALLY)— 

Gilbert O'Sullivan (MAM) 

6 BLAC K AND WHITE— Three Don 

Nicht (Dunhilll 
^ OCH-WAKKADOO-WAKKA-DAY 
Gilbert O'Sullivan tMAM) 

8 RUN TO ME— Bee Gees (Polvdorl 

9 SATURDAY IN THE PARK— 

Chicatio (CBS/Sony) 
10 I BELIEVE IN MUSIC— Gallery 
(Sussex) 



JAPAN 



iCoartesyi Music Labo. Ine.l 
^Denole^ local origin 

This 
Week 

1 KYO NO NIWAKA AME»— 

Rumiko Koyanagi (Reprice) 
Watanabe 

2 NIJI O WATATTE*— Mari Amachi 

(CBS.Scinvi Waianahe 
3) TABI NO YADO*— Takuro 
Yoshida (Odvssey) P.M. P. 

4 SENSEI'— Masako Mori 

(Minoruphonc) Tokvo 

5 YOGISHA*— O Yan Hui Hui 

(Toshiba) Takarajima 

6 HIMAWARI NO KOMICHI*— 

Cherish (Victor) Victor 



7 LOVE THEME FROM "THE 

GODFATHER"— Andy Williams 
(BS/Sony) Nichion 

8 AME"— Eiii Miyoshi (Victor) 

Shlnko 

9 MEBAE*— Meitumi Asaoka (GAM) 

J&K 

10 KOKORO NO HONG O 

MOYASHITA DAKEDE/'THE 
GODFATHER'*— Kiyohiko 
Ozaki (Philips) Nichion 

11 OTOKO NO KO ONNA NO KO» 

— Hiromi Goh (CBS/Sony) 
Standard 

12 KURUWASETAINO"— Linda 

Yamamoto (Canyon) Fuji 

13 ALONE AGAIN— Gilbert 

O'Sullivan (London) Review 



Rulsuko Honda (CBS/Sony) 
Nihon Hoso 

15 LOVE THEME FROM ' THE 

GODFATHER"— Original sound 
track (Paramount I Nichion 

16 DOUNIMO TOMARANAI*— Linda 

Yamamoto (Canyon) Fuji 

17 MEGURIAU SEISHUN'— Goro 

NoHUchi (Polydor) Fuji 

18 SHINDEMO 11*— Kenji Sawada 

(Polydor) Watanabe 

19 SAYANARA O SURUTAMENI*— 

Billy Banban (Kit) Nihon TV 
Music 

20 SEKISHOKU ELEGY*— Morio 

Agata (Bell-Wood) SCM 

MEXICO 

(Coartesy Radio MIL) 
SINGLES 

Thii 
Week 

1 MIENTEME— Victor Ylurbe 

■Piruli" (Philips) 

2 BEAUTIFUL SUNDAY (Domingo 

Maravilloso) — Daniel Boone 
(Musart) 

3 POR QUE— Los Babys (Peerless) 

4 BREAKING UP IS HARD TO DO 

tEsdificil dccir adios) — Partridge 
'amily (Bell) 

5 POPCORN (Palomttas dc maiz>— 

Various Versions 

6 WITHOUT YOU (Sin li)— Nilsson 

(RCA) 

7 CONGOJA— Sonora Santanera 

(CBS) 

8 SUMMER HOLIDAY (Fiesta de 

verano)— Terry Winter (Apolo) 

9 ALONE AGAIN (Solo otra ve2>— 

Gilbert O'Sullivan (London) 
10 SERA MANANA— Juan Gabriel 
(RCA) 

NORWAY 

(Courtesy Verdens Ganc) 
*Denoles local origin 

SINGLES 

Thb Last 
Weelt Week 

1 1 POPCORN— Hot Butter 

(Barclav)— Sonet 

2 3 SONG SUNG BLUE— Neil 

Diamond (Uni>— Imiidico 

3 2 BEAUTIFUL DAY— Daniel 

Boone (Pcnnv Farthing) — Air 

4 4 DA ER DET SKJONT AA 

VAERE TIL— 'Roy Black 
A Anita Hegerland (Polydor) 
— Intersong 

5 5 CENTO CAM PANE— "Stein 

Ingebrigtsen (RCA) — Sugar 

6 7 SISTXR Jane— New World 

(Rak)— Sweden 

7 6 SCHOOL S OUT— Alice 

Cooper (Warner Bros.) 

8 8 SYLVFa's MOTHER— Dr. 

Hook & Medicine Show 
(CBSV- Essex 

9 — WIG-WAM BAM— Sweet 

(RCA)— Sweden 
10 9 LITTLE WALLY— Sweet 
(RCA)— Sweden 

NORWAY 

(Coancay Verdens Gant) 
ITa 

Thb 
Monlh 

1 HIMSELF— Gilbert O'Sullivan 

(Decca) 

2 HARVEST— Neil YounjE (Reprise) 

J TEASER AND THE FIRECAT— 
Cat Stevens (Island) 

4 TREFF 4 — Various Artists (RCA 

International) 

5 LIVING IN THE PAST— Jethro 

Tull (Sonet) 

6 EKSEPTION !— (Philips) 

7 CHICAGO 5— (CBS) 

8 MOODS— Nell Diamond (Uni) 

9 GREATEST HITS— Simon * 

Carfiinkel (CBS) 

10 SCHOOL'S OUT— Alice Cooper 

(Warner Bros.) 



SINGAPORE 

(Coartesy: Redtflnslon, Singapore) 
Thb Last 
Week Week 

1 2 GUITAR MAN— Bread 

(Elektra) 

2 4 YOU WEAR IT WELL— Rod 

Stewart (Mercury) 
J 5 BLACK * WHITE— Three 
Dob Night (Dunhill) 

4 1 RUN TO ME— Bee Gees 

(Polydor) 

5 7 LONG COOL WOMAN— 

Hollies (Epic) 

6 9 HONKY CAT— EUon John 

(DJM) 

7 .1 SCHOOL'S OUT— Alice 

Cooper (WB) 

8 8 SUGAR ME— Lynsey de Paul 

(Mam) 

9 6 COCONUT— Nilsson (RCA) 
10 — MAMA WEER ALL CRAZEE 

NOW— Slade (Polydor) 



SOUTH AFRICA 

(Courtesy Southern African Record 
Manufacturlne and DbtrHtutors Assn.) 
SINGLES 

This 
Week 

'Denotes local orlitn 

I SYLVIA'S MOTHER— Dr. Hook 
A the Medicine Show (Date)— 
GRC 



2 SUNDAY. MONDAY. TUESDAY— 

•Jessica Jones (Nitty Gritty)— EMI 
i NICE TO BE WITH YOU— The 

Gallery (A«M)— RPM 
4 I NEED SOMEONE— 'Alan Garrity 

(Gallul— Gallo 
.s MAMA PAPA (NANA NANA)— 

Cyan (Teal)— RCA 

6 1 CAN SEE CLEARLY NOW— 

Johnny Nash (CBSl— GRC 

7 EVERY DAY. EVERY NIGHT— 

•John Edmond (MAP)— GRC 

8 COME WHAT MAY— Vicky 

Leandros (Philips) — Trutone 

9 IT'S TOO LATE NOW— "Lauren 

Copley (Map)— GRC 
10 SUNSHINE LOVER— Daniel Boone 
(Penny Farthing) — Teal 



SOUTH AFRICA 

(Courtesy; Soalh African Record 
Manufaclnren A Dbtrlbatorfl) 
'Denotes local orlRln 

This 
Week 

1 SYLVIA'S MOTHER— Dr. Hook A 

The Medicine Show (Date) GRC 

2 SUNDAY MONDAY TUESDAY— 

•Jessica Jones (Nitty Gritty) EMI 

3 I NEED SOMEONE— "Alan Garrity 

(Gallo) Gallo 

4 NICE TO BE WITH YOU— The 

Gallery <A«M) RPM 

5 MAMA PAPA (NANA NANA)— 

Cyan (RCA) Teal 

6 ITS TOO LATE NOW— -Lauren 

Copley (MAP) GRC 

7 SUNSHINE LOVER— Daniel Boone 

(Penny Farthing) Teal 

8 I CAN SEE CLEARLY NOW— 

Johnnv Nash (CBS) GRC 

9 POPCORN— Popcorn Makers 

(Barclay) Trutone 
10 EVERY DAY EVERY NIGHT— 
•John Edmond (MAP) GRC 



SPAIN 



(Courtesy of F.I Musical) 
"Denotes local orltiln 
SEVGLES 

Thb Lail 
Week Week 

1 I ALGO DE MI— •Camilo Sesto 

(Ariola) — Erika Musical 

2 2 POPCORN— The Pop Corn 

Makers (Movieplay) — Musica 
de Espana 

3 .1 OH. OH JULY— •Los Diablos 

EMI— Musica del Sur 

4 4 POPCORN— Mister K 

(BocaccioF.) — Musica de 
Espana 

5 6 RUN TO ME— The Bee Gees 

(Polydor) 

6 15 SONG SUNG BLUE— Nell 

Diamond (PhiliivF.) — Ivan 
MOKull Fspanola 

7 12 SI NO ESTAS TU — 

Nilsson (RCA) — Musica del 
Sur 

8 16 ALONE AGAIN (Naturally)— 

Gilben O'Sullivan (Columbia) 
Musica del Sur 

9 8 POPCORN— Pop Corn 

Orchestra ( Accion-Zafiro)— 
Musica de Espana 

10 10 ROCKET MAN— Elton John 

(EMI)— EGO 

LPS 

Thb 
Month 

1 NATURAL— 'Juan Pardo (Erika- 

Zafiro) 

2 HONKY CHATEAU— Elton John 

(EMI) 

3 MEDITERRANEO— •John Manuel 

Serrat (Zjifiro) 

4 EXILE ON MAIN STREET— The 

RollinH Stones (Hispavox) 

5 CAMILO SESTO— "Camilo Sesto 

(Ariola) 

6 COCKER HAPPY— Joe Cocked 

(Polydor) 

7 WINGS WILD LIFE— Winits (EMI) 

8 BARRABAS— "Barrabas (RCA) 

9 TRILOGY— Emerson. Lake A 

Palmer (Ariola) 
10 CECILA— •Cecila 



SWISS FRENCH 

(Courtesy : Radio Suisse Romande) 
This 
Week 

1 POPCORN — Hoi Butter (Barclav) 

2 ROCK AND ROLL PART II— Gary 

Glitter (Bell) 

3 MY REASON— Demis Roussoa 

(Philips) 

4 SONG SUNG BLUE— Neil 

Diamond (Philips) 

5 SCHOOL'S OUT— Alice Cooper 

(WB.) 

6 HELLO-A— Mouth and MacNeal 

(Philips) 

7 ANNABELLE— Daniel Boone 

(Bellaphon) 

8 EN FRAPPANT DANS NOS 

MAINS— Mireille Mathieu 
(Barclay) 

9 UNE BELLE HISTOIRE— Michel 

Fuoain (CBSl 
10 SOLEIL SOLEIL— Nana 
Mouskouri (Fontana) 



SWISS-German 

(Coarlesy: Genuan Service Swiss 
Broadcastteg) 

This Last 
Week Week 

1 I POPCORN— Hot Butter 

(Musicor Rcc) 

2 2 HELLO-A— Mouth & MacNeal 

(Philips) 

3 4 IC HAB' DIE LIEBE 

G ESEH -N- Vicky Leandros 
(Philips) 

4 7 SILVER MACHINE— 

Hawkwind (United Art) 

5 ,1 SYl VIA S MOTHER— Dr. 

Hook and the Medicine 
Show (CBS) 

6 ft LET S DANCE— The Cats 

(Columbia) 

7 .S KISS ME— C. Jerome (AZ) 

ft 8 ROCK AND ROLL. Part 2— 
Gary Glitter (Bell) 

9 9 MICHAELA— Bala Illic 
(Polydor) 

10 — MAMA WEER ALL CRAZEE 
NOW— Slade (Polydor) 
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Hot Chart Action 

I CAN SEE CLEARLY NOW— Johnny Nash, Epic 
(•50 from 20). ... the hottest mover in this area of 
the Hot 100 (his biggest since "Hold Her Tight"!). 
In top 40 radio, record #1 in S.F., Seattle, 
Houston, Phoenix and Birmingham. Getting top 40 
radio play in all major markets with the exception 
of Pittsburgh, Albany & San Diego. Very strong 
pickup in sales in all 21 markets. Disc gained top 
15 dealer reports in Philly and N O., making it top 
15 in all markets except Pittsburgh! 



I AM WOMAN— Helen Reddy, Capitol (*17 from 
27). ... On the chart once in June, disc returns as 
a solid hit this time moving right into the top 20! 
Gaining top 40 airplay in N.Y. (WOR-FM); L.A. 
(KHJ-AM), Boston, S.F.. Miami, Providence, Char- 
lotte, Buffalo and Louisville for a total of 32 of the 
40 markets polled, missing listings in Detroit, St. 
Louis, Pittsburgh, N.O., Kaasas City, Hartford, 
San Diego and Omaha. Dealer sales reports up in 
all of 19 markets of the 21 checked. Missing sales 
reflections in Detroit & Pittsburgh. 



Breaking 

VENTURA HIGHWAY— America (Warner Bros.) 
(*42 from 63). . . . New additions in top 40 radio 
noted in N.V. (WOR-FM). Chicago, L.A., Philly, 
S.F., Cleveland, Baltimore, Memphis/ Nashville, 
Providence, Buffalo, Birmingham, Fargo. SLC. 
Good sales action reflected in most markets with 
the exception of Miami. Sales starting in Chicago. 
Boston, St. Louis and N.O. Top 15 dealer mentions 
in Pittsburgh, Dallas and Seattle. 

IT NEVER RAINS IN SOUTHERN CALI- 
FORNIA— Albert Hammond (MUMS) ('50 from 



65). ... as we sit here in rainy southern California, 
disc was added in top 40 radio markets of Chicago, 
Philly. Cleveland, Pittsburgh. Baltimore, N.O., 
Dallas/ Ft. Worth. Miami. Minneapolis. Memphis/ 
Nashville. Houston and Syracuse. Showing strong 
sales in Chicago. L.A., DC Baltimore, Miami, 
Minneapolis/Sl. Paul, Houston & Boston with a 
total of 18 markets reporting action of the 21 
checked. 

NOTES: First filance at four of the ten names in 
this week's top 10 of the Hot 100 makes one nos- 
talgic! Chuck Berry at #1, Elvis Presley at #2, 
Johnny Nash at #5 and Rick Nelson at #7. All out 
of the 50's, they're all very much "today" with new 
material and now sound! Congratulations to each! 



Others out of the 50's and 60's currently riding the 
Hot 100 and Easy Listening charts once again 
include: Wayne Newton, Johnny Rivers, Cher, 
Steve & Eydie, Pctula Clark and Sammy Davis, Jr. 
Left field record of the week is on Mainstream by 
the Delegates "Convention '72," moving right 
across the Hot 100 from *80 to ♦57! The novelty 
reflected strong sales in Philly, Detroit, Pittsburgh, 
Baltimore, DC, Milwaukee and Seattle as well as 
action in N.Y., Chicago, L.A., S.F., Cleveland, St. 
Louis. New Orleans. Miami. Minneapolis. Mem- 
phis/Nashville and Houston. Top 40 play listings in 
Philly, Detroit, S.F., D.C., Milwaukee, Seattle, At- 
lanta, Portland and Phoenix. Hot disc! Now watch 
for "Dancing In the Moonlight" by King Harvest 
on Perception! Starting strong! 



Pop 



LOOKING GLASS-GOLDEN RAINBOW (2:57) 

(prod: Looking-Glass-Bob Liflon) (writer: Lurie) [Evie/Spruce Run/ 
(.happell, ASCAP) Follow up to their X) "Brmdy" is an easy beat 
folk rock ballad with the play and salci potential of their smash 
... top 40 and MOR. Flip: No inFo available. EPIC 5-10900 (CBS) 

HOLLIES-LONG DARK ROAD (3:25) 

(prod: Hon Richards & Hollies) (writers; Hicks. Lyrwh) [Screen Gems. 
Lolumbia, BMIl From the fop tO "long Cool Woman" to another 
heavy easy rociier with more top vocal worlrout by Alan Clarlte before 
his departure. Flip: No info available. EPIC 5.10920 (CBS| 

O'JAYS-992 ARGUMENTS (2:27) 

(prod: Gamble-Huff) (writers: Gamble.Huff.Whitehead) (Assorted, BMI) 
Following their phenominal, chart return with "Back Slabbers," group 
comes on strong once again with more rhythm material and strong 
lyric line. Flip: No info available. PHILADELPHIA INTEDNATIONAl 
3S22 (CBS) 

UNDISPUTED TRUTH-GIRL, YOU'RE ALRIGHT 
(2:58) 

(prod: Norman Whitfield-C. McMurray) (writets: Sawyer.McMurray] 
(Jobete, ASCAP] Flip: "with A Little Help From My Friends" (4:24) 
(Maclan, BMI) C«BT 7122 (Mplown) 



FOUR TOPS-KEEPER OF THE CASTLE (2:44) 

(prod: Steve Barri/Dtnnis Lambert/Brian Potter) (writers: Lambert- 
Potter) (Trousdale/ Soldier, BUI) Group's first for the label is a strong 
blues ballad penned by Lambert & Potter. Dynamite potential . . . 
pop and soul. Flip: No info available. DUNHIIL 4330 

RICK SPRINGFIELD-WHAT WOULD THE 
CHILDREN THINK (3:27) 

(prod: Robie Porter) [writer: Springfield) (Porttr/Sinder, ASCAP] A 
cut from his current chart LP Beginnings," Springfield follows his 
top 20 "Speak To the Sky" withh this deeper lyric line ballad set to 
a strong rhythm. Flip: No info available. CAflTOL 3466 

JONI MITCHELL-YOU TURN ME ON, I'M A 
RADIO (2:40) 

(writer: Mitchell) (Mitchell, BMI) Long finte between records but worth 
waiting for in this strong commercial rhythm ballad witlt super pat. 
foritsance, her first for the Asylum label. Flip: "Urge For Going" 
(Siguomb, BWII ASTLUM 11010 (Atlantic) 

YES-AND YOU AND I (Part 1) (3:25) 

(prod: Yes & Eddie Offord) (writer; Anderson) (Yessongs, ASCAP) Flip: 
No info available. AnANTIC 2920 

HILLSIDE SINGERS-THE LAST HAPPY SONG/ 
(LOOK INTO YOUR BROTHER'S EYES) (3:09) 

(prod: Al Hem) (writers: Evans-Parnes/Ham) (Natson/Port, ASCAP/ 
Mayoham, ASCAP) Flip, No into available. METIOMEDIA 2SS 

MARJOE-LO AND BEHOLDI (4:05) 

(prod: V/es Farretl) (writer: Dylan) [Dwarf, ASCAP) The hot property 
now burning up the movie screens around the country makes a strong 
disc debut with equally strong Bob Dylan rhythm ballad material. Flip; 
No into available. CHELSEA 780107 (RCA) 



ANDY KIM-LOVE THE POOR BOY (2:45) 

(prod: Andv Kim) (writer: Kim) (Joachim, BMI) Kim's got a new folk 
rock ballad sound and it's today and commatcial, loaded with top 40 
potency. Flip; No info available. UNI 55353 (MCA) 

PETER ALLEN-JUST ASK ME I BEEN THERE 

(3:52) 

(ptod: Richard Landis) (writer: Allen) (Valando, ASCAP) Flip; No info 
available. METIOMEDIA 156 

PETER SKELLERN-YOUHE A LADY (4:36) 

(prod: Peter Sames) (writer; Skellern) (WB, ASCAP) Now riding the 
top of the British chart this super sensitive ballad performance offers 
the same potential for the U.S. ... top 40 and MOR. Flip; No info 
available. lONBON 20075 

KEN LOGGINS WITH JIM MESSINA-YOUR 
MAMA DON'T DANCE (2:46) 

(prod: lim Messina) (writefs: Loggins.Messina) (Wingate/Jasparills, 
ASCAP) Flip: No info available. COLiMBIA 445719 

TRAFFIC-GLAD, PART 1 (2:40) 

(prod: Chris Blackwell & Steve Winwood) (writer: Winwood) [Irving, 
BMI) Flip: Part 2 (4:lt] UNITED ARTISn 50B83 

PAPER LACE-MARTHA (3:00) 

(prod: Roy White) (writer- White) (Campbetl/Coonelly, BMI) Britiih 
import ii a strong folk rhythm ballad performarKe with much potential 
for top 40 end MOR here. Flip: "You Can't Touch Me" (2:44) (Wefa 
IV, BMI) lANC 700 



Also Recommended 

JOi TEX-Kliii ThaMwi (4:251 (prod: Buddy Killen) (writer: Tax) 
(Tree, BMI) DIAL 1006 (Mercury) 

DAWN feafitriiif Taisy OriaKdo-Toi're A U<> 14:45) (prod; Hank 
Medress, Dave Appell & the Tokens) (writer; Skellern) (WB. ASCAP) 
■ELL 45-285 

MIKE DOUGIAS-Ole Bimeniiilk Sky (2:15) (prod: Mike Curb t Don 
Costa) (writer: Carmichaet-Brooks) (Morris, ASCAP) MCM 14453 

JAMES lAST-Haan of Gild (2:57) (prod; James Last) (writer: Young) 
(Silver Fiddle, BMI) POLTDOU 15050 

Ur CONNIFF ENVIKONMENT-Becane (1:16) (prod: Jack Mi) 
(writer; Clark) (CampbelLConnelly, ASCAP) COLUMBIA 4-456a7 



CHIP TAYLOB-Aiael e( the Meniini (4:14) (prod: Chip Taylor) 
(writer: Taylor) (Blackwood, BMI) BUDDAH 325 

STEVE 6000MAN-Ela«tloii Year Rag (2:02) (prod; Arif Mardin) (writer: 
Goodman) (Buddah/Turnpike Tom, ASCAP) BODSAH 326 

CACTUS— Bringini Me Down (3:40) (prod: Geoffrey Haslam) (writers: 
Appice-Bogert-French-Fririschings-Hitchings) (Thornycat, ASCAP) ATCO 
6901 

SHIDLEY JONES-Aln'l L«a Etiy (1;II) (prod: Boomes Howe) (writer; 
Hall) (Daniel, BMI) BEU 45 253 

ANDY 1 DAVID WILLIAMS— Fly Pretty Baby (3:17) [prod: Jackie Mills) 
(writer: Jenkins) (Language of Sound, ASCAP) KAPP 2187 (MCA) 

CARLTON DIMMALL-Here't Ta the Next Time (2:54) (prod: Pat Glass 
& Ted Glasser) (writers; Carter-Slephens) (Peer Int'l., BMI) METRO- 
MEDIA 259 



JULIE BUDD-Ok Ho H<t Mr Bakjr (3:01) (ptod: Hank Medress) 

[writers; King-Coffin) (Screen Gems-Columbia, BMI) RCA 74.0617 

HOMK-Plptllne SaneKca 0:34) (prod: Honk li Terry Wright) (writen: 
Wood-Stekol Buhler-lmboden Whaley) (Granite, ASCAP] SH* CENT1JDY 

2007 

2ND CHAPTER OF ACTS-I'm So Happr 0:41) (Prod; Bob Herring) 
(writers: Herring Herring) (Latter Rain, ASCAP) IAMB 1 LION 101 

(MGM) 

CURBSTONES-Tta OlIMreii'i KUrckliii Seng (2:30) [prod: Bob Summers) 
(writer: Arnold) (Miller, ASCAP) MCM 14449 

MIKE McDOMALD-DrivIa' Wheel (3:35) (prod: Rick Jatrard) (writar: 
Sykes) [Peslige, BMI) BELL 45-259 

ROY BUCNANAN-Haunted Hoase (2;44) (prod; Peter K. Siegel) (Venice/ 
B-Flat, BMI) POLYDOR 14149 



Country 



HANK WIUIAMS, JR. & LOIS JOHNSON- 
WHOLE LOTTA LOVING (2:16) 

(prod: Jim Vienneau) [writers: Domino-Bartholomew) (Travis, BMI) 
The Fats Domino classic gets a wild country reading by the duo. Coulij 
move over pop as well. Flip: Ho info available. MCM 14443 
•ADIO ACTION: KCKN (Kansas City) 



BILLY "CRASH" CRADDOCK-AFRAID I'LL WANT 
TO LOVE HER ONE MORE TIME (2:45) 

(prod: Ron Chanceyl (writer: Wllkins) (Little David, BMI) Flip: No info 
available. CARTWHEEL 222 

RADIO ACTIOR: WKOA (Nashville): WPNX (Columbus) 

JOE STAMPLEY-SOUL SONG (2:28) 

(prod: Norris Wilson) (wrirers: Richey-Wilson-Sherrlll) (Gallico/Algee, 
BMI) Flip: "Not Too Long Ago" (2:45) (Gallico, BMI) DOT 17442 
(Famous) 

RADIO ACTION: WPNX (Columbus); WEEP (Pittsburgh); WJJD (Chicago); 
WIL (St. Louis); KCKN (Kansas City); WBAP [Ft. Worth): KCKC (San 
Bernadino] 

JOHNNY WILLIAMS-SWEET MEMORIES (3:20) 

(prod: Larrv Butler) (writer; Newbury) (AcuH-Roae, BMI) Flip; No info 
available. EPIC 5-10921 (CBS) 
RADIO ACTION: WPNX (Columbus) 



LINDA GAIL LEWIS-IVORY TOWER (2:37) 

[prod; Roy Dea) (writer; Snow) (Casserole, BMI) Flip; "He's Loved Ma 
Much Too Much (Much Too Long)" (2:22) (Lewis, BMI) MERCURY 
73343 

RADIO ACTION; WBAP (Ft. Worth); WPNX (Columbus) 

RONNIE SESSIONS-TOSSIN' AND TURNIN' 

(2:39) 

(prod: Windchime Prod) (writers: Adams-Rene) (Lescay. BMI) Flip: No 
info available. MGM 14445 

MEL STREET-LOVIN' ON BACK STREETS (2:48) 

[prod; Mel Street & Dick Heard) (writer; King) (Contention. SESACJ 
Metromedia enters the country field by absorbing the Royal J^erican 
label. The first features Mel Street's powerful follow up to his hit 
"Borrowed Angel. " METROMEDIA COUNTIY 901 

RADIO AniOH; ItrWVA (Wheeling); WKDA (Nashville); WBAP (Ft. 
Worth); KTCR (Minneapolis) 



Also Recommended 



NORRO WILSON-EverYtady Head lovin' (];35) (prod; Bob Ferguson) DICK CURLESS-She Called Me Baby (2:42) (prod: Joa Allison) (writer; 

(writers: Huston.Jaylor-Wilson) (Gallico/Algee, BMI) RCA 74-0824 Howard) (Central Songs, BMI) CAPITOL 3470 
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iraE, Weeks On Chart 

ititlit (Product!) Label. Number (DIslflbutlni UM) 




8 6 



11 11 



13 15 






MY DING-A-LING e 13 

Chuck Btrry (Esmond Edwards), Chni 2131 

BURNING LOVE 11 

El»it Pieiler, RCA 74-0769 

NIGHTS IN WHITE SATIN 13 

Moody Bluei (Tony Clarki], Dtrim 85033 (Londonl 

USE ME • 10 

Bill WIHint (Bill Witheri with II. iickson, 
J. Gadson, M. Dunlap and B. Blackmafl), 
Suiiex 241 (Buddah) 

I CAN SEE CLEARLY NOW 8 

Johnny Nath (Johnny Nash), Egk 5.10903 (CBS) 

FREDDIE'S DEAD (Theme From 
"Supeifly") 11 

Curlis Mayfield (Curtis Mayfield], Curtom 1975 
(Buddah^ 



GARDEN PARTY 



14 



Rick Nelson & The Stone Canyon Band (Rick Nelson), 
Oecca 32980 (MCA) 

BEN 13 

MJchaal Jackson (Corporation], Motown 1207 

EVERYBODY PLAYS THE FOOL • 16 

Main Ingredient (Sylvester & Stminons), RCA 74-0731 

GOOD TIME CHARUE'S GOT THE BLUES 9 

Danny O'Keefe (Arif Mardin), 
SlSnpost 70006 (Atlinllcl 



TIGHTROPE 

Leon Rti 

LISTEN TO THE MUSIC 



10 

Leen Rusiell (Denny Cordell & laon Ruttall), 
Shelter I23S2 (Cepllel) 



Dooble Brothers (Ted Tomolainan), 
Warner Bros. 7619 

I WHY/LONELY BOY 10 

Oonny Osmond (Mike Curb & Don Cotta), 
MGM 14424 



I'LL BE AROUND 

Spinners (Thorn Beit), 



11 

Atlantic 2904 



I'D LOVE YOU TO WANT ME 6 

Lobo (Phil Gernhard). Big Tree 147 (Bell) 

WITCHY WOMAN g 

Eagles (Glyn Johns), Asylum 11008 (Atlantic) 

I AM WOMAN 10 

Helen Reddy (Jay Senior), Capitol 33S0 

THE CITY OF NEW ORLEANS 14 

Arte Guthrie (Lenny Waronkar & John Pilla), 
Reeriie 1103 

IF I COULD REACH YOU 8 

Fifth Dimension (Bones Howe), Bell 45-261 

STARTING ALL OVER AGAIN 

Mel and Tim (Berry Becketr & Roge 



17 

Hawklni:. 
Stat 0127 



BABY D0N7 GH HOOKED ON ME e ig 

Mac Davit (Rick Hall], Columbia 4-45618 

THUNDER AND LIGHTNING 9 

Chi Coltrane (Toxey French], Columbia 4 45640 

DONT EVER BE LONELY 
(A Poor UHle Fool Uke Me) 9 



24 9 POPCORN 



Cornelius Brothers & Sitter Rose 
(Bob Archibald). United Artists 50954 

17 

Hot Butter (Bill & Sieve Jerome, MTL Prods., 
R. E. Talmadge & Danny Jordon), 
Musicor 01458 



SPACE MAN 7 

Nilsson (Rkhard Perry), RCA 74-0788 

I BELIEVE IN MUSIC 12 

Gallery (Mike Theodore & Dennis Coffey:. 

Sussex 239 (Buddah) 

29 MIDNIGHT RIDER 7 

Joe Cocker & the Crii Stelnton Band (Denny 
Cordell t Nigal Thomas), AtM 1370 

SUMMER BREEZE g 

Seals & Crofts (Louie Shellon), Warner Bros. 7606 

YOU WEAR IT WELL 10 

Rod Slowert (Rod Stewart), UercuTY 73330 

LOVING YOU JUST CROSSED MY MIND 9 

Sam Ntely (Rudy Durand), Capitol 3381 

GOOD FOOT, Part 1 • 13 

James Brown (James Brown), Polydor 14139 

ELECTED 4 

Alice Cooper (Bob Eirin), Warner Bros. 7631 

GO ALL THE WAY 18 

Raspberries (Jlmny lenner), Capitol 3348 



58 60 

# 71 
61 I 61 

^ 78 

63 I 64 

64 53 
^ 74 

66 68 

67 69 



1 


LAST 
WEEK 




39 


35 


36 




44 


37 


16 




54 


39 


40 


40 


35 




47 




63 


43 


38 


w 


52 


45 


45 


w 


51 


47 


48 


48 


49 


W 


55 


w 


65 






52 


43 


53 


56 


54 


46 




72 


I 56 


50 



TITLE, Weeks On Chart 

Aftitl (Producer) UbeL Numlxr (Ilatiibiitli« UbH) 



AMERICAN CITY SUITE 6 

Cethman & West (Steve Barrr), Ounhill 4324 

BABY DONT YOU DO IT 7 

The Bend (The Band), Capitol 3433 

IF YOU DONT KNOW ME BY NOW 5 

Harold AAelvIn & the Blue Holes (Gamble-Huff), 
Philadelphia Internitional 3520 (CBS) 

SPEAK TO THE SKY 13 

Rick Springfield (Roble Porter). Capitol 3340 

PAPA WAS A ROLLIN' STONE 3 

Temprations (Norman Whitfield), 
Gordy 7121 [Motown) 



FROM THE BEGINNING 

Eroen 

BACK STABBERS 



10 

Eroefsort, Lakt & Palmer (Greg Lake), 
Cotillion 44158 

15 

O'Jays (Gamble-Huff Prod.), Philadelphia 
International 3517 (CBS 

ALL THE YOUNG DUDES 6 

Moti the Hoopla (David Bowie). Columbia 4-45659 

VENTURA HIGHWAY 2 

America (America), Warner Bros. 7641 

ROCK ME BABY 8 

David Cassidy (Was Farrelll. Bell 45-260 

ROCK 'N ROLL SOUL 6 

Grand Funk Railroed (Grand Funk Railroad), 
Capitol 3363 

A PIECE OF PAPER 10 

Gladstone (R.H.B. Prod.). ABC 11327 

OPERATOR (Thafs Not the Way It Feels) 3 

Jim Croce (Terry Cashman & Tommy West]. 

ABC/Dunhill 11335 

THArS HOW LOVE GOES 7 

Jermairw Jackson [Jolinny Bristol), Motown 1201 

CAN7 YOU HEAR THE SONG 6 

Wayne Newton (Wet Fortell). 
Chelsea 784)105 (RCA) 

ROCKIN' PNEUMONIA-eOOGIE 

WOOGIE FLU 4 



IT NEVER RAINS IN SOUTHERN 
CALIFORNIA 2 

Albert Hammond (D. Altfeid & A. Hammond), 
Mums 76011 (CBS) 

FUNNY FACE 5 

Donne Fargo (Stan Silver), Dot 17429 (Famous) 

GERONIMO'S CADILLAC 13 

Michael Murphey (Bob Johnston). A&M 1368 

POOR BOY 6 

Casey Kelly [Richard Sanford Orjhoff), 
Elektra 45804 

DONT HIDE YOUR LOVE 8 

Cher (Sonny Bono & Snuff Garrett], 
Kapp 2184 (MCA! 
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TITLE, Weeks On Chart 

Artist (Producer) Label, Nunbei (DisMbutiat Litea 



74 76 

75 I 79 

76 77 

77 66 



SOMETHING'S WRONG WITH ME 



3 



Austin Roberts [Danny Jantsen, Bobby itart & 
Austin Roberts), Cf>elsea 7B-010I (RCA) 

SLAUGHTER (Theme From "Slaughter") 8 

Billy Preston (Billy Preston), A&M 1380 

CONVENTION '72 2 

Delegates (H. Cenci & N. Koutaleout For 

Nik-Nik Productions], AAainstream 5525 

LET IT RAIN 6 

Eric Clapton (Delaney Bramiett), Polydor 15049 

YOU OUGHT TO BE WITH ME 2 

Al Green (Willie Mitchell), Hi 2227 (London) 

I'M STONE IN LOVE WITH YOU 3 

Stylistics (Thorn Bell). Avco 4603 

WOMAN D0N7 GO ASTRAY 7 

King Floyd (Elljeh Walker). Chimneyvilla 443 

(Corillion) 

BABY SIHER 3 

Selly Wright (Willie Clark S, Clarence Reid 
for Merlin Prod.). Alston 4614 (Atlantic) 

I'LL MAKE YOU MUSIC 7 

Beverly Bremers (Steve M«tz/David Lipton/ 
Norman Bergen), Scepter 12363 

(Ifs the Way) NATURE PLANNED FT 8 

Four Tops (Frank Wilson). Motown 1210 

SUNNY DAYS 



85 

87 88 



89 92 

91 
92 



93 



94 100 



4 

Lighthouse (Jimmy lenner). Evolution 1069 
(Stereo Dimension) 



SO LONG DIXIE 

Blood. 

A MAN SIZED JOB 4 

Denise LaSelle (Craion). Westbound 260 (Chess/Janus) 



97 98 
98 

99 

100 - 
__l 



THEME FROM "THE MEN" 

Isaac Hayes [Isaac Hayes & Oniie Home], 
Enterprise 9058 (Stax/Volt) 

WE CAN MAKE IT TOGETHER 



Sieve and Eydie (Mike Curb A Don Costa). 

MGM 14383 

CRAZY HORSES 2 

Osmonds (Michael Lloyd & Alan Osmond), 
MGM 14450 

I LOVE YOU MORE THAN YOU'LL 

EVER KNOW 2 

Donny Hathaway (Jerry Wester & Arif Mardin), 
AIco 69in 

DIALOGUE 1 

Chicago (James William Guercio), 
Columbia 4-456^ 

IF YOU CAN BEAT ME ROCKIN' (You 
Can Have My Chair) 5 

Laura Lee (Roneld Dunbar), 
Hot Wax 7207 (Buddah) 

IF YOU LH ME 4 

Eddie Kendrlcks (Frank Wilson), 
Tamla 54222 (Motown) 

WHY CANT WE BE LOVERS 5 

Holland'Doiier [Holland-Doiier-Holland}, 
Invictut 9125 (Capitof) 

GUILTY 5 

Al Groan (Palmer James/Curtis Rodgats), 
Bell 45.258 

COLORADO 8 

Danny Holien (Bill Siymciyk], 
Tumbleweed 1004 (Famous] 

WEDDING SONG giiere Is Li»e) 4 

Pelula Clark. (Mike Curb & Don Cosfa). MGM 14431 

GUESS WHO 11 

B.B. King (Joe Zagarino), ABC 11330 

NO 3 

Bulldog (Gene Cornish & Dino Danelli], 
Decca 32996 (MCA) 

A LONELY MAN/THE MAN & THE 
WOMAN (The Boy & The Giri) 5 

Chi-lites (Eugene Record), Brunswick 55482 

DOWN TO THE NIGHTCLUB 2 

Tower of Power (Ron Capone & 
Tower of Power), Warner Bros. 7635 



WORK TO DO 

Isley Br 

WHAT AM I CRYING FOR 



Isley Brothers (R. Isley, 0. tiley, R. Isley], 
T-Neck 936 (Buddah) 



Dennis Yost & the Classics IV 
(Buddy Buie), MGM Sovtti 7002 

SUNDAY MORNING SUNSHINE 2 

Harry Chapin (Fred Kewley], Elektra 45611 

CUIR 1 

Gilbert O'Sullivan (Gordon Mills), 
Mam 3626 (London] 

TOGETHER ALONE 2 

Melanie (Peter Schekeryk], 
Neighborhood 4207 (Famous) 



CORflER OF THE SKY 

Jackson 5 (Sh 

HEY, YOU LOVE 



Jackson 5 [Shirley Matthews & Deke Richards), 
Motown 1214 



Mouth & MacNeal (Hens Van Hemert], 
Philips 40717 {Mercury} 

DANCING IN THE MOONLIGHT 1 

King Harvest (Berjot-Roblnson), Perception 515 

SPECIAL SOMEONE 1 

Heywoods {John Madera], Family Prod. 0911 (Famous) 

MISTY BLUE 2 

Joe Simon (John Richbouro], 
Sound Stage 7 1 508 (CBS) 

DETERIORATA 3 

National Lampoon (Michael O'Oonoghue & 
Tony Mendra), Blue Thumb 218 (Famous) 

I GUESS I'LL MISS THE MAN 2 



THE PEOPLE TREE 2 

Sammy Davis Jr. {Mike Curb. Don Costs & 
Michael Viner), MGM 14426 

RUNNIN' BACK TO SASKATOON 3 

Guess Who [Jack Richardson), RCA 74-0803 

SONG SELLER 2 

Raiders (Mark Lindsay), Columbia 4-456B8 

DO YA 1 

Move (Roy Wood & Jeff Lynrte), 
United Artists 50928 

REDWOOD TREE 1 

Van Morrison (Van Morrison), Warner Bros. 7638 

SUITE: MAN AND WOMAN 1 

Tory Cole (Cavid Mackey;, 20lh Cewlury 20001 
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Hers\^ A Real Love Story. 

Thestory of the brilliant, tormented Billie Holiday, a story filled with 
love and anguish and music, a story that now comes to the screen as 
a magnificent motion picture starring Diana Ross. 




And Roger Williams PlaysThe Theme FromThat Story. 

The "Love Theme From 'LADY SINGS THE BLUES'," music as romantic and soulful as 
Billie'sown story, interpreted by one of the great artists of today. 

Roger Williams is the first to have recorded the "Love Theme" from the film, and 
it is available now as a single, b/w Neil Diamond's "Play Me." And if a single isn't enough, 
Roger's new album, also entitled Play Me," will be released soon, with many other songs 

and themes of our time. 



"LoveUemeFromLADYSINGS THE blues: 



K-2189 



Produced by Stan Farber 
Arranged by Marty Raich 



HQOO 

MCA Records. Inc 



FOR WEEK ENDING OCTOBER 28, 1972 




Compounding the triumph! 
presenting the second 
Loggins & iViessina album. 




KC 31748 Also available on tape 



Plus the rockingest single of the yean 
"Your Mama Don't Dance.!' . 



"Sittin' In" was the sleeper 
album of the year. 

It created a devoted following 
for Loggins & Messina across the 
country ... as their current string 
of sold-out concerts proves. 

Now here's the vehicle that will 
catapult Loggins & Messina to the 



top. The new album is filled with 
more of the same unpretentious 
music that opened all those ears 
and hearts to Kenny and Jim. 

And, it's also got the rockin' 
single that'll have the country 
on its feet in no time: 

"Your Mama Don't Dance." 



New Loggins & Messina.On Columbia Records* 
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STAD PEDFMMER-LP'i riglilering griM- 
C9t proportlonete upwtrd progreu this 
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Titlt, Label, Numlwr (Dist LilwD 



113 

W 



Full Cirda 

Ellktra EKS 750X 



Mm CALUGHER 

Livs 

Potydor PO^SSU 

STEPHEN STIUS 
Manassas 

Atlantic SD 2-9 03 

ERK CUFTON 

Best of Clapton 

Polydof PD 3503 



ROY BUGMAIUN 

Polylkr PD X33 



NAT ADDERLfV QUARTn 
Soul Zodiac 

Capitol SV«B 11025 



lU I 105 U 



114 ' IM 



IIS 104 



US 



117 



lU 



107 



37 



lit 



GALURT 

Nice to B< With You 

Sui»x SXaS roi7_(Buddali)_ 

nRANNOSAURUS KX 

A B«ginnlns 

AUI SP 3514 



ALICE COOPER 
Kllar 

Waraw »foi. IS HB 



AMERICA 

Wamtr (ral. iS U7« 



126 



154 



120 



is 



122 



123 



124 



is 



126 



128 



is 



130 



131 



135 



ifir 



116 



1S6 



111 



19 



VIKKI CARR 

En Espanol 

Columbia^KC 3U70 

(IROVER WASHINSTON, JR. 

All tlw King's Horsts 

Kudu KU-O? (CTII 



CHI-LUES 

Their Greatest Hits 

Brunswick BL 754IS4 



CHARLEY PRIDE 
A Sunshiny Day 

«CA ISP 47« 

CHUCK BERRY 

Golilen Decade 
Chni 2CH-15U 



140 



■2 



129 



146 



122 



120 



RAMSEY LEWIS TRIO 
Upendo HI Pamoja 

Columbia KC 31 096 

SONNY k CHER 
The Two of Us 

Atco so 2-804 



20 



20 



132 



1S5 



WAYNE NEWTON 

Daddy Don't You Walk So Fnt 

OlBlua CNE 1001 WCA) 



HAROLD MELVIN 6 THE BLUE NOTES 
I Miss You 

PWlodolpMa imi nnHoMl C 3lt4« (CBSl 
llMI HENDRn 
Rare Hendrix 

trip 9500 



PINK FLOYD 
Obscured by Clouds 
HarvMl ST 1107«^(Cooitol)_ 
FIDDLER ON THE ROOF 
Soundtrack 

Unlteil Artlili UAS 10900 
L060 

Of a Simple Man 

Big Troa 2013 (Ball) 



JERRY BUTLER 

Spice of Ufe 

Mtttury SUM 2-7502 



JOAN BAEZ 

Come From the Shadows 

A4M 5P 4339 

BEVERLY BREMERS 
I'll Make You Music 

Scooter SPS 5102 

BLOODROCK 
Bloodrock Passage 

Capitol SW 11109 



TDM JONES 
Ckne Up 

Panrt »PAS 71055 (Loodon) 



CHEECH 6 CRONt 

Oda SP 77010 (ASiM) 

MIHNNY MATHIS 
Sofli Sung Blue 

Colunbil KC 3I«26 



137 



Coinplltd from Natloial telill Stem by 
the Music Popularity Chart Dapartment 
I and tha Record Martat Rasaarch Oapirt- 
maflt of Billboard. 

NA Indicates fsot ovoiloble 
ARTIST 

Title, Label, Number (Dist. Label) 



138 143 



131 9 NATIONAL i 

Radio Dinner 

Banina/Blua Ttitinib BTS 38 (Famoual 



140 



141 



142 127 



14 



FOGHAT 

Baarivllla BR 2077 (Warner Bros.) 



139 144 20 DAVID BOWIE 

Rise a Fall of Ziggy Stardust S the 

Spiders From Man 

RCA LSP 4702 



134 I 11 CAPTAIN BnOND 

Caprkom CP 0105 (Wamar B ros.) 

BOZ SCACBS 

My Time 

Columbia KC 313Bd 



147 



143 136 



20 TOWER or rOWER 

Bump City 

Warnar Br os- BS 2616 

37 



BlUY PRESTON 

I Wrote a Simple Song 

A»M SP 3507 



144 m 



145 



146 



145 



133 



135 



148 



151 



149 



152 



150 



158 



151 



152 



159 



is 



155 



141 



156 



137 



157 



117 



149 



159 



165 



168 



STAPLE SINGERS 
Beamtude/Respact Younelf 

Slax JTS 3002 



MERLE HAGGARD 

Best of the Best of Merle Haijard 

Capitol ST 11082 



25 JEFF BECK GROUP 

Epic K E 31 331 (CBSl 

22 BLOODROCK 

Lhie 

Capitol SVBB 11038 



33 



168 



166 



165 



148 



174 



CABARn 

Soundtrack 

ABC ABCD 753 



41 



YES 
Fragtie 

Atlantic so 7211 



HOT BUTTER 

Popcorn 

Muticor J«S 3242 

"ATOMIC ROOSTER 
Made In England 

Elektra EKS 75039 



TAPt 
PACKAGES 
AVAILABLE 



4 ALBERT KING 

I'll Play the Blues For You 

|Sta» STJ_3009 

TTDANIEL BOONE 

Mercury SRM 1-649 



6 CHI COLTRANE 

Columbia KC 31275 



18 



LOOKING GUSS 

Epic KE 31320 (CBSl 



BOBBY VINTON 
Sealed With a Kiss 

Epic KE 3164 2 (CBSl 



VARIOUS ARTISTS 

Fillmore; The Last Days 

rillmore 23X31390 (CBSl 

(Tap es Ayai labia Throupii Wam ar Brea.) 

GRAND FUNK RAILROAD a 

Mark, Don S Mel, 1969-71 

Capitol SABB 11042 



JOHN HcLAUGHUN 

Extrapolation 

Polydor PD 24-5510 
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aTON JOHN 

Madman Across the Water 

Unl 931M1 (MCA- 



OSIBISA 
Heads 

Docca PL 7-5368 (MCAl 



CREAM 

Heavy Cream 

Pbl ydor PD 3502 



MHN PRINE 

Diamonds In the Rough 

Atlantic SD 7240 



SAM NEELV 

Loving You Just Crosawl My Mind 

Caoltol ST 11097 



MICHAEL MURPHEY 
Geronimo's Cadillac 

ASM SP 4358 



AL GREEN 

Ball 6076 



JOHN MAYALL 

Moving On 

Pclydor PD 5036 

JUDY COLLINS 

Colots of the Day/The Best of 

Eleklrj EKS 75030 



SAMMY DAVIS, IR. 

Portrait of Sammy Davis, Jr. 

MGM SE 4852 
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180 
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173 



175 



198 



17f 



179 



184 



186 



181 182 



182 190 



Awarded RIAA seal for sales of 1 Million 
dollars at manufacturer's level. RIAA saal 
audit available and optional to all manu- 
facturars. (Seal indicated by colored dol).# 

ARTIST 

Title, Label, Number (Dist. Libel) 



CACTUS 

"01 'N Sweaty 

Atco so 7011 



RAY PRICE 

All Time Greatest Hits 
Columbia C 31364 



Polydor PD 500e 
'liARK~BBm6~ 
Ambush 
MM SP 4364 



HIUIE lACKSON 

Spring SPR 5703 (Polydor) 

MARIUtLMOMD 

Rising 

Colunila KC 31917 



7 JOHNNY CASH 

America: A 200 Year Salute m Stoiy 
& Song 

Columbia KC 31645 



PETER FRAMPTON 

Wind of Change 

MM SP 4348 



TAK 
PACKAGES 
AVAILABLE 



LED ZEPPELIN 

Atlantic SD 7208 



JOEY HEATHERTON 

The Joey Healherton Album 

MM SE 4658 



184 



185 



186 



187 



190 



191 



193 



194 



196 



197 



198 



200 



185 



113 



178 



183 



189 



111 



199 



192 



196 



181 



20O 



TONY BENNETT 

All Time Greatest Hits 

Columbia KG 31494 



LES McCANN 
Talk To the People 

Atlantic SD 1619 



3 CASHMAN t WEST 

A Song or Two 
OunhlllOSX 50126 



PYTHON LEE JACKSON 

In A Brolien Dream 

GWP Crascendo CNPS 2066 



29 



KENNY RANKIN 

Like a Seed 

Little David LP 1003 (Atlantic) 



BONNIE RAin 

Give It Up 

Warner Bros. B S 2643_ 
ROBERTA FLACK 

Quiet Fire 

Atlantic SD 1594 



FIFTH DIMENSION 
Individually & ColleOlvely 



VARIOUS ARTISTS 
Mar Y Sol 

Atco SD 2-705 



JOE WALSH 

Barnstorm 

DuiWlill DSX 50130 



PENTANGLE 

Solomon's Seal 

Reprise MS 31W 



BROWNSVILLE SECTN>N 
A Night On the Town 

Jig 2r~ BTS 20IO_(aoll) 

RAY CONNIFF « THE SINGERS 

Alone Again (Naturally) 

Columbi a^KC^S 1629 

HKXEY HART 

Rolling Thunder 

Warner Bros. BS 2635 



DEEP PURPLE 
Machine Head 
Wanter Bros. BS 2607 



GARY GLITTER 
Glitter 
Ban 1108 



FAMILY 
Bandstand 

United Artists UAS 5644 



Darry chapin 

Sniper And Other Love Songs 
Elektra EKS 75042 



IF 

Wateffell 

Metromedia KMD 1057 



BATDORF I, RODNEY 

Asylum SD 5056 [Atlantic) 

GENTLE GIANT 
Thiee Friinib 

Colmibli KC 3160 
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A-Z(U5TH)ffrARn515) 

H«t M4wi\vt 1ia 

Alkt C»rcr 41. lis 

Al)m«n Irathm Irnd «5 

Mark AlmMri 175 

Ain»rrc« 114 

AriMt M 

Atanic RowtH 151 

J«M Ba« 131 

%»m4 7 

to4«rf i Rorilty 199 

J«ff iKk eroi9 144 

Taity KtiMi«n 1W 

Mart B«iina 173 

Ckoth Btrry B, 131 

BUck Oak Arkamat 103 

Brack Sabhatfi 49 

ateodrack 133, 147 

Danial Bosat 153 

David B»wit 139 

B/aad 93 

Bcvtrly Braman 139 

James 8r«wn 43 

Browmvilla Stttiaa 191 

Roy BvchaaM Ill 

Jany Birtlvr 130 

Cachrt 170 

Captati BtTfl«4 140 

GMff* CKfia 34 

C«rpMftn 3tP 



Vlkk( Carr 117 



Johnay Caik 
Cailiman 4 WtSt 
Harry Oiapii . 
Chaacb A Omm 

Ckar . 

CklMM 

CM-UtH _ 

Iric ClaptM 1 

Ju4y CalBn 

Chi CaltraM 

CMMMndar Ca4f 

Ray CMiim 

Caniallui Bras. A Sl<tar Rut 

Cream 

Jin Craca 

IHat Davis 

Sammy Davis 

Davf Pwfia t 

John Danvar 

Dartk A Tha Dtmiiiai 

Neil D)«in»a4 

DMbEe BrvHian 



174 
1B3 

197 
.13, 135 
..57, 95 
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,. 94 
.193 
. 39 
.142 



.149 
194 

. 54 
. 91 



FMl 40 

F^it 13B 

FMr T«pa 50 

Rattf FriMRtM 177 

ArMha Frank Ha/ Jamti Clfvalind 44 



eaifarv 

J. Galli B»ii4 

Cntic Giant 

Cary Clittar 

Grand Ftmk RallrMrf ... 

Al Grttn 71, 

G«ast Wk» 

Aria Gvthrle 

JMerle Ha«9ar4 

Mickey Hart 

Donny Hattiaway 

Richie Havens 

Jaay HaafkartM 

Jimt Handrix 

Hollltl 

Hot Battar 
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...100 
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Family IH 

Danna Farf* 73 

Fifth DimMsiH 14, 1B7 

Flllnart: Tht Last Darn 1S7 

Rahtrta Flack 70, 184 

Rahwta Flacfc A Daaiiy Hathaway 48 
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Mkhaal iacfcsan . 
HIlNa JMksa* ... 
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Jaaia* Oaot 
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O'Java 
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Slada 

Saoay A Char 


171 
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Jettra Tall 


47 


Danny O'Kaafa 


96 


SOUmTRACKS 




I Hoi Jalia 


160 


eilbert O'StiKvaa . . . 
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Cabaret 
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Tom Jana* 


134 
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Plddler Oo Tka leaf . 
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Codsaall 
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144 


Kiniu 
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Cat Stevens 
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Red Stewart 
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Blllv Preston 


141 


Temptatiem 
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■ay Price 
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Ten Tears After 
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Three Dan Hifllf 

Tower at Power 
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Jaka Prine 
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Mar T Sol 
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Jeftnav Matkis 
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Behhy Vinton 
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Otis Reddiilf 
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Joe Wakh 


189 
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18 




Crover WasWaetoo . . . 
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Mooav Bins 


3 


Snoiiev Rablnaafl A Tta Mracias 46 
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Bill Withers 
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BMI Country Honors 
103 Writers, 71 Pubs 



• Continued from page 10 

Bobby Goldtboro 

Un»rt Muiic Corp. 
COMIN- DOWN 

Dave Dudlty 

Six Days Music 
DADDY FRANK (THE GUITAR AAAN) 

Merle Haggard 

Blue Book Music 
DID YOU EVER 

Bobby Brdddock 

Tree Publishing Co., Inc. 
DIS- SATISFIED 

Bill Anderson 

Jan Howard 

Carter Howard 

Stallion Music, Inc. 
DO RIGHT WOMAN, DO RIGHT AAAN 

Dan Penn 

Chips Moman 

Press Music Co., Inc. 
DREAM BABY 

Cindy Walker 

Combine Music Corp. 
DREAM LOVER 

Bobby Darin 

Hudson Bay Music Co. 

Hill and Range Songi, Inc. 

Screen Gems-Colunobia Music, Inc. 
EARLY MORNING SUNSHINE 

Jay Marshall 

Mariposa Music, Inc. 
EASY LOVING 

Freddie Hart 

Blue Book Music 
EMPTY ARMS 

Ivory Joe Hunter 

Unert Music Corp. 
EVERYTHING IS BEAUTIFUL 

Ray Stevens 

Ahab Music Co., Inc. 
FlY AWAY AGAIN 

Dave Dudltv 

Six Days Music 
FOR THE GOOD TIMES 

Kris KIstofftrson 

Buckhorn Music Publishing, Inc. 
GENTLE ON MY MIND 

John Hartford 

GItsar Publication!, Inc. 
A GOOD-HEARTED WOMAN 

Waylon Jennings 

Willie Nelson 

Baron Music Publishing Co. 

Willie Nelson Music 
GOOD LOVIN' (MAKES IT RIGHT) 

Billy Sherrill 

Algee Music Corp. 
GREEN GREEN GRASS OF HOME 

Curly Putman 

Tree Publishing Co., Inc. 
GYPSY FEET 

Leona But rum 

Nellie Smith 

Open Road Music, Inc. 
HELP ME MAKE IT THROUGH THE NIGHT 

Kris Krisfofferson 

Combine Music Corp. 
HERE COMES HONEY AGAIN 

Carole Smith 

Sonny James 

Marson, Inc. 
HITCHIN- A RIDE 

Peter Callander (PRS) 

Mitch Murray (PRS) 

Inturw, Inc. 
HOW CAN I UNLOVE YOU 

Joe South 

Lowery Music Co., Inc. 
1 CAN'T SEE ME WITHOUT YOU 

Conway Twitty 

Twitty Bird Muilc Co. 
I CAN'T STOP LOVING YOU 

Don Gibson 

Acuff-Rose Pufclicatlons, Inc. 
I REALLY DON'T WANT TO KNOW 
Don Robertson 
Howard Barnes 

Hill and Range Songi, Inc. 
I WANNA BE FREE 
Lorette Lynn 
Sure-Fire Music Co., Inc. 
r WON'T MENTION IT AGAIN 
Cam Mulltns 
Carolyn Jean Yates 
Seavlew Music 
I'D RATHER BE SORRY 
Kris Kristofferson 
Buckhom Music Publishing, Inc. 
I'D RATHER LOVE YOU 
Johnny Duncan 
Pi-Gem Music Publishing Co. 
IF YOU THINK I LOVE YOU NOW 



(I'VE JUST STARTED) 
Billy Sherrill 
Curly Pulman 



Algee Music Corp. 
I'M A TRUCK 
Robert Stanton 
Ripcord Music 
Central Songs, Inc. 
Plague Music 
I'M GONNA WRITE A SONG 
Glenn Sutton 
Flagship Music, Inc. 



SUPER PROMOTIONS 
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I'M JUST ME 

Glenn Martin 

Tree Publishing Co., Inc. 
INDIAN LAKE 

Tony Romeo 

Pocketful of Tunes, Inc. 
INDIAN RESERVATION 

John Loudcrmilk 

Acuff-Rose Publications, Inc. 
IT'S FOUR IN THE MORNING 

Jerry Chestnut 

Passkey Music, Inc. 
JUST ONE TIME 

Don Gibson 

Acuff-Roie Publications, Inc. 
KISS AN ANGEL GOOD MORNIN' 

Ben Peters 

Playback Music 
KO-KO JOE 

Jerry Reed 

Vector Music 
l.A. INTERNATIONAL AIRPORT 

Leannie Scott 

Blue Book Music 
THE LAST ONE TO TOUCH ME 

Dolly Parton 

Owepar Publishing, Inc. 
LEAD ME ON 

Leon C. Copeland 

Shade Tr«e Music 
LEAVIN' AND SAYIN' GOODBYE 

Jeannie Seely 

Tree Publishing Co., Inc. 
LIFE 

Shirl Milete 

Elvis Presley Music, Inc. 

Last Straw Musk, Inc. 
LOVING HER WAS EASIER 

(THAN ANYTHING I'LL EVER DO AGAIN) 

Kris Kristofferson 

Combine Music Corp. 
THE MAN IN BLACK 

Johnny Cash 

House of Cash, Inc. 
ME AND BOBBY McGEE 

Kris Kristofferson 

Fred L. Foster 

Combine Music Corp. 
MISSISSIPPI WOMAN 

Red Lane 

Tree Publishing Co., Inc. 
MORNING 

Bill Graham 

Show Biz Music 
MOUNTAIN OF LOVE 

Harold Domnan 

Wren Music Co., Inc. 
MY HANG UP IS YOU 

Freddie Hart 

Blue Book Music 
NEVER ENDING SONG OF LOVE 

Delaney Bramlelt 

Metric Music Co. 
NEXT TIME 1 FALL IN LOVE (I WOITT) 

Ned Miller 

Central Songs, Inc. 
NO LOVE AT ALL 

Wiiyne Carson Thompson 

Johnny Christopher 

Rose Bridge Music, Inc. 

Press Music Co., Inc. 
OH SINGER 

MIra Smith 

Margaret Lcwii 

Shelby Sinqleton Music, Inc. 
ONE'S ON THE WAY 

Shel Silverstein 

Evil Eye Music, Inc. 
PITTY PITTY PAHER 

Bob Morris 

Blue Book Music 
THE PROMISED LAND 

Chuck Berry 

Arc Music Corp. 
QUITS 

Bill Anderson 

Stallion Music, Inc. 
RELEASE ME 

Eddie Miller 

W. S. Stevenson 

Four Star Music Co., Inc. 
ROILIN' IN MY SWEET BABY'S ARMS 

Buck Owens 

Blue Book Music 
(I Never Promised You A) ROSE GARDEN 

Joa South 

Lowery Music Co., Inc. 
RUBY (ARE YOU MAD AT YOUR MAN) 
Emmy Cousin 

Acuff-Rose Publications, Inc. 
RUBY DON'T TAKE YOUR lOVE TO TOWN 
Mel Tillis 

Cedarwood Publishing Co., Inc. 
THE SHERIFF OF BOONE COUNTY 

Elson Smith 

Frank Marusa 

Beechwood Music Corp. 

Hardtack Music, Inc. 
SHE'S ALL I GOT 

Jerry Williams, Jr. 

Gary Bonds 

Excellorec Music Co., Inc. 
Jerry Williams Music 
SO THIS IS LOVE 
Lewis DeWitt 
Don Reid 

House of Cash, Inc. 
SOMEDAY WE'LL LOOK BACK 

Merle Haggard 

Blue Book Music 
THEN YOU WALK IN 

David E. Malloy 

Johnny Wilson 

Hundred Oaks Music 
A THING CALLED LOVE 

Jerry Reed 

Vector Music 
TOMORROW NIGHT IN BALTIMORE 

Kenny Price 

Tree Publishing Co., Inc. 
TONIGHT MY BABY'S COMING HOME 

Billy Sherrill 

Glenn Sutton 

Julep Publishing Co. 
TOUCHING HOME 

Dallas Frazier 

A. L. (Doodle) Owens 

Blue Crest Music, Inc. 

Hill and Range Songs, Inc. 
TREAT HER RIGHT 

Roy Head 

Don Music Co. 
TULSA 

Wayne Carson Thontpson 
Earl Barton Music, Inc. 
TURN YOUR RADIO ON 
Albert E. Bromley 

Stamps-Baxter Music and Printing Co. 



FANIA'S FALL 
PRODUCT OUT 

NEW YORK— Fania Records 
and its distributed labels of 
Vaya, Cotique, Inca and Exitos 
have released their fall singles 
product. 

Fania releases include prod- 
uct by Justo Betancourt, San- 
tos Colon and Willie Colon. 
The other artists released are 
Ricardo Ray and Bobby Cruz 
(Vaya), La Conspiracion (Vaya), 
Orquesta Flamboyan (Cotique), 
Lebron Brothers (Cotique), So- 
nora Pocena (Inca) and Sabu 
(Exitos). 



County Cains Motel; 
6,000 at Opry Week 



• Continued from page I 

the recent U-N-sponsorcd interna- 
tional tour of country artists; the 
growth of membership in all parts 
of the world, with emphasis on 
California; the MOA convention 
which named country artist Freddie 
Hart "The Most Programmed Art- 
ist in America." 

Farr also gave an encouraging 
preliminary report on ratings for 
the Kraft-sponsored CMA Awards 
Show on CBS. He described the 
growth of the Pro-Celebrity Golf 



An Obscene Proposition 



Freedom of expression is seri- 
ously threatened in California. 

An amendment to the state con- 
stitution is being proposed which 
if passed will inflict severe censor- 
ship on all art forms and all media, 
from recordings to newspapers, 
from paintings and sculpture to 
books. 

Censorship is ordered in Propo- 
sition 18 on the Nov. 7 ballot in 
the guise of fighting obscenity. 



This confused and ill-conceived 
measure fails to define obscenity, 
but leaves it to the many com- 
munities and counties to set their 
own standards as to what is ob- 
scene. Obviously, this would create 
chaotic conditions. 

In our view, Proposition 18 is 
in itself obscene, and we call on 
our California readers to defeat 
it at the polls. 



GortikoY Flays Dubbing Pitch 



• Continued from page 1 

ing wanton disregard for the rights 
and interests of recording compa- 
nies or their creative talent. The 
parallel approaches by the Ameri- 
can companies are no less discrim- 
inatory," Gortikov said. 

"Any success enjoyed now or in 
the future by any hardware manu- 
facturer is rooted in the entertain- 
ment which that hardware can 
communicate to its ultimate con- 
sumer purchasers. Creative per- 
formers and risk-taking recording 
co^mpanies precipitate the enter- 
tainment that makes hardware pos- 



Al-Mac's Busy 
Music Slate 

LOS ANGELES— Al-Mac Pro- 
ductions, the independent produc- 
tion firm of Al de Lory, is now 
getting into high gear with new 
production deals with MGM Rec- 
ords and 20th Century Records. 
De Lory said that he'd just pro- 
duced Pat McManus for Russ 
Regan, president of 20th, and the 
single. "Concert," would be out 
this week. For MGM Records, de 
Lory is producing the Chanperal 
Brothers, previously on Capitol. 

De Lory is also now writing the 
music for the new Metromedia 
half-hour comedy series, "Here 
We Go Again," which is slated 
to bow on the ABC-TV network 
this January. Steve Pritzkcr and 
Lou Gallo are producers of the 
TV series. The movie *'Jory," for 
which de Lory wrote, arranged, 
and conducted the music, will be 
out in November. 



WATCH IN' SCOTTY GROW 
Mac Oflvis 

Screen Gems-Columbia Muiic, Inc. 
WE SURE CAN lOVE EACH OTHER 

Billy Sherrill 

Temmy Wynetle 

Algee Music Corp. 
WELCOME TO MY WORLD 

Rey Winkler 

John Halhcock 

Ncillree Music 

Tuckflhoe Mwjic, Inc. 
WHEN YOU'RE HOT YOU'Rt HOT 

Jerry Reed 

Vector Music 
WHERE DID THEY 60 LORD 

Dallas Frazier 

A. L- (Doodle) Owenj 

Elvis Presley Mutic, Inc. 

Blue Crest Music, Inc. 
THE YEAR THAT CLAYTON DELANEY DIED 

Tom T. Hall 

Newkeys Music, Inc. 
YOU'RE LOOKIN' AT COUNTRY 

Loretta Lynn 

Sufe-Ftre Music Co., Inc. 
YOU'RE MY MAN 
Glenn Sutton 
Flagship Music, Inc. 



sible and profitable. Now. both 
Japanese and American manufac- 
turers are deliberately undermining 
and seeking to destroy the very 
creative base from which they draw 
their sustenance. "Be damned," 
they say, as they spurn pleas and 
warnings to suspend their parasiti- 
cal merchandising approaches. 

'To foster off-the-air recording 
is literally to encourage piracy in 
the home and a practice that com- 
mercially is now considered a 
crime. Off-the-air recording car- 
ried to the extreme, as now being 
encouraged by hardware makers, 
will progressively make impossible 
the development of new artists, 
new mmicians, and new songs. 

"Those hardware merchants are 
so willing for their equipment pur- 
chasers to pay nothing for record- 
ings. Arc they ecjually willing to 
provide free equipment to those 
consumers who do pay for their 
recorded entertainment? 

"The RLVA calls upon Ameri- 
can equipment manufacturers to 
reappraise their destructive adver- 
tising themes and halt this erosion 
of the recording industry. Japa- 
nese hardware makers, too, able to 
market their wares freely in this 
country through U. S. commercial 
hospitality, are requested to re- 
evaluate the long-range wisdom of 
their current techniques," Gortikov 
stated. 

B.J. Thomas, 
Scepter Split 

NEW YORK— B.J. Thomas and 
Scepter Records have mutually 
agreed to terminate Thomas' re- 
cording contract, according to Sam 
Goff, executive vice president of 
the label. Thomas paid an undis- 
closed amount of money to end 
the agreement. The pact had three 
years to run. 

Thomas, winning fame with his 
version of "Raindrop.'! Keep Fall- 
in" on My Head." has now signed 
a Paramount Records contract. 

M'media Recalls 
'Wine' Single 

NEW YORK— Metromedia Rec- 
ords is recalling its single stoclt on 
the record "Taking Some Time 
With a Bottle of Wine." by Peter 
Cofield. Capitalizing on heavy 
initial airplay for the single from 
Cofield's album, "What Exactly Is 
a Friend," distributors will be 
rush-shipped an editnl, remixed 
single in its place. 



Tournament, which raised more 
than $30,000 for charity. And he 
concluded with a tribute to the 
late Hubert Long, who died while 
serving as chairman of the board 
of CMA. 

CMA executive director Jo 
Walker was given a standing ova- 
tion for her contributions. 

Tex Ritter was the recipient of 
the Connie B. Gay Founding 
President's Award for his work on 
behalf of country music while not 
a member of the CMA board. 
Ritter was cited for being what 
Gay termed "the greatest ambassa- 
dor country music has ever had." 

The CMA function was followed 
by the "Opry Spectacular," a 
WSM-produced show which fea- 
tured all of the "Opry" members 
present for the occasion — some 50 
of them. Then came the Inter- 
national Country Music Show, fea- 
turing 10 artists from five nations. 
Then the succession of banquet:., 
shows and parties, with virtually 
all major labels taking pan. 

One of the highlights of the 
week was a meeting of the Inter- 
national Country Music Buyer' 
Association. Hap Peebles, who was 
re-elected president of the organi 
zation, said a seminar held was 
so successful it will mean a multi 
million-dollar buying package for 
country artists next year. 

The buyers and promoters 
worked out a cooperative plan 
whereby they will work together 
in joining buying efforts. Peebles 
also noted that most promoters, 
who have dealt exclusively in clubs 
and auditoriums, now will move 
into the fair business. They han- 
dled more than 1,000 such book- 
ings this past year. The organiza- 
tion also will establish offices here, 
with full-time personnel. 

Dick Blake was elected vice 
president of the buyer's group, 
Jack Norman Jr., secretary, and 
Keith Fowler treasurer. The ex 
ecutive committee consists of Betty 
Kaye. Jack Roberts, Smokey Smith, 
Don Romeo and John Bodin. 

Irving Waugh, president of 
WSM. gave a slide presentation of 
the development of the new Opry 
House, and then unveiled a plaque 
honoring Roy Acuff, "King of 
Country Music," which will be 
placed in the comer of the new 
edifice. 

Dr. Clay Whitehead, a member 
of the Administration staff, brought 
greetings on behalf of President 
Nixon. 

In a ceremony at the Country 
Music Hall of Fame, nine names 
were implanted in the "Walkway 
of the Stars." They are: Glen 
Campbell. Tommy Cash, Jerry 
Clower, Don Gibson. Mayf Nut- 
ter, Tommy Overstreet, Ray Price, 
Susan Ray and Ray Stevens. 

Buddah Push on 
'Rockomic' Clicks 

NEW Y O R K — Promotional 
measures for airplay exposure of 
"From Beyond the Grave," the 
Buddah Group's first "Rockomic" 
featuring Marvel Comics' Spider- 
Man, have met with initial progress 
via a lO-part serialization of the 
album for radio stations. 

The serialization, made available 
concurrently with the release of 
the first Spider-Man single, will 
be heard over radio stations in 
major and secondary markets 
around the country during the next 
few weeks. Some 37 markets are 
already set for the serialization, 
and Jerry Sharell. vice president 
and director of promotion for the 
Buddah Group, is seeking airplay 
in other open markets. 

Bell Rushes 'Glitter' 



NEW YORK— Bell Records is 
rush releasing Gary Glitter's first 
album. "Glitter," into simultaneous 
worldwide release. The album fea- 
tures Glitter's million selling single, 
"Rock and Roll Parts 1 & 2," as 
well as his latest single, "I Didnt 
Know I Loved You (Till 1 Saw 
You Rock and Roll)." 
OCTOBER 28, 1972, BlUBOARD 
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^^^mers' Newest 



SuperGroup 




VVaronkcr, Wickham. Templeman, Titleman & Cale 



In this business, cities have sounds. New 
Orleans and Kansas City got known for 
Dixieland sounds. Memphis ha.s its, and 
so does Detroit. Nashville, too. 
And incredibly, there's 

The Burbank Sound 

It's the responsibility of Lenny 
Waronker. 

He is leader of Warners' A&R staff, 
the company's latest supergroup. 

The Burbank Sound may be his 
responsibility, but if you were to ask 
Mr. Waronker what the Burbank Sound 
is, he'd say he never heard of it. 

Other people, of course, have : among 
them Captain Beefheart, John Cale, 
Ry Cooder. The Doobic Brothers, Arlo 
Guthrie, Gordon Lijrhtfoot, Little Feat, 
Van Morrison, Randy Newman. Van 
Dyke Parks, Ed Sander.s, for sure. 

Each of these artists has recorded 
with a producer from the ranks of 
Warner's new superprroup— w ith Lenny 
Waronker, Andy Wickham, Ted Temple- 
man, Russ Titleman or .lohn Cale— 
the five pictured above. 

Good Men. 



(Ted Templeman, for instance, has 
most recently watched his latest Burbank 
Sound single — "Li.sten to the Music!' by 
the Doobie Brothers— capture America.) 

Sweated .Subtleties 

The Burbank Sound is. in essence, 
the result of a drive— often near inter- 
mi nable-toward perfection. 

The drive to get a single or album 
recorded plumperfect. 'To redo and redo 
a record, even to the point where 
producer and artist spend hours sweat- 
injr over subtleties that might well go 
unheard on the final record. 

That sweating co.sts money and spirits, 
but it earns a Sound with capital S. 

Earlier in '72. for example, Lenny's 
artist Arlo Guthrie had been long over- 
due for an album. The merchandising 
guys at the other end of the humble 
Warner Reprise building were a-gnash. 
They bitched about "losing momentum" 
(as they put it) because "Arlo's been 
off the market so long!' 

And Lenny w ould listen and nod 
gravely, and he would say yes that cer- 
tainly is so and what a shame but Arlo 
just hasn't felt like it 'til recently, fellas. 



Minible dictii. thatsettled the matter. 

When Arlo did, however, feel like 
recording some more, the Burbank 
Souiui and the Burbank Supergroup 
were available. Month after month, 
available, until Mr. Guthrie and Lenny 
know it could be no better. 

And at that time only did Lenny 
Waronker slip the album to Warners 
by-then rather randy sales boys. 

Out of that album smashed Arlo's 
at 11 of Setv Oi lcans. 

History should note : the City of New 
Orleans owes a lot to Burbank, and 
Burbank's Sound. 

Thank you Arlo. but thank you 
Supergroup, too. 

That Supergroup is why the Burbank 
Sound .sounds better and better. 

Even if it takes longer. 

Even if it costs more. 

Supergroups like Waronker. Wickham. 
Templeman. "Titleman. and Cale 
happen neither cheap nor hasty. 

But they happen in Burbank. 

Where they belong. 



